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IT  S  MURDER! 

TR  ilh  thi>i  Pa^e  One  head¬ 
line  on  December  29,  the 
Chieafto  Daily  Mens  began  a 
series  of  reports  .  .  .  the  find¬ 
ings  of  30  persons  who  nion- 
itoreil  ehildren's  television 
programs  iM'lween  Christmas 
and  Mew  Year's,  rountiiig  the 
murders  and  crimes  of  vio¬ 
lence.  The  pniject  was  super- 
vis«‘d  by  Jack  Mabley,  Daily 
Ni'ws  T\'  columnist  and  the 
first  such  writer  in  America. 
TTie  score:  93  murders,  295 
viidenl  crimes.  It  was  a  fac¬ 
tual  survey,  well  documented 
— that  was  all.  Rut  a  moun¬ 
tain  of  mail  from  readers 
turned  it  into  a  “crusade,"  a 
“campaign."  Shown  here  are 
just  a  few  excerpts  from  the 
letters. 

CHICAGO 
DAILY  NEWS 

('.liica(:o*s  HOME  Newspaper 


Your  crusade  for  better  tele¬ 
vision  programs  for  children  is 
the  greatest  thing  that  has 
been  done  in  many  a  moon, 
tonight  1  censored  my  first 
TV  show  and  will  hold  to  it. 


'  A 

IZXT* 

4 


Out  and  Sef  Under*...  ihe  Price/ 


If  YOU  examine  modern  American  cars  on  the 
rack,  as  your  .serviceman  does,  you'll  find  one 
major  reason  why  they  lead  the  world  i/i  lalite. 
That  reason  is  aluminum  . . .  more  and  more  rust¬ 
proof  aluminum,  from  oil  j)umps  to  automatic 
transmissions! 

Automohile  manufacturers  like  aluminum  he- 
cau.se  it  reduces  total  car  weight ...  gives  you 
greater  fuel  economy,  better  |)crformance  and 
longer  service  life.  They  are  using  more  and  more 
aluminum  for  pistons,  cylinder  heads,  window 
frames.  They  are  making  important  reductions  in 
unsprung  weight— as  with  aluminum  disc  brakes. 

The  fact  is:  aluminum  offers  "ivremium  ”  im¬ 
provements  in  everything  except  price.  Actually, 
aluminum  helps  keep  the  price  down.  In  general 


j)urcliasing  power,  your  dollar  is  wortfi  only  .o.)C 
com|)arcd  to  19.')6-.'I9.  lint  your  dollars  are  still 
north  lot)'!'  in  aluminum  .  .  .  because  aluminum 
is  the  only  basic  metal  priced  no  higher  today 
than  in  19.i6-d9.  it's  today’s  toji  value...  from 
the  industry  that  Iveynolds  made  competitive. 

To  manufacturers  and  to  the  public,  the  mes¬ 
sage  is  clear:  Put  more  aluminum  in  whatever 
you  make!  Look  for  more  aluminum  in  whatever 
you  buy! 

Heynohls  IMetals  Company,  General  Sales 
Office,  Louisville  1,  Kentucky. 


ARE  STILL  WORTH  100  CENTS  IN  ALUMINUM! 


REYNOLD^ 

ALUMINUM, 


I  ^ 

’ri«rs  m*on  '  Th«  •xpencion  d«cod« 

poyloodl  Rpynetdi  34>ypor  hutery. 


Rpynoldt  Wrop  hot  touphl  pvpry.  Alwminwm  foil  pochogino  boo«ti  At« 
body  to  look  for  alwminwm.  lotoi  <wti  spoKogt  cott«.  loti 


SEE  "Mister  Peepers,"  starring  Wally  Cox,  Sundays,  NBC  Television  Network. 


A  COMPLETELY  NEW 
TYPE  OF  COMIC 
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Prescription  for  Sales  Success  Our  Keaders_Sa^ 

M  Enjoyed  NRDGA  Coverage  He  mind  for  a  change  instead  of  I 

J  To  THE  Editor:  We  enjoyed  springing  it  unexpectedly.  | 

I  ^He  article  in  the  Jan.  17  issue  of  “Second,  we  are  inclined  to  trv 

.  AM  ^  editor  &  publisher  by  Robert  to  suppress  a  bad  story.  It  is 

/,//  flj  ^  B.  McIntyre  telling  about  the  practically  speaking,  impossible  tc 

wry  ^—1 NRDGA  convention.  do  so.  It  always  comes  out,  bui 


I  the  article  in  the  Jan.  17  issue  of 


Second,  we  are  inclined  to  tn 


903 


\H0UST?^ 


Ntonutoclurers  - 

74,791 

,„dus.ria\  Wort^ 


rich 


*3,452 

farms 

$64,7 65,000 


AGRICULTURS 


Hum'*®'  ®  er  Citcu\otion 

OoiW 


SoodoY 


310,86* 


FOR  YOUR  / 


AUMKWKS 

HOCALi 


Editor  &  Publisher  by  Robert  to  suppress  a  bad  story.  It  is,! 
B.  McIntyre  telling  about  the  practically  speaking,  impossible  to| 
NRDGA  convention.  Ho  so.  It  always  comes  out,  but| 

There  are  several  speech  ex-  with  the  added  implications  crea- 
cerpts  given  there  that  retailers  ted  by  the  attempted  suppression, 
should  read— especially  that  of  The  only  sensible  course  is  to  re- 


Mr.  Hess. 

Walter  Chambers,  Jr. 
New  Castle  (Ind.) 
Courier-Times. 


lease  at  once,  ourselves,  an  abso¬ 
lutely  true  statement  of  the  facts 
and  the  corrective  action  being 
taken.  If  you  don’t  get  your  o»n 
story  out  quickly,  you  simply  per 
mit  some  scandal-monger  to  re¬ 
veal  a  lot  worse  story,  spiced  with 
his  fanciest  adjectives.  1  urge  you 


i  Liked  Hagerty  Story  ^canua  -monger  o  re- 

i  -T-  T-  -rt  s  .  veal  a  lot  worse  story,  spiced  with 

To  THE  Editor:  That  was  a  adjectives.  1  urge  you 

beautiful  story  about  J™  H^er  y 

and  hi.s  aims  to  irnprove  the  White  ^  developing  and 

1  Joseph  Willicombe,  Jr.  !5‘  decide  what  to  do  about  it 

'  King  Features  Syndicate.  Tt 


let  us  decide  what  to  do  about  it. 
Remember  always  that  attempted 
suppression  is  the  sure  way  to  get 

I  PR  Responsibilities  Told  really  smeared. 

To  THE  Editor:  Following  his  _  ...  ,  V'^'^non  Pizer  (Majon 

..  ,  .,  j..,-..  A,  Public  Information  Division, 

assumption  of  the  duties  of  As-  ^  the  Army, 

sistant  Chief  of  Staff,  G-4,  Lieut.  _ ta 

Gen.  Williston  B.  Palmer  held  a  Washington,  D.  C. 
meeting  of  all  the  technical  staffs  „  ... 

and  services  in  the  course  of  which  “®ciQline  Gnore 
he  made  remarks  concerning  their  To  ihe  Editor:  What  has  be- 
public  relations  responsibilities.  come  of  the  skilled  headline  writer 
General  Palmer’s  remarks  are  ^  generation  ago,  who  consid- 
an  excellent  expression  of  the  ®^d  it  a^^  cardinal  sin  to  end  a 
growing  awareness  in  the  Army  streamer  or  a  head  with  a  prepo¬ 
of  the  need  to  report  fully  and  s't'on,  and  who  would  have  to: 

promptly  to  the  public  on  our  ob-  gudlofined  on  the  spot  if  he  d  iet 

jectives  and  activities.  the  ugly  negati^ve  ‘Not  creep  lu- 

He  said:  ‘o  caption? 

“One  of  the  principal  duties  Headwriting,  once  an  art,  ha 
lof  leadership  is  making  clear,  Regenerated  into  a  contemptuous 
both  to  the  public  and  to  the  c  r' 

members  of  the  organization,  the  . ,  .  , 

value  and  importance  of  the  or- 

ganization  to  ^ciety.  _  _  l«llllffllllllllllllllllillllillli;illllllllimill^ 

Good  public  relations  simply 

means  that  your  public  is  happy  I 

about  your  organization.  The  es-  /  lit 

sence  of  it  is  this:  You  have  to  _ ^wVOi*V 

‘live  right’  and  you  have  to  con- -  — 

vince  your  public  that  you  are  liv-  Headlines: 

ing  right.  Our  public  includes  2  Ex-Army  Men  Held  as  Pi^ 

our  executive  superiors,  the  Con-  for  Russia.— JF/iiVe  Plains  (N.  Y ) 

gress,  and  the  press;  we  must  also.  Reporter  Dispatch. 

of  course,  satisfy  opinion  within  ■ 

the  Army  itself.  If  all  those  are  Dulles  Says  Cold  Can  Be  Won. 

happy,  the  public  at  large  will  be  Without  Shooting.— /I (Ten  (S.  d 

happy.  Standard-Review. 

“There  are  two  specific  ways  in  ■ 

which  we  all  are  apt  to  slip  most  Augusta  Increase  in  Store  Saif 
frequently.  Takes  Big  Drop.— (Ga.' 

“First,  we  fail  to  allow  for  the  Chronicle. 
adverse  reaction  which  follows  al-  ■ 

most  any  unexpected  change  in  Ike  Agrees  to  Clear  All  Joh 

policy.  Usually,  if  you  think  With  Salons.— (Ga.) 

about  it  along  with  your  other  aid. 

planning,  you  can  head  off  the  ad-  ■ 

verse  reaction  by  some  prelimi-  Dead  Turkey  Gains  5  Pound' 
nary  education;  that  is,  you  put  Encourages  Growers  In  Statt- 
out  news  stories  well  in  advance  Waterhury  (Conn.)  Republican 
which  show  that  a  need  is  devel-  ■ 

oping  which  may  require  some  Football  Teams  Barton- 
changes.  By  a  little  extra  fore-  Guests.— Corp/w  Christi  (Te»>' 
thought,  you  can  prepare  the  pub-  Caller. 
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HERALD  JOURNAL  -  POST  STANDARD 

(Evening)  (Mornm,); 

HERALD-AMERICAN  POST-STANDARD 

(Sunday)  (Sunday) 


&«ii*ral  Adv«rtltlii9  R*prM»afativM:  MOLONEY.  REGAN  A  SCHMITT 


the  ugly  negative  “Not”  creep  in¬ 
to  the  caption? 

Headwriting,  once  an  art,  ha 
degenerated  into  a  contemptuous 
chore. 

Ray  E.  Garrison 
Keokuk,  Iowa. 

eSliort 


Headlines: 

2  Ex-Army  Men  Held  as  Pif- 


Dulles  Says  Cbld  Can  Be  Won. 


Augusta  Increase  in  Store  Sale- 
Takes  Big  Drop. — Augusta  (Ga.' 


Ike  Agrees  to  Clear  All  Joh 


Dead  Turkey  Gains  5  Pound- 
Encourages  Growers  In  State- 
Waterhury  (Conn.)  Republican 


starting  February  1,  1953 


parade  magazine 

will  be  distributed  by 

The  Columbus  Citizen 


a  Scripps-Howard  newspaper 


The  Columbus  Citizen  is  pleased  and  proud  to 
join  the  parade  to  PARADE— to  add  this  fast-growing,  colorful  magazine  to  its  big 
Sunday  package  of  reading  entertainment  and  information. 

The  addition  of  parade  to  the  Sunday  Citizen  is  the  latest 
step  taken  by  this  newspaper  to  achieve  finer  editorial  balance  and 
increased  circulation  strength. 

parade  will  make  an  important  contribution  to 
The  Citizen’s  added  power  and  continued  healthy  growth,  and  will  help  give  better 
service  to  readers  and  advertisers  in  the  heart  of  the  rich  Ohio  market. 

The  Columbus  Citizen 

A  Scripps-Howard  Newspaper 


As  of  Sunday,  February  1, 1963, 
there  will  be  36  newspapers  distributing 
PARADE,  giving  it  a  total  circulation 
of  nearly  5^  million.  In  29  of  those 
36  markets,  PARADE  is  the  exclusive 
national  Sunday  newspaper  magazine. 
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The  Sunday  Picture  Magazine 


^L'TAMILY  purchasing  AGENT" 


is  in  there,  all  right  ...  and  HOW  ! 

There  may  be  some  argument  on  the  husband  side,  but, 
as  things  stand  today.  Mama  is  tucked  away  into  every  pay 
envelope  .  .  .  every  salary  check.  She  must  stretch  every 
dollar  ’til  it  almost  snaps.  Leave  it  to  her  and  she  is  apt  to 
come  up  smiling  through  her  tears.  Knows  the  value  of 
money. 

hi  Scranton,  her  problem  is  not  quite  so  acute.  Per- 
capita-wise,  the  family  income  is  exceptionally  high.  Good 
wages  .  .  .  steady  wages  .  .  .  many  industries. 

Excellent  arteries  of  travel  lead  into  a  modern  shopping 
city  from  over  25  prosperous  communities.  She  is  a  firm 
believer  in  a  well-ordered  home;  the  best  in  food;  modern 
ideas.  A  pat  on  the  shoulder.  Mama. 

Leadership” — with  a  “Mama”  accent 

More  than  ever,  women  depend  upon  their  favorite  local 
paper  for  buying  NEWS.  It  can  mean  the  difference  be¬ 
tween  wisdom  and  lack-of-thrift. 

In  both  the  great  Scranton  City  Zone  and  in  the  balance 
of  a  teeming  county.  The  Scranton  Times,  again  and 
again,  proves  its  leadership  through  coverage  figures  that 
can’t  be  disputed. 

Yes  .  .  .  the  highest  ratio  of  family  coverage  is  delivered, 
which  accounts  unquestionably  for  the  fact  that  The  Times 
has  long  led  in  its  presentation  of  exacting  national  adver¬ 
tisers.  Away  ahead.  Mama  knows  best. 


#cra«ton  (Etmea 

SCRANTON,  PENNA. 

GEORGE  A.  MeOEVITT  CO.,  Nationat  Representatives  •  New  York,  Chicago,  Philadolphta.  Detroit 

RADIO  STATION  WQAN  —  AM  and  FM 


Ray  Eiwin's 


a 


ipping^ 


CJ. 


umn 


I  r|owN  THE  BAY  the  Other  day  to  meet  the  incoming  Italian  Line’s 
^  new  1 .250-passenger  flagship  Andrea  Doria  and  to  greet  22  U.  S. 
newsmen  and  their  wives  who  made  the  maiden  voyage  on  her. 

The  U.  S.  editors  and  reporters  went  to  Lisbon  on  the  Italian  liner 
Vulcania  (E&P,  Jan.  10,  page  52)  and  after  a  sight-seeing  tour  of  the 
Portugal  capital  city,  they  flew  to  Rome  for  four  days  and  then  went 
on  to  Naples  to  board  the  new  ship. 

Barry  Paris,  editor-in-chief.  International  News  Service,  and  Mrs. 
I  Paris  were  guests  at  the  Excelsior  Hotel,  Rome,  where  they  soent 
^  their  honeymoon  27  years  ago — and  the  manager  insisted  on  .searching 
the  records  in  order  to  give  them  their  old  room. 

Jauntily  strolling  the  new  teak  decks,  swinging  a  walking  stick,  was 
Cesare  Girosi,  Rome  correspondent  for  II  Progresso  I talo- Americano 
(New  York),  a  white-thatched  gentleman  who  is  only  92  years  young! 

Both  the  crossing,  accompanied  by  a  severe  storm  the  last  night 
out.  and  the  tumultuoas  harbor  welcome  were  old  but  ever  new  sIori^^ 
to  James  Edmund  Duffy,  New  York  World-Telegram  and  Sun,  dean 
of  ship  news  men  in  New  York  with  three  decades  on  the  waterfront 
and  many  ocean  crossings  in  his  log. 

,  In  charge  of  the  big  press  group,  with  members  from  as  far  away 
I  as  San  Francisco,  on  the  Italian  tour  was  Allison  S.  Graham,  manager 
]  of  public  relations  for  the  American  Export  Lines,  general  agents  for 
the  Italian  Line. 


★  ★  ★ 


Newspaper  Appreciation 

WINDER  TITLE  of  “A  Short  Course  in  Newspaper  .appreciation,”  J,  F. 

Saunders  wrote  in  the  Cleveland  Plain  Dealer: 

“Everyone  who  enjoys  the  crisp  freshness  of  a  newborn  edition  of 
a  newspaper  ought  to  visit,  at  some  time,  the  delivery  room  where  it 
utters  its  first  lusty  cries.  It  is  a  startling  and  eye-ooening  experience, 
as  we  have  just  learned  by  observing  a  woman  friend  of  ours  who 
made  the  toiir  from  the  composing  room  on  the  sixth  floor  to  the 
j  pressroom  where  she  emerged  with  her  face  smudged  with  ink  and 
!  her  mind  gilded  with  a  new  appreciation  for  a  product  she  had  long 
'  taken  for  granted. 

“Our  friend  was  completely  flabbergasted  bv  the  nu'^ber  of  person^ 
whose  sweat,  knowledge  and  mechanical  skill  are  poured  into  that 
neat  daily  package  of  news,  comment,  and  entertainment. 

‘The  miracle  of  the  equipment,  from  delicate  wirephoto  reception 
to  thundering  high-speed  presses,  left  her  in  wide-eyed  awe,  and  the 
operational  swiftness,  from  teletype  machine  through  bundling  ap- 
!  paratus  and  down  the  chutes  into  the  delivery  trucks,  had  her  talking 
'  to  herself.  For  years  she  had  sat  at  her  breakfast  table  casually  ab- 
!  sorbing  a  storehouse  of  information  without  giving  a  second  thought. 

I  she  admits,  to  the  diligent  labor  that  had  gone  into  the  orderly  prepa¬ 
ration  of  a  new  page  in  the  history  of  our  life  and  times. 

“When  they  reach  her  the  headlines  have  wallou  and  symmetrv.  ■;ach 
story  and  picture  has  been  considered  on  merit  and  allotted  space 
and  display  accordingly;  each  subject  for  editorial  comment  has  been 
discussed  and  investigated  and  a  stand  decided  upon  which  may 
i  please  or  annoy  her;  hundreds  of  writers  and  reporters  have  dis- 
i  patched  from  far-away  recesses  of  the  world  up-to-the-minute  ac- 
I  'ounts  of  developments  of  intere.st;  cartoonists  have  perfected  their 
'  wordless  messages;  stock  tables  are  complete;  weather  reports  from 
I  >'l  over  the  nation  have  been  assembled  in  map  form:  the  co’umnist^ 
I  have  pontificated,  and  even  a  succulent  suggestion  for  dinner  has  been 
I  laid  before  her  eyes.  All  this  requires  the  strenuous  efforts  of  many 
persons,  and  now  that  our  friend  has  gazed  upon  the  wounds  of  our 
I  nightly  ordeal  and  has  put  her  hand  into  the  side  of  our  human 
processes,  she  believes. 

“Her  lightning  education  in  the  art  of  assembling  a  newspaper  has 
'  been  something  of  a  revelation  to  us.  We  had  forgotten  that  many 
I  readers  look  upon  a  newspaper  as  a  cold  and  powerful  instrument 
,  presented  to  them  daily  and  bearing  objective  and  merciless  accounts 
1  of  the  doings  of  their  fellowmen.  They  speak  of  the  paper  by  name, 
as  having  said  or  done  this  today.  They  do  not  regard  it  as  the 
creation  of  human  beings,  speaking  with  their  voices  and  dressed  in 
**'eir  handiwork.  They  seldom  ponder  the  fact  that  its  creators  ar-’ 
their  neighbors,  afflicted  with  their  weaknesses,  possessing  their 
streneths.  and  saddled  with  t’leir  liability  for  error. 

“Whenever  the  feverish  toil  that  goes  into  the  production  of  > 
newspaper  is  mentioned  we  are  reminded  of  the  story  of  the  Ne*' 
York  reporter  who  spent  1 1  hours  getting  to  and  from  a  cemetery, 
where  a  funeral  procession  was  reported  stranded  in  a  snowstorm 
that  had  paralyzed  the  city’s  traffic  arteries  and  communication  lines- 
The  next  morning  a  dozen  words  appeared  in  the  storm  story  saying 
that  reports  of  a  funeral  cortege  being  marooned  in  a  cemetery  proved 
unfounded.  A  newspaper  reader  scanned  in  five  seconds  the  results 
of  1 1  hours  of  plodding  effort  by  one  reporter.” 
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Zof  total  Michigan  retail 


sales  areiin  the  8  Booth 
Michigan  Newspaper  Markets! 

(1952  Sales  Management  Survey  of  Buying  Power) 


TOTAL  BOOTH 
ABC  NET  PAID, 

418,032 


MUSK£eOM 


SAGiUAW 


GRAND  RAP/DS 


•  BAY  CifV 


•  PUNT  I  1\ 

1 1,  'Sj  I 


/n 


KALAMAZOO 


i  ^ 

*■  .  tr. 


•  ANN  ARBOR 
MCKSON  * 


FOR  NEW  MARKET  FOLDER  CALL  NEAREST  BOOTH  OFFICE-A  H.  Kuch, 
MO  E.  42nd  Sfreef,  New  VorJr  J7,  New  York,  Murray  Hill  6-7232  The 
John  E.  Lutt  Co.,  435  N.  Michigan  Ave.,  Chicago  71,  III.,  Superior  7-4680 


BOOTH 


NEWSPAPERS 


GRAND  RAPIDS  PRESS  •  FLINT  JOURNAL  -  KALAMAZOO  GAZETTE  •  SAGINAW  NEWS 
JACKSON  CITIZEN  PATRIOT  •  MUSKEGON  CHRONICLE  >  BAY  CITY  TIMES  •  ANN  ARBOR  NEWS 
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In  1952 

The  New  York  Times 
published  more  classified 
advertising  than  ali  other 
New  York  newspapers 
combined 


Last  year  The  New  York  Times  carried  11,304.285  lines  of  classified  advertising 
.  . .  1,725,688  individual  want  ads. 

This  was  more  classified  advertising  than  ever  before  appeared  in  any  New  York 
newspaper,  more  than  was  published  by  all  other  New  York  metropolitan  news¬ 
papers  combined. 

Classified  advertising  is  a  good  measure  of  a  newspaper’s  ability  to  develop  action 
for  an  advertiser.  Classified  advertising  performs  more  directly  and  more  imme¬ 
diately  for  more  people. 

That’s  why  its  leadership  in  classified  points  up  The  New’  York  Times  ability  to 
produce  advertising  results  quickly,  directly  and  economically. 

It’s  o!ie  more  reason  why  all  advertisers,  for  34  consecutive  years,  have  made 
The  New  York  Times  the  first  medium  in  the  w’orld’s  first  market. 

Sljje  l[[0rk  Sime^ 

“All  the.  News  Thai’s  Fit  to  Print” 
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Every  Saturday  Since  1884 


THE  SPOT  NEWS  PAPER  OF  THE  NEWSPAPER  AND  ADVERTISING  FIELDS 


NAEA  Puts  Emphasis 
On  Better  Selling  Effort 


Milline  Rates 
Up  About  5% 

Newspaper  advertising  line 
rates  and  milline  rates  were  up 
about  5%  in  1952  over  1951, 


according  to  E  &  P's  Interna¬ 
tional  Year  Book  now  going  to 
pres«^.  Read  the  editorial  anal¬ 
ysis  of  these  figures  on  page  34. 


Burecni  Provides  New  Tool  to  Get 
Retailers'  Help;  Knott  Is  Elected 

By  George  A.  Brandenburg 


sylvania  State  College,  which  in¬ 
dicates  that  newspapers  have  a 
job  to  do  in  training  salesmen.  A 
copy  of  the  Hicks’  report  is  being 
furnished  as  a  part  of  the  NAEA 
sales  kit.  Mr.  Hicks,  in  his  re¬ 
port,  points  out: 

“Street  salesmen  are  not 
equipped  to  train  the  salesmen 
needed  tomorrow.  Training  is  the 
job  of  the  advertising  director. 
When  he  passes  the  responsibility 
down,  standards  go  down.” 

Advertisers  and  agencies,  more 
than  ever  before,  are  asking  for 
!';■ !,  market  data  and  newspapers  must 
provide  such  information  for 
the  usefulness  of  newspapers  as  them,  Mr.  Knott  asserted.  "That 
a  medium  to  the  end  that  compe-  is  exactly  what  the  NAEA  sales 
tent  service  may  be  provided  to  development  committee  is  striving 
every  advertiser.”  for,”  he  said,  “in  its  effort  to 

“Since  the  days  of  newsprint  build  an  aggressive  united  front 
shortages,”  said  Mr.  Knott,  “may-  to  sell  the  superior  value  of  news- 
be  we  have  been  a  little  lax  in  papers  as  a  medium  for  national 
the  training  of  salesmen.”  advertisers.” 

Mr.  Knott,  in  assuming  the  du-  The  Bureau  of  Advertising's 
ties  of  president,  told  of  a  survey  sales  pitch  this  year  was  aimed  at 
made  by  Roland  L.  Hicks,  Penn-  more  local  effort  in  selling  na¬ 


tional  advertising,  with  particular 
emphasis  on  automotive  selling. 

Harold  S.  Barnes,  director  of 
the  Bureau,  sounded  the  keynote 
of  the  local  selling  effort  with  the 
statement: 

“Media  battles  are  not  won  on 
Madison  Avenue  and  Michigan 
Avenue;  they  are  won  or  lost  on 
the  main  streets  of  USA.” 

William  A.  Green,  assistant  di¬ 
rector,  outlined  the  Bureau’s  lat¬ 
est  sales  tool  to  help  get  manu¬ 
facturers  to  run  more  national 
linage  in  newspapers.  The  new 
booklet,  “Is  Your  ‘Partner’  Work¬ 
ing  With  You?,”  is  designed  to 
get  merchants  and  the  sales  rep¬ 
resentatives  to  ask  their  manufac¬ 
turers  for  newspaper  advertising 
support. 

The  pocket  booklet  is  a  “tele¬ 
graphic”  presentation  that  tells  in 
cartoons  and  copy  the  local  news¬ 
paper's  coverage  story  in  com¬ 
parison  with  the  relatively  thin 
coverage  of  magazines.  The  book¬ 
let.  which  is  being  offered  to 
newspapers,  can  be  left  with  mer¬ 
chants,  who,  in  turn,  can  show 
the  booklet  to  manufacturers' 
salesmen  when  they  call. 

On  the  automotive  front,  the 
Bureau  has  a  new  presentation, 
“Lexington,  USA,”  which  is  in- 
(Continiii'd  on  page  51) 


Chicago — A  return  to  funda¬ 
mentals  in  better  selling  methods 
by  newspaper  ad  staffs  was  em¬ 
phasized  repeatedly  at  the  43rd 
annual  meeting  of  the  Newspaper 
Advertising  Executives  Associa¬ 
tion  here  this  week. 

Better  selling  techniques,  better 
trained  salesmen  and  better  use  of 
sales  presentations,  furnished  by 
the  Bureau  of  Advertising  and  the 
.American  Association  of  Newspa¬ 
per  Representatives,  were  cited  as 
essential  to  the  success  of  news¬ 
paper  advertising  linage,  both  re- 
uil  and  general,  in  1953. 

More  than  700  NAEA  mem¬ 
bers,  a  record  attendance,  were 
on  hand  for  the  three-day  con¬ 
vention  dedicated  to  “Sharper 
Selling  in  ’53.”  Newspaper  ad 
managers  recognized  the  growing 
need  for  unified  selling  activity  to 
offset  the  continuing  inroads  be¬ 
ing  made  by  competing  media. 

Reminder  on  Point  5 

President  -  elect  Laurence  T. 
Knott.  Chicago  Sun-Times,  called 
attention  to  NAEA's  code  of  prac¬ 
tice,  adopted  in  1946.  in  which 
Point  5  states:  “Newspaper  ad¬ 
vertising  salesmen  will  thor¬ 
oughly  instructed  i.t  the  funda¬ 
mentals  of  good  advertising  and 


Detailed  coverage  of  NAEA 
discussion  will  be  found  on 
following  pages  and  also  in 
the  section  devoted  to  The  Ad¬ 
vertiser  and  The  Newspaper, 
beginning  on  Page  14. 


OFFICERS  AND  DIRECTORS  of  Newspaper  Advertising  Execu¬ 
tives  Association  pictured  this  week  at  Chicago:  Left  to  right,  front — 
Robert  C.  Pace,  secretary -treasurer;  l.aurence  T,  Knott.  Chicago 
Sun-Times,  president;  Donald  M.  Bernard,  Washington  Post,  and 
Wilson  Condict,  St.  Louis  Globe-Democrat,  vicepresidents;  standing — 
B.  W.  Lewis,  Denver  Rocky  Mountain  News;  W.  F.  .Vycock,  Jr., 
Birmingham  News  and  Post-Herald;  Leon  Kondell,  Passaic  Herald- 
News;  Phil  Buchheit,  Spartanburg  Herald  Journal;  G.  P.  Swanson, 
Spokane  Spokesman  Review;  C.  L.  Fountain.  Lancaster  Intelligencer 
and  New  Era;  Herbert  Wyman,  Pittsburgh  Post-Gazette;  James  Bur¬ 
nett.  Binghamton  Press;  Grant  Stone,  Cleveland  Press;  and  Wayne 
Henley,  Lubbock  Advocate  Journal. 


editor  &  PUBLISHER  for  January  31.  1953 


NAEA  Reports 


Wyr 

Selli 

Chic  AG 
jog  Exec 
been  eng: 
gnm  dur 
to  impro’ 
ers  at  al 
dent  Hei 
krgh  (P 
NAEA  n 

NAEA 
ford  the 
problems 

1.  Imi: 
idationsl 

2.  De> 
transmitt 
be  transl 
jgers  ir 
volume 

3.  Prc 


W.  G.  Cambell,  left,  of  Toronto  Star  and  Cha^l^ 
G.  Fenn  of  the  London  (Ont.)  Frees  Press.  Ad 
vertLsing  managers. 


Herbert  W.  Beyea,  left,  head  of  Hearst  .Adver¬ 
tising  Service,  and  R.  J.  Jones,  assistant  ad  di¬ 
rector,  Portland  (Ore.)  Oregonian. 
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Taylor  Calls  for 
Tire  Power' 


A/iy  article  appearing  in  this  pub¬ 
lication  may  he  reproduced  pro¬ 
vided  acknowledgment  is  made  of 
the  Editor  &  Publisher  copyright 
and  the  date  of  issue. 


Norman  Tveter,  left,  of  Erwin,  Wassey  ad 
gency;  with  Robert  H.  Lampee,  Pittsburgh  (Pa.) 
’ost-Gazette,  and  Russell  Harris,  Buffalo  (N.  Y.) 
Courier-Express,  managers  general  advertising. 


From  Wisconsin:  Left  to  right — Mark  Kenschen- 
Steiner,  Fort  Atkinson  Union;  Sam  J.  Freedmsn. 
Watertown  Daily  Times;  and  Allen  C.  NequetU< 
Beloit  Daily  News,  ad  and  business  managen- 
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Chicago — Newspapers  must  not 
only  concentrate  their  sales  fire 
power  on  the  home  office  of  gen¬ 
eral  advertisers,  but  they  must  also 
pay  attention  to  the  outside  circles 
surrounding  the  bull’s  eye.  name¬ 
ly,  district  sales  managers,  Doug¬ 
las  Taylor,  J.  P.  McKinney  &  Son, 
president.  American  .Association 
of  Newspaper  Representatives,  told 
N.AE.A  members. 

“We  are  going  to  find  ways  an.i 
means — and  facilities — for  reach¬ 
ing  those  people  to  the  utmost  of 
our  ability,”  said  Mr.  Taylor,  “so 
that  the  newspaper  advertising 
done  by  the  account  will  be  more 
effective  because  it  will  have  be¬ 
hind  it  more  enthusiasm  and  con¬ 
viction  in  the  minds  and  hearts  of 
the  salesmen.” 


William  G.  Schmitt,  left,  and  Thomas  Guggan  of 
the  newspaper  representative  firm  of  Moloney, 
Regan  &  Schmitt. 


Mr.  Taylor  also  called  upon 
newspaper  ad  managers  to  see  to 
it  that  leading  merchants  in  their 
towns  use  their  influence  to  keep 
national  advertisers  “sold”  on 
newspapers  as  a  medium.  He 
pointed  out  that  newspapers  which 
do  not  have  a  considerable  volume 
of  general  advertising  simply  have 
to  charge  a  higher  rate  for  their 
retail  advertising  in  order  to  show 
an  adequate  profit. 

The  speaker  cited  a  survey 
which  showed,  for  instance,  that 
although  82%  of  the  salesmen 
and  managers  of  food  products, 
which  were  advertisers  in  news¬ 
papers,  only  5%  of  them  gave  the 
newspaper  medium  as  their  first 
choice. 

Mr.  Taylor  referred  to  the  talk 
a  year  ago  at  the  NAEA  conven¬ 
tion,  when  Phil  Salisbury  of  Sales 
Management  magazine  revealed 
that  district  sales  managers  of  big 
companies,  now  using  newspapers, 
were  not  particularly  well  sold  on 
that  medium.  Mr.  Taylor  stated, 
in  part: 

(Continued  on  page  58) 


Richard  Hale  of  Shreveport  (La.)  Times,  and 
James  H.  .Armistead  of  Nashville  (Tenn.)  Banner 
and  Tennessean.  Ad  directors. 
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Wyman  Urges 
Selling  Effort 

Chicago — Newspaper  Advertis¬ 
ing  Executives  Association  has 
been  engaged  in  a  three-point  pro- 
grim  during  the  past  year,  aimed 
to  improve  the  status  of  newspap¬ 
ers  at  all  levels  of  selling,  Presi¬ 
dent  Herbert  G.  Wyman.  Pitts- 
itrgh  (Pa.)  Post-Gazette,  told  the 
NAEA  meeting. 

NAEA  has  been  working  to¬ 
ward  the  solution  of  three  basic 
problems,  said  Mr.  Wyman: 

1.  Improvement  of  newspaper 
idationships  with  their  customers. 

2.  Development  of  plans  or 
transmittal  of  information  that  can 
he  translated  by  advertising  man¬ 
agers  into  increased  advertising 
volume  for  their  newspapers. 

3.  Providing  assistance  for  the 
Jevelopment,  selection  and  train¬ 
ing  of  newspaper  advertising  staffs. 

“I  think  it  is  a  tribute  to  the 
pRstige  of  this  association,  the 
seriousness  of  its  conventions,  and 
the  high  caliber  of  work  done  by 
in  many  committees,  that  better 
than  one-third  of  the  newspapers 
ia  NAE.A  are  represented  by  their 
lop-management — publishers,  gen- 
erri  managers,  or  business  man¬ 
agers,”  he  added. 

Urges  More  Local  Selling 
President  Wyman  challenged 
newspapers  to  undertake  on  their 
home  fronts  the  basic  selling  and 
promotion  job  of  getting  a  bigger 
share  of  national  advertising.  He 
opened  a  discussion  on  greater  lo¬ 
cal  effort  to  help  recapture  first 
place  in  national  linage. 

“Today,  we  are  no  longer  first 
among  all  media  in  national  adver¬ 
tising,”  asserted  Mr.  Wyman.  “And 
»hat  is  far  worse — this  loss  of  na¬ 
tional  advertising  revenue  is  pinch¬ 
ing  our  air  lines  at  the  very  time 
"hen  skyrocketing  operating  costs 
have  us  gasping  for  breath.” 

During  the  past  two  years,  he 
said,  general  advertising  linage  in 
newspapers  has  been  down  5  per 
cent  each  year,  resulting  in  a  two- 
year  loss  of  $60,000,000  in  revenue. 

“What  is  particularly  discourag¬ 
ing  is  the  fact  that  these  losses  fol¬ 
lowed  close  on  the  heels  of  a  series 
of  years,  when — because  of  the 
powth  of  radio  and  television — 
phis  more  aggressive  selling  by 
magazines  —  we  newspapers  seri¬ 
ously  lost  ground  in  our  share  of 
^  national  advertisers’  promotion 
ilollar,”  said  Mr.  Wyman. 

“It  is  our  sincere  belief,”  he 
continued,  “that  far  too  many  po- 
'nntial  newspaper  schedules  are 
Wng  lost  because  of  the  emotion¬ 
al  infatuation  of  district  sales  staffs 
and  local  dealers  for  TV,  radio 
and  magazines.  That’s  why  I  pray 
'I*  day  may  soon  come  when 
newspapers  of  this  country  are 
“nited  in  one  simple  basic  pro- 
PW  —  selling  newspapers  as  the 
Pninary  medium  for  national  ad- 
nertiscrs.” 


EXHIBITS  of  promotional  and  sales  material  hold  the  interest  of  Thomas  D.  Irvin,  Salisbury  (Md.) 
Times  and  George  H.  Shaw  of  East  Liverpool  (Ohio)  Review.  Advertising  managers. 


Jean  Williams  of  the  Guy  Gannett  newspapers  in 
Maine  and  Florence  Kuschel  of  Benton  Harbor 
(Mich.)  News  Palladium  talk  general  advertising. 


B.  W.  Lewis  of  Denver’s  Rocky  Mountain  News 
and  Harvey  Huff  of  the  New  Brunswick  (N.  .».) 
Home  News  and  Sunday  Times. 


In  the  usual  orden  R.  V.  Matteson  of  Story,  Brooks  &  Finley,  newspaper  reps;  Gil  Hatie,  DetroH  (Mich.) 
Free  Press,  and  E.  B.  Caldwell  of  Parade  Publication,  New  York. 
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Still  Women's 
'Best  Friend' 

Chicago — 1  he  newspaper  is  of 
immediate  importance  to  women, 
declared  Charlotte  Montgomery, 
columnist  for  Tide  magazine,  in 
presenting  the  “Woman’s  View¬ 
point”  to  the  NAEA. 

“It  can’t  wait  to  be  read  when 
the  baby  naps  or  over  the  week¬ 
end  or  next  time  she  has  a  cold,” 
said  Mrs.  Montgomery.  “It  must 
be  read  now  —  before  she  goes 
downtown  to  shop. 

Offers  4  Suggestions 

“Everything  in  the  newspaper 
written  for  her  must  be  immedi¬ 
ately  connected  with  her  life  or 
her  interests — close,  warm,  impor¬ 
tant,  pressing  —  and,  above  all  — 
personal  to  her.” 

Mrs.  Montgomery  suggested 
that  newspapers  can  get  women  to 
rely  on  them  more  and  therefore, 
believe  more  in  the  advertising  in 
newspapers  by  being  (1)  Modern 
— giving  them  what  they  read  to¬ 
day,  not  what  it  has  been  tradi¬ 
tional  to  cover  on  these  pages;  (2) 
authentic — giving  the  correct  ad¬ 
vice  on  fashions,  finance,  or  nutri¬ 
tion:  (3)  set  high  standards  of  edi¬ 
torial  excellence  —  paying  enough 
money  to  see,  for  instance,  that 
recipes  are  workable,  etc.,  and  (4) 
spend  enough  money  to  buy  ca¬ 
pable  writing  and  good  photogra¬ 
phy. 

“You  can  recognize  that  the 
woman  today  is  a  ‘bigger’  person,” 
she  said,  “is  better  educated,  bet¬ 
ter  informed  and  more  well- 
rounded — though  her  interests  are 
still  home  and  family  and  home¬ 
town  centered.” 

Cites  New  Trends 

Mrs.  Montgomery  noted: 

“There's  quite  a  body  of  grow¬ 
ing  statistical  fact  about  woman’s 
editorial  reading  habits.  We  all 
know  that  in  newspapers  she  reads 
gossip  items  about  individuals, 
news  about  conflict  and  emotion 
between  people  (especially  people 
she  knows  or  can  identify  herself 
with).  She  reads  about  Siamese 
twins,  O'Dwyer  divorces  and 
Mamie’s  bangs  and  ball  gowns. 
She  also  reads  avidly  and  eagerly 
and  endlessly  about  things  that 
help  her  with  home-making  and 
family — about  food  and  fashions, 
children  and  cosmetics. 

“Since  we  know  what  she  reads, 
it’s  amazing  that  such  a  startling 
percentage  of  advertisements  over¬ 
look  this  whole  battery  of  infor¬ 
mation.  Many,  many  ads  start 
with  two  strikes  against  them  as 
far  as  women  go  because  it’s  ap¬ 
parent  that  nobody  ever  stopped  to 
ask  if  women  would  read  them 
and  perhaps  more  important,  why 
on  earth  they  should  read  them. 

“Advertising  men  (who  ought 
to  know  better  because  it’s  their 
bread  and  butter)  seem  often  to 
take  information  about  women’s 
reading  habits  as  a  great  big  joke. 


They  think  it’s  terribly  funny  what 
women  read.  But  why  is  it  so 
much  funnier  that  women  will 
read  two  pages  of  a  society  sec¬ 
tion  to  see  who  went  where  than 
that  men  will  read  two  pages  of  a 
sporting  section  to  see  who  won 
what? 

“Other  things  we  should  know 
about  women  are  too  often  equally 
laughed  at,  overlooked  or  ignored. 
Some  of  these  are  new — because 


women,  I  believe,  are  changing. 

“One  of  the  .startling  things 
about  today's  customers  and  to¬ 
day’s  markets  is  how  fast  they 
change.  The  speed  with  which 
new  trends  pile  up  and  are  ac¬ 
cepted  on  top  of  the  basic  pattern 
is  stupendous.  Buying  waves  that 
used  to  take  years  to  develop  now 
take  only  months — or  even  weeks. 
Whole  new  industries  swim  info 
view  in  no  time  at  all.” 


Campbell  Made 
Life  Member 
Of  NAEA 


Much  Harder  Selling 
Is  Needed— Chambers 


Chic.ago  —  Newspaper  advertis¬ 
ing  managers  must  be  alert  to  ef¬ 
forts  of  other  media  to  “chisel  and 
chip  away”  at 
the  $2,600,000,- 
000  that  news¬ 
papers  are  receiv¬ 
ing  from  adver¬ 
tisers,  Stuart  M. 

Chambers,  S  t . 

Louis  (Mo.) 

Post-  Dispatch, 
chairman  of  the 
Bureau  of  Ad¬ 
vertising.  ANPA. 
warned  here  at 
the  NAEA  meet-  Chambers 
ing. 

Speaking  at  the  session  devoted 
to  the  Bureau’s  activities  in  the 
national  advertising  field,  Mr. 
Chambers  a.sserted: 

Must  Preach  ‘Gospel’ 

“We  must  convince  every 
mother’s  son  who  has  the  slightest 
voice  in  any  advertising  plan  that 
a  goodly  share  of  that  advertising 
must  go  into  newspapers.  A  recent 
Bureau  ad  hit  the  nail  on  the  head 
when  it  preached  the  go.spel  that 
if  you  depend  for  a  living  on  the 
sale  of  anything,  be  sure  it  is  ad¬ 
vertised  in  newspapers — the  only 
single  medium  that  reaches  vir¬ 
tually  all  the  customers  who  can 
buy  it. 

“We  do  not  deprecate  the  power 
of  other  media — we  recognize  their 
merits — but  let’s  take  off  the  rose- 
colored  magnifying  glasses  through 
which  some  media  are  asking  ad¬ 
vertisers  and  their  salesmen  to 
view  what  they  offer.  Let's  make 
sure  that  these  media  are  con¬ 
sidered  in  their  true  perspective.” 

Mr.  Chambers  urged  more  in¬ 
tensive  .selling  at  the  local  level, 
pointing  out  that  manufacturers’ 
salesmen  are  continually  being  “in¬ 
doctrinated  with  magazine,  radio 
and  television  propaganda,  while 
on  many  vital  home  fronts  the 
newspapers  are  inactive.” 

Discusses  Bureau  Budget 

“As  one  who  is  in  a  position  to 
look  at  things  from  the  inside,”  he 
said,  “I  am  convinced  that  the  one 
factor  perhaps  more  responsible 
than  any  other  for  its  successful 
performance  is  that  it  is  better 
financed  than  ever  before.  On 
Thursday  of  this  week  the  Board 
will  review  this  year’s  budget. 


which  amounts  to  $1,350,000. 

“Of  that  budget,  only  15  per 
cent  goes  for  what  1  like  to  term 
necessary  but  non-productive  items; 
85  per  cent  goes  into  direct  sales 
work  and  the  research  and  back- 
stage  planning  and  production 
necessary  to  back  ’  up  that  sales 
work.  Here  I  should  not  forget  to 
mention  that  a  healthy  slice  goes 
to  the  retail  department  to  enable 
it  to  give  you  the  spendid  sales 
tools  and  help  you  are  now  re¬ 
ceiving  from  ^  Burgeson  and  his 
associates. 

“This  improved  financial  posi¬ 
tion  is  due  in  part  to  new  mem¬ 
bers.  The  Bureau  now  has  over  a 
thousand  members.  The  improved 
financial  position  is  due  even 
more,  however,  to  the  fact  that  this 
year  each  of  these  thousand  mem¬ 
bers  will  be  paying  their  fair  share 
of  the  expenses  of  the  Bureau — 
fair  in  proportion  to  their  national 
advertising  revenue. 

“This  year  we  finish  a  three- 
year  program  designed  to  elimi¬ 
nate  the  inequities  that  over  the 
years  have  crept  into  our  dues 
structure.  Now  all  members  will 
contribute  six-tenths  of  1  per  cent 
of  their  national  revenue  toward 
the  industry’s  first  line  of  defense. 
There  still  is,  of  course,  a  mini¬ 
mum  and  a  ceiling.  No  newspaper 
is  asked  to  pay  more  than  $35.()00 
a  year,  and  the  minimum  is  $150 
a  year,  which  does  not  fully  cover 
the  cost  of  servicing  smaller  news¬ 
papers  with  Bureau  material. 

“I  want  to  thank  all  our  thou¬ 
sand  members  who  have  gone 
along  with  this  plan  of  eliminating 
the  inequities.  I  know  that  to 
many  it  has  meant  a  considerable 
increase  in  dues. 

Tells  of  Presentation 

“The  Bureau  today  has  a  staff 
of  110,  and  here  again  only  a  few 
of  them  are  engaged  in  these  so- 
called  necessary  but  non-produc¬ 
tive  tasks.  What  it  means  to  have 
a  budget  that  allows  you  to  do 
what  is  necessary  was  demon¬ 
strated  a  month  or  two  ago. 

“The  Bureau  had  been  expe¬ 
riencing  unusual  success  with  a 
simple  type  of  presentation  tail¬ 
ored  individually  to  the  problems 
of  each  prospect.  The  salesmen 
were  personally  preparing  these 
presentations. 

(Continued  on  page  58) 
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Chicago  —  Chesser  M.  Camp 
bell,  vicepresident,  the  Chicago 
Tribune,  this  week  was  awarded 
in  absentia  a 
gold  life  mem¬ 
bership  card  in 
the  NAEA  “in 
recognition  o  f 
valuable  contri¬ 
butions  to  this 
association,  the 
Bureau  o  f  Ad¬ 
vertising  and  the 
newspaper  indus¬ 
try.” 

The  award. 

made  by  Lou  Campbell 
Heindel.  NAEA  president,  to  C 
E.  McKittrick,  advertising  man¬ 
ager,  the  Tribune,  acting  in  Mr 
Campbell’s  behalf,  has  been  made 
to  only  1 1  men  in  the  forty-three 
year  history  of  the  association. 

Activities  Reviewed 

In  making  the  presentation.  Mr 
Heindel  reviewed  Mr.  Campbell's 
activities  over  the  years. 

He  was  first  recognized  by  the 
NAEA  when  in  1935  he  was  elec¬ 
ted  to  the  board  of  directors  and 
served  in  that  capacity  for  five 
consecutive  years.  In  June  of 
1937  he  was  elected  to  the  first 
vicepresidency  of  the  NAEA,  but 
because  of  additional  duties  and 
responsibilities  which  were  as¬ 
signed  to  him  by  the  Chicago 
Tribune,  he  was  not  able  to  ac 
cept  the  presidency  in  1938. 

Mr.  Campbell  was  one  of  the 
original  group  which  promoted 
the  “United  Front”  movemeni 
which  was  spear-headed  by  the 
NAEA  and  which  lead  to  the 
strengthening  and  expanding  of 
the  financial  and  manpower  po¬ 
sition  of  the  Bureau  of  Advertis¬ 
ing  ANPA.  In  October,  1937  he 
was  appointed  a  member  of  the 
Advisory  Committee  of  the 
NAEA  to  work  with  the  Bureau. 

From  1941  on,  he  devoted  mosi 
of  his  time  to  Bureau  affairs,  and 
in  1947  he  was  elected  to  serve 
as  a  member  of  the  board  of  di¬ 
rectors  of  that  group. 

Greatest  Contribution 

One  of  Mr.  Campbell's  greatfci 
contributions  to  the  newspaper  in¬ 
dustry  was  the  proposal  and  ac¬ 
ceptance  in  1944  of  a  new  plan 
of  sales  strategy  to  be  used  by  the 
Bureau  and  by  its  member  news¬ 
papers.  The  plan  called  for  ex¬ 
tensive  research  and  promotion  W 
prove  to  both  national  advertisen 
and  their  advertising  agencies  the 
fact  that  various  cities  and  mar¬ 
ket  areas  offered  widely  differen: 
potentials  on  many  types  of  prod¬ 
ucts.  This  new  sales  approach  has 
been  used  effectively  and  success¬ 
fully  by  the  Bureau  and  was^the 
inspiration  for  the  slogan  “A" 
business  is  local.” 

Mr.  Campbell  joined  the  Chi¬ 
cago  Tribune  in  1921. 
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More  Stories  in  Fewer 
Words -Editors’  Appeal 


By  Jerry  Walker 

Bulletin  . . . 

More  than  half  of  the  308  news 
editors  who  participated  in  a  Uni¬ 
ted  Press  questionnaire  have  voted 
for  tophead  stories  that  run  be¬ 
tween  300  and  500  words. 

Unuaied  Lead  .  .  . 

News  editors  of  the  nation’s 
new'spapers  and  news  directors  of 
radio  and  TV  stations  want  to  tell 
the  people  what’s  happening  in 
fewer  words. 

By  a  vote  of  8  to  1.  the  news¬ 
paper  group  which  participated  in 
a  United  Press  survey  called  for 
shorter  dispatches.  More  than 
half  of  the  308  who  filled  out  a 
questionnaire  said  they  favored 
tophead  stories  which  run  between 
300  and  500  words.  Very  few  edi¬ 
tors  want  stories  that  take  800 
words  or  more  to  tell — unless 
they’re  really  big  stories. 

Note  to  Editors  .  .  .  Com¬ 
menting  on  the  returns  in  the 
questionnaire.  Executive  Editor 
Harry  Eerguson  said  the  U.P. 
campaign  calls  for  condensation 
of  dispatches,  not  by  leaving  out 
facts,  but  by  tighter  writing.  In¬ 
structions  went  out  late  last  year 
to  all  U.P.  executives  and  corre¬ 
spondents  to  make  every  dispatch 
as  compact  as  possible.  He  con¬ 
siders  the  answers  from  news  edi¬ 
tors  as  sound  a  guide  as  a  news 
'ervice  could  have. 

Add  Lead  .  .  . 

Replies  came  from  583  out  of 
1.343  radio  news  clients,  and  they 
divided  as  follows  on  Question 
No.  1  (Should  stories  be  longer 
or  shorter?) — Longer.  73:  Shorter. 
302;  No  change,  132. 

The  radio  people  split  on  a 
question  whether  there  should  be 
more  or  less  interpretation  of  the 
news:  More,  266;  Less,  227:  no 
change.  51. 

There  was  a  preponderance  of 
favor,  on  the  newspapier  side,  for 
more  interpretation  but  there  was 
'harp  division  between  editors 


wire  copy  for  afternoon  newspa¬ 

pers  to  meet  noon-hour  deadlines. 
About  half  of  the  replies  came 

from  ITS  circuit  clients. 

On  the  question  of  tophead 

story  length,  the  answers  broke 

down  as  follows: 

WorJs 

200  .  27 

300  .  59 

400  .  46 

500  .  55 

600  .  25 

700  .  26 

800  .  10 

900  .  2 

1. 000  .  6 

1,100  .  2 

1,200  .  4 

2.000  up  .  I 

Comment: 

“Too  many  spnxt  stories,  espe¬ 
cially  tragedies  in  the  United 
States,  too  often  are  emasculated.” 

“We  would  like  one  column 
daily  of  foreign  news.” 

“Stories  suffer  from  too  damn 
much  literature  and  not  enough 
news  writing;  you  can’t  chop  ’em 
off  any  more  and  get  the  punch 
line.” 

“From  Washington  we  get  too 
much  wind  about  investigations 
and  from  Congressmen  just  shoot¬ 
ing  off.  It  usually  doesn’t  amount 
to  a  whoop,  but  then  I  guess  that’s 
Washington  and  not  the  U.P.  news 
report.” 

*‘We  have  a  standing  rule  to 
cut  stories  one-third,  then  edit.” 

“Our  telegraph  space  inside 
closes  at  9:30  a.m.” 

“Would  like  the  TTS  to  hit  a 
faster  pace.” 

“Too  much  straining  for  the 
silly  today  angles  e.g.  Joe  Blow 
is  dead  today  because  he  was  shot 
to  death  by  his  wife  yesterday.” 

“There  is  no  place  in  newspa- 
pering  for  the  minor  key  treat¬ 
ment.  I  know  the  constant  fight 
on  our  paper  is  for  good  writing, 
enthusiastic  reporting,  ‘twists’  in 


BAKED  ALASKA  from  Antoine’s  is  a  gift  from  J.  David  Stern, 
right,  publisher  of  the  New  Orleans  Item,  to  Hugh  Baillie,  president 
of  the  United  Press.  In  an  Item-sponsored  talk,  Mr.  Baillie  said 
President  Eisenhower  had  made  “a  wise  and  statesmanlike  decision” 
in  agreeing  to  having  wide  open  news  conferences. 


*lio  favor  it  being  worked  into  the  story  and  that  sort  of  thing, 
the  running  story  and  those  who  The  days  when  the  pxeople  wanted 
insist  that  it  be  processed  sepa-  to  read  have  long  since  disap- 

pjeared.  Every  time  a  repxorter  sits 
Mr.  Eerguson  drew  the  conclu-  down  at  the  typewriter  he  has  to 
'ion  that  the  “why”  has  become  have  some  gimmick  that  twists 


3s  important  as  the  “what  hap¬ 
pened?" 

A  compilation  of  the  returns 
disclosed  these  other  definite 
'lews:  More  news  on  the  lighter 
'ide  of  life,  more  reporting  on  sci¬ 
ence  and  medicine,  much  less  stuff 
from  Hollywood,  and  main¬ 
tenance  of  coverage  oh  Korea 


the  reader’s  arm  into  scanning  his 
output.  Never  a  time  that  show¬ 
manship) — and  all  the  gimmicks 
of  a  circus — had  such  importance 
as  now.” 

That  from  a  very  well  known 
Texas  editor. 

The  questionnaire  also  asked 
about  leads  on  breaking  stories 


Earl  J.  Johnson,  vicepresident  and  the  score  was:  More.  56,  few- 
and  general  news  manager,  made  er,  167. 

questionnaires  available  to  Comment: 

EniToR  &  Publisher  for  scrutiny  “Send  more  stories  in  one 

of  editors’  comments.  One  out-  piece.” 

standing  observation  was  the  “Little  need  for  bulletins  and 

"ress  placed  upjon  early  filing  of  adds  until  late  in  the  forenoon.” 
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“We  rely  on  more  than  one 
news  service  to  take  up  the  slack.” 

“Must  have  early  cleanup  for 
10:45  a.m.  deadline.” 

“More  inserts  and  ride  with  the 
big  lead  until  it  is  really  topped 
by  something  better  —  that’s  the 
dream  of  a  telegraph  editor.” 

The  score  on  interpretation 
was:  More,  172;  less.  79. 

Comment: 

“Interpretation  without  guevs- 
ing.” 

“Handle  the  interpretation  sepa¬ 
rate  so  we  can  cut  it  out  or  use 
as  sidebar.” 

“The  average  reporter  is  not 
competent  to  interpret.” 

“More  interpretive  labor  news.” 

“Just  give  us  the  facts;  we’ll  do 
the  interpreting  on  the  editorial 
page.” 

“Less  kid  glove  treatment  ftir 
pink.s.” 

Series  Unpopular 

The  series  treatment  for  stories 
on  the  wire  doesn't  find  too  much 
endorsement.  The  score  was: 
More,  90;  fewer.  163. 

Co’.imeiit: 

“Give  us  lively  subjects  such  as 
the  Mount  Evarest  expjedition  or 
the  sane  man  who  spent  years  in 
an  insane  asylum.” 

“We’re  a  university  town.  Sug¬ 
gest  series  on  the  opportunities 
for  college  graduates  (other  than 
engineers).’’ 

“Would  like  series  on  family 
finances,  less  on  general  subjects 
such  as  the  cold  war.” 

“How  about  a  true  story  of 
working  for  a  newspaper  in 
Dixie.” 

“Prosperity  theme.” 

“First  article  of  most  .series  is 
usually  okay,  then  they  dwindle 
into  unimportant  detail.” 

“A  rare  circumstance  when  sub¬ 
ject  can’t  be  covered  in  one  story.” 

“For  a  small  paper  with  erratic- 


space,  a  series,  especially  a  long 
one  on  Marilyn  Monroe,  is  im¬ 
possible  to  count  on.” 

News  Emphasis 

Replies  to  a  question  on  news 
emphasis  ran  as  follows; 


Kun-aii  war  .... 

>lore 

55 

57 

Cliunicr 

185 

C  )thcr  ftirei^n 
news  . 

.'1 

55 

165 

Washington  news 

72 

,17 

165 

Ught  features  . . 

.>0(. 

25 

60 

Regional  news  •  • 

196 

19 

72 

Scienci-  ....... 

114 

.18 

124 

Ru>iness  anti 
lalmr  . 

till 

49 

125 

Women’s  news  . . 

Its 

51 

114 

lIoIlywcHHl  . 

21 

i.xs 

no 

Crimf  . 

2S 

9.9 

138 

Shorts . 

19.'; 

to 

82 

L’nited  .Nations .  . 

.17 

,S1 

159 

Rig-nanie 

interviews  ... 

98 

Comment: 

“Less  on  the  Korean  war;  it’s  a 
damn  joke  anyway.  Give  us  more 
light  features.” 

“You’re  sending  600-800  now 
on  Korea.  I  hate  to  think  what 
we’d  get  if  somebody  did  some¬ 
thing  over  there.  Interest  has 
died.” 

“Readers  are  not  interested  in 
the  way  we’re  giving  news  of  the 
U.N.  and  Korea.” 

“The  interest  in  what  will 
shorten  or  end  the  war  exceeds 
the  interest  in  the  ‘up  one  hill  and 
down  another’  stage  of  the  pres¬ 
ent  fighting.” 

“Simplicity  is  the  most  attrac¬ 
tive  feature  of  war  coverage.  Peo¬ 
ple  do  not  think  in  terms  of  two- 
bit  words.” 

“We  play  the  Korea  war  every 
day  on  Page  1.” 

“We  want  more  about  the  H- 
bomb,  divorce,  teen-age  morals 
and  paper  books.” 

“More  women’s  news  when  it’s 
also  of  some  interest  to  males.” 

“Stories  from  Hollywood,  and 
the  New  York  vice  probe,  are  too 
(ContinneJ  on  page  51) 
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PNPA  Fights  Proposal 
For  Ic  Per  Copy  Tax 


White  Elephants 
Swell  Sat.  Linage 

Chicago — The  Saturday  (Jan. 
24ih )  edition  of  the  Chicago 
Dailv  News  carried  more  retail 


College  Board 
Opens  Meetings 
To  the  Press 


I 


Lansing,  Mich.  —  Newspape 


Harrisburg,  Pa.  — A  state  tax  would  tend  to  raise  an  obstacle  advertising  on  the  black  and  white  editors  can  chalk  up  another  scoit 


of  one  cent  per  newspaper  on  all  against  the  free  flow  of  trade  and  ,han  any  previous  Saturday  the  victory  side  of  the  freedom 

dailies  and  weeklies — exceot  those  would  hamoer  the  prosperity  of  77  _ a? _ _ _ 


dailies  and  weeklies — except  those  would  hamper  the  prosperity 

published  by  religious  or  char-  the  Commonwealth; 

itable  organizations — is  proposed  “7.  A  tax  upon  newspapers, 


edition  in  the  paper’s  77  years. 
It  sparked  an  event  unique  in 


of  information  crusade.  Michigan 
newspapermen  will  be  allowed  to 


J'  newspapers,  al-  Chicago's  history  —  a  citywide  attend  meetings  of  the  state  board 


by  a  bill  introduced  this  week  in  ready  hit  hard  by  more  than  100  ^^ite  Elephant  Festival  (Jan.  26-  auriculture  beginning  m. 
the  Pennsylvania  House  of  Rep-  per  cent  increases  since  Pearl  jd  conceived  and  put  across  by  month 


resentatives. 


The  impost  would  apply  also  to  materials  used,  would  tend  to  put 
publications  imported  into  the  many,  yes  a  great  many  commun- 


Harbor  in  the  cost  of  labor  and  advertising  staff.  The  announcement  by  John  A. 


Retailers  joined  in  a  clearance  Hannah,  president  of  Michigan 


State  for  distribution  here,  accord-  ity  newspapers,  out  of  business  un- 


sale  of  items  that  couldn’t  be  s,ate  College,  highlighted  the  an 


ing  to  the  sponsor.  Rep,  Adam  T, 
Bower,  of  Sunbury, 


less  that  same  tax  could  be  placed 
upon  the  consumer,  the  newspaper 


budged  from  shelf,  showroom  or  nual  meeting  of  the  Michigan 
showcase  and  folks  with  dis-  Press  .Association  here  last  week. 


carded,  but  still  desirable  pdgets  mpA’s  freedom  committee,  led  by 


Under  terms  of  the  bill,  news-  reader  and  the  storekeeper-adver-  furnishings  in  their  attics  and  kenneth  R.  West  of  the  Lansini 
paper  tax  stamps  would  be  affixed  ti.ser;  storerooms,  were  invited  to  offer  state  Journal,  carried  on  the  can¬ 
to  each  paper  sold.  Mr.  Bower  8.  Imposition  of  suc.i  ..... 


estimated  the  measure  would  yield  would  be  construed  as  the  same 
$14,500,000  a  year  in  revenue  to  kind  of  harrowing  tactics  used  in 


their  wares  in  the  classified  pages,  paign  to  open  the  meetings  of  the 
-  board,  which  is  the  college  govern. 


the  Commonwealth. 


totalitarian  and  fascist  countries 


He  introduced  another  measure  to  hamper  the  press.  We  need 
imposing  a  state  tax  of  25  per  cent  only  look  at  the  way  the  Peron 


on  the  amount  paid  by  all  users  government  forced  the  closing  of 
of  leased  wire,  teletypewriter,  or  La  Prensa,  the  greatest  newspaper 


talking  circuit  special  .service  to  in  Argentina. 


Mrs.  Hobby 
Resigns  from 
Houston  Post 


apply  to  telephone,  telegraph,  ra¬ 
dio  and  television. 


“9.  Even  in  those  states  where  Houston,  Tex. — The  name  of 


ing  body. 

The  ^ard  is  reserving  the  right 
however,  to  discuss  controversial 
issues  in  executive  session,  after 
v/hich  spokesmen  will  meet  with 
the  press. 

.At  the  MPA  business  meeting 


a  broad-based  sales  tax  is  imposed,  Oveta  Culp  Hobby,  new  director  bailey  of  the  Adrian  Tele- 


Serrill  States  Opposition 


the  custom  and  practice  is  to  ex-  of  the  Federal  Security  Adminis- 


VT,,.,  empt  the  bread  we  eat,  the  milk  tration.  has  come  off  the  masthead 

Pennsylvania  Newspaper  ^^e  newspapers  we  of  the  Houston  Post. 


Publishers’  Association  immedi¬ 
ately  expressed  opposition  to  the 
Bower  proposal,  reiterating  its 


read. 

“With  specific  reference  to  item 


been  vicepresident  and  editor. 


gram  was  elected  president  to  suc¬ 
ceed  Meredith  Clark  of  the  Vicks- 
hurg  Commercial. 

Named  to  the  Michigan  news- 


ctor.,1  10S1  it  'vi"  be  recalled  that  the  Su-  lineup  of  the  Post  will  be  made, 

kvies  newspaper  p 

Twt)  years  ago  a  Senate  Tax  nnanimously  ruled  in  1936  that  a  president  and  publisher  of  the 
Committee  hinted  it  was  going  to  upon  Louisiana  news-  paper,  has  added  the  itle  of  edi- 

®  n'xwofc  ot  tni»  I'ltP  tr»r  m  tn**  mocfFiAoH  1ie>«<mno 


No  change  in  the  executive  Pf^Pl^  of  Charles 


suggest  a  newspaper  lew.  V  ,  7  «  r 

Theodore  A  ^rrill  general  governor  of  that  sta  e,  Huey  Long, 

manager  of  PNPA,  said  in  a  letter  unconstitutional, 
to  Representative  Bower  that  his  Constitution  Prohibits  It 
organization’s  position  could  be  “In  Pennsylvania,  more  recently 
summarized  as  follows:  in  1948,  the  City  of  Chester  aban 

“1.  Such  a  tax  would  be  a  spe-  doned  its  ordinance  taxing  new.-> 
cial  privilege  tax  upon  a  free  press,  papers  before  final  reading  follow 


tax  imposed  upon  Louisiana  news-  paper,  has  added  the  title  of  edi- 
papiers  at  the  insistence  of  the  late  tor  in  the  masthead  listings. 


M.  Green  way,  former  editor  of  the 
Grand  Rapids  Press  and  former 
head  of  Booth  newspapen;  | 
C  harles  A.  French,  former  editor 
of  the  Holland  Evening  Sentinel: 
J.  N.  McCall,  former  publisher  of 
the  Gratiot  County  Herald,  Ithaca, 


was  unconstitutional.  Mrs.  Hobby  won  unanimous  en-  V  u  e  ^ 

Constitution  Prohibits  It  dorsement  quickly  in  the  Senate  '  7  .v,  ^ 

t.  u  Itsher  of  the  7//sro/fl  yJavrr/wr  at 

“In  Pennsylvania,  more  recently  b'uance  Committee  after  she  an- 

in  1948,  the  City  of  Chester  aban-  nounced  her  resignation  as  chief  p  ’  newsoaners  were  honored 
doned  its  ordinance  laxin»  n*w.-,-  executive  of  the  Post  and  also  as  .  ^  newspapers  were  norrow 

uoncu  us  orumauLc  >  -«-■'  'O'"  outstanding  editorials  on  hip- 

naners  before  final  readme  follow-  *•  oirtetor  of  the  affiliated  radio  . . 


ciai  privilege  lax  upon  a  iree  press,  papers  oeiore  nnai  reauing  loiiow-  --  muiu  safety 

which  certainly  in  these  days  ing  an  opinion  of  its  city  solicitor  und  television  stations.  Both  -p..  „  Timen-Hendd 

should  not  be  shackled  with  any  that  ‘it  probably  would  not  hold  I^emocrats  and  Republicans  ,  .  .  .  .. 

greater  burden  of  cosB  Iha.,  any  ,.p.-  _  _  ^ >>>  P™":  S  SuEn 


Other  business; 


“The  Constitution  of  Pennsyl-  Eisenhower  and  none  asked 


2.  Such  a  tax  would  be  no  vania.  from  colonial  time,  has  her  any  questions. 


with  circulation  over  10,000  whflt 
the  Albion  Evening  Recorder  re¬ 


ouen  a  lax  wouia  oe  no  vania.  irom  euiuniai  nine,  iidf>  r-pivpH  hnnnrs  m  fh<»  Ha!lv  naner 

more  justified  than  a  tax  upon  specified  that  ‘the  printing  press  She  furnished  the  committee  .  ,nonn  rimilLiL 


freedom  of  assembly  or  upon  shall  be  free  to  every  person  who  •bis  list  of  her  personal  holdings: 


places  of  worship; 


may  undertake  to  examine  the  shares  of  El  Paso  National 


group  under  10,000  circulation. 

In  the  weekly  field  Frankenmutk 
News  was  first  in  the  group  with 


“3.  Such  a  tax  would  possibly  proceedings  of  the  legislature  or  ^toc^  ^  more  than  1,500  circulation  and 

be  construed  to  be  a  license,  and  any  branch  of  government,  and  wortti  >60  a  share,  1,000  i IpH  tht 

the  Pennsylvania  Constitution  as  no  law  shall  ever  be  made  to  re-  shares  of  Hilton  Hotel  Corp.  stock  orr.i.r.  iR-.n  i  500 

well  as  the  Federal  Constitution  strain  the  right  thereof.  .  .  .’  ''■•h  a  par  value  of  $5  a  share;  ^  ’ 

prevents  such  a  restraint  upon  the  “A  special  tax  law  imposing  a  -.000  shares  of  Southland  Paper  .  .. 

press;  tariff  oiT  newspaper  copies  would  Mills  stock  worth  about  $65,000;  ^  f uZ 


prevents  such  a  restraint  upon  the  “A  special  tax  law  imposini 
press;  tariff  on  newspaper  copies  wo 

Impair  Flow  of  Trade  certainly  contravene  this  seel 

“4.  Such  a  tax  would  discrimi-  Commwealth  Constitution.' 

nate  against  newspapers,  admit-  i  e»  n 

tedly  the  greatest  medium  of  com-  Cahlonua  Cowt  RecaUs 
munications,  and  would  impose  Cases  Upholding  Validity 
greater  burdens  upon  newspapers  In  the  recent  decision  uph< 


weekl>  group  with  less  than  1,500 
circulation. 

Winning  newspapers  received 


lariii  on  ncwspapci  topics  wouiu  . .  ..v/iiii  auvui  q>uj,vA/o,  _ t  t  _  u:«s 

certainly  contravene  this  section  $150,000  to  $200,000  of  Houston  ‘certificates  of  merit  from  Hi^- 
i  _ _ _ _ ..u _ 1...  _  wav  Commissioner  Charles  M 


California  Court  Recalls 


real  estate;  oil  royalty  interests  in  ,  <^«"imissioner  Charles 
two  wells  in  Harris  and  Upton 
Counties,  Tex.  She  said  the  in-  " 

White  Given 

(E  &  p  wishes  to  apologize  to  Scholarship  Award 

Miss  Jean  White,  25-year-old 


greater  burdens  upon  newspapers  In  the  recent  decision  uphold-  Vp  o’n',.-,  .  ,  . 

than  upon  magazines,  radio,  TV,  ing  the  validity  of  a  business  tax  ^  to  apologia  to 

etc.  Its  very  discrimination  would  on  the  Corona  (Calif.)  Daily  In-  '  r  ^ 
make  it  an  illegal  tax;  dependent  (E  &  P,  Jan.  24,  page  which  gave 


Jimikc  II  <111  liiCKal  idA,  ucutifiuvni  ol  r,  jaii.  ci>  *  j  r  x 

“5.  It  would  impose  a  special  IT"),  the  California  District  Court  ^  ■  instead  of  48.) 

tax  upon  an  industry  that  already  of  Appeal  dismissed  from  con-  ■ 

is  paying  its  full  share  of  taxation:  sideration  virtually  all  of  the  pre- 


error  [page  8,  Jan.  24]  which  gave  student  at  the  Graduate  School  of 
her  age  as  58  instead  of  48.)  Journalism.  Columbia  Universiti- 

■  has  been  chosen  winner  of  tk 


namely,  corporation  taxes,  taxes  cedent  cases  cited  by  the  defense 
upon  the  products  it  uses  such  as  and  went  to  the  several  state  court 


gasoline,  taxes  upon  payroll,  so-  rulings  where  the  immediate  ques 
cial  security,  unemployment  com-  tion  had  been  raised. 


Circulator  Dies 

Tallahassee,  Fla.  —  Oliver  L. 
Richmond,  49,  circulation  manager 


of  the  Tallahassee  Democrat  since  liamsport.  Pa.,  is  a  graduate  of 


pensation, 

taxes; 


The  opinion  by  Justice  Lloyd  E.  September,  1951,  died  Jan.  25. 


Griffin  emphasized  the  distinction  He  was  with  the  circulation  de 


to,  VJiiiiiu  ciiipiiaoi^^u  iiic  uioviuviivru  -  —  -  -  —  —  -  . 

6.  Such  a  tax  would  be  a  tax  made  in  the  Supreme  Court  deci-  partment  of  the  St.  Petersburg  reader  on  Grit,  a  national  ween. 


upon  advertising  and  as  such 


(Continued  on  page  52) 


Independent  for  30  years. 


published  in  Williamsport. 


Woman’s  Press  Club  of  New  York 
City  scholarship  award  for  1953 
The  award  carries  a  prize  of  $200 
Miss  White,  a  native  of  3^8; 


Bucknell  University.  She  h** 
worked  as  a  reporter  and  copy' 
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CARTOONISTS  SEE  CHAINS.  GOOD  AND  BAD,  IN  THE  WEEK'S  NEWS 
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ALWAYS  WITHIN  REACH 

Hesse,  St.  Louis  (Mo.)  Globe-Democrat 


FOR  BETTER  UNDERSTANDING 

Berdanier,  United  Feature  Syndicate 


YOUR  WORDS.  MR.  PRESIDENT 

.•\lley,  Memphis  (Tenn.l  Commercial  Appeal 


Interview  With  Truman 
On  A-Bomb  Described 

By  Robert  G.  Nixon 

International  News  Service  White  House  Correspondent 

Kans.as  City.  Mo. — It  took  me  atomic  “explosion,”  but  nowhere 
more  than  three  years  of  pati-ent  was  there  any  reference  to  the 
work,  in  which  there  were  many  “explosion”  having  resulted  from 
moments  of  anxiety,  to  “break  ’  the  setting  off  of  an  actual  atomic 
the  story  that  former  President  bomb. 

Truman  believes  Soviet  Russia  I  went  in  to  see  Mr.  Ross  and 
probably  has  not  yet  unlocked  the  called  his  attention  to  the  phrase- 
secret  that  makes  an  atomic  bomb  ology  of  the  President's  announce- 

ment. 

The  idea  that  led  finally  to  my  I  asked:  “Was  it,  or  was  it  not. 
exclusive  interview  with  Mr.  Tru-  the  explosion  of  an  atomic  bomb?” 
man  was  gerrninated  on  a  late  A  peculiar  expression  flickered 
September  day  in  1949.  On  a  day  over  “Charlie’s”  face,  and  quickly 
of  otherwise  routine  coverage  of  disappeared.  “Charlie”  was  a 
the  White  Hoase.  I  was  sum-  tough  man  to  have  across  the 
moned.  together  with  other  re-  table  from  you  in  a  poker  game 
porters,  into  the  office  of  the  late  when  the  stakes  were  high. 

Charles  Ross,  then  press  secretary  He  said  to  me: 


to  President  Truman. 


“Bob,  I’ll  have  to  stand  on  the 


Mr.  Ross  read  a  brief  state-  wording  of  the  President’s  state¬ 
ment  by  the  President  to  the  effect  ment.  It  speaks  for  itself.” 
that  U.  S.  Intelligence  sources  had  I  tucked  this  back  in  the  corner 
obtained  conclusive  evidence  that  of  my  mind,  and  in  the  ensuing 
an  atomic  “explosion"  had  oc-  three  years  gathered  various  im- 
curred  within  recent  days  inside  pressions  that  my  question  was 
the  borders  of  Soviet  Russia,  worth  asking,  whenever  a  good  op- 
Tfere  followed  a  general  world-  portunity  arose, 
wide  acceptance  that  Russia  had  For  a  long  time,  I  had  sought 
kamed  the  secret  of  making  the  an  exclusive  interview  with  Pres- 
atomic  bomb.  ident  Truman.  Toward  the  middle 

This  conviction  was  further  nur-  of  last  month,  I  again  suggested 
tured  in  the  ensuing  two  years  to  the  President  that  perhaps  the 
when  President  Truman  announced  time  was  ripe  for  an  interview. 

[hat  two  more  such  '‘e.xplosions”  On  Saturday  before  Christmas, 
ad  occurred  inside  Russia.  I  received  a  telephone  call  from 

But  there  was  a  doubt  in  my  Roger  Tubby,  the  President’s  press 
®ind.  In  my  college  days  I  had  secretary,  and  was  told  Mr.  Tru- 
najored  in  chemical  engineering  man  would  see  me  at  3:30  p.m. 
*od  the  theories  of  atomic  fission  on  Monday, 
became  a  hobby  with  me  through  Over  the  weekend,  I  thought 
the  years.  long  and  hard  as  to  whether  I 

After  I  re-read  the  first  White  should  ask  the  question  so  long  in 
House  announcement  of  the  ex-  my  mind. 

plosion  inside  Russia,  I  was  struck  I  decided  to  obtain  first  an  in- 
^  the  special  phraseology  used,  terview  on  a  broad  scope  of  sub- 
The  announcement  spoke  of  an  jects,  and  save  the  $64  Question 
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for  another  interview,  after  Mr. 
Truman  could  speak  as  a  private 
citizen. 

When  I  returned  with  him  to 
Independence,  Mo.,  I  asked  for 
my  second  interview.  It  took 
place  in  two  separate  sessions. 
Mr.  Truman  received  m:  first  at 
10:30  a.m.,  Saturday,  Jan.  24. 

As  the  interview  opened,  I  told 
him  the  subject  matter  was  of  a 
nature  that  might  make  headlines. 

He  .said:  “That’s  all  right.  Bob, 
go  ahead  and  ask  them.  That’s 
what  you  are  here  for,  isn’t  it?” 

1  led  into  the  subject  by  asking: 

“Did  U.  S.  monopoly  of  the  A- 
bomb  become  the  overriding  fact 
that  prevented  Russia  from  over¬ 
running  Western  Europe  when  the 
U.  S.  demobilized  swiftly  after 
the  Second  World  War?” 

Mr.  Truman  thought  a  moment, 
and  then  replied: 

“Yes,  I  believe  there  is  little 
doubt  of  it.” 

1  then  asked: 

“Is  our  leadership  in  atomic 
and  hydrogen  bomb  development 
still  the  greatest  weapon  in  the 
arsenal  of  democracy  that  is 
damming  the  flood  of  Russian  ag¬ 
gression?” 

The  former  President  replied 
emphatically: 

“The  atomic  bomb  has  been, 
and  I  am  convinced,  still  is,  the 
greatest  deterrent  against  outbreak 
of  World  War  Three.” 

I  then  asked: 

“Has  not  Russian  possession  of 
the  bomb  altered  the  situation?” 

Mr.  Truman  replied: 

“I  am  not  convinced  Russia  has 
the  bomb.” 

I  now  reminded  Mr.  Truman  of 
the  announcement  on  Sept.  23, 
1949,  making  a  point  of  the  fact 
it  had  not  used  the  phrase  “atomic 
bomb.” 

Mr.  Truman  said  that  was  so. 
and  that  these  announcements  had 
been  made  because  he  believed 
the  American  people  were  entitled 
to  know  of  the  problem  they 
might  face. 


He  then  said: 

“I  am  not  convinced  the  Rus¬ 
sians  have  achieved  the  know-how 
to  put  the  complicated  mechanism 
together  to  make  an  A-bomb 
work. 

“I  am  not  convinced  they  have 
the  bomb.” 

I  then  talked  with  him  about 
his  position  on  not  meeting  again 
with  Premier  Josef  Stalin. 

It  was  agreed  that  I  should 
write  the  article  and  bring  it  to 
Mr.  Truman  for  his  perusal  and 
approval. 

This  further  interview  took 
place  at  3:30  p.m..  Monday,  Jan. 
26. 

Mr.  Truman  read  the  product 
of  the  interview  slowly  and  care¬ 
fully,  from  beginning  to  the  end. 
He  not  only  read  it  word  for 
word,  but  he  was  kind  enough  to 
proof-read  my  typing. 

Mr.  Truman  made  only  one 
textual  change  in  the  article.  This 
was  a  paragraph  dealing  with  the 
question  of  why  he  had  ruled  out 
any  further  “Big  Three”  confer¬ 
ences  with  Stalin. 

I  typed  out  revisions  on  the 
office  typewriter.  I  showed  him 
where  the  changes  would  be  in¬ 
serted,  and  so  marked  the  copy. 
He  approved. 

Having  then  received  the  com¬ 
plete  approval  by  Mr.  Truman  of 
the  interview,  I  dispatched  the 
story  to  my  New  York  offices  to 
be  placed  on  INS  wires. 

I  was  gratified  to  sit  in  the 
former  President’s  office  the  fol¬ 
lowing  day  and  bear  -him  tell 
others  who  were  trying  to  catch 
up  with  the  story: 

“I  have  said  all  that  it  is  neces¬ 
sary  to  be  said,  and  I  stand  be¬ 
hind  Bob  Nixon’s  story.” 

■ 

History  Citation 

Madison,  Wis. — ^The  Milwaukee 
Journal  was  cited  Jan.  31  by  the 
Wisconsin  State  Historical  Society 
for  editorial  support  and  news 
coverage  of  historical  movements 
and  events. 
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Retailers  Will  Help 
In  National  Ad  Drive 


Chicago — Retailers  will  be  en¬ 
listed  by  the  nation’s  newspapers' 
in  their  ’"Local  Action  for  Nation¬ 
al  Advertising”  campaign. 
Launching  of  the  full-scale  na¬ 
tionwide  drive  was  announced  this 
week  at  the  NAEA  convention  by 
William  A.  Greene,  assistant  di¬ 
rector  of  the  Bureau  of  Advertis¬ 
ing.  ANPA. 

The  program,  said  Mr.  Greene, 
represents  a  major  expansion 
move  in  the  project  started  three 
years  ago  to  sell  national  adver¬ 
tising  on  the  local  front  and  to 
build  local  support  for  manufac¬ 
turer  advertising  already  running 
or  planned. 

Sponsored  by  the  Bureau,  with 
the  full  backing  of  the  NAEA, 
the  American  Association  of 
Newspaper  Representatives  and 
the  National  Newspaper  Promo¬ 
tion  Association,  the  project,  un¬ 
til  now,  has  been  directed  chiefly 
at  the  district  managers,  distribu¬ 
tors,  field  salesmen  and  other  lo¬ 
cal  sales  representatives  of  manu¬ 
facturers.  And  its  chief  tool  has 
been  “The  Greatest  Show  on 
Earth,”  a  full-color  slide  present¬ 
ation  designed  to  sell  the  newspa¬ 
per  medium  to  all  sales  forces 
representing  national  newspaper 
advertisers  locally.  Its  greatest 
usefulness,  therefore,  has  been  in 
distribution  centers. 

By  bringing  the  full  force  of 
the  drive  to  the  retailer  level.  Mr. 
Greene  said,  “everyone  who  will 
can  participate.” 

The  “Greatest  Show"  campaign, 
which  has  already  amassed  an 
“impressive  record”  of  successes, 
will  continue  unabated.  Greene 
emphasized. 

Primary  tool  of  the  new  retail¬ 
er  drive  will  be  a  booklet  just 
published  by  the  Bureau  and 
mailed  to  member  newspapers  si¬ 
multaneously  with  its  unveiling 
at  the  convention.  Titled.  “Is 
Your  ‘Partner’  Working  With 
You?”  the  booklet  tells  the  retail¬ 
er,  in  a  minimum  of  simple  and 
direct  words,  that  he  needs  the 
cooperation  of  his  “partner.”  the 
manufacturer,  in  the  form  of 
newspaper  advertising. 

“When  your  manufacturer  tells 
you  about  the  ‘national  advertis¬ 
ing  help’  you’re  getting  (in  other 
media),”  says  the  booklet,  “tell 
him  your  customers  aren’t  ‘na¬ 
tional’  .  .  .  they’re  right  here;  tell 
him  that  advertising  in  newspapers 
is  the  only  way  he  can  pre-sell 
his  products  to  all  your  custom- 


age  is  the  main  theme  of  the 
booklet.  It  is  brought  home  to 
the  retailer  by  means  of  a  device 
called  a  “Biz  Quiz.”  which  chal¬ 
lenges  the  listener  to  guess  the 
local  family  coverage  of  newspa¬ 
pers  and  other  media.  A  separate 
answer  sheet,  filled  in  by  the 
newspaper,  shows  pictorially  the 
percentage  of  local  coverage  of 
each  medium.  During  the  tests, 
this  feature  of  the  booklet  was 
greeted  almost  invariably  with  ex¬ 
pressions  of  amazement  on  the 
part  of  the  retailers  at  the  high 
coverage  of  newspapers  by  com¬ 
parison  with  other  media,  includ¬ 
ing  the  biggest  of  the  magazines. 

Illustrated  with  humorous  car- 
toon-style  line  sketches,  the  book¬ 
let  is  friendly  and  completely  in¬ 
formal  in  its  approach.  This  was 
an  important  factor  in  getting  and 
holding  retailers’  attention  in  the 
trial  showings,  the  test  newspapers 
reported.  Actual  showing  lime  for 
the  booklet  is  three  minutes. 

The  program  is  a  versatile  one. 
Mr.  Greene  emphasized.  The  book¬ 
let.  he  said,  will  not  only  sell  na¬ 
tional  advertising,  but  will  help  re¬ 
tail  advertising,  as  well.  It  can  be 
shown  by  newspapers’  retail,  na¬ 
tional  and  classified  selling  staffs. 

The  booklet,  he  added,  is  avail¬ 
able  in  quantity  to  Bureau  mem¬ 
ber  newspapers  at  cost  price.  Thus 
the  newspapers’  staff  man,  after 
completing  his  call,  can  leave  the 
book  and  answer  sheet  with  the 
account  for  later  re-reading. 

“The  reason  this  program 
works.”  Mr.  Greene  concluded, 
“is  because  it  appeals  to  the  self- 
interest  of  everybody  in  the  chain 
from  retailer  to  manufacturer.  It 
appeals  to  your  man  who  show 


Before  publishing  the  booklet 
for  general  distribution  to  news¬ 
papers,  the  Bureau  arranged  for 
tests  by  member  newspapers  in 
some  14  cities.  The  story  was  told 
to  well  over  1,000  retailers  during 
the  tests. 

Newspapers’  full  market  cover- 


CONTACT  MAN  —  Alfred  M. 
Chesniore  has  joined  the  New 
York  sales  staff  of  the  Julius 
Mathews  Special  Agency.  He  has 
had  lung  experience  in  selling  ad¬ 
vertising  space. 


it.  It  appeals  to  the  merchant  and 
it  offers  much  to  the  sales  rep¬ 
resentative.  Finally,  it  gives  solid 
unvarnished  media  coverage  facts 
to  pass  along  to  the  manufac¬ 
turer.” 


ITU  Again  Rejects 
Levy  for  Defense 


On  the  basis  of  unofficial  re¬ 
turns  from  40  locals,  the  members 
of  the  International  Typographical 
Union  have  again  rejected  Presi¬ 
dent  Woodruff  Randolph’.s  plea  for 
funds  to  maintain  the  “Unitypo" 
defense  program. 

The  vote  in  the  Jan.  28  referen¬ 
dum.  as  compiled  by  E  &  P  at 
press  time,  was:  In  favor  of  Wi 
per  cent  asses.sment,  9,077;  against. 
16,189.  The  voting  was  running 
about  the  same  as  in  the  October 
referendum  when  a  special  2  per 
cent  asses.sment  was  vetoed.  New 
York  No.  6  voted  against  the  fund 
by  4,148  to  2,762. 


CONFERENCE  within  a  conference:  Owen  E.  Landon,  left,  of 
Julius  Mathews  Special  Agency,  confers  with  Philip  S.  Weld,  publisher 
of  the  Gloucester  (Mass.)  Times  and  Newburyport  (Mass.)  News,  dur¬ 
ing  a  recess  in  the  Retail  Advertising  Conference  at  Chicago. 


Arizona  Story 
Given  to  Reps 
With  nourish 


i 


Phoeniv,  Ariz.  —  Five  Kelly- 
Smith  Co.  executives  got  a  three- 
day  introduction  to  Arizona— and 
the  booming  Arizona  economy- 
last  week.  The  occasion  was  a  con¬ 
ference  of  the  newspaper  repre¬ 
sentatives  with  advertising  men  of 
the  Arizona  Republic  and  Phot- 
nix  Gazette. 

Four  of  the  Kelly-Smith  men— 
Walter  Grocco  and  Walter  Dottv 
both  of  New  York;  Palmer  Ter- 
hune,  Chicago,  and  M.  O.  Me- 
Guineas,  Detroit — had  never  visi¬ 
ted  Arizona  before.  The  fifth.  Jack 
Forbes  of  Los  Angeles  and  a  fre¬ 
quent  Arizona  traveler,  had  an 
equally  eye-opening  experience. 

Advertising  Director  Charley 
Hoover  and  National  Advertising 
Manager  Hobe  Franks  of  the  R4G 
arranged  a  luncheon  conference 
that  brought  together  Arizona’s 
business  leaders — the  number  one 
men  in  banking,  commerce,  min¬ 
ing,  industry,  promotion  and  agri¬ 
culture. 

Eugene  C.  Pulliam,  president  of 
Phoenix  Newspapers,  Inc.,  intro¬ 
duced  Governor  Howard  Pyle  who 
asked  the  visitors  to  sell  Arizona’s 
“solid  foundation,  not  its  blue-sky 
potential.”  He  stressed  the  steady 
and  at  times  spectacular  growth  of 
Arizona’s  economy. 

This  exposition  of  Arizona  busi- 
nevs  was  just  the  beginning  for  the 
Kelly-Smith  representatives.  At 
dawn  the  following  morning  Hobe 
Franks  bundled  the  five  into  a 
Haviland  Dove  for  an  extensive 
aerial  tour  during  which  they  fk» 
the  length  of  the  Grand  Canyon  to 
Boulder  (Hoover)  dam  in  time  for 
a  short  try  at  the  gambling  in  busy 
Las  Vegas.  Then  back  over  Ari¬ 
zona  to  Tucson  and  over  the 
rangelands  of  Southern  Arizona 
the  group  flew  to  land  at  Nogales, 
on  the  Mexican  border,  for  lunch 

Then  the  aerial  tour  led  to  the 
copper  cities  of  Glove  and  Miami 
and  down  the  length  of  the  Salt 
River  irrigation  system  from  Coo- 
lidge  Dam,  to  the  agricultural 
areas  surrounding  Phoenix. 

On  the  third  day.  the  reps 
toured  the  Phoenix  area  by  car. 


3  Club  Licensees 
Under  Indictment 

Baltimore,  Md. — Three  mem¬ 
bers  listed  as  liquor  licensees  of 
the  Baltimore  Press  Club  and  two 
bar  employes  are  under  indiement 
on  charges  of  selling  liquor  aftef 
the  legal  closing  hour  of  2  a.m. 

And  a  former  newspaper  em¬ 
ploye,  Policewoman  Betty  Rihs- 
was  one  of  the  witnesses  against 
them. 

Indicted  were:  Frank  C.  Porter. 
John  F.  Goodspeed  and  Charles 
G.  Whiteford.  all  of  the  Sun- 
papers  staffs,  listed  as  licensees, 
and  Vaughn  L.  Anders  and  Walter 
D.  Newberry,  the  employes. 
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KNA  Survey  Critical 
Of  Newspaper  Selling 


Chicago  —  There  is  room  for 
mproved  selling  by  newspapers  in 
the  national  advertising  field,  ac- 
,-ording  to  a  report  given  by  John 
Moffett,  Minneapolis  (Minn.) 

S/ar  and  Tribune,  to  members  of 
NAEA. 

The  report  was  based  upon  a 
urvey  among  Association  of  Na- 
ional  Advertisers  members,  con- 
Jucted  in  cixiperation  with  the 
loint  NARA-ANA  Committee  of 
»hich  Mr.  Mtiffett  is  chairman  for 
SAEA. 

Kouiii  for  Improvement 

"Probably,  because  of  the  com¬ 
position  of  the  newspaper  busi¬ 
ness.”  said  Mr.  Moffett,  “we  would 
never  expect  to  get  a  completely 
favorable  report  from  our  cus¬ 
tomers.  Some  of  these  comments 
Jo  suggest,  however,  that  NAEA 
needs  to  continue  its  efforts  to  im¬ 
prove  the  selling  practices  of  some 
of  our  back-sliding  brothers.” 

Mr.  Moffett  highlighted  the  fol- 
loviing  conclusions  drawn  from 
the  survey: 

1.  Advertisers  seem  m  be  ex¬ 
posed  to  a  national  magazine 
presentation  almost  twice  as  fre¬ 
quently  as  to  a  newspaper  presen¬ 
tation. 

2.  Most  of  the  advertisers  sur¬ 
veyed  believe  media  presentations 
are  helpful. 

3.  Advertisers  like  media  pre- 
entations  to  be  as  brief  as  pos- 
'ible,  to  be  well  prepared  and 
ably  delivered,  and  they  take  a 
Jim  view  of  presentations  which 
don’t  consider  the  advertiser’s  own 
advertising  and  selling  problems. 

4.  Most  of  them  are  interested 
in  the  opinion  of  their  company’s 
field  men  about  advertising  media 
to  be  used,  but  more  than  half 
don’t  feel  that  field  men’s  recom¬ 
mendations  can  often  be  followed. 

5.  Only  about  a  third  indicated 
an  interest  in  dealer  opinion  about 
advertising  media. 

6.  Many  advertisers  seem  to 
think  newspapers  are  doing  a  poor 
veiling  job. 

See  Many  Presentations 
Asked  about  the  breakdown  be¬ 
tween  types  of  media  represented 
by  presentations  seen  in  the  past 
^  days,  the  72  advertisers  who 
answered  this  question  in  detail 
had  seen  the  amazing  total  of 
-928  media  presentations,  said 
hir.  Moffett. 

’’One  thousand  five  hundred  and 
twenty  were  magazine  presenta¬ 
tions  and  846  of  them  were  made 
hy  representatives  of  newspapers, 
or  newspaper  groups.  Thus,  these 
advertisers  were  exposed  to  a 
magazine  sell  almost  twice  as 


often  as  to  a  newspaper  sell. 

“This  group  also  saw  174  radio 
presentations,  120  television  pre¬ 
sentations,  and  268  presentations 
for  miscellaneous  other  types  of 
media,”  he  continued. 

“The  breakdown  of  the  846 
newspaper  presentations  showed 
that  206  were  aimed  at  selling 
newspapers  as  an  advertising  me¬ 
dium.  These  probably  referred  to 
presentations  by  the  Bureau  of 
Advertising,  or  by  one  of  the 
representative  organizations.  The 
newspaper  supplement  groups 
made  198  of  these  newspaper  pre¬ 
sentations,  and  the  balance.  442, 
were  presentations  by  an  indi¬ 
vidual  newspaper  representative 
aimed  at  selling  only  that  paper. 

“The  advertisers  were  asked  to 
say  how  much  help  they  felt  media 
presentations  represented.  To  six 
respondents  they  were  ‘a  great 
deal’  of  help;  13  said  ‘quite  a 
little.’  18  respondents  said  the 
presentations  were  of  ‘some’  help; 
and  43  said  they  were  of  ‘slight’ 
help.” 

As  to  advertisers’  reasons  for 
thinking  the  last  newspaper  pre¬ 
sentation  they  had  seen  was  effec¬ 
tive,  Mr.  Moffett  reported  the  fol¬ 
lowing  comments: 

“It  overcame  many  of  the  rea¬ 
sons  we  used  in  discontinuing  this 
publication  a  year  ago.” 

“This  space  representative  knew 
what  we  made,  he  knew  the  pub¬ 
lication’s  audience  and  its  in¬ 
fluence  on  purchases,  and  he  could 
see  our  message:  he  knew  his 
paper’s  editorial  appeal.” 

“It  was  an  above-average  pre¬ 
sentation  because  it  contained  ma¬ 
terial  pertinent  to  our  business.” 

And  when  it  came  to  reasons 
why  presentations  were  ineffective, 
here  are  some  typical  remarks: 

“It  presented  contradictory  in¬ 
formation  in  comparison  with  two 
other  newspapers  in  the  same 
city.” 

“It  wasted  too  much  time,  and 
dealt  with  unnecessary,  unrelated 
facts.  It  could  have  been  .SO'/f 
shorter.” 

“While  it  was  effective  in  pre¬ 
senting  the  merits  of  the  paper,  it 
showed  little  effort  to  pre-deter- 
mine  our  interests  and  to  point  at 
them.” 

Recall  Best  Ones 
Question  No.  6  asked:  “What 
specific  presentation,  by  any  me¬ 
dium,  which  you  have  seen  within 
the  past  year,  stands  out  in  your 
mind  as  unusually  good,  helpful, 
or  effective?” 

“Advertisers  gave  This  Week 
magazine  a  bouquet  by  giving  its 


grocery  presentation  the  greatest  " 
number  of  individual  mentions” 
said  Mr.  Moffett.  “Presentations 
by  the  Saturday  Evening  Post  and 
Look  magazine  were  mentioned 
six  times,  a  presentation  by  Life 
magazine  five  times.  A  Columbia 
Broadcasting  presentation  received 
six  mentions,  and  a  presentation 
by  Parade  magazine  was  men¬ 
tioned  three  times.  Others  men¬ 
tioned  twice  were  presentations  by 
Curtis  Publishing  Company,  Metro 
Gravure.  Family  Circle,  American 
Weekly,  Woman's  Day,  Today's 
Woman,  National  Broadcasting 
Company,  Ladies  Home  Journal, 
Puck,  the  Des  Moines  ( la. )  Reg¬ 
ister  and  Tribune,  and  the  Phila¬ 
delphia  (Pa.)  Inquirer. 

“The  total  score  for  newspaper 
presentations  and  those  of  com¬ 
petitors  on  this  question  was  this: 

52  advertisers  cited  magazine  pre¬ 
sentations  as  outstanding:  18  ad¬ 
vertisers  mentioned  presentations 
by  one  of  the  newspaper  supple¬ 
ment  groups;  1 1  mentioned  pre¬ 
sentations  by  individual  newspap¬ 
ers;  6  mentioned  Columbia  Broad¬ 
casting  and  one  mentioned  NBC 
presentations;  and  1  mentioned  an 
outdoor  presentation. 

Voice  Critical  Opinions 

“Finally,  the  questionnaire  in¬ 
vited  the  advertisers  to  make  any 
comments  they  might  care  to 
make  about  newspaper  selling  or 
newspaper  presentations  which 
might  be  helpful  in  evaluating  the 
quality  of  sales  work  being  done 
by  and  for  newspapers.  Fifty-one 
of  the  85  made  some  remark  in 
answering  this  question.  Of  course, 
it’s  impossible  to  tabulate  answers 
to  this  question,  but  here  are  some 
of  the  replies: 

“An  advertiser  with  a  total  bud¬ 
get  of  over  two  million  said:  ‘Too 
often  sales  work  is  done  only  after 
a  paper  is  omitted  from  a  sche¬ 
dule.  This  might  not  happen  if 
more  work  was  done  ahead  of 
time.’ 

“An  advertiser  in  the  half-mil¬ 
lion  to  one-million  bracket  said: 
‘Newspapers  should  concentrate 
more  on  selling  a  specific  news¬ 
paper  value  to  an  advertiser 
rather  than  comparing  relative 
merits  of  media.’ 

“An  advertiser  who  spends 
more  than  two  million  dollars  has 
been  touched  by  the  Bureau  of 
Advertising’s  campaign  which  has 
been  running  in  newspapers 
throughout  the  country.  He  said: 
‘The  current  newspaper  campaign 
in  local  pajJers  to  sell  local  repre¬ 
sentatives  of  national  advertisers  is 
poor  selling.  Ad  managers  and 
agencies  resent  being  told  they  are 
not  buying  media  intelligently.’ 

“An  advertiser  who  had  seen  50 
media  presentations  in  the  preced¬ 
ing  90  days,  who  spends  more 
than  a  half-million  dollars  in 
newspapers,  and  who  has  a  total 


HIGHLIGHT  reports  from 
the  meeting  of  the  Newspaper 
Advertising  Executives’  .Associ¬ 
ation  in  Chicago  this  week  will 
be  found  on  this  and  following 
pages  in  the  section  usually 
devoted  to  topics  of  special 
concern  to  The  Advertiser  and 
The  Newspaper. 

budget  in  excess  of  two  million, 
said:  ‘Newspapers  are  currently 
too  defensive.  This  leads  to  un¬ 
warranted  claims  and  distorted 
arguments.  Newspapers  never  con¬ 
cede  their  shortcomings — such  as 
position,  rate,  etc.  —  and  are  in¬ 
clined  to  bluster,  instead  of  dis¬ 
cuss,  when  they  are  confronted 
with  them.’ 

“An  advertiser  with  a  half-mil¬ 
lion  dollar  budget,  spending  little 
of  it  in  newspapers  says:  ‘Too 
many  representatives  of  newspap¬ 
ers  think  they  must  make  a  call 
just  for  the  call’s  sake.  Few  have 
good  reasons  why  their  media 
suits  our  problem.’ 

Papers  Get  Black  Eye 
“.Another  advertiser  who  has 
seen  125  media  presentations  in 
the  90  days  preceding  his  reply, 
and  who  spends  over  a  half-mil¬ 
lion  in  newspapers,  really  gave 
newspaper  selling  a  black  eye.  ‘It 
is  my  honest  conviction,’  he  said, 
‘that  newspapers  and  newspaper 
representatives  are  doing  the  poor¬ 
est  job  of  representing  their  media 
of  all  major  media  categories. 
Calls  are  infrequent,  and  when 
they  occur  the  material  presented 
is  generally  dull  and  uninteresting. 
This  is  even  more  true  in  the  case 
of  newspaper  direct  mail.’ 

“An  advertiser  equally  large  in 
volume  tried  to  be  helpful.  He 
said:  ‘Newspaper  presentations 
should  first  of  all  present  the  ne¬ 
cessary  data  on  the  market;  sec¬ 
ondly,  circulation  and  cost  data  on 
all  papers  in  the  market  should 
be  included;  and  then  the  pitch  on 
why  this  particular  paper  should 
be  used  to  fill  a  definite  need,  etc.’ 

“An  advertiser  with  a  moderate 
budget  restated  our  old  problem. 
He  said:  ‘Newspapers  too  seldom 
solicit  an  account  until  the  adver¬ 
tising  is  running.  From  that  time 
on  selling  is,  in  most  cases,  not 
at  all  constructive,  but  destruc¬ 
tively  competitive.’ 

“That’s  the  story  of  the  ANA- 
NAFA  Questionnaire.  Obviously, 
many  of  the  comments  which  I’ve 
just  read  represent  extreme  points 
of  view  concerning  the  job  news¬ 
papers  are  trying  to  do.  Some  of 
the  comments  1  read  earlier  about 
newspaper  presentations  last  seen 
by  the  respondents  indicated  that 
some  good  jobs  of  newspaper  sell¬ 
ing  were  being  done.  It  is  inter¬ 
esting  to  note,  however,  that  most 
of  the  voluntarily  made  comments 
at  the  end  of  the  survey  were  crit¬ 
ical  of  newspaper  selling.” 


editor 
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Intense  Interest  Shown 
In  Merchandising  Survey 


Chicago — The  results  of  a  mer¬ 
chandising  survey  by  the  Sales 
Development  and  Research  Com¬ 
mittee  of  the  Newspaper  Adver¬ 
tising  Executives  Association  was 
presented  this  week  at  the  NAEA 
convention  here.  Chairman  of  the 
Committee  is  Russell  Harris,  man¬ 
ager  of  general  advertising,  Buf¬ 
falo  (N.  Y.)  Courier-Express. 

This  survey  of  N.AE,\  mem¬ 
bers,  questionnaire  for  which  was 
mailed  last  September,  involves 
tabulations,  in  percent  and  figures, 
of  answers  to  merchandising  ques¬ 
tions  and  presents  tentative  con¬ 
clusions  based  on  this  tabulation. 
Also  included  are  comments  and 
excerpts  from  letters  received  in 
connection  with  this  study  which 
drew  300  replies  from  dailies  of 
all  sizes. 

Intense  Interest 

Mr.  Harris  listed  what  he  said 
was  sensed  is  going  through  the 
mass  of  material: 

“1.  An  intense  interest  in  the 
entire  subject  of  merchandising. 

“2.  A  sincere  appreciation  that 
we  were  trying  to  get  the  facts. 

“3.  A  desire  for  further  infor¬ 
mation  on  specific  phases. 

“4.  Many  considered  merchan¬ 
dising  as  a  cost  or  a  give-away 
nuisance  that  should  be  stopped  or 
at  least  reduced. 

“5.  An  equal  number  con¬ 
sidered  merchandising  as  a  con¬ 
structive  tool  to  use  to  sell  adver¬ 
tising. 

“6.  Maybe  those  who  mainly 
for  reasons  of  cost  and  lack  of 
manpower  did  not  answer  the 
questionnaire,  have  left  us  with 
answers  that  are  weighted  for  the 
affirmative  side  of  this  controver¬ 
sial  subject. 

“7.  Many  used  or  strongly  rec¬ 
ommended  a  simplified  and  effec¬ 
tive  merchandising  effort. 

It  Has  Gone  Far  Afield 

“8.  Many  classify  research 
(gathering  and  interpreting  infor¬ 
mation)  as  merchandising.  With¬ 
out  doubt  this  conception  should 
be  expanded. 

“9.  Personally,  after  studying 
this  mass  of  material,  I  feel  that 
either  a  new  meaning  should  be 
injected  into  merchandising  or 
merchandising  should  be  redefined 
and  perhaps  renamed. 

“10.  I  cannot  tell,  from  the  ma¬ 
terial  that  I  have,  whether  it  re¬ 
flects  the  thinking  of  the  advertis¬ 
ing  director  or  of  the  publisher — 
either  actual  or  imagined.  In 
either  case.  It  is  clear  that  some¬ 
one  should  be  sold  on  the  con¬ 
structive  aspects  of  merchandis¬ 
ing.” 

In  presenting  this  survey  Mr. 
Harris  said:  “Merchandising  to 


many  has  become  beclouded, 
complicated,  and  has  gone  far 
afield. 

“Newspapers  are  natural  sour¬ 
ces  for  general  information  and 
market  data.  Maps — route  lists — 
standard  information  —  these 
things  promote  your  market  and 
your  newspaper.  The  advertiser 
cannot  furnish  these  for  himself. 

“In  presenting  this  material  we 
can  advise  and  counsel  so  that  the 
advertiser  may  avoid  pitfalls. 

“Merchandising  should  be  a 
tool  to  promote  (to  sell)  our 
markets,  and  to  sell  the  means 
(our  newspaper)  of  reaching  that 
market  effectively. 

“This  definitely  means  that  a 
newspaper  should  never  attempt  to 
render  any  service  that  the  adver¬ 
tiser  is  better  equipped  to  do  for 
himself.  When  he  does,  he  ceases 
to  promote  his  market  and  news¬ 
paper  .  .  . 

Some  Have  Controls 

“Let’s  be  selfish  and  sell  adver¬ 
tising  and  stop  ineffectual,  costly 
‘give-away’  merchandising.” 

Mr.  Harris  went  into  an  analysis 
of  the  figures  themselves.  A  high 
percentage  of  papers  of  all  sizes 
indicated  they  have  available  mar¬ 
ket  information  they  can  furnish 
on  request,  but  in  the  larger  pap¬ 
ers,  over  100,000  circulation,  only 
53  per  cent  furnished  their  sales¬ 
men  with  portfolios  containing  a 
letter  of  confirmation  of  schedule, 
proofs,  etc. 

Sixty-six  percent  of  the  total 
use  some  kind  of  controls  in  regu¬ 
lating  their  effort  and  merchandis¬ 
ing  expense.  Many  mentioned 
minimum  linage  requirements  and 
other  guiding  factors  that  would 
influence  greater  merchandising 
such  as  test  campaign,  exclusive 
account,  new  product,  etc. 

No  question  was  asked  concern¬ 
ing  tie-ups,  such  as  small  ads  to 
tie  with  large  national  ads,  though 
Mr.  Harris  said  the  practices  are 
controversial  —  “How  much  right 
and  how  much  wrong  (there  is 
here)  is  a  question  I  do  not  be¬ 
lieve  we  can  settle,  but  if  ...  we 
were  to  add  the  various  aspects  of 
cooperative  funds  then  I  think  it 
is  plain  that  we  have  problems 
that  warrant  a  separate  study.” 

Publicity  Given 

-Only  36  per  cent  of  the  papers 
queried  said  they  have  or  would 
consider  a  business  news  column, 
though  71  per  cent  said  they  do 
give  publicity  in  news  columns  if 
the  item  is  newsworthy.  Forty- 
seven  per  cent  use  trade  names. 
In  this  connection  it  is  Mr.  Har¬ 
ris’s  opinion  that  that  71  per  cent 
could  run  a  business  column  once 


a  week,  save  money,  and  do  a  bet¬ 
ter  service  than  taking  the  time  to 
handle  mailings  that  could  go  in 
the  columns. 

On  the  basis  of  another  ques¬ 
tion  Mr.  Harris  said  that  too  few 
newspapers  are  making  any 
planned  effort  to  sell  newspaper 
advertising  to  groups.  “I,  person¬ 
ally,  think  that  this  is  a  form  of 
merchandising  in  which  every 
newspaper  should  become  active 
because  it  is  a  newspaper  selling 
job.” 

Charges  for  Service 
Twenty- four  per  cent  of  the 
300  newspapers  said  they  make 
some  charge  to  advertiser  or 
agency  for  parts  of  their  merchan¬ 
dising  operation.  In  answer  to  the 
question,  “Do  you  do  any  mer¬ 
chandising  when  you  have  re¬ 
ceived  no  request?”  59  per  cent 
said  they  do. 

Eighty-seven  per  cent  of  those 
replying  to  the  questionnaire  said 
they  make  surveys  of  distribution, 
75  per  cent  make  them  before  ad¬ 
vertising  and  66  per  cent  make 
them  after  advertising.  Sales 
progress  after  advertising  is  meas¬ 
ured  by  168  of  the  papers,  and  33 
per  cent  of  the  dailies  make  regu¬ 
lar  product  group  surveys. 

A  high  number  of  the  newspap¬ 
ers  make  personal  calls  on  chain 
buyers  and  retailers  and  also  a 
high  number  of  the  300  do  mail¬ 
ings  to  wholesalers,  chain  buyers 
and  retailers.  Mr.  Harris  said  of 
this,  “18  per  cent  of  all  newspap¬ 
ers  do  not  call  on  wholesalers,  32 
per  cent  do  not  call  on  chain  buy¬ 
ers,  and  11  per  cent  do  not  call 
on  retailers  to  merchandise  the 
advertising  that  is  appearing  in 
their  columns.  In  the  detailed  re¬ 
port  of  number  of  calls  made, 
there  is  plenty  of  evidence  that 
many  make  too  few  calls  —  by 
comments  we  see  that  the  larger 
papers  are  more  selective  in  their 
retailer  calls.  This,  too,  may  be 
explained  by  make-up  of  markets 
due  to  sizes. 

“The  answers  to  the  three  ques¬ 
tions  on  mailings  follow  prac¬ 
tically  the  identical  pattern,  and 
the  same  observations  and  deduc¬ 
tions  can  be  made  as  for  the  an¬ 
swers  to  the  three  questions  of 
personal  calls.” 

The  chairman  of  the  Sales  De¬ 
velopment  and  Research  Commit¬ 
tee  made  a  personal  observation 
regarding  the  extent  of  merchan¬ 
dising  offered.  Said  he,  “As  long 
as  the  selling  of  advertising  is 
competitive  and  done  by  people 
of  intelligence,  and  as  long  as  ad¬ 
vertising  agencies  compete  by  of¬ 
fering  elaborate  services,  I  do  not 
believe  we  can  have  strict  uni¬ 
formity,  but  I  do  believe  and  the 
survey  definitely  shows  that  much 
merchandising  that  is  done  by 
newspapers  should  be  done  by 
agencies  or  advertisers  and  that 
the  newspapers  should  mainly  de¬ 
vote  their  efforts  to  promoting  ad¬ 
vertising  in  all  newspapers  in  gen¬ 
eral  and  in  their  individual  news¬ 
paper  in  particular.  This  survey 


points  up  scores  of  ways  that  thii 
is  being  done.” 

Panelists  Tell  How 
Merchandising  Works 
In  New  England,  newspaptr- 
consider  merchandising  a  com¬ 
ponent  part  of  any  selling  pro¬ 
gram  —  not  just  “another  extri 
service” — Anthony  G.  Glavin,  di¬ 
rector  of  the  New  England  Ne*y 
paper  Advertising  Bureau,  toU 
NAE,\  members  in  a  panel  dis¬ 
cussion. 

Mr.  Glavin  explained  the  Ne» 
England  merchandising  service  is 
an  integral  part  of  newspaper  sell 
ing  in  50  papers.  The  plan,  he 
said,  is  ( 1 )  applicable  to  all  size 
papers  ranging  from  5,000  to 
400,000  circulation;  (2)  it  h 
widely  endorsed  and  accepted  b\ 
advertisers  and  their  agencies. 

Outlines  Program 
He  outlined  the  four-point  pro¬ 
gram  as  follows: 

1.  An  analysis  of  sales  of  the 
commodity  in  New  England. 

2.  A  Survey  of  the  retail  distri¬ 
bution  of  his  and  competitive 
brands  in  50  markets. 

3.  A  presentation  of  the  news 
paper  advertising  linage  and  ex¬ 
penditures  of  his  and  competitive 
brands  in  50  markets. 

4.  A  program  of  merchandis¬ 
ing  by  the  newspapers  in  these  50 
markets  to  include:  (a)  Calls  on 
the  retail  trade  advising  them  of 
the  newspaper  schedule,  (b)  Urg¬ 
ing  retailers  to  use  counter  ani 
window  displays  during  the  course 
of  a  campaign;  (c)  Offering  a 
program  of  mailing  letters  and 
post  cards  to  key  retailers  and 
v/holesalers  in  each  newspapor 
market;  (d)  Offering  a  report  to 
the  agency  of  merchandising  which 
each  newspaper  rendered  during 
the  campaign. 

Tells  of  Operation  Gimmick 
Pinpointing  of  dramatic  but 
economical  sales  promotion  on 
key  people  who  are  in  the  best 
position  to  push  national  products 
advertised  in  newspapers  is  the 
way  the  Pittsburgh  (Pa.)  Post- 
Gazette  conducts  “Operation  Gim¬ 
mick,”  according  to  Robert  H. 
Lampee. 

The  Post-Gazette  has  developed 
its  own  version  of  the  Bureau  of 
Advertising’s  slide  presentation 
“The  Greatest  Show  On  Earth." 
he  said.  The  Post-Gazette’s  show 
is  called  “The  Big  Squeeze,”  it  ha' 
been  shown  250  times  to  au¬ 
diences  of  district  sales  manager' 
adding  up  to  more  than  3,00*' 
people. 

“Each  performance  is  tailor- 
made  with  special  slides  and  the 
presentation  has  been  of  real  value 
to  advertisers  in  the  grocery  prod¬ 
uct,  appliance,  tobacco  and  liqu*" 
fields,”  said  Mr.  Lampee. 

“Operation  Gimmick”  is  the  fol¬ 
low-through  to  the  sales  presenta¬ 
tion,  he  explained.  It  represent' 
“the  rifle  instead  of  the  shotgun 
approach”  to  retail  mailings,  said 
(Continued  on  page  22) 
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Again  in  1952 

The  Evening  Bulletin 
Published 
More  Advertising 
Than  Any  Other 
Philadelphia 
Dady  Newspaper 


This  is  the  Philadelphia  Daily  Netvspaper  Story  for  1952: 

THE  EVENING  BULLETIN  published 

MORE  Department  Store  Advertising 
MORE  Retail  Advertising 
MORE  Food  Advertising 

MORE  National  Advertising  Liquor  Advertising) 

MORE  Automotive  Advertising 
MORE  Total  Advertising 

than  any  other  Philadelphia  daily  newspaper 
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The  Advertiser  and  The  Newspaper 


LISTEN, 

LADIES! 


A  Male*s-Eye  View 
On  Feminine  Foibles 
by  Mark  Beebe 


Wachtel  Sees  Need 
\For  Brand  Emphasis 


Chicago — Long  before  the  ad-  10.  Don’t  resort  to 


dropping  ki 


BUTTONS,  BUTTONS — what  man,  with  big  paws,  doesn’t 
almost  flip  his  top  trying  to  fasten  your  little  buttons!  Can’t 
fashion  dictate  that  they  be  bigger — or  that  they  be  in  the 
front,  where  you  can  fasten  them  yourself! 

Copyright,  t9S},  New  York  Herald  Tribune  Inc. 


cative,  comparisons  that  do  not 
compare. 

20.  Eliminate  routine  calls  to 
ask  an  advertiser 
“What’s  new?” 

21.  Avoid  going 


On  Monday,  February  2,  "Listen,  Ladies!"  will 
y  appear,  for  the  first  time,  in  scores  of 
\  U.  5.  papers.  Among  the  first  subscribers  are: 


‘upstairs”  to 
the  president  or  sales  manager  es 
cept  in  unusual  circumstances. 


Boston  Traveler 
New  Orleans  Item 
Los  Angeles  Mirror 
Syracuse  Post-Standard 
Indianapolis  News 
Hartford  Times 

New  Bedford  Standard-Times 
Oakland  Tribune 
Worcester  Telegram 
Newark  Star-Ledger 
Portland  Oregonian 
Pensacola  Journal 
Bergen  Evening  Record 
Chicago  Herald-American 
Salt  Lake  City  Tribune 
Harrisburg  Patriot-News 
'  Cleveland  News 
Fall  River  Herald-News 


Schenectady  Union  Star 
Rochester  Democrat  &  Chronicle 
St.  Paul  Pioneer  Press 


Not  just  a  five-times-weekfy 
skirmish  in  the  War  of  the  Sexes, 
"Listen,  Ladies!"  serves  a  three¬ 
pronged  purpose  in  (a)  letting 
the  men  get  some  gripes  off  their 
chests,  (b)  telling  the  girls  how 
they're  doing  and  what  they  can 
do  about  it,  (cl  getting  readers. 


presentation  should  be  always  in  Certificates  are  presented  to 
terms  of  the  use  of  newspapers  those  women  newspaper  food  d' 
to  promote  the  advertiser’s  busi-  itors  who  make  outstanding  con- 
ness.  tributions  to  the  public’s  undC' 

8.  Know  the  advertiser’s  prob-  standing  of  the  steps  food  takes 
lems  and  all  of  his  objectives.  on  its  way  from  field  to  table 

9.  Sell  newspaper  space  as  you  and  bronze  plaque  goes  to  the 

would  any  product,  using  all  sell-  winning  newspaper.  Entries  mtist 
ing  tools,  including  selling  the  consist  of  two  or  more  separ^t 
public  on  the  value  of  newspa-  original  articles  from  separate  »• 
pers.  sues  of  the  newspaper. 
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l^yndicate 

NEW  YORK  3«,  N.  Y. 


NOBODY  IN 
WASHINGTON 

ARGUES  ABODT 

WHERE  TO  GO  FOR 

RESULTS 

The  Washington  Sfor 

Evening  and  Sunday  Morning  Editions 

Represented  nationally  by:  O'Mara  and  Ormsbce,  Inc.,  420  Lexington  Ave.,  NYC  17;  The  John  E.  LuU  Co.,  Tribune  Tower,  Chicago  U. 
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let  the  "rep”  help  you 


The  Advertiser  and  The  Newspaper 


10  Branham  offices 
coast  to  coast 


You  ask  these  questions: 


•  Market  Information? 

•  Coverage  Maps  and  Data? 

•  Surveys, Route  Lists. etc.? 

We  answer  them. 


Branham-men  are  seasoned 
advertising  counselors.  Mar¬ 
ket  and  media-wise  they  are 
in  constant  daily  contact 
with  all  factors  who  develop 
national  advertising  policy 
end  campaigns.  Branham  is 
a  sales  organization  repre¬ 
senting  leading  media  and 
serving  national  advertisers. 

May  we  help  you? 


THE 

BRANHAM 

COMPANY 


(le^eie4i>tcUioe4. 


Chicago  New  York 
Detroit  Dallas  Atlanta 
Charlotte  St.  Louis  Memphis 
San  Francisco  Los  Angeles 


NAEA’s  Knott  Is  Busy 
Enough  to  Be  Twins 


S-T  had  shown  substantial  gains 
in  lineage. 


By  George  A.  Brandenburg 


Chicago  —  Laurence  T.  Knott, 
new  president  of  the  Newspaper 
Advertising  Executives  Associa¬ 
tion,  should  have 
been  twins.  The 
reason;  He’s  al¬ 
ways  doing  the 
work  of  two 
men.  During  the 
coming  year  he 
will  continue 
selling  his  favor¬ 
ite  tabloid  and 
direct  the  activi¬ 
ties  of  NAEA, 
devoted  to  sharp- 
er  and  better  Knott 
selling  of  all  newspapers. 

Started  in  Classified 
Larry  Knott  seldom  lets  a 
luncheon  go  by  at  which  he  is  not 
selling  the  Chicago  Sun-Times 
under  the  paper’s  frank  formula 
of  “It  Takes  Two  in  Chicago.” 
The  “two,”  of  course,  is  the  S-T 
and  its  morning  competitor,  the 
Chicago  Tribune,  of  which  Mr. 
Knott  is  an  alumnus. 

When  we  had  lunch  with  him, 
he  was  in  a  “selling  mood.”  But 
this  time  it  was  in  terms  of  all 
newspapers.  To  him,  newspaper 
advertising  is  the  strongest  type 
of  advertising,  when  properly 
used,  bar  none.  His  enthusiasm 
for  newspapers  is  not  only  natu¬ 
ral,  but  genuine. 

Larry  Knott  began  as  a  classi¬ 
fied  ad  salesman.  He  still  points 
to  the  want  ads  as  the  “first- 
thought-of’  kind  of  advertising  in 
the  minds  of  the  general  public. 
He  is  one  advertising  director  who 
has  a  wholesome  respect  for  clas¬ 
sified,  which,  he  says,  demon¬ 
strates  daily  the  tremendous  pow¬ 
er  of  the  newspaper  as  an  adver¬ 
tising  medium. 

“In  fact,”  he  said,  “there  isn’t 
anything  wrong  with  newspapers 


modernizing 
your  format? 


Ask  your  Linotype  represen- 
"  tative  for  expert  help  in  page 
styling,  and  selection  of  new 
faces  that  give  top  legibility 
and  reader  appeal— superior 
mechanical  reproduction. 


LINOTYPE 


MERGENTHALER  LINOTYPE  COMPANY 
— - =  BROOKLYN  S,  N.  Y. 


LinotifPt  Bodoni  Family;  Gothic  No.  19 


that  harder  and  more  intelligent 
selling  can’t  cure.  The  trouble  is 
that  too  many  advertising  staffs 
are  not  selling  newspapers  at  the 
local  level  as  they  should  be 
sold.” 

Larry  paused  and  said:  “But 
I  don’t  want  to  sound  like  I’m 
preaching.” 

Mr.  Knott  recalled  with  a 
chuckle  that  when  he  left  his  first 
newspaper  job,  he  was  told  that 
he  was  “too  naive”  to  ever  be 
successful  in  the  newspaper  busi¬ 
ness. 

Favors  More  Research 

Larry  Knott  has  gained  con¬ 
siderable  maturity  in  the  interven¬ 
ing  years.  He  has  been  active  in 
NAEA  for  10  years,  serving  on 
one  committee  after  another — be¬ 
coming  an  NAEA  director  in 
1950  and  a  vicepresident  in  1951. 
He  knows  how  newspaper  admen 
think,  and  he  has  a  pretty  good 
idea  how  the  buyer  of  advertising 
thinks,  too. 

In  Larry’s  oook,  newspapers 
would  benefit  if  there  was  a  little 
bit  more  “I  will”  and  less — “I 
won’t”  in  their  relationship  with 
advertisers.  Being  a  natural-born 
salesman  himself,  he  believes  in 
“giving”  and  not  “taking,”  when 
it  comes  to  making  the  advertiser 
happy  from  the  standpoint  of 
service. 

Research  is  the  all-important 
“door  opener”  to  newspapers^  he 
says,  under  today’s  competitive 
selling  against  other  media. 

Newspapers  must  do  more  qual¬ 
itative  research. 

It’s  no  longer  a  question  of 
rates  and  circulation  alone. 


Newspapers  Can  Help 

The  advertiser  needs  help  and 
the  newspaper  is  in  the  best  po¬ 
sition  to  aid  him  solve  his  sales 
problems,  Mr.  Knott  pointed  out. 

“Under  today’s  economic  con¬ 
ditions,  newspapers  have  got  to 
make  their  white  space  more  val¬ 
uable  to  the  advertiser,”  said  Mr. 
Knott.  “Newspapers  can  be  more 
productive  by  supplyng  more  in¬ 
formation  to  all  advertisers — retail 
and  general — resulting  in  better 
use  of  our  medium  in  each  of  our 
markets.” 

Larry  Knott  was  not  preaching. 
The  Sun-Times  is  a  research-mind¬ 
ed  newspaper.  Studies  made  by 
The  Sun-Times  have  helped  re¬ 
tailers  and  national  advertisers  to 
gain  information  that  they  had 
been  unable  to  uncover  for  them¬ 
selves.  The  Sun-Times  last  year 
printed  16,566,955  lines  of  adver¬ 
tising  for  a  new  all-time  high.  It 
was  the  third  year  in  a  row  the 


A  Native  New  Englander 
J^arry  Knott  was  bom  and 
reared  in  the  New  England  atmos¬ 
phere  that  held  “shop  keeping 
ain’t  no  sin.”  A  native  of  Jamaica 
Plain,  Mass.,  young  Knott,  live  in 
New  England  until  1926  when  be 
went  to  Chicago. 

Much  of  his  earlier  selling  ei 
perience  was  gained  in  Bangor 
Me.,  where  as  a  high  school  boy 
he  learned  retailing  as  a  sales 
clerk  in  his  uncle’s  hardware 
store. 

During  World  War  1,  Larry 
received  a  medal  for  selling  tbe 
most  Liberty  Bonds  of  any  Boy 
Scout  in  Maine. 

Larry’s  father  died  when  young 
Knott  was  only  17  and  still  in 
high  school.  At  this  stage  in  life, 
Larry  had  a  hobby  that  sometimes 
worried  his  mother.  He  played  the 
drums  in  a  Bangor  dance  band 
The  youthful  orchestra  had  the 
guidance  of  Adelbert  W.  Sprague, 
who  wrote'  the  famous  “Maine 
Stein  Song.”  Larry’s  band  featured 
that  number  at  University  of 
Maine  fraternity  dances  in  the 
days  before  Rudy  Vallee  was 
destined  to  make  the  “Stein  Song 
a  national  hit. 

The  urge  to  sell  caused  Latry 
Knott  to  try  his  hand  at  door-to- 
door  selling  of  women’s  shoes,  a 
la  Fuller  brush  style.  He  made 
such  a  good  sales  record  that  he 
later  become  assistant  advertising 
manager  of  Thomas  G.  Plant  Co, 
manufacturer  of  Queen  Quality 
and  Dorothy  Dodd  shoes. 

His  first  newspagser  job  was 
selling  classified  ads  for  Mortinw 
Berkowitz,  then  advertising  ma^ 
ager  of  the  Boston  (Mass.)  Ai 
vertiser.  Mr.  Knott  later  became 
a  display  advertising  salesman  fot 
the  Boston  (Mass.)  Heraid-Tns 
eler  under  William  Nugent,  »t 
vertising  manager. 

Meanwhile,  Mr.  Knott  attended 
Boston  University  School  of  Busi¬ 
ness  Administration,  specializmi 
in  advertising  and  sales  manage 
ment  courses  at  night  school 
Convinced  that  “newspap® 
were  his  dish,”  he  moved  fin® 
Boston  to  Chicago  to  join 
Chicago  Tribune  classified 
staff,  later  spending  10  years 
the  Tribune’s  New  York  office,  b 
1937,  he  became  assistant  classi¬ 
fied  advertising  manager. 

On  March  15,  1943,  Mr.  Knot 
left  the  Tribune  to  become  assn 
tant  advertising  director  of  th 
Chicago  Sun.  He  became  adve 
tising  director  in  1946  and  whs 
the  paper  was  merged  with  th 
Times,  he  continued  as  assists* 
to  Leo  Abrams.  In  1950,  wit® 
Mr.  Abrams  retired,  Larry 
came  advertising  director  of  tb 
S-T. 

On  the  home  front,  Mr.  Knot 
is  a  director  of  the  Chicago 
ter  Business  Bureau  and  a  mt- 
ber  of  the  Tavern  Club.  He  h* 
also  served  as  president  of 
Great  Lakes  Poodle  Club. 
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INTRODUCING 

Dollar! 


Meet  a  pleasant  -  to  •  take 
character  .  .  .  Money.  "Ode” 
means,  of  course,  “O"  as  In 
Oil;  “Cle”  as  in  City.  As  he 
here  makes  his  bow  across 
the  advertising  footlights,  he 
will  tell  you  about  the  7th 
Market  in  Pennsylvania  in 
PERSONAL  PROPERTY 
PURCHASING  POWER. 

In  Western  Pennsylvania, 
this  Four-County  Market 
banks  its  pay-envelopes  sur- 
pl\is  in  Oil  City  stores. 

‘7’m  that  $116,889,000 
Chap!" 

“Every  year  that’s  what  I 
spend  on  the  good  things  of 
life.  Food  alone — -humph  .  .  . 
A  tidy  $31,089,000!  Yes-^e 
are  famed  for  Oil,  but  Diver¬ 
sified  Industry  contributes  a 
handsome  share  to  keep  cash- 
registers  jingling.” 


A  Market  of  115,000  eager- 
beaver  people 

The  Big  Idea  we  want  to 
get  across  is  that  the  4- 
Oounty  Oil  City  market  is, 
actually,  now  over  115,000. 
All  roads  lead  right  into 
“Ocie”  —  that’s  where  the 
BUYING  is  done,  regardless 
of  wholesalers. 


And  WHAT  a  Trade  Area 


.  .  .  dollars  Jingle  every  mile 
of  the  way.  And — our  circu¬ 
lation  reaches  deep  into  the 
homes  of  65%  of  all  these 
potential  customers.  Nice 
going! 


DERRICK 


MORNINC  ‘EVENING* 


The  Advertiser  and  The  Newspaper 

Sales  Research  Aids 
Media  Buying — Tveter 


Chicago — Sales  analysis  should 
precede  and  control  media  selec¬ 
tion,  T.  Norman  Tveter,  vicepres¬ 
ident  of  markets  and  media,  Er¬ 
win,  Wasey  &  Co.,  New  York, 
told  NAEA  members  here. 

Research  to  determine  sales  po¬ 
tentials  and  analysis  to  measure 
sales  production  are  essential 
forerunners  of  sound  media  selec¬ 
tion,  Mr.  Tveter  explained. 

Shows  Newspaper  Value 

“If,  and  only  if,  these  first  two 
recommended  steps  are  carried 
out,”  he  said,  “can  media  selec¬ 
tion  be  laid  down  most  effective¬ 
ly.  Only  by  these  measures  can 
aii  advertiser  set  up  his  next  cam¬ 
paign  so  that  he  knows  market 
by  market  where  he  is  investing 
to  get  distribution,  sales  and  prof¬ 
its.” 

Mr.  Tveter  noted  that  many 
national  advertisers  have  built  a 
sizable  business  with  national  me¬ 
dia,  yet  seemingly  did  not  know 
over  the  years  that  they  have 
reached  less  than  40%  of  their 
prospects. 

Adding  adequate  use  of  news¬ 
papers,  he  pointed  out,  could  eas¬ 
ily  double  the  business  of  such 
advertisers  in  a  few  years  for  the 
following  reasons: 

(1)  The  successful  product, 
sales  and  campaign  theme  is  al¬ 
ready  there;  (2)  the  newspaper  is 
the  only  medium  that  always  has, 
and  still  does,  deliver  the  entire 
metropolitan  market  as  its  com¬ 
pletely  “captive  audience,”  day  in 
and  day  out. 

Mr.  Tveter  cited  five  case  his¬ 
tories  to  prove  his  point  and  sug¬ 
gested  that  the  newspapers’  famed 
slogan,  “All  Business  Is  Local,” 
is  an  undeniable  truth,  but  there 
is  something  incomplete  about  it. 
A  better  admonition,  he  said,  is 
“Sales  are  not  national  until  first 
they  are  local.  Sales  stay  national 


only  as  they  are  strong  local.” 

Tells  of  Liquor  Research 
One  more  example,  he  said,  of 
sales  research  to  prove  its  impor¬ 
tance  is  a  report  on  how  three 
men,  two  editors  and  himself, 
made  the  first  move  in  this  direc¬ 
tion  to  serve  an  entire  industry 
when  it  or  its  advertising  and  mar¬ 
keting  experts  knew  literally  noth¬ 
ing  about  distilled  spirits  market 
total  potential  sales,  etc. 

“Mr.  Seaton  Porter,  then  Presi¬ 
dent  of  National  Distillers,  said 
in  effect  ...  ‘Mr.  Erwin-Wasey, 
we  own  certain  brands  .  .  .  ob¬ 
viously  we  want  to  sell  them  and 
here’s  approximately  $  1 ,000,000 
to  get  me  some  sales.’ 

“I  was  assigned  the  job  at  the 
agency  to  handle  media  direction 
and,  believe  me,  I  didn’t  know 
anything  either.  After  some 
months  of  concern  and  futile  re¬ 
search  we  found  the  answer.  I 
first  submitted  a  statement  of 
“need”  and  a  research  plan  to  Mr. 
A.  B.  Greenleaf,  then  editor  of 
Mida's  Criterion,  and  he  agreed 
to  work  with  us  And  I  think  I 
can  do  nothing  better  at  this  point 
then  to  again  pay  proper  tribute 
to  him  who  made  my  ideas  pos¬ 
sible  of  accomplishment  and  Rob¬ 
ert  S.  Mann  then  of  Editor  & 
Publisher,  whose  lead  article  in 
November  9,  1935  issue  reads  as 
follows:  ‘Analysis  of  Liquor  Sales 
Proves  Newspapers  Indispensable 
Media’  .  .  .  subheading  .  .  .  ‘Only 
by  Concentrating  in  Dailies  Can 
Advertisers  Apportion  His  Ex¬ 
penditures  to  Fit  Varying  De¬ 
mand  for  His  Products.’ 

“The  article  covered  6  full  col- 
ums  of  the  old  larger  size  Editor 
&  Publisher.  Part  of  it  is  still  and 
will  always  be  a  useful  guide  to 
management  because  the  basic 
principles  apply  also  to  other 
fields  of  business.” 

Gives  Case  Histories 

As  proof  of  the  pudding,”  Mr. 
Tveter  cited  the  following  case 
histories  in  which  sales  analysis 
aided  in  proper  media  selection, 
including  newspapers: 

“(Report  No.  1.) — One  busi¬ 
ness  after  9  years  of  successive 
losses  recovered  its  business  in  3 
years  and  now  is  selling  at  retail 
400%  more  than  9  years  ago. 
Proper  media  selection  and  proper 
media  use  based  on  complete  sales 
research  and  sales  analysis  did 
the  job.  Currently  this  advertiser 
is  using  over  700  newspapers  with 
one  other  localized  medium. 

“(Report  No.  2.)  Two  years  of 
losses  in  a  major  metropolitan 
area  recovered  in  3  months  with 
the  end  of  the  year  showing  9.5% 
increase  over  previous  two  years. 


One  newspaper,  in  addition  to  na¬ 
tional  magazines,  did  this. 

“(Report  No.  3.)  Three  yean 
of  losses  totaling  approximately 
$25,000  in  another  of  the  biggest 
metropolitan  areas.  One  newspa¬ 
per  properly  used,  in  addition  to 
magazines,  recovered  the  loss  in  3 
months  and  at  the  end  of  year 
sales  were  ahead  of  three  yean 
before.  NOTE:  These  last  two 
cases  are  a  report  on  a  product 
needed  in  all  households,  but  suc¬ 
cessfully  built  by  only  national 
media  reaching  less  than  40%  of 
its  prospects.  The  simple  act  of 
adding  newspapers  opened  the 
sales  possibility  to  the  entire  mar¬ 
ket,  so  obviously  sales  go  up. 

“(Report  No.  4.)  This  is  a 
personal  care  product.  Starting 
with  a  sales  index  of  100  the 
classification  increased  in  sale 
from  100  to  approximately  150  in 
4  years.  Approximately  100  news¬ 
papers  pushed  the  product  sale 
from  100  as  a  starting  sales  index 
to  a  peak  sales  index  of  near  850 
in  the  same  four  year  period  . . . 

“(Report  No.  5)  This  product 
might  be  considered  a  leisure  time 
prospect  with  opportunity  for  sale 
to  no  more  than  10%  of  any  me¬ 
dia  market.”  Let’s  place  the  sales 
index  for  this  product  and  all  in 
this  classification  in  1935  at  100. 
Over  a  ten  year  period  the  indus¬ 
try  index  moved  from  100  to  350. 
During  the  same  period  the  brand 
in  question  moved  from  100  as  a 
sales  index  to  750,  or  400  points 
ahead  of  the  field  ...  all  with 
proper  use  of  newspapers. 

“There  is  much  more  proof 
available  in  support  of  sales  re¬ 
search  to  measure  potential,  sales 
analysis  to  measure  sales  pro¬ 
duced  dollar  spent  and  per  thou¬ 
sand  households,  proper  media  se¬ 
lection  and  proper  media  use 
based  on  what  these  analysis  in¬ 
dicate.  Suffice  to  say  it  works  to 
get  more  sales  and,  more  impor¬ 
tant,  greater  net  profits.” 


Merchandising  Panel 

continued  from  page  16 


the  speaker.  When  Lever  Brothen 
re-marketed  Breeze  last  Fall  iu 
Pittsburgh,  the  Post-Gazette  sent 
out  Japanese  fans  to  105  impor¬ 
tant  grocery  executives.  A  rose 
went  to  each  sales  girl  who  mer¬ 
chandises  women’s  foundation  de¬ 
partments  of  Pittsburgh  depart 
ment  stores  when  Fleexees,  a  ne» 
brassiere,  was  advertised.  Simi¬ 
larly,  megaphones,  laundry  bas¬ 
kets  and  a  P  &  G  Cheer  Leader 
were  used  to  merchandise  Procter 
&  Gamble’s  Cheer. 

In  offering  merchandising  sen- 
ice  to  national  advertisers.  th« 
Fargo  (N.  D.)  Forum  makes  it 
pay  off,  according  to  James  Black. 
Forum  advertising  manager. 

“Last  year  we  sold  147,379  line^ 
of  dealer-paid  tie-in  advertising, 
said  Mr.  Black.  “That’s  nearly  W 
full  pages  of  extra  local  advertis¬ 
ing.” 
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Seattle  is  the  richest  retail 
market  in  the  nation  in  cities 
with  population  of  over  half 
a  million  persons.  The  aver¬ 
age  income  per  family  in 
metropolitan  Seattle  (latest 
A.B.C.  City  Zone  Population: 
675,699)  last  year  was 
$6,234,  Sales  Management 
magazine  reports. 

These  statistics  prove  that 
Seattle  is  a  big,  rich  market 
— a  good  place  to  reap  a 
harvest  with  your  advertising 
dollars.  Tap  this  growing, 
populous  market  with  fre¬ 
quent,  consistent  advertising 
in  THE  SEATTLE  TIMES. 


SEATTLE'S  .  NEWSPAPER 

t.i  SEATTLE  TIMES 
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The  Advertiser  and  The  Newspaper 


Witte  Urges  *New  Look* 
At  Classified*s  Power 


Chicago — The  classified  division 
of  newspaper  advertising  depart¬ 
ments  has  matured  greatly  in  re¬ 
cent  years,  making  it  capable  of 
playing  an  increasingly  important 
part  in  the  overall  newspaper  sell¬ 
ing  effort,  asserted  Robert  Witte, 
Minneapolis  (Minn.)  Star  and 
Tribune,  president  of  the  associa¬ 
tion  of  Newspaper  Classified  Ad¬ 
vertising  Managers. 

Addressing  the  NAEA  conven¬ 
tion,  he  said: 


(Daniel  Lionel,  conductor  of 
the  Classified  Clinic,  is  giving 
up  his  space  this  week  to  per¬ 
mit  this  expanded  coverage  of 
Mr.  Witte’s  remarks  at  the 
NAEA  convention.) 


“We  are  confident  that  the  fur¬ 
ther  expansion  of  classified  and 


the  utilization  of  the  classified 
sales  force  in  a  broader  way  may 
offer  a  big  share  of  the  answer 
to  the  problems  that  now  face 
newspapers. 
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y/  DISTRIBUTION  CHECKS 

Available  in  all  classifications.  Three  annual  distribution 
surveys:  1.  Grocery  Products  (500  Products),  2.  Beer,  Ale 
and  Wine,  3.  Tires,  Batteries  and  Accessories.  Special  dis¬ 
tribution  checks  made  on  request  for  advertisers. 

SALES  CHECKS 

Made  before,  during  or  after  -extended  advertising 
campaigns. 

y/  ROUTE  LISTS 

Grocer  Route  List,  Druggist  Route  List,  Beer,  Ale,  Wine  Stores 
List,  Hardware  Stores  List,  Special  Lists  Upon  Request. 

^  TIE-INS  SOLD 

Whenever  practical,  we  solicit  all  available  tie-in  space  for 
advertisers. 

V  trade  bulletin 

"Retail  Ad-Viser",  12  page  monthly,  circulation  to  3000 
Central  Mass,  grocery,  drug,  beverage  retailers,  wholesalers, 
publicizing  our  advertisers. 

V  market  maps  and  data,  sales  talks  and  presentations 

(film  slide,  easel).  Calls  Upon  the  Trade,  Display  Photos, 

P.  O.  S.  Material  Distribution,  Reprints,  etc.  Complete  sales 
promotional  service. 

Worcester  Telegram-Gazette  Circulation:  Daily  153,234;  Sunday  104,542 


WORCESTER,  MASSACHUSETTS 

Georg*  F.  Booth,  Pvb/iih*r 
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Notional  Repretontalirot 


OWNERS  OF  RADIO  STATION  WTAG  AND  WTAG-FM 


“This  maturity  of  which  we 
speak  is  not  just  a  combination  of 
an  impressive  linage  record  and 
a  collection  of  fine  -  sounding 
words.  Classified  has  been  recog¬ 
nized  by  the  Bureau  of  Advertis¬ 
ing — and  many  benefits  have  al¬ 
ready  been  reaped  from  this  new 
recognition.” 

Mr.  Witte  said  estimates  are 
that  for  1952  the  classified  vol¬ 
ume  of  all  U.  S.  and  Canadian 
newspapers  will  reach  the  two 
and  one-third  billion  line  mark, 
producing  well  in  excess  of  one- 
half  billion  dollars  in  advertising 
revenue.  That  half-billion  dollar 
revenue  figure  will  exceed  in  each 
case,  all  the  monies  spent  for  net¬ 
work  television,  for  network  ra¬ 
dio,  for  billboards,  for  car  cards, 
he  pointed  out. 

“That’s  a  powerful  story,”  he 
declared. 

“In  each  local  newspaper  situa¬ 
tion,  classified's  importance  as 
one  of  the  working  legs  of  the 
three-legged  advertising  stool  is 
quite  obviously  also  growing.  A 
few  decades  ago,  classified  in 
many  instances  accounted  for 
no  more  than  five  per  cent 
of  the  total  advertising  reve¬ 
nue.  Today,  20  per  cent  and  25 
per  cent  are  not  uncommon.  We 
have  heard  of  situations  where 
classified  is  providing  a  full  third 
of  total  advertising  revenue  .  .  . 
and  at  least  one  case  where  the 
figure  is  well  over  the  40  per  cent 
mark. 

“In  rate  of  growth,  classified 
has  far  outdistanced  either  retail 
or  national.  In  1932,  for  ex¬ 
ample,  classfiied  accounted  for  17 
per  cent  of  all  newspaper  linage 
measured  by  Media  Records;  in 
1952,  classified  volume  will  likely 
have  reached  25  per  cent  of  all 
newspaper  advertising  linage. 

“Now,  how  about  the  other 
side  of  the  picture?  The  reader. 
Has  his  interest  in  classified  in¬ 
creased?  Again,  based  on  facts, 
we  caa  demonstrate  that  classified 
readership  has  steadily  increased 
...  in  fact,  it  has  a  better  read¬ 
ership  increase  than  almost  every 
other  department  of  the  newspa¬ 
per.  The  source  of  this  informa¬ 
tion  is  the  unbiased  report  of  the 
Continuing  Study  of  Newspaper 
Readership. 

“Other  advertising  must  attract 
attention.  A  person  doesn’t  turn 
on  his  television  set  to  watch 
commercials  ...  or  buy  a  maga¬ 
zine  to  buy  an  ad  ...  or  drive 
out  in  the  country  to  look  at  the 
values  offered  on  the  billboards.” 

The  thousands  of  men  and 
women  who  are  now  selling  classi¬ 
fied  advertising  can  be  recruited 
to  employ  the  great  influence 
which  they  have  on  the  local  level 
to  sell  the  idea  of  national  news¬ 
paper  advertising,  he  asserted.  The 
Bureau  of  Advertising,  newspaper 
representatives,  newspaper  nation¬ 
al  advertising  salesmen  can  “sell” 
the  national  advertisers  at  the  top 
management  and  agency  levels, 
he  added.  “But  more  and  more. 


we  are  finding  that  the  deciain 
to  use  television,  to  use  radio,  to 
use  national  magazines  instead  d 
newspapers  comes  up  thiog|| 
pressure  from  local  dealers,  kxd 
salespeople,”  said  Mr.  Witte. 

“Most  of  you  are  familiar 
Buick  Motors  debut  into  tele 
as  recorded  in  a  recent  Bureau  <f 
Advertising  General  Report.  Yoi 
are  familiar  with  the  H.  J.  Hev 
story,  a  similar  tale. 

“If  these  salesmen  and  wom 
are  mobilized  to  serve  as  an  aio- 
iliary  arm  of  the  newspaper  na 
tional  division,  simply  and  brielF 
the  story  of  the  effectiveness  d 
newspapers  as  a  national  adverlii- 
ing  medium  as  well  as  a  local  ad¬ 
vertising  medium  can  be  told  oi 
the  lower  levels  where  it  will  secR 
upward.  What  a  big  part  thi 
grass  roots  selling,  sweej^ 
across  the  nation,  can  play  is 
molding  million  dollar  campaign 
“Can  it  be  done?  Well,  as  n 
example,  last  year  when  ANCAM 
and  the  Bureau  of  Advertisog 
cooperated  in  this  type  of  vei- 
ture,  a  proposed  million-dolk 
National  Association  of  Real  Ef 
tate  Board’s  network  radio  kittj 
was  at  stake.  With  the  Bureas 
working  at  the  national  level  and 
classified  people  working  will 
each  local  Board,  the  idea  of  i 
network  radio  program  wu 
quashed.  The  remaining  half  d 
that  story  ...  the  bringing  in  d 
that  fund  to  newspapers  .  .  .  w 
hope  will  be  told  in  the  near 
future. 

“We’re  not  just  selling  national 
We’re  improving  our  own  posi¬ 
tion  through  the  use  of  this  pr^ 
sentation  .  .  .  we’re  helping  lo 
build  foundations  which  will  sup¬ 
port  more  local  advertising  .  .  ■ 
and  building  them  as  they  must 
be  built,  from  the  ground  up. 

“There  are  other  ideas  coming 
forward.  One,  for  example, 
which  has  come  from  O.  S. 
Wespe,  our  ANCAM  member  in 
Louisville,  is  a  new  working  over 
of  an  old  idea.  Wes  has  evolved 
a  plan  for  stepping  up  the  sales 
of  hard-line  merchandise  that  fol¬ 
lows  the  ‘trade-in-your-used-car' 
promotion  of  the  twenties  —  and 
conceivably  could  do  as  much  to 
buoy  up  the  whole  economy  as 
the  used  car  idea  did  thirty  years 
ago. 

“We  of  classified  come  before 
you  with  our  record  .  .  .  which, 
with  modesty,  we  offer  as  a  gotrf 
report.  We  come  before  you,  in 
all  humility,  with  our  sincere  re¬ 
quest  to  be  permitted  to  fill  our 
obligation  as  a  full  partner  in  the 
business  of  selling  newspaper  ad¬ 
vertising. 

“Let’s  take  a  new  look  at  clari¬ 
fied  ...  at  the  growing  division 
of  the  newspaper  advertising  d^ 
partment.  We  urge  that  evers 
classified  manager  be  given  the 
encouragement  that  will  help  yo® 
build  a  greater  classified  volume 
.  .  .  and  a  greater  display  vol¬ 
ume.” 
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Recordak  Newspaper  Service  gives  you  this  choice  in 


de-bulking  your 
newspaper  files 


OUU  Newspaper  Pages 

on  a  lOO-ft.  roll  of  35mm.  Recordak  Microfilm.  This 
choice  enables  you  to  view  your  film  editions  at  large, 
convenient  size  in  your  Recordak  Film  Reader. 


I4UU  Newspaper  Pages 

on  a  IOO>ft.  roll  of  35mm.  Recordak  Microfilm. 
This  choice  enables  you  to  put  your  current 
papers  and  files  on  film  at  lower  cost.  Images 
are  smaller  when  viewed  in  a  Recordak  Film 
Reader — but  photographically  accurate  and 
complete  . .  .  entirely  suitable  for  the  require¬ 
ments  of  many  newspapers. 


Fast,  Convenient  Service.  To  better  serve 
publishers  everywhere,  Recordak  is  now  micro¬ 
filming  newspapers  in  Chicago,  Los  Angeles, 
Dallas,  and  New  York.  Simply  send  your  news¬ 
paper  files  to  the  nearest  Recordak  Microfilming 
Center  .  .  .  and  in  short  order  you’ll  receive  com' 
pact,  film  records  in  the  desired  size. 


For  complete  details  on  the  low  cost  of  Recordak 
Newspaper  Service,  just  let  us  know  approximately 
how  many  pages  you  publish  per  year.  Recordak 
Corporation  {Subsidiary  of  Eastman  Kodak  Company). 
4  ft  Madison  Avenue,  New  York  22,  N.  Y. 


'PCC€PDPI( 

(Svbudiary  of  Eastman  Kodak  Company) 


originator  of  modern  microfilming —  and  its  newspaper  application 

**Recoritak"  is  a  trade-mark 
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I  The  Advertiser  and  The  Newspaper 


Retail  Ad  Conference 
Sets  Newspaper  Goals 


Notional  RepresenfofiVa 
Reynolds-Filzgerald 


New  York  Office— Hofet  Barctay  —Heme  Office— ^500  Secvrify  Bldg.,  Toledo,  Ohio 


Chicago — Better  timed — better 
planned — more  productive — care¬ 
fully  budgeted.  These  are  the 
1953  goals  for  newspaper  adver¬ 
tising  set  at  the  Retail  Advertis¬ 
ing  Conference  held  here  January 
24  and  25  at  the  Hotel  Sheraton. 
Newspaper  advertising  represent¬ 
atives,  retail  advertising  managers, 

RETAIL  AD  SURVEY 

and  advertising  agency  personnel 
from  20  states  attended. 

Three  prominent  newspaper  ad¬ 
vertising  men  appeared  on  the 
panel  program  which  had  Budd 
Gore,  former  advertising  manager 
of  Marshall  Field  &  Co.,  and 
Ralph  Heineman  of  Ralph  Heinc- 
man,  Inc.,  Chicago,  as  co-direc¬ 
tors. 

Newspaper  advertising  pays  off 
in  quantity  when  people  want  to 
buy,  F.  Wesley  Geerer,  retail 
plans  manager,  of  the  retail  ad¬ 
vertising  staff  of  the  Chicago 
Herald  American  stated  in  a  ses¬ 
sion  devoted  to  “Newspaper  Ad¬ 
vertising  —  Its  Effectiveness  and 
Productivity.” 

Mr.  Geerer  reminded  the  audi¬ 
ence  that  customers  buy  to  suit 
themselves  and  do  so  by  seasons, 
needs,  and  desires.  He  urged  them 
to  put  their  advertising  dollars  on 
the  fastest  selling  items  no  mat¬ 
ter  what  the  price  and  then  trade 
customers  up.  He  stressed  the  im¬ 
portance  of  approaching  their 
newspaper  advertising  planning 
from  the  budget  standpoint.  “Re¬ 
gard  your  advertising  budget  as 
as  investment  used  to  gain  a  divi¬ 
dend  or  profit  in  your  newspaper 
space  or  effort.” 

As  a  sound  approach  to  man¬ 
agement,  he  recommended  an  A 
and  B  budget.  “A  should  be  used 
to  take  care  of  from  70  to  90  per 
cent  of  the  total  expenditure.  TTie 
B  budget  is  reserved  for  unexpec¬ 
ted  sales  and  extra  promotion 
ideas.” 

Insufficient  planning,  he  stated, 
may  result  in  too  much  advertis¬ 
ing  in  Spring  with  not  enough  left 
for  other  periods.  “Some  stores 
spend  too  much  in  October  and 
don’t  have  enough  left  for  the 
regular  Christmas  season.  Some 
stores  are  well  aware  of  Easter 
and  Spring  when  it  comes  to 
newspaper  advertising,  but  miss 
out  in  the  Spring  and  Fall.  Too 
many  stores  use  heavy  newspaper 
advertising  when  there  is  no 
sales  opportunity,  since  customers 
buy  to  suit  themselves.  Hosiery 
sales  lag  during  Spring  and  sum¬ 
mer,  for  instance,  and  therefore, 
most  promotion  during  this  peri¬ 
od  just  means  lost  sales  oppor¬ 
tunities.  Advertising  is  most  pro¬ 


ductive  when  planned  after  i 
careful  study  of  sales  by  pri.t 
lines  within  the  store.  In 
many  instances,  price  lines  recei. 
ing  the  lowest  percentage  of  ^aif< 
receive  the  highest  percentage  o: 
advertising.” 

Edward  D.  Burgeson,  director 
of  the  retail  department,  Bureao 
of  Advertising,  ANPA,  marltd 
1953  as  a  “Whale  of  an  oppor¬ 
tunity  to  continue  the  retail  dol¬ 
lar  volume.”  But  he  also  \o.: 
the  group  that  it  would  take 
a  tremendous  amount  of  soiuu! 
buying,  merchandising,  and  ai 
vertising  to  take  advantage  of  it 
He  cited  more  people,  mort 
needs,  and  more  buying  power  is 
providing  one  of  the  greatest  op¬ 
portunities  for  the  retail  market 

“Profits  will  depend,”  he  stated 
“on  having  the  most  wanted  mer 
chandise  and  advertising  it  wha 
it  is  wanted.  The  time  to  adver¬ 
tise  is  when  people  want  to  buy 
Well  planned  advertising  meam 
following  customer  buying  pat¬ 
terns.” 

To  prove  his  contentions,  Mr 
Burgeson  produced  charts  shov¬ 
ing  Federal  Reserve  figures  o! 
sales  in  department  stores  and  in¬ 
dividual  stores  from  1939  to  1951. 
He  pointed  out  that  throughom 
this  period,  sales  followed  almost 
the  same  pattern,  despite  difa- 
ences  in  sales  volume,  wartine 
scarcities,  and  greatly  changri 
economy.  Despite  all  these  # 
ferences  the  importance  of  each 
year  to  the  month  was  the  same 

He  urged  retailers  to  budget 
their  advertising  according  to 
consumer  sales  opportunities  ami 
told  them  that  newspaper  mem¬ 
bers  of  the  Bureau  of  Advertisini 
were  interested  in  this  basic  prob¬ 
lem.  “Newspapers  in  1953  are 
looking  for  opportunities  to  work 
with  retailers.  Be  sure  to  seel 
this  help  from  your  home  tow 
paper.  By  doing  so,  you  will  all 
have  more  productive  and  better 
timed  advertising.” 

William  Starkey,  of  the  retail 
advertising  department,  the  Chi¬ 
cago  Herald  American,  listed  mar¬ 
ket  analysis  checks  available  to 
all  retailers,  no  matter  the  site 
of  their  town.  In  preparing  and 
planning  newspaper  advertisini 
and  programs  he  suggested  they 
call  on  the  U.  S.  Census  Bureau 
local  and  national  government  of¬ 
fices,  the  public  library,  Charnber 
of  Commerce,  Public  Utilities 
manufacturers,  trade  associations- 
and  colleges  and  universities. 

Advertising  managers  of  threr 
department  stores  attributed  a  ma¬ 
jor  portion  of  the  success  of  ^- 
cial  store  events  and  promotions 
to  effective  use  of  newspaper  ad¬ 
vertising. 
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Time  and  time  again,  retailers  say— 

“When  The  American  Weekly  comes  out,  our  merchandise  moves!’ 


*EnthD(iaBiii  is  interest  raised  to  a  baying  pitchl 
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The  Advertiser  and  The  Newspaper 


Quaker  Oats  Schedules 
Newspapers  for  2  Drives 


Quaker  Oats  Co.,  Chicago, 
has  assigned  major  roles  to  news¬ 
paper  advertising  in  two  separate 
campaigns. 

This  week.  Mrs.  America  and 
Quaker’s  Aunt  Jemima  teamed  up 
in  a  $1,000,000  advertising  and 
merchandising  push  for  Aunt  Je¬ 
mima  pancake  and  buckwheat 
mix  (via  Price,  Robinson  & 
Frank,  Inc.). 

Large-space  ads  broke  Jan.  25 
in  more  than  60  dailies  and  will 
continue  over  a  three  -  month 
period. 


In  addition,  Quaker’s  “pancake 
story”  will  be  told  through  radio 
and  point-of-purchase  advertising 
displays. 

In  a  second  campaign,  heavy 
national  newspaper  advertising  is 
being  used  to  support  a  new 
Quaker  and  Mother’s  oats  (via 
Sherman  &  Marquette,  Inc.) -Spry 
tie-in  (via  Ruthrauff  &  Ryan)  pro¬ 
motion. 


Gkm  Razor  Ad  Budget 
Concentrated  in  Papers 

“Gem  razor  and  blade  adver¬ 
tising  during  1953  will  be  concen¬ 
trated  in  newspapers,”  according 
to  Albert  J.  Goetz,  advertising 
manager,  American  Safety  Razor 
Corp.,  Brooklyn,  N.  Y. 

Starting  Feb.  8,  a  new  cam¬ 
paign  (via  Grey  Advertising)  in 
Sunday  comic  sections  will  be  in¬ 
augurated.  Eighty-six  newspapers 
from  coast  to  coast  will  run  full- 
color  ads  featuring  an  all  -  star 
team  of  sports  celebrities  to  pro¬ 
mote  Gem  razors  and  blades. 


CAMPAIGN  ROUNDUP 


Copy  will  appear  in  several  is¬ 
sues  of  This  Week  beginning  Feb. 
8  and  will  be  followed  by  regular 
insertions  in  12  national  maga¬ 
zines  starting  Feb.  14. 


Quaker  is  now  packing  cou¬ 
pons  in  both  its  oat  lines  good  for 
10c  off  on  a  three-pound  can  of 
Lever  Brothers’  Spry.  Quaker,  in 
cooperation  with  Lever,  will  ad¬ 
vertise  this  promotion  in  leading 
Sunday  supplements.  Full-color, 
double  page  spreads  will  reach  69 
metropolitan  markets. 

Black  and  white  insertions  will 
run  in  newspapers  in  some  300 
markets. 


Fritos  to  Richmond,  Va.,  where  j 
is  appearing  in  the  News 
and  Times  Dispatch. 

Last  November,  theme  of  Frl  J 
advertising  in  Washington  (vi 
Ruthrauff  &  Ryan)  was  switch 
to  the  different  uses  that  could  tJ 
applied  to  the  tid-bit  and  the  ad] 
appeared  in  the  Post,  Star,  aj; 
Times-Herald  with  a  newspajel 
budget  of  about  $1,400  monihiv 
There  is  some  TV  support. 

If  the  addition  of  Richmond  ;i 
the  schedule  is  as  successful  as  thtj 
Washington  advertising,  newspi| 
pers  in  Baltimore,  Norfolk  a:; 
possibly  Roanoke  will  be  addeJ 


Eentile's  *53  Ad  Drive  Arthur  Murray  Contest 

To  Top  Previous  Efforts  Promoted  in  Dailies 

Most  gigantic  advertising  pro-  Arthur  Murray  School 
gram  ever  undertaken  by  Kentile,  Dancing  is  putting  $17,000  int(i| 
Inc.,  will  be  launched  Ishortly.  the  three  Pittsburgh  dailies— Poj; 
Media  schedule  calls  for  publi-  Gazette,  Press  and  Sun-Telegrc; 
cations  with  combined  circulation  — on  behalf  of  its  new  studio  i:| 
of  more  than  53,800,000;  includes  that  area, 
magazine  sections  of  Sunday  ads  (via  Ruthrauff  &  Ryaa 

newspapers  from  coast  to  coast.  are  a  series,  full  page  and  teasen 
Special  copy  will  appear  reg-  running  Jan.  18  through  Feb. 
ularly  in  This  Week,  Parade,  and  inviting  one  and  all  to  enter 
First  Three  Markets  group.  In  contest  which  Involves  the  idea 
addition,  insertions  will  appear  fying  of  a  mystery  dance.  Priw 
regularly  in  magazine  or  roto  sec-  will  total  about  $7,500. 
tions  of  Sunday  newspapers.  ■ 

Kentile  dealers  will  make  heavy 
use  of  local  newspaper  space. 
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Ads  Increase  Sale 
Of  Milk  in  Oregon 

Klamath  Falls,  Ore. — Adw- 
tising  has  increased  the  volunx 


Schenley  Launches  Bid 
For  Valentine's  Market 

Schenley  Distributors,  Inc.,  sale  of  milk  in  this  area  by  111 
has  launched  an  intensive  four-  per  cent  in  the  past  year, 
week  sales  and  advertising  pro-  A  little  more  than  a  year  ig 
gram  (via  Grey  Advertising)  to  the  Klamath  Basin  Grade  A  Mi 
promote  Cream  of  Kentucky  as  Producer's  Association  w 
“a  sweetheart  of  a  gift”  for  Val-  formed.  Malcolm  Epley,  Jr.,  fsra 
entine’s  Day.  editor  of  the  Herald  and  Ntn 

Jerome  Eisnitz,  brand  advertis-  assisted  with  the  formation  ol 
ing  manager,  repiorts  that  the  this  organization  and  the  newspi' 
drive  will  be  supported  by  ads  in  per’s  farm  columns  were  used  n 
more  than  200  newspapers  begin-  clearing  ground  for  informatiot 


ning  Feb.  2. 


THE  CIVIC  CENTER,  BUFFALO 


and  promotion. 

The  dairymen  assessed  the® 
selves  10  cents  for  each 
pounds  of  milk  sold,  the  fund  eai- 
marked  for  advertising  and  pn> 
motion. 

Jim  Floyd,  who  operates  li 
own  advertising  service  in  Ha 


Hill  Bros.  Coffee  Brews 
Promotion  in  500  Dailies 
Philadelphia — More  than  500 
newspapers  are  among  the  media 
being  used  in  a  new  copy  theme 

^a;iI“S;”‘I:;a^  nlm^d  dV« 

ritiVs  frnm  th  '  P  Coffcc  advertising  for  the  campaign. 

^  At  the  annual  meeting  of  the 
A  •  VT  association,  Jan.  20,  a  report  ol 

W  Avir  i  the  results  of  the  advertising  can^ 

ciinti  hcaHi’n  ^  ^  paign  was  made  public  and  Mi 

Floyd  retained 

didn’t  he  take  a  second  cup?” 

and  “Did  he  praise  your  coffee  _  .  #  «  i  tt  j 

this  morning?”  Senes  Ol  Ads  Used 

If  the  housewife  can’t  answer  OnAn  Plan 

these  questions  to  her  satisfaction,  t^reOlt  Fian 

copy  advises  her  to  treat  her  fam-  Rochester,  N.  Y. — 
ily  and  friends  to  Hills  Bros,  treatment”  advertising  was  used 
Newspapers  in  major  cities  are  tiy  the  Charles  L.  Rumrill  agenrt 
scheduled  for  color,  to  introduce  the  U-CHARGE-n 

credit  plan  here. 

Advertising  for  Fritos  campai^  began  with  ^ 

^  _  appearance  in  the  Sunday  Demo- 

Expands  to  Richmond  crat  and  Chronicle  of  five  cartoW' 

Capital  Frito  Corp.,  Bethesda,  type  ads,  each  eight  columns  h! 
Md.,  makers  of  Fritos  and  Chee-  11  inches,  on  consecutive  pag^ 
tos,  has  extended  its  Washington,  Each  ad  featured  one  special 
D.  C.,  small  space,  frequent  in-  vantage  of  the  plan  and  contains 
sertion,  newspaper  campaign  for  an  application  coupon 
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They  called  it  “Operation  Way  Back  Home 


Last  Christmas,  for  the  first  time,  2.  Pan  American  worked  out  a  plan 
’housands  of  service  men  and  with  the  American  Express 

^omen  stationed  in  Europe  spent  Company  which  enabled  service 

heir  furloughs  at  home.  TTie  effect  men  to  “fly  now— pay  later.” 

n  their  morale  was  tremendous.  This  whole  plan  was  called  “Op- 

Here  is  how  it  came  about:  eration  Way  Back  Home.'* 

L  Last  May,  tourist  air  fares  The  Armed  Forces  permitted 

across  the  Atlantic  went  into  those  with  30-day  furloughs  to 

Pan  American  World  Air-  spend  them  at  home. 

ways  had  led  the  campaign  for  More  than  a  thousand  service  men 
such  fares  for  many  years.  Win-  and  women  came  home  by  Pan 
ter  “Thrift  Season”  reductions  American  alone.  Extra  flights  of 
brought  still  further  savings.  The  Rainbow — Pan  American’s  fa- 

-DlTO  R 
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The  Advertiser  and  The  Newspaper 

Bureau  Prepares  Ads 
That  Promote  Medium 

By  Mather  C.  Wallis 

Bureau  of  Advertising  pro- 

motion  features  the  sales  point  {No.  2  in  a  series  on  the  func- 
that  wherever  you  find  a  daily  tions  and  services  of  the  Bureau 
newspaper  you  find  a  good  market,  of  Advertising,  ANPA.) 

The  organization  devotes  all  its  - — - - 

sales  energies  to  these  dailies.  It  study,  background  knowledge,  re¬ 
puts  out  newspaper  advertisements  search  and  mechanical  detail,  and 
for  the  promotion  of  newspapers  all  that  energy,  in  turn,  has  been 
in  general,  and  weeklies,  though  given  direction  to  accomplish  the 
not  eligible  for  membership  in  the  ads.  We  have  already  seen  how 
Bureau,  may  also  use  the  ads  pro-  some  of  that  is  done  from  the 
vided  they  agree  not  to  make  any  high  plane  of  the  board  of  direc- 
changes  in  the  copy.  tors,  but,  besides  the  supervisory 

These  newspaper  ads,  prepared  personnel,  there  are  other  com- 
in  the  Bureau,  usually  contain  mittees  which  have  a  hand  in  the 
eye-catching  photographs  on  draw-  operations  of  the  Bureau, 
ings  of  current  events.  Copy  goes  One  of  these  is  the  Plans  Com- 
on  to  point  out  that  only  news-  mittee.  This  is  a  26-member  group 
papers  give  full  coverage  of  these  made  up  of  advertising  directors 
events  in  a  form  that  allows  and  advertising  managers  of  mem- 
everyone  to  read  it  when  he  wants  ber  dailies,  members  of  represen- 
to.  tative  firms,  and,  as  ex  officio 

The  next  step  in  most  of  them  members,  the  president  of  the 
is  a  pitch  to  the  advertiser  and  Newspaper  Advertising  Executives 
how  he  can  benefit  from  this  me-  Association  and  the  president  of 
dium  reaching  practically  every-  t  h  e  American  Association  of 
one  at  a  time  when  the  reader  is  Newspaper  Representatives.  Chair- 
in  a  position  to  read  his  paper  man  and  vice-chairman  of  this 
when  he  chooses.  committee,  appointed  by  the 

These  ads  represent  a  lot  of  chairman  of  the  corporation,  serve 


COVERAGE  OF 
ELIZABETH.  N.  J. 


Highest  Single 
Newspaper  Circulation 


PLUS  77<% 


Concentrated  City  Zone  Distribution  Comprising 
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1952.  (1952  Audit  not  oompieted.) 
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William  A.  Greene,  assistant  director  of  the  Bureau  of  Advertkii| 
holds  up  for  review  one  of  the  ads  in  a  scries  which  newspapcn  n 
use  to  promote  themselves  as  an  advertising  medium. 

for  one  year.  Each  year,  one-  This  plans  committee  idea,  i 
third  of  the  others  are  appointed  well  as  the  one  whereby  the  pr? 
by  the  plans  committee  chairman  dents  of  NAEA  and  AANR  a 
to  serve  for  three  years.  (chairman  and  vice-chairman  d 

The  Plans  Committee  meets  the  plans  committee  sit  in  a 
quarterly  with  the  director  of  the  board  meetings,  has  helped  i 
Bureau  and  is  “responsible  to  and  create  a  great  sense  of  coope’- 
under  the  authority  of  the  Board  tion  between  staff  members  thr 
of  directors  of  the  corporation  selves  and  between  the  Bu:e; 
through  its  executive  committee  and  its  members.  The  organa 
.  ,  ,  The  committee  shall  provide  tion  is  now  tightly  knit  as  faii 
advisory  counsel  and  guidance  to  work  goes  but  flexible  in  the 
the  director  of  the  Bureau  and  it  is  done.  A  feeling  of  togethe 
through  him  to  the  executive  n  e  s  s-for-the-good-of-the  indK 
committee  of  the  board  of  direc-  prevails  at  all  levels  of  activit). 
tors  of  the  corporation.”  The  Operations  Committee 

The  Plans  Committee  works  an  internal  executive  group  cc: 
with  the  management  of  the  Bu-  posed  of  the  director  of  the  B; 
reau.  It  suggests  projects,  reviews  reau,  the  assistant  director,  the  i 
all  suggested  projects  received  rector  of  sales  development,  i 


rectors.  But  in  the  latter  part  of  Constantly  aiming  for  full  pi’ 
1944,  and  coinciding  with  the  ticipation  by  the  whole  indusm 
member  drive  of  the  same  time,  the  board  of  directors  has  ap 

an  expansion  plan  was  gotten  un-  pointed,  from  among  its  o»'. 

der  way  to  do  a  more  complete  group,  a  Membership  Committa 
job  for  newspapers  by  increasing  designed  on  a  geographical  P*' 
the  size  of  the  membership  and  tern.  Each  committeeman  is  a 
budget.  The  retail  committee  and  sponsible  for  the  effort  in  his  arta 
sales  committee  were  formed  to  toward  maintenance  and  expa: 
develop  the  activities  of  their  di-  sion  of  membership.  The  Bintfi 
visions  following  the  success  of  supplies  the  committee  membffl 

the  expansion  drive.  and  their  zone  captains  with  of 

In  November  of  1945  Alfred  B.  terial  for  such  promotional  use. 
Stanford  was  made  National  Di-  A  pamphlet  for  use  in  mein^ 
vision  director.  By  March  1,  promotion  explains  just  what  w 

1947,  the  organization  boasted  871  three  major  functions  of  the  Bt 
members  and  had  a  budget  of  reau  are; 

$718,000.  In  January,  1948,  the  “1)  To  promote  the  greater  iK 
board  of  directors  combined  the  of  newspaper  space — general,  ^ 
retail  committee  and  sales  com-  tail,  financial  and  classified. 


“2)  To  help  advertisers 
more  effective  use  of  newspapefi^^ 


Bureau  under  one  Bureau  head.  “3)  To  act  as  the  spearhej 
Mr.  Standford  was  appointed  as  and  coordinating  force  for  “ 
director  of  the  Bureau  in  charge  newspaper  selling  organization 
of  all  operations.  {Next:  “All  Business  Is  Loco 
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The  Topeka  Newspaper  Printing  Company,  Inc 


Represented  By  The  Capper  Publications,  Inc. 


Oklahoma  Newspaper 
(granges  Ownership 

Pauls  Valley,  Okla.  —  The 
ftiih  Valley  Daily  Democrat  has 
leen  sold  to  Wheeler  Mayo,  Sal- 
i.,  Edward  K.  Liver- 
Kenneth  O.  Reid, 
Okla.,  and  Ed  Burch- 
|U,  Oklahoma  City. 


.€imorou6 


Inw,  Okla. 
and 

bremore,  i 


Growth — Hure  and  steady — is 
a  hot-off-the-griddle  word  in  the 
National  Advertiser’s  vocabul¬ 
ary.  (As  well  it  should  be, 

when  markets  are  analyzed.) 

/ 

Our  own  popular  columnist, 
Milton  Tabor,  in  his  widely- 
quoted  “Topeka  Roundup"  put  it 
in  a  jwt  manner  thus'. — 

“Topeka  was  98  years  old  on 
December  5.  The  old  girl  is 
groivhig  up,  altho  still  in  her 
teens  as  compared  with  cities 
farther  East.  And  a  glamorous 
flapper  she  is  turning  out  to  be. 
The  middle-age  spread  is  getting 
in  quite  early,  causing  the  city 
fathers  no  end  of  embarrass¬ 
ment  as  they  annex  new  girdles 
to  contain  the  population.” 


The  four 
sea  have  formed  the  Denrocrat 
Mating  Co. 

The  newspaper  was  sold  by 
OKar  Stauffer,  Topeka,  Kans., 
Marion  Stauffer,  Maryville,  Mo., 
■d  Ben  Weir,  Nevada,  Mo. 

Mr.  Burchhel  has  resigned  as 
Oklahoma  information  officer  of 
OPS  to  become  editor  of  the 
Democrat.  Mr.  Reid,  advertising 
manager  of  the  Claremore  Prog- 
nss  for  the  last  three  years,  is 
the  new  business  manager  of  the 
Pauls  Valley  paper.  Mr.  Liver¬ 
more  will  continue  to  publish  the 
Claremore  Progress,  and  Mr. 
Mayo  will  remain  in  Sallisaw, 


2  Quebec  Dailies  Sold 
Quebec  City,  Canada  —  Col. 
Oscar  Gilbert,  local  business 
man,  has  bought  Le  Soled  and 
L’Evenement  Journal  from  Sena¬ 
tor  lacob  Nicol  and  has  assumed 
the  position  of  publisher  and 
president. 


Cort  Klein,  city  editor  of  the 
Burlington  (la.)  Hawkey  e  Ga- 
utte  for  about  five  years,  has 
leased  the  weekly  Roseville  (III.) 
hess. 


Otis  De  Voll,  publisher  for  32 
years,  has  sold  the  weekly  San- 
Born  (la.)  Pioneer  to  Jim  Wilson, 
who  has  been  publishing  shoppers. 

*  *  * 

Thomas  O.  Wolf  of  Denver  has 
bought  the  weekly  Loveland 
(Colo.)  Roundup  from  John  B. 
Phillips.  Ray  E.  Mohler  handled 
ihe  negotiations. 


The  Dunklin  (Mo.)  Democrat, 
published  twice-weekly  at  Kan- 
nett,  has  been  sold  by  Congress¬ 
man  Paul  Jones  and  Edgar  Jones 
to  Jack  Stapleton,  who  operates 
the  Stanberry  Headlight. 

*  *  * 

Jack  W.  Zimmerman,  publisher 
of  the  Tuscumbia  (Mo.)  Auto- 
Vam  until  recently,  has  bought 
the  Sikeston  (Mo.)  Herald  from 
loe  A.  Hanebrink. 


With  the  retirement  of  W.  T. 
Dowling,  the  Rhineland  (Mo.) 
hecord  has  been  consolidated 
With  the  Hermann  Independent. 

*  *  * 

J.  Henry  Hallas  has  purchased 
the  Weekly  Glastonbury  (Conn.) 
(Citizen,  from  John  Marcham. 


Thoms  A.  Rucker,  former  sec- 
retary  of  the  Oklahoma  Press  As- 
tociation,  has  purchased  the  Long 
Beach  (Calif.)  Tribune,  a  weekly.  |  NEW  YORK— 
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UNITED  PRESS  NEWSPICTURES 

page-one  play  from  coast  to  coast 


United  Press  newspictures  are  winning  page-one  play  from  coast  to  coast.4> These  three  recent  ones 
show  how  U.P.  jumps  ahead  and  stays  ahead,  no  matter  where  or  how  fast  news  breaks  or  how  big  it 
is.«5>When  the  liner  Champollion  cracked  in  two  on  a  reef  off  Lebanon,  U.P.  was  exclusive  for  22  hours 
with  shot  after  dramatic  shot.^J^When  that  train  crashed  into  the  Union  Station  in  Washington, 
United  Press  turned  in  a  half-hour  beat— and  by  far  the  best  pictures.  ^^Typical  of  the  speed  of 
inauguration  coverage  throughout  the  day  was  that  two  of  the  key  pictures— Truman  and  Eisenhower 
meeting  at  the  White  House  and  the  oath-taking  ceremony— were  in  newspaper  offices  across  the 
country  ten  minutes  after  the  events  took  place.4>’For  the  first  pictures  and  the  best  pictures— 
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TODAY’S  PICTURES  WITH  TODAY'S  NEWS  TODAY 


HEROES  MTWY  BOATS 
SAVE  LAST  40  ON  SHIP 


From  the  early  morning 
of  Inauguration  Day 
through  the  late  hours 
of  the  inaugural  parties. 
United  Press  set  the  pace 
in  picture  coverage. 
Special  Telephoto  circuits 
sped  an  unending 
succession  of  prints  to 
newspapers  the  country 
over  within  a  matter 
of  minutes. 


First  on  the  scene  by 
many  hours.  United 
Press  lengthened  its 
beat  on  the  Champollion 
disaster  by  flying 
duplicate  pictures  to 
Cairo  and  Paris  and  to 
Paris  and  Rome.  On  one 
batch  of  prints,  this 
double  dispatching 
saved  six  hours. 


United  Press  Telephotos. 


One  United  Press 
cameraman  was  at  home 
taking  a  shower  when 
the  Washington  wreck 
occurred.  But  he  and 
tluee  others  were  taking 
pictures  of  it  ten  minutes 
later- — and  a  motorcycle 
courier  was  racing 
behind  a  police  escort 
to  pick  them  up. 


\ 

I 
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EFFECT  OF  TV 

MOST  DAILY  newspapers  showed  circula¬ 
tion  increases  in  1952  but  their  gains 
were  offset  by  larger  losses  in  a  relatively  few 
areas.  The  net  result  was  a  drop  in  total  daily 
circulation  of  .12%^ — one-tenth  of  one  per¬ 
cent — from  the  previous  year.  This  was  the 
first  year  since  1938  (with  the  exception  of 
two  war  years  under  newsprint  rationing)  that 
total  newspaper  circulations  have  not  shown 
increases.  (E  &  P,  Jan.  24,  page  36.) 

The  people  who  produce  some  of  the  large 
metropolitan  newspapers,  which  have  had  cir¬ 
culation  losses,  attribute  it  to  television  com¬ 
petition  for  the  readers’  time.  There  are  other 
theories:  one  of  them  that  some  of  the  de¬ 
cline  may  be  due  to  elimination  of  duplicate 
circulation — readers  buying  one  paper  in¬ 
stead  of  two,  etc.  TV  cannot  be  judged  solely 
responsible  because  not  all  newspapers  in  TV 
coverage  areas  had  losses. 

It  is  our  belief  that  whatever  detrimental 
effect  television  is  now  having  on  newspaper 
circulations  in  some  areas  is  temporary.  It 
seems  to  us  that  newspapers  are  now  going 
through  an  era  with  TV  .similar  to  what  they 
experienced  with  radio  20  years  ago.  After 
the  initial  novelty  of  the  new  medium  wore 
off,  radio  stimulated  the  public’s  appetite  for 
more  news,  details  and  facts.  Circulations 
started  climbing.  The  same  thing  will  happen 
with  TV,  we  are  sure. 

There  have  been  numerous  surveys  of  TV 
families  revealing  that  the  new  medium  has 
little,  if  any,  effect  on  newspaper  reading  after 
the  novelty  wears  off.  Couple  that  with  the 
results  of  the  Associated  Press  spot  survey 
last  week  of  newspaper  sales  after  the  inaugu¬ 
ration.  More  than  70,000,000  people  were 
supposed  to  have  watched  the  event  on  tele¬ 
vision.  And  yet,  in  20  cities  a  majority  of 
newspapers  reported  increased  newsstand 
sales. 

One  circulation  manager  analyzed  it  per¬ 
fectly:  “Of  course,  TV  and  radio  took  the 
edge  off  the  story  but  at  the  same  time  it 
heightened  the  public  interest  and  made  peo¬ 
ple  want  to  read  about  the  inauguration,  too.” 

Newspapers  that  do  not  try  to  compete 
with  TV  as  an  entertainment  medium  will  not 
have  to  worry  about  TV  competition  as  long 
as  they  continue  to  produce  newspapers. 

What  about  advertising?  Total  advertising 
in  newspapers  continues  to  show  increases — 
up  1.1%  for  ’52  over  ’51.  Retail  (including 
department  store)  continues  to  rise,  but  gen¬ 
eral  (or  national)  linage  has  slumped  for  the 
second  year  in  a  row — off  4.8%  last  year. 

Many  admen  believe  TV  responsible  for 
the  decline  in  general  linage.  Others  think 
increased  rates  may  have  had  something  to 
do  with  it.  But  let’s  look  again  at  a  little  his¬ 
tory.  The  same  effect  on  newspaper  advertis¬ 
ing  was  felt  when  network  radio  became  es¬ 
tablished  more  than  20  years  ago.  News¬ 
papers  then  fought  the  new  competition  in¬ 
dividually  and  not  too  effectively.  But  after 
a  few  years  it  developed  that  radio  had 
brought  about  an  increase  in  the  total  adver¬ 
tising  dollar  and  once  again  newspapers  'Be¬ 
gan  to  get  a  larger  share. 

This  time  newspapers  are  better  equipped 
to  wage  a  competitive  battle  with  a  new  me¬ 
dium.  Through  the  Bureau  of  Advertising, 
NAEA,  the  association  of  representatives, 
and  the  promotion  managers  group  they  are 
sharpening  and  stepping  up  their  selling. 

It  seems  to  us  that  if  TV  is  even  partly  re- 
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Discretion  shall  preserve  thee,  understand¬ 
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sponsible  for  the  slump  in  general  linage,  it 
will  not  be  long  before  the  whole  advertising 
pie  once  again  is  enlarged  to  the  point  where 
the  newspaper  slice  will  increase  year  by  year 
instead  of  being  diminished  by  the  appetite  of 
a  new  medium. 

Newspapers  are  the  only  truly  local  adver¬ 
tising  medium  and  advertisers  cannot  get 
along  without  them  in  spite  of  rate  increases 
(which  have  been  justified)  or  the  glamor  of 
new  national  media. 

FEIEEDOM  UPHELD 

THE  DISMISSAL  of  contempt  citations 
against  the  editor  and  managing  editor  of 
the  Atlanta  Constitution  was  a  great  victory 
for  freedom  and  truth. 

The  Georgia  Supreme  Court  upheld  the 
right  of  newspapers  to  tell  the  truth,  to  criti¬ 
cize  and  examine  the  acts  of  the  courts  and 
public  officials.  If  a  worthy  judge  were  able 
to  employ  contempt  of  court  process  to  si¬ 
lence  unjust  criticism  of  his  official  conduct, 
an  unworthy  judge  could  use  the  same  process 
to  silence  justified  criticism,  the  court  noted. 

“In  a  large  measure  the  fate  of  individual 
freedom  depends  upon  the  maintenance  of  a 
free  and  independent  press  and  independent 
courts  with  the  full  power  to  compel  obe¬ 
dience  to  court  orders,”  the  court  decision 
stated.  “The  two  in  our  system  of  popular 
government  are  given  the  high  and  noble 
mission  of  preserving  freedom.  Since  the 
functions  of  the  one  complement  the  work  of 
the  other  in  the  attainment  of  this  common 
objective,  it  would  be  regrettable  if  at  any 
time  a  claim  of  exce,ssive  power  by  either 
should  be  allowed  to  create  a  conflict  between 
them.  If  either  could  destroy  the  other  it 
would  thereby  pull  down  upon  its  own  head 
a  fortress  dedicated  to  the  protection  of  free¬ 
dom  not  only  of  the  individual  citizen  but 
that  of  the  destroyer  also.” 

The  decision  in  this  case  will  prove  a  valu¬ 
able  document  for  newspapers  all  over  the 
land  who  are  faced  with  the  unwarranted,  un¬ 
justified,  or  punitive  use  of  the  contempt 
power  by  local  justices. 

NEWSPAPER  FILMS 

ACCORDING  to  the  Association  for  Edu¬ 
cation  in  Journalism,  there  are  about  40 
films  produced  by  newspapers  about  news¬ 
paper  operations.  They  are  excellent  pro¬ 
motion  pieces.  Any  newspaper  that  hasn’t 
availed  itself  of  the  opportunity  to  exhibit 
some  of  these  film.s  to  local  school  and  adult 
groups,  to  show  how  a  newspaper  is  pro¬ 
duced  and  what  makes  it  tick,  is  missing  a 
good  bet. 


ADVERTISn^G  RATES 

IT  HAS  been  common  knowledge  that  news¬ 
paper  advertising  rates  have  been  on  the 
upgrade  because  of  newsprint  price  increases 
and  other  rising  costs.  But  estimates  as  to 
the  amount  of  increase  have  been  higher  than 
the  facts  warranted. 

Figures  compiled  in  Editor  &  Publisher’s 
33rd  International  Year  Book  Number, 
•soon  to  be  off  the  press,  reveal  that  news¬ 
paper  advertising  line  rates  and  milline  rates 
increased  only  about  5%  during  1952. 

On  the  average,  the  line  rate  for  all  U.  S. 
newspapers  increased  4.22%  during  the  year; 
for  morning  papers  it  was  up  5.93%;  for  eve¬ 
ning  papers  4.26%,  and  for  Sunday  papers 
5.26%. 

The  milline  rate  for  all  daily  new.spapers 
was  up  4.58%;  for  all  morning  papers 
6.07%;  for  all  evening  papers  4.18%,  and 
for  all  Sunday  papers  5.51%. 

The  rate  for  baying  one  agate  line  of  ad¬ 
vertising  in  all  1,786  daily  newspapers  in 
1952  delivering  53,950,615  daily  circulation 
(E&P,  Jan.  24,  page  36)  was  $209,404. 
This  was  an  increase  of  4.22%  over  the 
$200,810  rate  for  buying  one  line  of  space 
in  1,773  newspapers  delivering  54,017,938 
circulation  in  1951.  The  milline  rate  in¬ 
creased  $.17  or  4.58%  to  $3.88. 

The  rate  for  buying  one  line  of  advertis¬ 
ing  space  in  327  morning  newspapers  deliver¬ 
ing  29,573,584  daily  circulation  (21,159,527 
a.m.  circulation  plus  8,414,057  p.m.  secured 
through  forced  combinations)  was  $87,715. 
This  was  an  increase  of  5.93%  over  the 
$82,799  rate  for  one  line  of  space  in  319 
morning  papers  delivering  29,475,193  cir¬ 
culation  (21,222,525  a.m.  plus  8,252,668 
p.m.  in  combination)  during  1951.  The 
morning  milline  rale  increased  $.17  or  6.07% 
to  $2.97. 

For  evening  newspapers,  the  rate  for  buy¬ 
ing  one  line  of  white  space  in  1,459  dailies 
delivering  41,322,296  circulation  (32,573,584 
p.m.  plus  8,531.208  a.m.  secured  through 
combinations)  was  $174,589  in  1952.  This 
was  an  increase  of  4.26%  over  the  $167,452 
rate  charged  in  1951  for  one  line  in  1,454 
evening  papers  delivering  41,232,983  circu¬ 
lation  (32,795,413  p.m.  plus  8,437,570  a.m. 
in  combination).  The  evening  milline  rate 
increased  $.17  or  4.18%  to  $4.23. 

For  Sunday  newspapers,  the  rate  for  buy¬ 
ing  one  line  of  white  space  in  545  papers 
delivering  50,918,126  circulation  (46,210,136 
Sunday  plus  4,707,990  daily  through  combi¬ 
nations)  was  $136,665.  This  was  a  5.26% 
increase  over  the  1951  rate  of  $129,827  for 
543  Sunday  papers  delivering  50,946,350  cir¬ 
culation  (46,279,358  Sunday  plus  4,666,992 
daily  through  combination).  The  Sunday 
milline  rate  was  up  $.14,  an  increase  of 
5.51%,  to  $2.68. 

Since  1941  newspaper  milline  rates  have 
increased  as  follows;  mornings  up  $.66  or 
28%;  evenings  up  $.68  or  19%;  Sundays  up 
$.61  or  29%.  In  view  of  the  tremendous 
increases  during  that  period  in  operating 
costs  these  are  modest  figures.  A  seven-year 
record  of  E&P’s  “typical”  50,000-circula¬ 
tion  daily  from  1945  through  1951  shows 
that  paper  costs  increased  211%,  composing 
costs  were  up  156%,  editorial  department  up 
88%,  circulation  department  up  121%,  ad¬ 
vertising  department  up  118%,  stereotype  de¬ 
partment  up  147%,  pressroom  costs  up 
127%,  and  photo-engraving  costs  up  138%. 
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the  Odessa  (Mo.)  Odessan,  has  Mathews  Special  Agency  to  join 
FutoONAL  become  manager  of  the  Missouri  Capper  Publications,  Inc. 

Press  Association.  John  A.  Hogg  *  •  * 

— — resigned  to  be  manager  of  the  Neu,  A.  Addington,  a  reporter 
A.  I.  Cloud,  general  manager  Columbia  Missourian.  for  the  Albuquerque  (N.  M.) 

of  the  Ludington  (Mich.)  Daily  *  *  *  Journal  for  three  years,  has  been 

News,  has  been  elected  president  Don  U.  Bridge,  general  man-  named  editor  of  the  Raton  (N. 

of  the  Michigan  League  of  Home  “Kcr  of  the  Rochester  (N.  Y.)  M.)  Range,  succeeding  James  B. 
Dailies.  Democrat  and  Chronicle  and  the  Barber  who  resigned  to  become 

♦  *  •  Times  Union,  has  been  elected  editor  of  the  Carlsbad  (N.  M.) 

David  Kruidenier,  an  assistant  chairman  of  the  board  of  the  C urrent-Argus. 
business  manager  of  the  Des  Rochester  Advertising  Council.  ■' 

Moines  (Iowa)  Register  &  Trib-  „  ,  On  the  BusineSS  Side 

line,  has  been  Paul  A.  Marun,  publisher  of  ■ — ■■■ 

elected  to  the  Lansing  (Mich.)  State  Journal.  Frank  Adw-EMAN,  formerly  ad- 

board  of  direc-  been  made  an  honorary  mem-  vertising  manager  of  the  Long 

tors.  He  is  a  f  of  the  Air  Force  Association.  Beach  (Calif.)  Press-Telegram,  is 

grandson  of  the  *  *  *  .  joining  the  Honolulu  (T.  H.)  Ad- 

late  Gardner  Fred  Weybret,  publisher  of  the  vertiser  as  manager  of  general  ad- 

CowLES,  Sr.,  for  Grande  (Ore.)  Evening  Ob-  vertising,  effective  Feb.  1. 

40  years  presi-  ^lerver,  has  been  elected  treasurer  «  «  « 

dent  and  publish-  of  the  Union  County  Chamber  of  Robert  Renaud,  a  member  of 

er.  Mr.  Kruide-  Commerce.  the  staff  since  1945,  has  been  ap- 

NiER  joined  the  *  *  *  pointed  advertising  manager  of  the 

Register  &  Trib-  Carl  L.  Estes,  owner-publisher  Welland  (Ont.)  Daily  Tribune. 

une  in  Septem-  of  the  Longview  (Tex.)  News  and  *  *  ♦ 

ber,  1952,  after  Kruidenier  Journal,  covered  the  FJsenhower  Milton  J.  Lapine  has  moved 

four  years  with  the  Minneapolis  Inaugural.  He  flew  to  Washing-  from  executive  sports  editor  to  the 

(Minn.)  Star  and  Tribune,  sister  ton  in  a  chartered  plane.  job  of  director  of  the  public  serv- 

paper  of  the  R  A  T.  ♦  ♦  •  bureau  of  the  Cleveland 

♦  *  •  Publisher  Robert  S.  Howard  (Ohio)  Press. 

Herbert  S.  Foltz,  who  has  of  the  Pocatello  (Idaho)  Idaho  *  *  * 

been  vicepresident  since  1930,  has  State  Journal  was  one  of  seven  Edwin  H.  Rice,  who  began  his 
been  elected  president  of  the  Pocatellans  singled  out  Jan.  20  association  with  the  paper  14  years 
Chambersburg  (Pa.)  Public  Opin-  for  “Chief  Awards.”  a  plaque  ago  as  a  carrierboy  and  worked 
ion  Company,  succeeding  the  late  presented  to  outstanding  members  up  to  the  post  of  assistant  circula- 
D.  Edward  Long.  He  represents  of  the  Chamber  of  Commerce.  tion  manager,  has  become  classi- 
the  third  generation  of  the  Foltz  ♦  ♦  ♦  advertising  manager  of  the 

family  to  be  associated  with  the  G.  Arthur  McDaniel,  owner-  Redwood  City  (Calif.)  Tribune, 
newspaper.  publisher  of  the  Federalsburg  succeeding  Mrs.  Violet  T. 

•  *  •  (Md.)  Times,  was  elected  presi-  Brown,  who  has  retired. 

John  Philip  Lewis,  editor  of  ‘lent  of  Del-Mar-Va  Press  Asso-  •  *  * 

the  Franklin  (N.  H.)  Journal-  ciation  at  the  group’s  40th  an-  Oscar  H.  Nimmer,  circulation 
Transcript,  has  been  elected  pres-  nual  meeting.  manager  of  the  Fond  du  Lac 

ident  of  the  New  Hampshire  *  *  ♦  (Wis.)  Daily  Commonwealth-Re- 

Weekly  Publishers  Association.  Howard  R.  Imboden,  Demo-  porter,  has  been  elected  president 

•  •  •  cratic  mayor  of  Pulaski,  Va.,  and  of  the  local  Exchange  Club. 

W.  R.  Beaumier,  vicepresident  publisher  of  the  Pulaski  South-  *  ♦  • 

and  general  manager  of  the  Lufkin  west  Times,  has  announced  his  Robert  Linskey,  formerly  with 
(Tex.)  Daily  News,  has  been  candidacy  for  Pulaski  County  rep-  the  Cincinnati  (Ohio)  Enquirer, 
elected  president  of  the  Angelina  resentative  in  the  Virginia  House  is  now  advertising  manager  of  the 
County  Community  Fund.  of  Delegates.  Indio  (Calif.)  Date  Palm. 

*  *  *  *«« 


o  *  w  *  *  ui-  u  r  On  the  Business  Side 

Paul  A.  Martin,  publisher  of  ■ — 

the  Lansing  (Mich.)  State  Journal,  Frank  Adw-EMAN,  formerly  ad- 
has  been  made  an  honorary  mem-  vertising  manager  of  the  Long 
ber  of  the  Air  Force  Association.  Beach  (Calif.)  Press-Telegram,  is 
*  *  *  ,  joining  the  Honolulu  (T.  H.)  Ad- 


Robert  Renaud,  a  member  of 
the  staff  since  1945,  has  been  ap¬ 
pointed  advertising  manager  of  the 
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Edwin  Crawford  has  been  ap¬ 
pointed  editor  of  the  Montgomery 
(Ala.)  Examiner,  succeeding 
Clint  McCarty,  who  is  now 
with  the  Army  Times  in  Wash¬ 
ington,  D.  C. 

«  •  * 

Grove  Patterson,  editor  of 

the  Toledo  (Ohio)  Blade,  has 
been  elected  to  the  Commission 
on  Public  Relations  and  Methodist 
Information  of  the  Methodist 

Church. 

«  «  * 

Don  MacPherson,  editor  and 
publisher  of  the  La  Grande  (Ore.) 
Union  Republic,  has  been  elected 
president  of  the  Union  Commer¬ 
cial  Club. 

*  *  * 

J.  H.  Allison,  vicepresident  of 
the  Wichita  Falls  (Tex.)  Times, 
was  honored  by  the  local  Rotary 
Club  recently  for  his  long  record 
of  civic  activity.  Mr.  Allison, 
who  was  president  of  the  Southern 
Newspaper  Publishers  Association 
in  1919,  went  to  Wichita  Falls  30 
years  ago. 


Tom  Abernethy,  editor  of  the 
Talladega  (Ala.)  News,  has  an¬ 
nounced  that  he  will  be  a  Re¬ 
publican  candidate  for  the  U.  S. 
Senate,  opposing  Sen.  John  Spark¬ 
man. 

*  *  * 

Donald  R.  MacMannis  has  re¬ 
signed  his  position  with  the  Julius 
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Ernest  D.  Anderson,  advertis¬ 
ing  manager  of  the  Buffalo  (N. 
Y.)  Evening  News,  and  William 
E.  O'Brien,  who  holds  the  same 
office  at  the  Buffalo  Courier-Ex¬ 
press,  have  been  reelected  direc¬ 
tors  of  the  Buffalo  Better  Business 
Bureau,  Inc. 

{Continued  on  page  36) 
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In  the  Editorial  Rooms  . 

Edward  Salamany,  chief  pho-  ^ 
tographer  of  the  Pittsburgh  (Pa.) 
Sun  -  Telegraph,  has  been  elected 
president  of  the  Press  Photogra-  i 
phers  Association  of  Pittsburgh. 
He  succeeds  George  Fiegal,  of 
the  Pittsburgh  Press. 

*  *  * 

Mrs.  Betty 
Mclean  S  a  m  - 
DELS  has  joined 
the  staff  of  the 
Lexington  (Ky.) 

Leader  as  assis¬ 
tant  society  edi¬ 
tor.  She  replaces 
Mary  Agnes 
Amick,  who  has 
been  transferred 
to  the  Leader 
city  staff. 

*  *  i»  Samuels 

Norman  W.  Pat  Noble,  for- 

EDITOR  &  PUBLISHER 

Tkt  (HdtH  PiMuktr/  mnd  Adurtistr/ 
ar.i.  ..  in  Amtrita 

.  ill- t  j  »•  *  I  °  nierged  TTie  Journaliat, 
Newapaperdoii 
Fourth  Ettate,  March  1,  1894; 
l^tor  ft  Pobhaher,  December  7,  1901;  Adver- 
Februan  1.  1925.  Titlea  Patented  and 
“pyrighted  1952  by 
Ewtof  ft  Publuhcf  Co.,  Inc _ 

Tbe  Editor  a  Publishek  Co.,  Ikc. 

Jambs  Wbigbt  Bbown 
Pretidnt 

Central  Puilication  Ofiees: 

,  Seventeenth  Floor,  Timea  Tower 
43nd  St.  and  Broadway,  New  York  3«,  N.  Y. 
__  Telephones; 

BRyant  9^2,  3053.  3054,  3055  and  3055 
Koubt  U.  Baown,  Editor;  jEaouE  H. 
waleee,  Manatini  Editor;  Dwight  Bentel, 
adueation  Editor;  James  Colling^  Rat 
R  Knoll,  Features;  Robeet 

B.  McInttee  and  Mathee  C.  Wallis,  Ad- 
Netos;  JosiAH  B.  Keenet.  Markeiint 
Li^arlan'"^^  ^“’^ter;  Janet  Haslett, 

T.  Stuaet,  Publisher;  Leach  Lanet, 
ar^ertisint  Manafer;  Beenadette  Bobbies, 
fdferttstnt  Production  Manater;  Wm.  L. 

— Copy— Creatine;  Robeet  P. 
Jot,  ZJirrrtor  of  Circulation;  Geoece  H. 
oteate,  OrruJatioB  Manater;  Eveltn  Z. 
Kolojat,  Classified  Manater, _ 

4,  D.  C.  Bureau,  James  J.  Butlee, 

MPS  Telephonea, 

MEtropoliun  0823,  0824.  0825. 

chuato  Bureau  110  London  GuaranUe  W 
Accident  Btdt.  iM  Sorth  Michitan  Ane..  Chi- 
catol.lll.  Tel.  STate  2-4898-99.  George  A. 
oMWDBKBuiiG,  Editor;  Habbt  K.  Black. 
adptrtutng  Ripresnuotiot. 

Commereial  Trust 
P.  ’x  .  Philadelphia  3, 

SiACONETn****”^°“**  JOSEEH  W. 

Pacific  ^ost  Editw,  Camebell  Watson,  Mills 
Bldt  San  Fraytsco  4.  Tel.  GArheld  1-7950. 
raeific  Coast  Adoertisint  Representative;  Dun- 
^N  A.  Scott,  Skim  2,  Penthouse,  Mills  Bldt., 
a- *.  GArfield  1-7950;  29^ 
m/sI"  ^  Tel.  Dunkirk 

London,  Entla^  Office;  Allan  Delafons, 
CoBrl.  MustoellHUl, 

Pnris,  Frarue,  Editor,  51  Langelaan,  48 
Avenue  de  Paris,  Vincennes  (Seine).  Copies 
fcpiTOE  4  Publishes  are  available  at  the 
American  Information  Service,  20.  rue  Duphot. 
Pant  (ler),  France. 

Charter  Member  Audit  Bureau  of  C'irculationt. 
Member  Associated  Business  Publisationt 
6  mo.  average  net  paid  to  June  30, 1952  .18,477 

AveraM  renewal  for  7  years . 81  69% 

For  Sub^ption  Ratet  see  Page  2 


merly  managing  editor  of  the 

Sheridan  (Wyo.)  Press,  is  now  THE  FOURTH  ESTATE  ...  B 

managing  editor  of  the  Boise 

Idaho  Daily  Statesman.  i 

♦  *  ♦ 

Paul  Rosenfield  has  resigned  Q 
from  the  New  Orleans  (La.)  bu- 
reau  of  the  United  Press.  He  also  A 
had  worked  in  U.P.  bureaus  in  ^ 

Little  Rock,  Ark.,  and  Dallaa  and 
Houston,  Tex. 

*  V  V 

Harry  C.  Hamm,  managing  ed¬ 
itor  of  the  Wheeling  (W,  Va.) 

News-Register,  has  been  elected 
president  of  the  Ohio  Valley  Press  H 
Club. 

*  *  * 


By  Tient 


Munsey  Slack.  Jr.,  formerly 
on  the  Knoxville  (Tenn.)  News- 
Sentinel  and  the  Shelbyville 
(Tenn.)  Times-Gazette,  has  been 
appointed  editor  of  the  editorial 
page  of  the  Bristol  ..(V a.)  Herald- 
Courier.  He  succeeds  Walter 
Crockett,  who  resigned  to  be-  ^  — 

come  news  director  of  Bristol  ra-  **DarIing,  will  this  column-width  reduction  mean  less  work  for  you 
dio  station  WCYB.  columnists?” 


Gene  Hollingsworth,  former¬ 
ly  with  the  Louisville  (Ky.)  Cou¬ 
rier-Journal,  the  Milwaukee 
(Wis.)  Journal  and  the  old  Chi¬ 
cago  Journal  of  Commerce,  has 
been  named  telegraph  editor  of 
the  Indianapolis  (Ind.)  Times, 
n  *  * 

Andrew  D.  Wolfe,  reporter 
and  editorial  writer  for  the  Roch¬ 
ester  (N,  Y.)  Times-Union,  was 
selected  as  one  of  the  five  “most 
outstanding  young  men”  of  New 
York  State  by  the  State  Junior 
Chamber  of  Commerce. 

*  *  * 

Richard  F.  Conway,  on  the 
news  staff  of  the  New  Britain 
(Conn.)  Herald  since  1935,  has 
been  promoted  to  city  editor,  suc¬ 
ceeding  Robert  A.  Spencer,  who 
is  leaving  the  afternoon  daily  to 
become  managing  editor  of  the 
Vineland  (N.  J.)  Times  Herald. 
Charles  W,  Smedley,  Herald  po¬ 
lice  reporter  since  1936,  will  move 
up  to  the  assistant  city  editor’s 
post. 


Carlos  Pena- 
BAZ  Hernandez, 
night  editor  of 
the  United  Press 
Havana  bureau, 
has  been  trans¬ 
ferred  to  the 
foreign  desk  at 
U.P.’s  New  York 
York  office. 
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Allen  S  t  e  - 
WART,  wire  edi-  Hernandez 
tor,  IS  moving  in¬ 
to  the  slot  of  the  Topeko  (Kan.) 
Daily  Capital  news  desk  to  re¬ 
place  Jerry  P.  Leibman,  who  re¬ 
turned  to  teach  journalism  and 
English  at  Emporia  State  College. 
Mr.  Stewart  is  a  former  manag¬ 
ing  editor  of  the  Manhattan 
(Kan.)  Mercury  Chronicle. 

^  *  4t 

Dan  Russel  has  returned  from 
two  years  of  .Army  service  to  re¬ 


sume  his  job  of  covering  Espanola 
Valley  for  the  Santa  Fe  New  Mex¬ 
ican. 

V  *  * 

Alan  Moyer,  sports  writer  for 
the  Madison  Wisconsin  State  Jour¬ 
nal,  has  joined  the  Bartlesville 
(Okla.)  Examiner-Enterprise  in  a 
similar  capacity. 

<4  4  V 

Robert  F.  Collins,  assistant 
sports  editor  of  the  Denver 
(Colo.)  Rocky  Mountain  News, 
has  been  elected  president  of  the 
Denver  Newspaper  Guild,  succeed¬ 
ing  Don  Davis,  assistant  city  edi¬ 
tor  of  the  Denver  Post. 

V  *  V 

Jeannette  Reese  is  resigning 
as  society  editor  of  the  Scranton 
(Pa.)  Times. 

V  B  * 

Harold  Stephens,  formerly 
with  the  Amarillo  (Tex.)  Daily 
News  and  the  Tucumcari  (N.  M.) 
Daily  News,  has  been  named 
sports  editor  of  the  Clovis  (N. 
M.)  News-Journal. 

*  *  B 

Mrs.  Marguerite  Hercules, 
women’s  news  editor  of  the  Tyler 
(Tex.)  Courier-Times  and  presi¬ 
dent  of  the  Texas  Newspaper¬ 
women’s  Association,  has  been 
chosen  Woman  of  the  Year  by  the 
Tyler  Pilot  Club. 

*  B  « 

Marvin  M.  Epstein  has  re¬ 
signed  from  the  staff  of  the  Cleve¬ 
land  (Ohio)  Plain  Dealer  to  join 
the  Columbus,  Ohio  bureau  of 
Associated  Press. 

«  4  « 

Carolyn  Anspacher  of  the 
San-  Francisco  (Calif.)  Chronicle, 
is  setting  out  on  an  extended  re¬ 
porting  trip  through  Portugal, 
Spain,  Italy,  Yugoslavia,  Greece, 
France  and  England.  Her  trip 
will  include  coverage  of  the  coro¬ 
nation  of  Queen  Elizabeth. 

*  *  * 

Keith  Osborn  has  moved  up 
from  news  editor  to  managing 


editor  and  chief  editorial  writer 
of  the  Cheyenne  Wyoming  State 
Tribune  with  the  departure  of 
Lewis  E.  Bates,  now  adminis¬ 
trative  assistant  to  Senator 
Frank  Barrett  in  Washington. 
Brad  Slack,  statehouse  reporter 
for  15  months,  is  now  news  ed¬ 
itor. 

B  a  * 

T,  N,  Morrison,  hews  editor  of 
the  Welland  (Ont.)  Daily  Trib¬ 
une,  has  been  promoted  to  man¬ 
aging  editor. 

B  *  B 

Robert  W.  Lamagdeleine  has 
joined  the  reporting  staff  of  the 
Holyoke  (Mass.)  Transcript-Tele¬ 
gram.  He  was  formerly  on  the 
staff  of  the  Anchorage  (Alaska) 
Daily  News. 

B  B  B 

Jack  Campbell,  formerly 
courthouse  reporter,  has  taken 
oyer  the  wire  desk  of  the  Yakima 
(Wash.)  Republic,  replacing  Jack 
Anderson,  who  left  to  edit  a  trio 
of  weeklies  near  Seattle. 

B  B  B 

Charles  Rosse,  assistant  sports 
editor  of  the  Scranton  (Pa.) 
Times,  has  been  elected  president 
of  the  Newspaper  Guild  in  Scran¬ 
ton.  He  succeeds  Sam  Feldman, 
sports  editor  of  the  Scranton 
Tribune. 

B  B  B 

Mrs.  Helen  Ross,  who  has 
been  connected  with  the  office  of 
Senator  Willis  Smith  of  North 
Carolina  for  two  years,  has  re¬ 
entered  the  newspaper  field  as  a 
reporter  on  the  Hickory  (N.  C.) 
Daily  Record. 

B  B  B 

Fred  McDonald,  Somerset 
County  bureau  chief  for  the  Ban¬ 
gor  (Me.)  Daily  News,  has  been 
named  “the  young  man  who  has 
done  most  for  Skowhegan  in  the 
past  year”  by  a  committee  of  civic 
leaders. 

(Continued  on  page  38) 
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The  Louisville  Times 


Own»»t  ond  mt 

Station  WHAS  and  Slatian  WHAS-TV 
371.1  34  DAILY  •  300.970  SUNDAY 


KKESCNTED  NATIONAUY  IT  THE  IRAMHAM  (0. 


•  'Anstralim 

■  Til*  only  journal  giving  tha 
Mwt  of  advartisara,  advartia- 
Ing  aganH,  publishing,  print¬ 
ing  and  cemmarcial  radio  In 
Australia  and  Maw  Zaaland. 

If  you  ara  planning  salas 
eampaigns  or  ara  intarastad 
in  thasa  tarritorias  raad 

NEWSPAPER  NEWS 

II  HmIHm  Strnnf 
SydMV.  Anfrolio 
FuMlahei  Maatklf. 

•■a  Taar  BabaatSaSlaa  tt.ns 


Breakfast  Briefs 

Senator  Wayne  Morse  declares 
that  he  represents  a  third  party, 
but  he  has  not  yet  given  it  a 
name.  His  Senate  colleagues,  how¬ 
ever,  have  several  in  mind. 

•  *  • 

According  to  a  Wayne  Univer¬ 
sity  professor,  high-pitched  sound 
waves  may  ibe  used  to  artificially 
age  alcoholic  beverages.  ITien  the 
latter  can  be  used  in  turn  to  pro¬ 
duce  more  high-pitched  sound 
waves. 

From  the  Cleveland  Plain  Dealer 


In  the  Editorial  Rooms 

continued  from  page  36 


F.  H.  Stevenson,  formerly  with 
the  Wall  Street  Journal  in  New 
York  and  Washington,  D.  C.,  and 
Carl  Byoir  &  Associates  in  Wash¬ 
ington,  D.  C.,  and  New  York,  is 
now  managing  editor  of  the  Lake 
Wales  (Fla.)  Daily  Highlander. 

4c  dc  4( 

Wanda  Henderson  is  women’s 
editor  of  the  Hollywood  (Calif.) 
Citizen-News.  Assistant  women's 
editor  is  Bee  Hazen  who  recently 
replaced  Reba  Churchill,  re¬ 
signed. 

4c  41  4( 

Bert  Brown,  city  editor  of  the 
Greensboro  (N.  C.)  Record,  is 
now  recovering  at  his  home  from 
a  stroke  suffered  earlier  this 
month.  He  expects  to  be  back  at 
his  desk  about  April  1.  Mean¬ 
while,  Robert  T.  Register  has 
taken  over  his  duties. 

4c  4t  4: 

Paul  L.  Barrett  has  been 
promoted  from  city  editor  to 
managing  editor  of  the  Greenville 
(S.  C.)  Piedmont,  succeeding  Gil 
Rowland,  who  has  joined  the 
Greenville  News  staff.  J.  H.  Mc¬ 
Kinney,  Jr.,  has  moved  up  to  city 
editor  of  the  Piedmont. 

*  *  * 

Lt.  Col.  Carl  D.  Jenson,  city 
hall  reporter,  Hartford  (Conn.) 
Courant,  has  resumed  his  duties, 
following  16  months  of  duty  with 
the  Air  Force  in  Japan. 

4c  4c  4< 

Jeanette  Reese  is  resigning  as 
society  editor  of  the  Scranton 
(Pa.)  Times  on  Jan.  31  and  will 
be  a  Spring  bride. 

*  * 

John  Ellis,  formerly  of  the 
Toledo  (Ohio)  Blade  copy  desk 
and  a  former  New  York  newspa¬ 
perman,  has  joined  the  copy  desk 
of  the  Wilmington  (Del.)  Jour- 
nal-Every  Evening. 

*  *  * 

William  German  has  been 
named  news  editor  of  the  San 
Francisco  (Calif.)  Chronicle.  He 
succeeds  Thomas  Logan,  resigned. 

V  *  V 

Herbert  Kaplan,  former  state 
editor  for  the  St.  Joseph  (Mo.) 
Gazette,  is  now  swing  man  on  the 
desk  of  the  Pensacola  (Fla.) 
Journal. 

*  *  * 

Jack  Slattery,  former  Bing¬ 
hamton  (N.  Y.)  Press  sports  ed¬ 
itor,  has  joined  the  sports  staff  of 
the  Syracuse  (N.  Y.)  Herald- 
Journal  and  Herald  -  American 
(Sunday)  as  a  columnist.  His  col¬ 
umn  “Highlighting  Sports”  ap¬ 

pears  daily. 

^  ♦  ♦  ♦ 

Wes  Hayden  has  ended  active 
duty  service  as  a  captain  in  the 
Air  Force  and  rejoined  the  staff 
of  the  Winston-Salem  (N.  C.) 
Journal  and  Sentinel. 

*  *  * 

Jim  O’Brien,  a  veteran  of  38 
years’  service  with  the  Canadian 

Press,  retired  recently  after  .SI 

years  in  the  newspaper  business. 


E.  W.  Watson  has  joined  the 
staff  of  the  Las  Vegas  (Nev.)  Sun. 
He  has  been  a  technical  writer 
with  Holmes  &  Narver,  Los  An¬ 
geles,  and  formerly  was  on  the 
staff  of  the  Beverly  Hills  (Calif.) 
Bulletin. 

*  *  * 

Perry  C.  Hill,  Milwaukee 

(Wis.)  Journal  editorial  writer,  is 
the  new  president  of  the  Milwau¬ 
kee  Press  Club,  succeeding  Ever- 
ette  Swingle,  Sentinel  reporter. 

*  * 

Herbert  O’Keef,  feature  editor 
of  the  Raleigh  (N.  C.)  News  and 
Observer,  has  been  appointed  to 
the  public  relations  committee  of 
the  North  Carolina  State  College 
Development  Council. 

*  *  * 

Leslie  G.  Kennon,  former 

sports  editor  of  the  Lincoln  (III.) 
Evening  Courier,  and  more  re¬ 
cently  news  editor  at  radio  station 
KDMO  in  Carthage,  Mo.,  is  now 
night  manager  of  the  Kansas  City 
bureau  of  United  Press. 

iti  *  * 

John  Verne  McAree  on  Jan. 
12  marked  50  years  as  a  daily 
columnist  on  the  Toronto  (Ont.) 
Globe  &  Mail  and  its  predecessor 
the  Toronto  Globe.  For  half  a 
century  his  editorial  writings, 
known  as  The  Fourth  Column  for 
many  years,  have  appeared  on  the 
editorial  page  of  the  morning 
publication. 

4(  4>  4t 

Pat  O’Bryan,  former  sports 
staffer  on  the  Baton  Rouge  (La.) 
Morning  Advocate,  is  now  on  the 
El  Campo  (Texas)  Citizen. 

*  *  * 

Charles  Whaley,  who  left  the 
reporting  staff  of  the  Louisville 
(Ky.)  Courier-Journal  two  years 
ago  to  serve  in  the  Army,  has  re¬ 
turned.  He  has  been  placed  on 
the  criminal  court  beat  tempo¬ 
rarily,  replacing  Willum  Mc¬ 
Dowell  Stucky.  Mr.  Stucky 
has  taken  a  leave  to  see  his  play, 
“Touchstone,”  go  into  production. 
*  * 

Richard  Munson  has  been  pro¬ 
moted  to  managing  editor  of  the 
Baton  Rouge  (La.)  Journal  from 
his  former  general  assignment 
post.  He  succeeds  Charles  Har- 
GRODER,  who  moved  to  the  Mon¬ 
roe  (La.)  News-Star. 

*  *  * 

Dennis  Harvey  has  returned  to 
the  editorial  staff  of  the  Hamilton 
(Ont.)  Spectator  after  a  tour 
through  Europe.  Don  Johnson, 
who  accompanied  Mr.  Harvey, 
has  also  returned,  and  is  taking 
over  as  news  editor  of  Hamilton 
Radio  Station  CHML. 

■ 

From  Fourth  Estate 

Topeka,  Kan.  —  C.  Wesley 
Roberts,  new  chairman  of  the  Re¬ 
publican  National  Committee,  is  a 
member  of  the  family  which  pub¬ 
lished  the  Oskaloosa  Independent 
for  many  years.  He  has  operated 
his  own  public  relations  and  pub¬ 
licity  organizations  in  Kansas. 


Where  They  Are  Now 


Charles  J.  Marx,  for  the  last 
two  and  a  half  years  with  the  ad¬ 
vertising  department  of  the  San 
Mateo  (Calif.)  Times,  recently 
joined  the  production  department 
of  the  Pacific  National  Advertising 
Agency,  Portland,  Ore. 

«  *  « 

L.  D.  Young,  publisher  of  the 
West  Side  Journal,  Port  Allen,  La., 
has  been  named  director  of  the 
Wildlife  and  Fisheries  Department 
of  Louisiana  with  headquarters  in 
New  Orleans. 

*  *  * 

Claude  Ramsey,  chief  of  the 
United  Press  bureau  for  the  Lower 
Rio  Grande  Valley  at  Edinburg, 
Texas,  for  the  last  six  years,  re¬ 
signed  to  join  a  public  relations 
firm  in  Denver  headed  by  William 
Kostka,  former  managing  editor  of 
Look  Magazine  and  former  pub¬ 
licity  director  for  NBC. 

*  * 

Eorrest  Duke,  former  staff 
writer  for  King  Features  Syndi¬ 
cate  and  account  executive  with 
Russell  Birdwell  &  Assoc.,  Inc., 
public  relations  firm,  has  joined 
the  editorial  staff  of  People  Today 
magazine. 

«  *  * 

William  D.  Blair,  Jr.,  one  of 
two  Baltimore  (Md.)  Sun  report¬ 
ers  wounded  covering  the  Korean 
War,  has  resigned  to  join  the  for¬ 
eign  news  desk  of  Newsweek. 

*  «  * 

Hilton  Butler,  formerly  with 
the  Memphis  (Tenn.)  Commercial 
Appeal,  has  been  named  Commis¬ 
sioner  of  Public  Safety  in  Ten¬ 
nessee  under  the  new  administra¬ 
tion  of  Gov.  Frank  Clements. 

*  *  * 

Jacob  Hay  has  resigned  from 
the  staff  of  the  Baltimore  (Md.) 
Evening  Sun  to  free  lance. 

*  *  * 

Paul  W.  Ferris,  former  man¬ 
aging  editor  of  the  Beaumont 
(Texas)  Journal,  has  been  ap¬ 
pointed  executive  secretary  by 
Congressman  Jack  B.  Brooks  of 
the  Texas  2nd  District. 

*  *  * 

Edward  J.  Hirsch,  former  state 
editor  of  Lincoln  (Neb.)  Journal, 
has  been  named  assistant  director 
of  public  relations  at  the  Univer¬ 
sity  of  Nebraska. 

*  «  « 

Harry  Barsantee,  at  one  time 
a  newspaperman  in  Madison  and 
Milwaukee,  Wis.,  has  been  pro¬ 
moted  to  manager  of  the  public  in¬ 
formation  and  advertising  depart¬ 
ment,  Travelers  Insurance  Com¬ 
panies,  Hartford,  Conn. 

*  *  * 

E.  Alfred  Osborne,  Jr.,  for¬ 
merly  public  relations  director  of 
the  Binghamton  (N.  Y.)  Press, 
has  been  named  manager  of  the 
new  public  relations  department 
and  an  account  executive  of  Adam 
F.  Eby  &  Associates,  Buffalo, 
N.  Y.,  advertising  agency. 
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Only  STEEL  can  do  so  many  jobs  so  well 


STEEL 


SfATt* 


HOW  CAN  IT  BE  SO  SHARP?  Razor 
blade  steel  must  be  clean  steel,  free 
from  certain  impurities,  or  blade 
«Klges  will  nick  when  honed.  T<Klay, 
United  States  Steel  pnxluces  about 
three  quarters  of  the  special  razor 
blade  steel  used  each  year  in  America. 


MECHANICAL  MARVELS  are  becoming  commonplace  today  .  .  .  but  here’s  one  you  may  not 
have  heard  about.  It’s  a  multiple  tie-tamper.  Twelve  tampers  controlled  by  a  single  man, 
automatically  compact  ballast  under  ties,  producing  finished  track  in  one  operation,  more 
quickly  and  more  safely.  Steel  for  machines  like  this  is  made  by  United  States  Steel. 


GUN  THAT  SHOOTS  AROUND  CORNERS!  Still 
undergoing  tests  by  Army  Ordnance  is  this  curved 
steel  barrel  deflector  for  sub-machine  guns.  The 
automatic  rapid  fire  weapon  fires  a  45  cal.  bullet, 
the  same  as  the  45  cal.  automatic  pistol,  and  the 
bullet  is  deflected  in  a  groove  to  a  45  degree  angle. 


STAINLESS  PREFERRED.  A  bus  manufacturer  re¬ 
ports  that  the  bus  shown  above  is  made  in  two 
models  ...  a  standard  model  and  a  model  with 
side  panels  of  silvery  stainless  steel.  When  the 
stainless  bus  and  the  conventional  painted  panel 
bus  are  dispatched  for  the  same  destinations  at 


This  trade -mark  is  your  guide 
to  quality  steel 


the  same  time,  passengers  will  usually  choose  the 
stainless  steel  sided  bus  in  preference  to  the 
other.  Only  steel  can  do  so  many  jobs  so  well! 


FACTS  YOU  SHOULD  KNOW  ABOUT  STEEL 

Last  year,  the  iron  and  steel  industry  used  about 
100,200,000  tons  of  cool.  If  loaded  in  50-ton  hopper 
cars,  that  amount  of  cool  would  fill  o  train  long  enough  to 
go  more  than  halfway  around  the  world  at  the  equotorl 


UNITED  STATES  STEEL 

lIstH  ts  . . .  n«  TkMtrt  CilM  N  Hm  Mr,  presented  every  Sunday  evening  by  United  Stales  Steel. 

National  Broadcasting  Company,  coaet-to-coael  network.  Coneull  your  newspaper  for  time  and  station. 


AMERICAN  IRIOGE  .  .  AMERTICAN  STEEL  A  WIRE  and  (YClOME  FENCE  .  .  COlUMBIA-GENEVA  STEEL  .  .  CONSOLIDATED  WESTERN  STEEL  .  .  GERRARO  STEEL  STRAPPING  .  .  NATIONAL  TORE 
OIL  WELL  SUPPLY  .  .  TENNESSEE  COAL  t  IRON  .  .  UNITED  STATES  STEEL  PRODUCTS  .  .  UNITED  STATES  STEEL  SUPPLY  .  .  OIvniem  of  UNITED  STATES  STEU  CORPORATION.  PtTTSRNRON 
GUNNISON  HOMES,  INC.  •  UNION  SUPPLY  COMPANY  •  UNITED  STATES  STEEL  EXPORT  COMPANY  •  UNIVERSAL  ATLAS  CEMENT  COMPANY 
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it’s  the  Place 
For  YOUR 
MEDIA  STORY 
in  ’53 . . . 

The  1953  “Survey  of  Buying  Pow¬ 
er”  is  heading  for  all-time  highs  in 
advertising  and  circulation  ...  as 
well  as  readership. 

These  gains  reflect  the  current 
temper  of  sales  and  advertising 
executives:  the  buyer’s  market  has 
gone;  they  must  get  back  to  strong 
competitive  selling  this  year. 

They  must  increase  promotion  in 
their  regular  markets  .  .  .  and  re¬ 
examine  those  whose  potentials 
mushroomed  in  the  past  decade — 
especially  as  possible  replacements 
for  older  markets  where  sales  of 
big-ticket,  long-life  products  are 
near  the  saturation  point. 

This  means  more  advertising  in 
local  media — newspapers. 

For  up-to-date  information  on 
local  markets,  national  advertisers 
and  advertising  agencies  will  turn 
to  the  “Survey” — basic  reference 
and  guide  for  every  worthwhile 
organization  from  the  U.  S.  De¬ 
partment  of  Commerce  to  local 
Community  Chests.  And  that  of] 
course  includes  companies  account¬ 
ing  for  94%  of  our  national  ad¬ 
vertising  ...  as  well  as  leading 
advertising  agencies. 

The  1953  “Survey  of  Buying  Pow¬ 
er”  will  be  a  dominant  factor  in 
the  allocation  of  more  than  a 
Billion  Dollars  of  national  adver¬ 
tising.  It  will  carry  your  market 
story.  It’s  the  place  for  your  media 
story  during  ’53  (and  part  of  ’54). 

Closing  date  for  reservations  in  the 
state-county-city  section  is  Febru¬ 
ary  16.  But  why  not  send  your 
reservation  in  now — for  priority 
in  position. 

More  newspapers  advertise  in 
“Sales  Management”  than  in  any 
other  magazine  in  the  sales  and 
advertising  fields. 

SALES 

MANAGEMENT 

386  Fonrtli  Avenue,  New  York,  N.  Y. 
333  N.  Miclii(an  Avenue,  Chicago  1,  111. 
15  Eait  de  la  Guerra,  P.  0.  Box  419, 
Santa  Barbara,  Calif. 


PHOTOGRAPHY 


5  E&P  Jurors  Picked 
For  14th  Photo  Contest 


By  James  L  Ceilings 

The  five  judges  for  Editor  & 
Publisher’s  14th  annual  news  photo 
contest  have  been  selected. 

They  meet 
March  6  in  New 
York  City  to  pick 
the  three  top 
winners  —  $200, 

1st  prize;  $100, 

2d;  and  $75, 
third  —  plus  five 
honorable  men¬ 
tions. 

Here  they  are: 

George  H. 

Alex  ANDERSON, 

staffer.  New  York  Alexanderson 
Times.  George  joined  the  Times  in 
1929  after  studying  engineering  at 
New  York  University  for  two 
years.  In  1943  he  got  a  leave  of 
absence  from  his  newspaper  to 
work  for  the  State  Department  in 
Chungking  as  a  technical  adviser 
for  the  Chinese  Nationalist  Gov¬ 
ernment.  In  the  early  days  of  the 
war,  George  made  two  trips  over 
Japan  in  B-29s.  Then,  from  1946 
until  the  middle  of  1948,  he  ran 
the  Far  East  picture  bureau  of 
the  Times  in  Shanghai.  The  fol¬ 
lowing  year  he  was  in  charge  of 
the  Los  Angeles  bureau.  George 
is  now  on  general  assignment  in 
New  York  City.  He  also  fre¬ 
quently  fills  in  on  the  picture  as¬ 
signment  desk. 

Albert  Aumuller,  picture  ed¬ 
itor.  New  York  World-Telegram 
&  Sun.  A  native  of  Manhattan, 
A1  began  his  career  with  Pacific 
&  Atlantic  Photos,  Inc.,  former 
syndicate  of  the  New  York  Daily 
News  and  Chicago  Tribune.  His 
next  job  was  the  old  New  York 
Evening  Journal.  In  1936  A1  left 
the  Journal  for  the  New  York 
World-Telegram.  He  was  a  staff 
photographer  on  this  newspaper 
until  promoted  to  picture  editor 
two  years  ago.  A1  has  been  one 
of  the  busiest  photomen  in  town. 
About  12  years  ago  he  started  the 
press  photography  class  in  New 
York  University’s  department  of 
journalism.  He  has  written  a  spe¬ 
cial  book  for  a  school  of  photog¬ 
raphy  in  New  York.  And,  until 
recently,  he  taught  classes  at  an¬ 
other  school  of  photography  in 
the  city.  Now  he  is  teaching  a 
private  course  in  press  photogra¬ 
phy-  ^ 

J.  Howard  Knapp,  assistant 
picture  editor.  New  York  Daily 
News.  After  graduation  from  St. 
Francis  College,  Brooklyn,  N.  Y., 
Howie  joined  the  News  in  1937. 
He  was  with  the  editorial  depart¬ 
ment  at  first.  In  two  years,  how¬ 
ever,  he  transferred  to  sports.  The 
next  year  Howie  was  assigned  to 
the  picture  department  as  caption 


writer.  Besides  serving  as  a  judge 
in  several  photo  contests,  Howie 
has  also  lectured  on  caption  writ- 


years.  In  1942  he  went  to  Life 
to  cover  the  war  as  a  correspond¬ 
ent.  As  such,  Frank  traveled  all 
over.  He  was  with  the  Navy  in 
the  North  Atlantic  in  1942,  and  in 
1943  he  was  busy  in  the  South 
Pacific.  He  also  covered  the  in¬ 
vasion  at  Normandy  and  the  A- 
bomb  test  at  Bikini.  In  1948, 
Frank  recorded  the  war  in  Pales¬ 
tine.  Stationed  in  New  York  City 
now,  Frank  is  in  charge  of  all  of 
Life’s  photo  labs.  He  has  ap¬ 
peared  as  speaker  at  many  short 


Aumuller  Knapp 

ing  before  picture  editors  at  an 
American  Press  Institute  seminar, 
Columbia  University.  He  has 
been  assistant  picture  editor  since 
1946. 

John  ReidV,  chief  photographer. 
New  York  Daily  Mirror.  John 
has  come  a  long  way  since  1924, 
the  birth  year  of  the  Mirror.  He 
joined  it  then  as  a  copyboy.  He 
is  now  mobile  radio  coordinator 
for  Hearst  Newspapers,  head  of 
the  Mirror’s  photo  department 
and  columnist  (Sundays;  “Camera 
Highlights;”  for  amateurs).  John 
entered  service  in  1943  and  was 
assigned  to  the  Signal  Corps  pho¬ 
tographic  center.  Long  Island,  N. 
Y.  He  toured  the  Pacific,  India, 
China  and  European  theaters  on 
photographic  inspection  missions 
and  helped  to  set  up  photo  cover¬ 
age  at  the  Potsdam  Conference, 
where  he  made  pictures  of  Tru¬ 
man,  Churchill  and  Stalin.  When 
he  returned  to  the  Mirror  in  1945, 
John  became  an  associate  picture 
editor.  About  a  year  later  he  was 
appointed  chief.  He  developed  a 
two-way  radio  system  for  voice 
transmission  and  a  radio  patrol 
car  method  of  chasing  police 
stories  presently  being  used  by  the 
Mirror.  John  is  a  member  of  the 
board  of  trustees  of  the  New  York 
Press  Photographers  As,sociation 
and  the  National  Press  Photogra¬ 
phers  Association. 

Frank  J.  Scherschel,  assistant 
picture  editor.  Life  magazine. 
One  of  the  top  picture  men  in  the 
country,  Frank  goes  back  to  1921, 
when,  as  a  young  man,  he  joined 
International  Newsreel,  Inc.,  the 
predecessor  of  International  News 
Photos.  He  next  moved  to  the 
Chicago  Herald-Examiner,  then  to 
the  Chicago  American  as  a  pho¬ 
tographer.  Frank  followed  these 
stints  with  a  one-year  term  on  the 
old  Memphis  (Tenn.)  News-Scim- 
itar.  He  left  the  Scimitar  for  the 
Milwaukee  Journal.  For  eight 
months,  Frank  was  an  Inside  man. 
After  that  he  was  chief  for  16 


courses  and  frequently  has  judged 
photo  contests. 

SF-OPPA  Sponsors  Exhibit 

The  San  Francisco  •  Oakland 
Press  Photographers  Association 
will  sponsor  a  photography  show 
in  the  city’s  civic  auditorium  June 
30-July  5. 

It  will  be  called  the  International 
Photographic  Exposition,  and  the 
idea  is  to  highlight  the  artistry  of 
American  and  foreign  photogra¬ 
phers,  both  pros  and  amateurs. 

UPN  Changes 

The  Special  Services  division  of 
United  Press  Newspictures  an¬ 
nounces  the  following  personnel 
additions  to  its  staff: 

Bert  Brandt  .  .  .  former  war 
correspondent  and  prize-winning 
UPN  cameraman.  Bert  gives  up 
his  camera  to  work  as  picture  con¬ 
sultant  and  salesman. 

Leroy  Mehlman  .  .  .  erstwhile 
Special  Services  administrative  as¬ 
sistant  in  charge  of  the  color  desk. 
Now  picture  consultant  and  sales¬ 
man. 

Louis  J.  Aaron  ...  as  picture 
consultant  and  salesman.  He  re¬ 
signed  from  Wide  World  to  ac¬ 
cept  the  position. 

■ 

Speedy  Color  Job 
On  Inaugural  Fix 

Milwaukee,  Wis.  —  The  Jour¬ 
nal  for  Jan.  21  contained  a  front 
page  five-column  picture  of  the 
inaugural  scene  and  an  inside  page 
of  parade  pictures  in  full  color. 

Photographers  Henry  F.  Larson 
and  Hugo  V.  Gorski  flew  back 
from  Washington,  landing  here 
just  before  9  p.m.  on  Jan.  20.  By 
2  a.m.  contact  prints  had  been 
made  and  the  process  prints  went 
to  the  engraver  at  3:40  a.m.  The 
entire  "job  of  plate-making  was 
finished  at  8:17  a.m.  and  presses 
rolled  at  10:45  a.m. 
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Executive  Staff 
Of  Elizabeth 
Journal  Revised 

Elizabeth,  N.  J. — ^The  promo¬ 
tion  of  Harry  P.  Frank  to  the  dual 
post  of  general  manager  and  as¬ 
sistant  publisher  and  the  appoint¬ 
ment  of  Miss  Ruth  M.  Gross  as 
the  paper’s  first  woman  executive 
has  been  announced  by  the  board 
of  directors  of  the  Elizabeth  Daily 
Journal. 

In  a  general  revision  of  execu¬ 
tive  titles  which  marked  the 
launching  of  the  Journal’s  second 
“five-year  plan”  under  its  young 
publisher,  Robert  C.  Crane,  Man¬ 
aging  Editor  Valentine  A.  Fallon 
was  promoted  to  the  newly-created 
office  of  executive  editor.  Donald 
K.  Wylie  will  serve  as  his  assistant 
in  addition  to  handling  the  city 
desk. 

The  publisher  vacated  the  post 
of  general  manager  to  make  way 
for  Mr.  Frank,  whose  old  title  was 
business  manager.  The  office  of 
assistant  publisher  was  created  es¬ 
pecially  for  Mr.  Frank,  who  be¬ 
comes  the  first  person  outside  the 
Crane  family  to  hold  so  high  a 
post  in  the  Journal  organization. 

Miss  Gross,  former  classified 
copy  editor,  becomes  office  man¬ 
ager. 

Other  promotions  included: 
Frederick  C.  Rebstock,  advertising 
director;  Albert  Sayman,  assistant 
advertising  director;  Franklyn  L. 
Umber,  general  advertising  man¬ 
ager;  Joseph  M.  Johnson,  classified 
advertising  manager;  William  A. 
Bean,  comptroller,  and  Benjamin 
D.  Rich,  district  circulation  super¬ 
visor. 

■ 

Hearst  Memo  Raises 
Severance  Pay  Ceiling 

The  revised  Hearst  National- 
Memorandum  which  is  incor¬ 
porated  in  agreements  between  the 
Guild  and  10  Hearst  newspapers 
has  gone  into  effect  following 
ratification  by  a  vote  of  1,618  to 
125  among  guildsmen  affected.  The 
New  York  Mirror  and  Journal- 
American  have  separate  contracts. 

A  major  feature  of  the  new 
Memo  is  an  increase  in  the  ceiling 
on  severance  pay  from  40  weeks 
after  191/2  years  of  service  to  56 
weeks  after  27Vi  years.  Alternate 
benefits,  which  provide  for  pay¬ 
ment  of  severance  at  age  65,  after 
25  years’  service  or  for  resigna¬ 
tion  because  of  disability,  are 
raised  from  50  weeks  after  25 
years  to  56  weeks  after  27Vi  years. 

■ 

Guild  Certified 

Toronto — ^The  Toronto  News¬ 
paper  Guild,  a  local  of  the  Amer¬ 
ican  Newspaper  Guild,  has  been 
certified  as  bargaining  agent  for 
editorial  employes  of  the  Toronto 
Telegram,  including  messengers. 
The  bargaining  unit  includes  155 
persons. 


“OH,  DR.  CRANE  ” 

Readers  exclaim,  feel  so  much  more  confidence  in 
your  column  because  you  are  a  happily  married  man 
and  father  of  5  children.  Your  advice  rings  true!”— 
So  meet  Dr.  Crane  and  his  big  family : 


4  Appointments 
On  Moffett's  Staff 

Minneapolis  —  John  Moffett, 
advertising  director  of  the  Minne¬ 
apolis  Star  and  Tribune,  has  an¬ 
nounced  four  executive  changes 
in  the  advertising  department. 

Willis  Brown,  retail  advertising 
manager,  becomes  assistant  ad¬ 
vertising  director.  Robert  C.  E. 
Witte,  classified  advertising  mana¬ 
ger,  replaces  him  as  retail  adver¬ 
tising  manager,  and  Warren  A. 
Perry,  assistant,  becomes  CAM. 
Harold  Hughes,  office  manager  in 
the  retail  advertising  department, 
becomes  assistant  retail  advertis¬ 
ing  manager. 

Mr.  Brown  joined  the  Star  as 
classified  manager  in  1935.  Mr. 
Witte  joined  the  ad  staff  in  1943. 

Mr.  Perry  joined  the  classified 
staff  of  the  Tribune  in  1940.  Mr. 
Hughes  was  CAM  of  the  Minne¬ 
apolis  Times  before  that  paper  was 
merged  with  the  Star  and  Tribune 
in  1947. 

■ 

Police  Head  Praised 
For  Allowing  Picture 

Indianapolis  —  Indiana’s  Asso¬ 
ciated  Press  Freedom  of  Informa¬ 
tion  Committee  has  commended 
Frank  Jessup,  new  superintendent 
of  the  state  police,  on  his  action 
reaffirming  a  special  order  of  1951 
to  permit  newspaper  photograph¬ 
ers  to  take  pictures  of  military  air¬ 
planes  involved  in  crashes. 

Mr.  Jessup’s  assurance  that  the 
order  would  remain  in  force  fol¬ 
lowed  a  protest  by  the  Richmond 
find.)  Palladium-Item  against  the 
refusal  by  a  state  police  lieutenant 
to  let  a  P-I  cameraman  photo¬ 
graph  a  jet  plane  after  it  had 
crashed  into  a  farm  home. 

The  freedom  committee  chair¬ 
man,  Dow  Richardson,  said, 
“There  could  be  no  danger  to  na¬ 
tional  security  in  the  kind  of  pic¬ 
ture  which  the  photographer 
wanted  to  take.” 


The  Worry  Clinic 


“Worry  Clinic”  was  de¬ 
signed  for  newspaper  short¬ 
age.  It  attracts  all  readers 
by  covering  the  5  basic  hu¬ 
man  interests  each  week : 

Mon. — Love  Problem. 
Tues. — Child  Case. 

Wed. — Business  Strategy. 
Thur. — Marriage  Case. 

Fri. — Nervous  Ills. 

Sat. — Personality  Case. 

It’s  authoritative  for  Dr. 
Crane  has  both  an  M.D.  and 
a  Ph.D,  earned  at  Yale  and 
Northwestern.  Your  read¬ 
ers  prefer  top  scientists. 

It’s  economical,  for  it  in¬ 
cludes  5  fields  of  reader  in¬ 
terest  in  this  one  compre¬ 
hensive  feature.  That  frees 
space  for  more  local  news. 

Dr.  Crane  rates  tops  on 
polls : 


FIRST  among  women 
readers  of  the  Akron  BEA¬ 
CON  JOURNAL.  Ditto  on 
the  Scripps-Howard  poll, 

FIRST  among  both  men 
and  women  on  the  Moline 
DISPATCH  poll. 

Dr.  Crane  uses  actual  pa¬ 
tients,  not  letters  from 
readers.  And  he  offers 
practical  solutions. 

Laymen  devour  his  ad¬ 
vice.  But  so  do  doctors  and 
business  leaders. 

Over  1,500  clergy  write 
Dr.  Crane  each  year  for 
specific  help  in  solving  par¬ 
ishioners’  problems.  They 
use  his  Marriage  Bulletins. 

Dr.  Crane  helps  stop  di¬ 
vorces.  He  teaches  a  Bible 
class,  too.  So  launch  his 
“WORRY  CLINIC” at  once! 


HOPKINS  SYNDICATE,  INC. 

520  N.  Michigan  Chicago  11 
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CIRCULATION 


Master  Carriers  Named 
From  Terfect  Service*  Roll 


A  STUDY  of  1952  figures  by  Cir¬ 
culation  Director  Ivan  Sundberg 
re-establishes  the  effectiveness  of 
the  St.  Paul  (Minn.)  Dispatch-Pio¬ 
neer  Press  carrier-salesman  “Hon¬ 
or  Roll”  plan,  now  in  its  eighth 
year  of  operation. 

Throughout  1952,  an  average 
of  55  per  cent  of  the  more  than 
800  city  carrier-salesmen  in  the 
plan  were  on  the  “perfect  service” 
roll. 

“Experience  shows,”  Mr.  Sund¬ 
berg  says,  “that  our  Honor  Roll 
plan  makes  both  the  carriers  and 
their  parents  ‘perfect  service’  con¬ 
scious.  When  a  boy’s  name  does 
not  appear  on  the  Honor  Roll 
(mailed  to  the  parents  each 
month),  many  of  the  parents  are 
so  concerned  that  they  call  in  to 
inquire  as  to  the  specific  reason 
why  their  boy  isn’t  on  the  list. 

“This  happens  frequently,  and 
we  like  it.  The  more  parents  who 
call  us,  the  happier  we  are.  We 
know  they  are  vitally  interested, 
and  are  working  with  us  to  help 
the  boy  do  a  better  job.” 

To  make  the  Honor  Roll,  the 
carrier  must  have  given  perfect 


service  to  his  subscribers  and  have 
lived  up  to  the  carrier-salesmen’s 
creed  of  Service,  Punctuality,  Self- 
Pride  and  Civic-Pride.  Perfect 
service  means  that  there  has  been 
no  complaint  chargeable  to  the 
carrier-salesman. 

“And  we  are  very  strict  in  clas¬ 
sifying  complaints  accurately,”  Mr. 
Sundl^rg  adds. 

A  record  is  kept  of  the  number 
of  times  every  boy  makes  the 
Honor  Roll.  When  he  has  been 
on  the  roll  for  seven  four-week 
periods,  he  is  presented  with  a 
“Certificate  of  Merit.”  When  he 
hits  his  thirteenth  period  of  per¬ 
fect  service,  he  becomes  a  “Mas¬ 
ter  Carrier-Salesman.”  For  this 
achievement,  he  receives  an  all- 
wool,  reversible  jacket  emblazon¬ 
ed  with  the  insignia,  “St.  Paul 
Dispatch-Pioneer  Press  Master- 
Carrier  Salesman.”  The  jackets 
are  valued  highly  and  afford  good 
publicity.  They’re  much  in  evi¬ 
dence  in  all  the  high  schools  in 
St.  Paul. 

In  addition  to  receiving  jackets, 
the  master  carriers  are  feted  from 
time  to  time  at  special  events. 


how  to  "corner"  that  extra  circulation ! 


A 
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hxtra  corners  mean  extra  circulation  ...  at  minimum 
expense.  This  single  display  rack,  with  integral  coin 
chute  was  designed  by  a  successful  Circulation  Manager. 
It  s  ideal  for  secondary  corners  .  .  .  popular  because  of 
its  low  cost.  Check  the  complete  Charter  Newspaper 
Line  .  .  .  it's  tested  and  proven  b-)'  America's  largest 
newspapers.  WRITE  FOR  CATALOG  AND  PRICES. 


the  biggest .  \  CHARTER  the  best ! 
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^  division  of  the  STEEL  CITY  MANUFACTURING  CO  .  Youngstown,  Ohio 


Master  carriers  are  listed  on  the 
monthly  Honor  Roll  bulletins  un¬ 
der  a  separate  heading.  Figures 
after  their  names  indicate  the 
number  of  four-week  periods  they 
have  given  perfect  service  since 
reaching  that  status. 

Of  the  146  master  carriers  on 
the  latest  monthly  listing,  which 
is  typical,  24  had  a  record  of  two 
years  of  perfect  service,  13  had 
three  years,  and  six  had  excep¬ 
tional  records  of  four  years  of 
perfect  service. 

In  all,  the  Dispatch-Pioneer 
Press  now  has  more  than  200 
master  carriers.  More  than  1,000 
boys  have  attained  master  carrier 
status  since  the  start  of  the  plan 
in  1945. 

Home  Delivery  Stressed 

If  there  is  any  one  lesson  to 
be  learned  from  the  experience  of 
newspapers  which  have  increased 
their  single  copy  prices  to  7  and 
10  cents  daily  and  20  cents  on 
Sunday,  it  is  the  value  of  home 
delivered  circulation. 

Such  was  the  message  given  to 
members  of  the  Midwest  Inde¬ 
pendent  Distributors  Association 
by  George  A.  Brandenburg,  Chi¬ 
cago  editor  of  E&P,  at  MID.Vs 
recent  annual  meeting  in  Chicago. 
He  pointed  out  that  home  deliv¬ 
ery  is  the  backbone  of  any  large- 
scale  newspaper  operation.  As 
newspapers  increase  their  home 
delivery  rates,  it  is  axiomatic  that 
service  to  subscribers  must  be 
maintained  and,  if  possible,  im¬ 
proved.  No  one  ever  quit  taking 
milk  because  the  milkman  gave 
I  good  service. 

Newspapers  and  their  distrib¬ 
utors,  he  said,  must  strive  to  keep 
the  cost  of  delivery  at  a  point  that 
will  not  destroy  the  mass  distribu¬ 
tion  of  newspapers. 

Scholarships  Favored 

Discussion  at  MIDA’s  meeting 
revealed  that  college  scholarship 
programs  are  the  best  means  of 
creating  and  holding  the  interest 
of  high  school  boys  as  carriers. 
The  Chicago  Newspaper  Distrib¬ 
utors  Association’s  scholarship 
plan  was  cited  as  being  most  ef¬ 
fective  in  helping  to  reduce  carrier 
turnover  at  the  high  school  level. 

Mort  Henoch,  Kenosha,  Wis., 
was  elected  president  of  MIDA, 
succeeding  James  Sweeney.  Oak 
Lawn,  111. 

Honor  Ernie  Schwartz 

E.  P.  Schwartz,  circulation 
manager  of  the  Des  Moines  (la.) 
Register  and  Tribune,  was  hon¬ 
ored  this  month  as  he  completed 
40  years  with  the  newspapers.  He 
is  immediate  past  president  of  the 
International  Circulation  M  a  n  - 
agers  Association. 

Mr.  Schwartz  was  guest  of 
honor  at  the  final  session  of  the 
annual  circulation  meeting  of  the 
Des  Moines  newspapers.  Gardner 
Cowles,  president,  and  Luther  L. 
Hill,  vicepresident  and  publisher, 
speakers  at  the  session,  both  paid 
tribute  to  Mr.  Schwartz. 


A  slide  presentation  traced  the 
career  of  Ernie  Schwartz,  who, 
among  other  accomplishments,  or¬ 
ganized  and  directed  the  farm 
service  division,  which  now  de¬ 
livers  more  than  100,000  Sunday 
Registers  to  farm  homes  every 
Sunday. 

Short  Course  in  May 
A  TWO-DAY  short  course  on 
newspaper  circulation  will  be  held 
on  the  State  University  of  Iowa 
campus  May  3  and  4,  at  Iowa 
City. 

Sponsored  by  the  School  of 
Journalism  and  the  Extension  Di¬ 
vision,  the  fourth  annual  confer¬ 
ence  is  being  planned  by  Professor 
Wilbur  Peterson,  head  of  the  bu¬ 
reau  of  media  service  at  SUL 
Prof.  Peterson  said  the  confer¬ 
ence  will  be  held  Sunday  and 
Monday  this  year,  rather  than  Sat¬ 
urday  and  Sunday  as  in  previous 
years,  to  accommodate  circula¬ 
tion  managers  of  smaller  papers 
who  collect  accounts  on  Saturday. 

Aid  March  oi  Dimes 
Carriers  of  the  Moline  (III.) 
Dispatch  have  had  a  double  in¬ 
centive  this  month  to  increase 
their  subscribers.  Their  efforts 
have  had  a  part  in  the  “March  of 
Dimes”  campaign. 

This  year,  the  Dispatch  put 
away  two  dimes  in  the  March  of 
Dimes  fund  for  each  new  cus¬ 
tomer  turned  in  by  a  carrier. 
Added  incentive  to  the  330  car¬ 
riers  was  the  awarding  of  regular 
prizes  for  increasing  their  news¬ 
paper  routes. 

Up  to  15c  After  26  Years 
After  26  years  at  a  dime,  the 
Sunday  edition  of  the  Utica  (N. 
Y.)  Observer-Dispatch,  a  Gannett 
newspaper,  will  now  bear  a  15c 
price. 

Personal  Notes 
•  Carl  Byron  Babb,  68,  who 

joined  the  Atlanta  (Ga.)  Journal 
staff  as  a  carrier,  has  retired  after 
53  years’  service.  He  was  state 
circulation  manager  of  Atlanta 
Newspapers,  Inc. 

*  *  * 

Chester  H.  Rose,  circulation 

manager  of  the  Gulfport  (Miss.) 
Daily  Herald,  has  been  named 

president  of  the  Herald  Builders, 
an  employe  organization.  He  has 
been  with  the  newspaper  for  40 
years. 

■ 

Dave  Peugeot  Issues 
'53  Buffalo  Almanac 

Buffalo,  N.  Y.  —  The  Buffalo 
Evening  News  Almanac  and  Fact 
Book  for  1953  contains  200  pages 
of  facts  especially  valuable  for 
residents  of  Western  New  York. 

With  the  exception  of  three 
years  during  World  War  II,  the 
News  Almanac  has  been  pub¬ 
lished  continuously  since  1933 
,  and  under  the  editorship  of  the 
1  same  person,  David  E.  Peugeot, 
News  promotion  editor. 
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Consistent  newspaper  advertising  builds 
peak  distribution  for  SCHAEFER  BEER 


In  New  England  the  colorful  town  crier  used  to 
make  his  rounds  ringing  a  bell  to  announce  his 
approach. 

Today  there’s  another  bell  ringer  but  instead  of 
reporting  the  news  this  one  is  making  it.  We’re 
talking  about  Schaefer  Beer,  a  product  that’s 
made  long  strides  in  New  England  during  the 
past  four  years.  According  to  a  continuing 
survey^*,  Schaefer  had  mediocre  distribution  in 
IMS — 28%  to  be  exact.  In  1952  the  picture 
changed  radically  with  Schaefer  zooming  up  to 
a  very  healthy  92%. 


That’s  a  mighty  phenomenal  growth  in  only  four 
years,  you  might  reason.  However,  when  you 
consider  the  use  of  New  England’s  excellent 
newspapers,  you  realize  that  Schaefer  had  some 
top  notch-help. 

New  England  is  proud  of  its  local  newspapers 
and  well  it  should  be.  They’re  near  and  dear  to 
every  New  Englander  because  they’re  filled  with 
the  wonderful,  flavorful  hometown  news  that 
makes  readers  out  of  subscribers. 

They’re  the  perfect  medium  for  your  sales  mess¬ 
age  in  this  alert  and  lucrative  market. 


*  Survey  of  **Retail  Distribution  of  Beer — Ale — eooipited 
by  the  New  England  Newspapers  Advertising  Bureau. 


Sell  New  England 
with  newspapers 


MAINE — Bangor  Dally  Naws  (M) 

VERMONT— Barra  Tlmat  (E).  Ban- 
nington  Bannar  (E),  Burlington 
Fraa  Prau  (M). 

MASSACHUSETTS— Boston  6loba 
(MCE),  Boston  Sloba  (S),  Boston 
Post  (M),  Boston  Post  (S),  Brock¬ 
ton  Entarprisa  C  Timas  (E),  Capa 
Cod  Standard  Timas,  Hyannit 
(E),  Fall  Rivar  Harald  Naws  (E), 
Fitchburg  Santinal  (E),  Gardner 
Naws  (E),  Havarhill  Gaiatta  (E), 
Lawranca  Eagla-Tribuna  (MCE), 
Lynn  Itam  (E),  Naw  Badford 
Sunday  Standard-Timas  (S),  Naw 
Badford  Standard-Timas  (E),  North 
Adams  Transcript  (E),  Ptttsfiald 
Barkshira  Eagla  (E),  Taunton 
Gaiatta  (E),  Waltham  Naws 
Tribuna  (E),  Worcastar  Talagram 
and  Evening  Gaiatta  (MCE), 
Worcastar  Sunday  Talagram  (S). 


NEW  HAMPSHIRE  —  Concord 
Monitor-Patriot  (E),  Manchastar 
Union  Leader  and  Naw  Hamp¬ 
shire  Sunday  Naws  (M,ECS). 

RHODE  ISLAND— West  Warwick 
Pawtuiat  Valley  Daily  Timas  (E), 
Providence  Bulletin  (E),  Provi- 
danca  Journal  (M),  Providanca 
Journal  (S),  Woonsocket  Call  (E), 

CONNECTICUT  —  Ansonia  San¬ 
tinal  (E),  Bridgeport  Post  (S), 
Bridgeport  Post-Talagram  (MCE), 
Bristol  Press  (E).  Oanburv  New*. 
Timas  (E),  Hartford  Courant  (M), 
Hartford  Courant  (S),  riartrorO 
Timas  (E),  Maridan  Record-Jour¬ 
nal  (MCE),  New  Britain  Harald 
(E),  Naw  Havan  Register  (ECS), 
Naw  London  Day  (E),  Norwich 
Bulletin  and  Record  (MCE)  Tor- 
rington  Register  (E),  Watarbury 
Republican  C  American  (MCE) 
Watarbury  Republican  (MCS). 
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PROMOTION 


New  Economic  Empi 
Off  to  Poetic  Start 


re 


By  T.  S.  Irvin 

Advertising  men  who  keep 
their  ears  alerted  to  the  pleasant 
sounds  of  our  stirring  economy 
must  have  them  cocked  right  now 
toward  the  Upper  Midwest.  That’s 
the  region,  embracing  Minnesota. 
North  Dakota,  South  Dakota,  and 
part  of  Wisconsin,  that  the  Min¬ 
neapolis  Star  and  Tribune  claims 
as  its  market.  And  from  it  there 
issues  now  what  the  Star  and  Tri¬ 
bune  calls  “the  birth-sound  of  a 
new  economic  empire.” 

It’s  an  exciting  sound,  and  an 
exciting  story.  Its  first  telling  is 
in  the  current  issue  of  the  Star  and 
Tribune’s  “Upper  Midwest  Memo,” 
a  quarterly  four-page  illustrated 
folder  whose  purpose  is  to  keep 
advertising  men  informed  about 
the  economic  progress  of  the  Up¬ 
per  Midwest.  This  issue  is  labeled 
a  special  issue  on  “Added  Wealth,” 
and  our  guess  is  that  it  will  make 
even  hardened  marketing  and  ad¬ 
vertising  men  pop  their  eyes  just  a 
little  bit. 

Because  here  is  the  story  of  “a 
different  kind  of  Texas — a  Texas 
of  the  North.” 


NEWSPAPER 
Nominations  Invited 

Deadline  Feb.  9,  1953 

Send  entries  to: 

Victor  E.  (luedorn,  Ex.  Dir. 
Sigma  Delta  Chi 
35  E.  Wackar  Dr.,  Chicago  I. 

Additienel  details  on  revest 


'  Here,  you  learn,  is  a  diversified 
market  of  1,300,000  families 
whose  distribution  system  centers 
in  Minneapolis,  its  largest  city. 
Here  is  a  five  billion  dollar  retail 
market,  a  one  billion  dollar  food 
market.  Here,  in  other  words,  is 
a  “sales  empire”  for  today’s  busi¬ 
ness. 

And  now,  as  the  Memo  points 
out.  you  can  add  to  this  economy 
this  new  and  additional  wealth: 
1)  oil  in  “America’s  newest,  most 
promising  oil  province,  the  Willis- 
ton  Basin;”  2)  taconite,  “a  rock- 
refining  process,  already  working, 
that  will  extend  America’s  iron  re¬ 
serves  almost  indefinitely;”  3)  the 
Missouri  Basin  project,  “the  great¬ 
est  system  of  dams  for  water  con¬ 
servation,  flood  control,  irrigation 
and  electric  power  ever  devised  by 
man;”  and  4)  lignite,  a  brown 
“young”  coal  that  “could  take  care 
of  U.  S.  coal  needs  for  300  years.” 

What  it  adds  up  to,  you  see,  is 
a  “sales  empire”  for  tomorrow, 
too.  Promotion  Director  Otto 
Silha  informs  that  the  Star  and 


(AP) 

Means 

RELIABILITY 


Around  the  globe, 
Associated  Press  reporters 
ore  guided  by  one  precept: 

Report  FACTS  — 
TRUTHFULLY . . .  IMPARTIALLY 


THE  ASSOCIATED  PRESS 
Byline  of  Dependability 


CHAS.  T.  MAIN,  INC. 

COMPLETE  SERVICES 


for 


NEWSPAPER  AND  PRINTING  PLANTS 

Layouts,  Oasigns,  Specifications  and  Supervision 
of  Construction 


Walter  E.  Winea 

80  Federal  Street 
Boston,  Mass. 


Consultant 

317  South  Tryon  Street 
Charlotte,  N.  C. 


Tribune  is  going  to  concentrate  on 
this  story  of  the  Upper  Midwest’s 
new  economic  wealth  in  its  pro¬ 
motion  for  the  next  few  months  at 
least.  The  Sunday  Tribune’s  “Pic¬ 
ture”  roto  magazine  will  devote 
itself  to  the  story  for  seven  con¬ 
secutive  weeks  beginning  Feb.  15. 

There’s  more  than  economics  to 
this  Memo,  however.  There  is 
poetry,  too.  The  lad  on  Otto’s 
staff  assigned  to  do  the  Memo  got 
so  full  of  the  story  and  so  enthu¬ 
siastic  about  it,  he  wrote  himself 
a  poem  about  it,  which  the  Memo 
prints.  It’s  such  a  creditable  effort 
that  the  editor  picked  it  up  and 
ran  it,  too. 

We  long  have  said  that  the 
greatest  single  source  of  informa¬ 
tion  about  our  nation’s  economy 
is  the  promotion  its  newspapers  do 
about  their  individual  markets.  If 
this  poetry  thing  keeps  up,  our 
promotion  may  well  make  its  mark 
in  our  literature  as  well. 

Add  Annual  Reports 

The  Washington  (D.  C.)  Times- 
Herald  contributes  to  this  excel¬ 
lent  medium  of  reader  promotion 
a  full-page  headlined  “Why  the 
Times-Herald  continues  to  be  first 
in  Washington  according  to  the 
people.”  This  provides  “an  an¬ 
nual  report  of  progress  and  serv¬ 
ice  to  the  community  in  1952.” 

Listed  here,  in  a  page  that  is  as 
interesting  as  it  is  informative,  are 
the  Times-Herald’s  achievements 
during  the  past  year  in  covering 
world  and  political  affairs,  local 
affairs,  in  editorial  policy,  in  me¬ 
chanical  production,  in  advertising 
acceptance,  in  reader  interest,  and 
in  community  service. 

Certainly  the  reader  of  a  page 
of  this  kind  cannot  help  but  be 
impressed,  and  favorably  im¬ 
pressed,  by  the  scope  of  the  news¬ 
paper’s  service  and  activities  in  his 
behalf.  That  comes  through,  too, 
in  a  full  page  run  by  the  Bangor 
(Maine)  Commercial,  headlined 
“Here’s  your  record  of  leadership.” 

That  headline  isn’t  just  a  gag.  It 
is  a  tribute  to  the  Commercial’s 
readers,  and  to  their  response  to 
various  appeals  made  to  them  dur¬ 
ing  the  year. 

There’s  a  good  twist  to  this 
page  that  makes  it  unique  among 
the  annual  report  pages  we  have 
seen.  It  reveals  a  newspaper  with 
character  and  with  a  responsive 
readership.  Ralph  R.  Mulligan, 
the  Commercial’s  national  ad  reps, 
are  smart  to  send  reprints  of  it 
around  to  advertisers. 

The  Competition 

Much  as  we  dislike  to  see 
sharply  competitive  promotion  in 
which  one  newspaper  in  a  market 
brags  about  its  gains  while  point¬ 
ing  out  its  competitor’s  losses,  we 
have  to  reconcile  ourselves  to  see¬ 
ing  a  lot  of  it  at  this  iime  of  year. 
The  year’s  records  are  in,  and 
now  is  the  time  to  yell  up  your 
own  winnings  and  the  other  guy’s 
losings,  come  what  may. 

It  never  seems  to  occur  to  the 
authors  of  this  promotion  that  to 


publicize  newspaper  losses,  either 
in  advertising  linage  or  in  circula¬ 
tion,  creates  as  much  an  impres¬ 
sion  of  newspaper  loss  as  it  does 
of  newspaper  gain.  The  gamble 
you  take  is  which  impression  is 
going  to  remain  uppermost  in  the 
mind  of  the  guy  exposed  to  your 
gain-and-loss  promotion. 

Now  we’re  not  silly  enough  to 
believe  or  to  preach  that  the  com¬ 
petitive  claim  oughi  to  be  removed 
entirely  from  the  promotion  man’s 
vocabulary.  But  we  do  feel,  and 
strongly,  that  it  ought  to  be  re¬ 
stricted  to  personal  selling  and  not 
broadcast  generally  to  the  world 
through  newspaper  and  trade 
paper  ads  and  widely  mailed  fold¬ 
ers,  brochures,  reprints,  etc. 

It’s  one  thing  to  make  competi¬ 
tive  claims  against  other  media. 
But  when  you  make  competitive 
claims  against  other  newspapers,  it 
seems  to  us,  at  any  rate,  you  make 
claims  that  hurt  not  only  your 
immediate  competition,  but  hurt 
t  h  e  whole  newspaper  medium. 
There  are  too  many  advertisen 
who  have  to  be  sold  and  re-sold 
and  sold  yet  once  again  on  the 
newspaper  medium.  Our  fear  is 
that  too  many  competitive  claims 
against  newspapers  register  nega¬ 
tively  with  such  advertisers. 

It  seems  to  us  that  if  you  stick 
to  the  positive  in  your  own  promo¬ 
tion,  you’re  going  to  make  a  good, 
solid  point.  The  other  guy’s  nega¬ 
tives  are  going  to  show  up  sooner 
or  later.  But  if  you  broadcast  his 
negatives,  they’re  going  to  detract 
from  your  positives.  Think  it  over, 
remembering  that  there  is  more 
than  one  way  to  skin  a  cat  or  beat 
a  competitor,  and  this  ea.sy  way 
isn’t  always  the  best  way. 

■ 

Herve  Miner  Marks 
50  Years  in  Business 

Marietta,  Ohio  —  Herve  W. 
Miner,  news  editor  of  the  Mari¬ 
etta  Daily  Times  for  10  years, 
commemorated  50  years  as  a 
newspaper  man  on  Jan.  23  and 
was  honored  with  a  dinner  given 
by  members  of  the  editorial  de¬ 
partment  of  the  Times. 

Mr.  Miner’s  career  began  Jan. 
23,  1903,  when  he  was  made  a 
relief  reporter  on  the  paper  he 
now  edits.  He  has  been  manag¬ 
ing  editor  of  the  Canton  Daily 
News,  Sunday  magazine  editor  of 
the  Philadelphia  (Pa.)  Public 
Ledger  and  ^itor  of  the  Ledger 
Syndicate.  He  returned  here  in 
1943. 

■ 

Inauguration  Papers 
Given  for  Class  Work 

New  Bedford,  Mass.  —  Ap¬ 
proximately  3,000  copies  of  the 
Standard-Times  for  Inauguration 
Day  were  furnished  to  pupils  in 
five  high  schools  as  a  study  aid. 

A  number  of  the  newspaper’s 
editorial  staff  is  following  up  the 
use  of  the  inauguration  editions 
by  personal  visits  to  the  schools 
for  a  talk  on  newspaper  work  in 
general. 
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Bird  Feeders 

Madison  (  W  i  s .  )  Newspapers, 
be.,  is  sponsoring  the  sale  of  bird 
feeders  to  the  public  in  the  interest 
of  reducing  the  mortality  of  birds 
during  the  winter.  The  heavy  sheet 
metal  and  hardwood  feeders  are 
built  by  the  Madison  Builders  As* 
sociation  and  sold  at  cost,  plus  a 
small  fee  that  is  equally  divided 
between  the  Wisconsin  State  Jour¬ 
nal  Empty  Stocking  Fund  and  the 
Capital  Times  Kiddie  Camp  Fund. 

Year  End  Stock  Table 
The  Milwaukee  Sentinel  has  pub¬ 
lished  its  1952  Year  End  Stock 
and  Bond  Market  Tables  in  a  con¬ 
venient  file-sized  pamphlet  form. 

Copies  are  being  distributed  to 
banks  and  other  financial  institu¬ 
tions  in  Milwaukee  and  Wisconsin, 
as  well  as  brokerage  houses  in  the 
Middle  West.  The  booklet  is  avail¬ 
able  to  the  public  on  application  at 
the  Sentinel  public  service  depart¬ 
ment. 

Reader  Cameramen 
The  Bastrop  (La.)  Enterprise 
has  a  “Brownie”  camera,  with 
flash  attachment,  which  may  be 
borrowed  by  readers  who  want  to 
take  their  own  pictures  of  events 
when  a  regular  news  photogra¬ 
pher  is  not  available. 

Hard  To  Believe 
The  Buffalo  (N.  Y.)  Courier- 
Express  is  running  a  2-column- 
panel  cartoon,  “Hard  to  Believe,” 
of  curious  local-area  facts  by 
Harold  Murphy  and  Bob  Dunn. 

Camera  Quiz 

The  Hartford  (Conn.)  Courant 
has  started  a  new  three-times-a- 
week  feature,  “Courant  Camera 
Quiz.”  in  which  readers  answer 
the  questions  of  the  day.  Half¬ 
column  cuts  of  readers  are  used, 
with  one  dollar  given  for  each 
question  used. 

Music  Symposium 
;  Carl  E.  Lindstrom,  managing 
editor  of  the  Hartford  (Conn.) 

Times,  was  moderator  of  an  all¬ 
day  Musical  Arts  Symposium  held 
at  Avery  Memorial,  that  city,  with 
several  hundred  persons  interested 
in  metropolitan  Hartford  musical 
activities  in  attendance. 

Highway  Conditions 
The  Green  Bay  (Wis.)  Daily 
Press  Gazette  is  aiding  motorists 
planning  trips  through  the  Middle 
West  by  broadcasting  daily  high¬ 
way  conditions  over  its  radio  sta¬ 
tion,  WJPG. 

Free  Show 

Cincinnati,  Ohio  —  The  Albee 
Theater  was  jammed  to  overflow¬ 
ing  Jan.  20  when  the  Post  and 
WCPO,  its  radio  station,  gave 
shoppers  a  chance  to  see — for  free 
— the  Eisenhower  Inauguration  on 
a  theater-size  TV  screen. 
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Cool  and  Steel  two  of 
the  country's  leading 
wage  paying  industries 
form  the  backbone  of 


TEST  WHERE  PAYROLLS  ARE  GROWING 


the  poyrolls  of  Johns¬ 
town.  Pa.,  which  is  over 
$255,000,000  and  grow¬ 
ing. 


With  such  a  cushion  of 
top  incomes  the  market 
is  ripe  for  maximLim 
sales  results. 


The  A.  C.  Nielson  Co., 
marketing  research  ex¬ 
perts  from  Chicago.  HI., 
has  recently  chosen 
Johnstown  as  one  of 
four  markets  in  the 
United  States  for  the 
purpose  of  testing  ad¬ 
vertising  media  for  food 
products.  The  fact  that 
all  media  ore  available 
in  the  market  and  no 
outside  doily  has  more 
than  3%  coverage  of 
the  market,  make  Johns¬ 
town  excellently  suited 
as  a  test  market. 


Try  your  schedule  first 
in  Johnstown.  Send  for 
needed  information  on 
the  market. 


Johnstown,  Pa. 


TRIBUNE-DEHIKRAT 


nwm 


Press  ProduEtion  Recorders 


The  ELECTRIC  TRCHORIETER  Corp 

2218  VINE  STREET  •  PHILADELPHIA  3,  PA 


not  acceptable  or  changes  are  de¬ 
sired  the  matter  is  taken  up  with 
the  reviewer,  who  makes  any 
changes  needed.  The  Times  Book 
Review  art  policy  is  to  go  to  mu¬ 
seums,  libraries  and  galleries  to 
obtain  pictures  symbolic  of  the 
theme  of  the  books.  Handsome, 
well-selected  art  is  the  aim. 

Book  critics  at  the  panel  on 
Jan.  27  attended  the  fourth  an¬ 
nual  National  Book  Award  cere¬ 
mony,  sponsored  by  the  American 
Book  Publishers  Council,  Ameri¬ 
can  Booksellers  Association  and 
Book  Manufacturers’  Institute. 


Woonsocket,  R.  I. — With  the 
advent  of  a  new  city  administra¬ 
tion,  of  which  Kevin  K.  Coleman, 

31,  is  serving  his  first  term  as 
mayor.  City  Hall  has  become  para¬ 
dise  for  both  press  and  radio. 

Both  Tne  Woonsocket  Call  and 
its  broadcasting  station  have  been 
invited  to  all  meetings  conducted 
by  city  officials. 

A  major  innovation  was  the 
opening  of  police  commission 
meetings  to  the  press.  Attendance 
of  reporters  at  commission  sessions 
had  been  barred  for  several  years. 

Past  practice  had  called  for  the 
board's  secretary  to  meet  with  the 
press  after  the  commissioners  had 
completed  their  closed  meetings. 

Only  items  which  the  commission¬ 
ers  wanted  to  make  public  were 
given  to  newspapermen.  But  that’s  the  recent  annual  meeting, 
all  over  now.  Other  award  recipients  in  the 

Other  major  changes  include  daily  class  were: 
open  sessions  of  the  city’s  pur-  Tribune,  editorial  page: 
chasing  board,  with  all  records  Tribune-Herald,  news  pictures: 
available  for  perusal  by  reporters.  Casper  Star,  feature  picture. 

The  city  auditor’s  and  treasurer’s 
records  are  available. 

It  isn’t  possible  for  a  return  of 
the  old  system,  for  Woonsocket’s 
new  charter  takes  effect  April  30. 

The  new  charter  guarantees  that 
public  records  be  made  available. 


and  then  voted  a  resolution  con-  sored  by  the  Publishers’  Adclub  on 
demning  the  facilities  as  “inade-  jan_  26  at  the  New  York  Adver- 
quate  and  outmoded.”  It  also  tising  Club. 

asked  that  the  university  offer  a  Book  Review  Forum  speakers 
course  in  newspaper  advertising.  were  Joseph  Henry  Jackson.  San 

-  Francisco  Chronicle;  Frederic 

Laramie  Daily  Wins  RabccKk  Chicago  Tribune  and 
T«rrM»  TT  Francis  Brown,  New  York  Tunes. 

Double  VVPA  Honors  Fach  outlined  how  his  own  book 
Cheyenne,  Wyo. — ^The  Laramie  section  is  edited  and  operated. 
Republican  -  Boomerang  received  California,  with  7%  of  the  popu- 
the  Deming  Cup  for  community  lation,  is  now  buying  10%  of  the 

service  and  its  publisher,  R.  R.  books  sold  in  the  U.  S.,  Mr.  Jack- 

Allbaugh,  was  elected  president  of  son  pointed  out.  He  declared  that 
the  Wyoming  Press  Association  at  great  changes  have  taken  place  in 

recent  years  in  his  home  state  and 
in  the  reading  habits  of  Cali- 
Wyoming  State  fornians.  Book  publishers,  he 

Casper  averred,  should  make  greater  ef¬ 
fort  to  reach  and  develop  this 
growing  market.  It  was  his  thesis 
that  book  publishers,  largely  con¬ 
centrated  in  New  York  City, 

should  give  more  attention  to  out- 
of-town  media  and  markets. 

Stores  Jump  Gun 
Newspapers  observe  book  re¬ 
lease  dates  and  do  not  publish  re¬ 
views  in  advance  but  stores  often 
start  selling  books  three  weeks  be¬ 
fore  the  official  release  date,  Mr. 
Jackson  complained.  He  said 
when  a  review  is  carried,  readers 
go  to  the  stores  and  find  in  some 
instances  that  the  book  has  been 
I  sold  out  in  advance.  The  plea  was 
I  made  that  book  publishers  make 
later  shipments  and  attempt  to  en¬ 
force  release  dates  on  the  stores. 

Mr.  Babcock  told  about  de¬ 
veloping  plans  when  the  Chicago 
Tribune’s  book  section  was 
founded.  He  explained  that  the 
Tribune  adopted  the  idea  of  de¬ 
veloping  book  and  literary  col¬ 
umnists.  Every  effort  is  exerted  to 
carry  reviews  of  the  bright,  terse 
and  newsy  type. 

The  New  York  Times  Book  Re- 
>  view  has  a  staff  of  18,  Mr.  Brown 
reported.  An  overall  annual  sche¬ 
dule  is  drawn  up  for  choosing 
clever  reviewers.  The  Book  Re¬ 
view’s  lead  is  a  general  story  on 
weeks  when  there  is  no  really  im¬ 
portant  review,  Mr.  Brown  said. 
The  Times  receives  2,500  books  a 
year,  screens  out  textbooks  and 
technical  tomes,  reviews  750. 

Seven  staff  members  at  the 
Times  preview  all  books  to  be  re¬ 
viewed,  write  a  brief  resume  and 
recommend  a  reviewer  for  that 
particular  book.  Mr.  Brown  has 
the  responsibility  of  deciding 
whether  to  make  the  assignment  to 
•the  recommended  reviewer  or  to 
name  another. 

When  the  review  comes  in,  it 
goes  to  the  staff  member  who  pre¬ 
viewed  the  book.  If  the  review  is 


Henry  Williams  Heads 
Paterson  Morning  Call 

Paterson — Henry  A.  Williams 
has  been  named  president  and 
publisher  of  the  Paterson  Morning 
Call  to  succeed  h  i  s  brother, 
Robert,  who  died  at  the  beginning 
of  the  year. 

Mr.  Williams,  a  commissioner 
of  the  New  Jersey  State  Board  of 
Education,  previously  had  been 
secretary-treasurer  and  editor-in- 
chief  of  the  newspaper. 

Directors  also  promoted  John  I. 
Sweeney  from  managing  editor  to 
editor-in-chief. 

Mrs.  Henry  Williams,  wife  of 
the  new  publisher,  was  elected 
treasurer,  and  Mrs.  Robert  A 
Williams,  widow  of  the  former 
publisher,  was  elected  secretary. 
Mrs.  Robert  Williams,  Sr.,  who 
has  served  as  vicepresident  for  30 
years,  continues  in  that  office. 


Parade  in  Columbus 

Columbus,  Ohio — The  Colum¬ 
bus  Citizen  will  add  Parade  mag¬ 
azine  with  its  Sunday  edition  of 
Feb.  1. 


'Secret  Files'  Section 
Of  Bill  Withdrawn 

Raleigh,  N.  C.  —  Exactly  one 
week  after  it  was  introduced  at 
the  current  session  of  the  General 
Assembly,  a  “secret  files”  pro¬ 
vision  in  a  bill  revamping  the 
state  paroles  commission  was  re¬ 
moved. 

The  “secret  files”  provision,  as 
interpreted  by  objecting  memben 
of  the  North  Carolina  Press  As¬ 
sociation,  would  have  opened  the 
way  for  suppression  of  parole  in¬ 
formation  which  in  the  past  has 
been  public  record.  After  wide¬ 
spread  editorial  attacks,  the  bill's 
sponsor  struck  the  section. 


PLATE  LOfJ^ 
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THEN -it’s  SMART  to  have 

INSURANCE! 

Our  unique  policy 
covers  also  Invasion  of  Privacy, 
Plagiarism,  Piracy  and  Copyright. 
Used  Nation-wide— it’s 

ADEQUATE-INEXPENSIVE 


does  not  depend  on 
springs  to  hold  plates. 
Quick  action.  Fastest 
printing  speeds.  Safest. 

Send  for  Catalog 


for  better  cost  accounting  .  .  .  accurate 
printing  quotations  .  .  .  efficient 
press  production 

iL^  // 

.-j  Electric  Tachometers  give  a  com- 
7  plete,  eotirely  automatic  record  of 
./  the  o|>eration  of  every  press  includ- 
.7  ing  press  speed  at  any  time;  number 
•/  of  impressions  per  minute  or  hour; 
total  production  in  a  given  time; 
time  out  for  form  changes,  etc. 

-  Details  on  reifuest. 
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Stringer’  Tells  Where 
To  Find  Human  Interest 

By  Ruth  Hayden 

Correspondent  ior  the  Hartford  (Conn.)  Courant 
I  THINK  the  greatest  compli- 

ment  I  ever  received — and  it  was  in  this  report  to  her  newspaper, 
great  because  the  giver  did  not  Mrs.  Ruth  Hayden  of  Haddam. 
know  he  was  paying  me  a  tribute  Conn.,  who  is  one  of  80  country 
—was  from  an  old  man  in  Hig-  correspondents  serving  the  Hart- 
ganum.  He  told  me  of  a  stirring  ford  Courant,  tells  fellow  “string- 
event  long,  long  ago.  how  good  human  interest  stor- 

I  said,  “What  a  wonderful  story  he  found  in  small  towns, 

that  would  have  made!”  And  he  nilllim* 

smiled.  Yes,  Ma  am,  it  would  vc  memories  of  old-timers  to  help 
-but  we  didnt  have  anybody  in  j^e  correspondent  tell  the  tale 
those  days  who  thought  we  was  which  will  enrich  the  Courant  and 
wuth  writin  arout.  make  newcomers  realize  that  here 

Its  a  hard  thing  to  explain.  Hu-  ^  town  to  cherish.  And  don’t 
man  interest  stories  seem  to  come  forget  the  part  animals  play  in 
to  me  as  I  live  along.  I  don  t  jjfg  of  ^  community.  Every- 

go  out  with  a  grim  determination  loves  to  read  of  their  pathos, 

to  get  them.  gntjes  or  their  human  traits.. 

Some  Take  Time  fo  Develop  r-r.t.  a  c  u  •  u*  u  w  _ 

,  .  Fifth:  A  field  in  which  I  am 

A  few  do  require  a  long  time  home,  yet  one  which  of- 

to  develop.  It  twk  about  fhrw  biggest  challenge — politics 

months  to  get  the  story  of  the  government.  To  ^  con- 

recollections  of  a  Spanish-Amer-  sontiy  on  guard  against  laxnes.s 
lean  War  nurse.  officials,  to  keep  the  citizenry 

It  has  amazed  me  to  find  on  to  the  dangers  of  inertia 

looking  thern  over  how  these  fea-  public  affairs,  to  find  the  cour- 
tures  fall  into  distinct  categories,  ggg  jq  p^nt  a  hard  word  that  will 
I  didn  t  realize  that  when  I  wrote  make  an  enemy  out  of  the  former 
any  of  them  but  it  occurs  to  me  f^endly  official.  .  .  .  Do  you  know 
now  that  what  is  true  of  Haddam  jgam  about  the  under- 

is  true  surely  of  every  town  in  currents  in  public  affairs?  Help 
New  England  and  probably  in  organize  a  group  of  determined 
this  country.  citizens  and  watch  the  stories  fly! 

The  categories  are  these,  then,  ^  ,,,  ,.  ^ 

as  I  see  them:  .  ^hc  Worthy  Cause 

First:  There  are  always  crip-  Sixth:  There  are  the  stories 
pled  and  handicapped  people  in  lhat  go  with  a  worthy  caase.^  ^  I 
your  town  and  mine.  To  the  cas-  have  a  deep  faith  in  the  ability 
ual  acquaintance  their  accom-  of  to  get  a  wrong  cor- 

plishments  may  not  seem  out-  rected,  to  get  a  good  job  done, 

standing.  But  learn  ta  know  them  oiy  good  luck  when  I  first 

and  there’ll  invariably  be  a  story  came  on  the  Courant  to  be  tipped 
of  courage  that  some  one  some-  from  Hartford  on  a  story  which 
where  needs.  claimed  national  interest.  I  had 

Second:  There  are  always  If*®  ioy  of  seeing  a  father,  who 

through  the  years  public  officials,  f^^d  been  jailed  in  Vermont  under 
heads  of  committees  retiring  or  fh®  outdated  debtors  ^  law,  re¬ 
resigning.  Good  servants,  these,  turned  to  his  needy  wife  and  10 
It’s  worth  taking  a  trip  through  children.  Also,  I  have  seen  with 
bad  weather  to  talk  to  them  and  my  own  eyes  a  young  drum  corps 
set  down  for  the  record  their  ac-  taPPing  out  a  routine  patiently  on 
complishments  and  dreams  for  old  school  desk  tops.  A  Hartford 
the  future.  reporter  helped  me  tell  the  story, 

Third:  There  are  the  children,  and  now  each  of  these  youngsters 
many  of  whom  show  signs  of  bas  a  snare  drum — a  gift  from  a 
leadership  or  talent.  A  little  pub-  discontinued  drum  corps — and  a 
licity  at  the  right  time  may  de-  bright  new  uniform, 

velop  for  this  town  or  state  or  My  last  category  is  one  I’m 

nation  an  outstanding  citizen,  most  careful  with.  It  takes  a  lot  of 
Here  in  Haddam  a  nine-year-old  friendship  with  old  people  to  nose 
boy  came  to  a  civic  meeting  and  out  the  very  worthwhile  things 
pleaded  for  a  flag  on  the  village  they  remember  and  have  done.  It 
green.  It  made  a  good  story,  takes  gentle  questions  and  a  con- 
Now  the  flag  is  flying.  And  I’m  stant  reassurance  that  what  they 
making  a  bet  we’ll  hear  more  are  telling  is  something  the  read- 
about  this  boy  later  on.  Or  the  ers  would  be  a  little  richer  for 
lad  who  tried  to  put  out  a  fire  knowing. 

while  waiting  for  the  fire  truck.  A  town  correspondent  bears  a 
Fourth:  There  are  stories  which  heavy  responsibility,  but  I  know 
a  person  taking  time  out  to  watch  of  none  more  rewarding.  He  is, 
the  lovely,  rolling  landscape  cah  constantly  aware  that  he  is  play- 
sense.  Yes,  there  are  stories  in  ing  a  part  in  guarding  that  fron- 
them  thar  hills!  And  records  in  tier  of  freedom  which  is  the  pas- 
thc  Town  Hall  and  library,  and  sidn  of  every  good  reporter. 
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What  Happened 
to  Meat  Prices? 


k'/b' 


The  year-end  report  of  the  U.  S.  Bureau  of  Labor  Sta¬ 
tistics  makes  mighty  good  reading  for  people  who  like 
meat,  and  that  means  about  everybody. 

It  shows  that  as  of  December  30,  average  wholesale 
meat  prices  were  20%  lower  than  the  levels  of  August  19 
— the  high  point  of  the  year. 

While  declines  at  retail  aren’t  the  same  for  all  grades  and 
cuts,  by  watching  for  specials  you  can  get  more  mileage 
for  your  meat  money  than  you  could  a  short  while  back. 
This  is  especially  true  if  you  will  remember  that  there  is 
a  lot  of  good  meat  around  besides  center  cut  pork  chops 
...  or  fancy  steaks  from  top  grades  of  beef. 

What’s  the  reason  for  lower  meat  prices?  The  answer 
is  simple — greater  meat  production — more  livestock  came 
to  market  during  this  period. 

Meat  prices  follow  the  age-old  law  of  supply  and  de¬ 
mand  .  .  .  how  much  meat  there  is,  how  many  people 
want  it,  and  how  much  they  have  to  spend  for  it. 


Did  you.  know  . . .  that  there  are  more  than  4,000  indi¬ 
vidual  meat  packing  companies  in  the  United  States . . .  that 
they  compete  with  each  other  daily  both  for  the  meat 
animals  and  for  customers  .  .  .  that  this  two-way  compie- 
tition  (plus  modem,  mass- production  methods  and  full 
use  of  by-products)  brings  your  meat  to  you  at  a  lower 
service  cost  between  farm  and  table  than  almost  any  other  foodi 


AMERICAN  MEAT  INSTITUTE 

Headquarters,  Chicago  •  Members  throughout  the  U.  S. 


40c  Home  Delivery 
Price  Recommended 


By  David  E.  Young 

Boston — The  problem  of  boost¬ 
ing  circulation  rates  was  upper¬ 
most  in  the  minds  of  New  Eng¬ 
land  Circulation  Managers  last 
week  as  they  met  here  for  their 
annual  meeting. 

While  most  of  the  newspapers 
represented  at  the  meeting  are  at 
a-  30c-a-week  home -delivery  rate, 
several  circulators  suggested  a 
jump  to  40c  be  considered.  They 
pointed  out  that  most  papers 
should  have  moved  up  to  the  35c 
rate  some  time  ago. 

During  the  discussion  of  rate 
increases,  it  appeared  that  some 
papers  favor  a  premium,  payable 
to  the  boy  or  motor-route  carrier. 

In  a  discussion  of  renewal  and 
new  business  for  morning  papers, 
without  the  use  of  salesmen, 
Frank  Heinrich  of  the  Burlington 
<Vt.)  Free  Press  suggested  it  is 
becoming  necessary  to  use  one  or 
more  “pay  as  you  go”  plans.  He 
explained  that  his  paper  offers  the 
paper  at  a  yearly  rate,  with  a  de¬ 
posit  and  regular  monthly  pay¬ 
ments  following  until  the  full 
price  is  met.  He  also  explained 
the  “Farm  Plan”  that  has  met 
with  success  in  the  middle  western 
sections  of  the  country.  Under 
this  plan,  a  paper  is  mailed  six 
days  a  week  with  personal  Sunday 
delivery  and  collection. 

Litter  Problems  Solved 

The  problem  of  litters  of  paper, 
wire  and  trash  at  “drop  corners” 
apparently  has  met  with  partial 
solution.  One  paper  delivers  to 
the  boy’s  home,  thus  keeping  litter 
at  a  minimum.  Others  police  their 
drop  corners.  Another  reported 
that  district  men  take  the  wire 
off  bundles  and  substitute  a  cheap 
twine  when  making  drops.  Sev¬ 
eral  said  they  have  suits  pending 
against  them  as  a  result  of  people 
tripping  in  the  debris. 

Most  members  attending  the 
meetings  felt  that  carrier  trips  as 
prizes  are  becoming  too  expen¬ 
sive.  Some  also  felt  that,  because 
a  few  boys  must  sell  the  bulk  of 
increases  in  order  to  win,  others 
become  discouraged  and  don’t 
try.  George  Clark  of  the  Hart¬ 
ford  (Conn.)  Courant  reported 
that  18  boys  won  a  recent  contest 
in  his  paper  that  took  them  to 
Washington  for  the  Inaugural.  He 
figured  a  cost  per  increase  of  $2. 

Many  of  the  circulation  men 
reported  that  press  times  have 
been  changed  to  an  earlier  hour 
without  any  serious  loss  of  news 
content.  Several  members  said 
earlier  press  times,  with  earlier 
home  delivery,  gave  the  customer 
a  chance  to  better  read  the  paper 
before  evening  TV  programs  and 
the  dinner  hour  interfered. 

In  answer  to  the  editor’s  com¬ 
plaint  about  lowering  the  news 


value  of  the  paper,  one  man  re¬ 
ported  receiving  1,100  complaints 
one  day  when  all  advertising  was 
left  out  of  the  paper,  indicating 
that  readers  were  not  solely  con¬ 
cerned  with  news. 

‘Missed  Copy’  Service 

While  dealing  with  carrier  prob¬ 
lems,  the  meeting  debated  the  best 
solution  to  the  “missed  copy” 
problem.  Some  members  reported 
an  arrangement  with  taxi  com¬ 
panies  who  carry  four  or  five 
copies  of  the  paper  in  each  cab. 
Through  radio-telephone,  the  cabs 
are  able  to  deliver  missed  copies 
quickly.  Another  method,  adopt¬ 
ed  by  at  least  one  New  England 
paper,  has  the  boy  himself  deliv¬ 
ering  missed  copies;  even  if  he  has 
to  go  down  to  the  store  and  buy 
an  extra  copy  to  do  so.  In  one 
city,  it  was  explained  that  a  mo¬ 
torcycle  company  has  agreed  to 
make  missed  copy  deliveries  at  35c 
a  stop,  when  a  taxi  firm  had  been 
charging  50c  a  stop. 

Most  members  agreed  that  mail 
subscriptions  must  be  accepted  in 
carrier  territory.  They  feel  that 
the  customer  has  a  right  to  that 
type  of  service  even  if  it  is  slower. 

Frank  Heinrich,  whose  paper  is 
in  a  rural  market  area  of  Ver¬ 
mont.  explained  the  unique  prob¬ 
lem  faced  by  his  department.  He 
said  that  the  old  post  office  had 
become  such  a  meeting  place  for 
everyone  in  the  small  towns  that 
they  hate  to  give  up  the  social  op¬ 
portunities  offered  by  a  common 
meeting  place.  He  said  that  many 
people  in  one  community  in  his 
area  are  opposing  foot  delivery  of 
mail,  which  would  bring  them  a 
paper  sooner,  because  it  deprived 
them  of  the  custom  of  going  to 
the  post  office. 

H.  Phelps  Gates,  circulation 
manager  of  the  Christian  Science 
Monitor,  discussed  a  recent  trip 
through  Europe  and  occupied  Ger¬ 
many,  where  he  was  able  to  make 
comparisons  between  the  press  of 
Russian -controlled  Germany  and 
the  Allied  zones. 

Mr.  Gates  said  people  traveling 
in  both  Zones  comment  on  the 
easy-to-understand  information  in 
the  Russian  press  because  it  is 
written  in  language  that  every 
person  can  understand.  On  the 
other  hand,  the  Western  Zone 
papers  have  widely  diversified 
ideas,  expressed  in  many  different 
ways. 

‘Easy  Reading’  Advocated 

Speaking  on  an  “easy  reading” 
idea  developed  by  the  Vocational 
committee  of  ICMA,  Mr.  Gates 
pointed  out  that  most  newspapers 
pay  too  little  attention  to  the  read¬ 
ing  level  of  their  own  product. 
In  suggesting  that  mass  -  reading 
material  should  be  at  a  seventh 


OLD  AND  NEW  OFFICERS  of  the  New  England  Association  of 
Circulation  Managers  pose  during  their  annual  meeting  in  Boston; 
Left  to  right,  Geoi^e  F.  Clark,  president,  of  the  Hartford  (Conn.) 
Courant;  Frank  Heinrich,  immediate  past  president,  of  the  Burlington 
(Vt.)  Free  Press;  Guy  W.  Mercereau,  secretary-treasurer  for  the  11th 
term,  of  the  Christian  Science  Monitor;  and  Frank  Georghgan,  first 
vicepresident,  of  the  Quincy  (Mass.)  Patriot  Ledger.  Not  in  the  picture 
is  Manuel  Berman,  second  vicepresident,  of  the  Worcester  (Mass.) 
T  elegram-Gazette. 


grade  level,  he  refuted  the  charge 
that  writing  at  that  level  tends  to  2  AsSOcicxtGS  tO  Buy 
standards”  of  the  Emery  Odell's  Stock 

'^‘Reading  levels  are  not  intelli- 

gence  levels,”  he  declared,  citing  the  late  Emery 

the  Bible,  the  Gettysburg  Address  publisher  of  the  Evening 

and  the  DeclaraUon  of  Independ-  J"”"-  8°  '"‘o  f 

ence  as  examples  of  easy  reading.  Clare  Hospital. 

Saul  Menick,  a  representative  Under  an  agr^ment  made  last 
of  the  Treasury  Department,  Sav-  year  his  majority  stock  holdings 
ings  Bond  Division,  urged  circu-  >"  Monroe  Evening  Tiiiks 

lators  to  adopt  a  Thrift  Savings  Company  will  be  purchased  y 
Program  for  their  carrierboys.  Edmund  C.  Hamilton,  associate 
Some  circulation  people  present  at  Publisher  and  editor,  and  Miss 
the  meeting  outlined  their  own  Lena  Conrad,  business  manager 
plan  which  included  savings  treasurer  on  an  equal  basis 
through  purchase  of  savings 

stampl  In  most  cases,  the  com-  To  each  Mr  0^11  wi  led  $5,000. 
pany  furnished  some  of  the  pur-  bequests  to  Times 

chase  price  of  the  bond,  terming  employes.  ^  ^  ^ 

it^an  investment  in  holding  car-  Syndicat  D’Oeuv- 

Mr.  Menick  thanked  the  group  S°ciales  Ltee  which  operate 

for  the  work  of  39  New  England  Droit,  only  French  languay 

daily  papers  who  participated,  newspay^r  in  Ontario,  ^ 

through  12,774  boys,  in  the  distri-  Purchased  Lu  Frontiere,  of  Rou^ 
bution  of  828,400  bond  leaflets  0“^  which  is  published  twice 
last  October  on  Newspaperboy  *  *  * 

^During  a  discussion,  several  S’ 

members  suggested  that  it  is  break-  of  the  Chicago  (IIU 

ing  a  hard  and  fast  rule  to  allow  Daily  News  until  beginning  av7 

the  boys  to  insert  a  leaflet  in  duty  in  1951,  h^  acquired 

papers.  They  believed  that,  after  3-^^  *  .y*^J  *  ®  Clinton  (N.  Y.) 

continual  pounding  on  the  subject  Coimcr  from  Stanley  A.  and  Nora 

in  order  to  keep  leaflets  out,  it  Kuisley. 

breaks  down  morale  to  allow  even  _  ,  _  ^ 

this  one  to  be  inserted.  BrOOks,  Jr.,  BrentOIl, 

First  prize  in  the  association’s  Heads  Alabama  Group 

SrE/orSasn"  Bikm.noh.m  Ala.-A  3I-ye.. 

Times  for  publicizing  the  com-  Navy  veteran,  Wdliam  E 

munity  activities  of  newspaper- 

boys.  The  Hartford  (Conn.)  "T 

Times  won  second  award  for  its  of  the  Alabama  Press  Ass^iation. 
scholarship  program  and  the  Hart-  Ho™ady,  ed- 

ford  Courant  t^k  third  award  for  ‘h®  Talladega  News.  Mr. 

trim  Brooks  IS  a  son  of  William  E 

carrier  trips.  ^  ^  publisher  of  the 

1-,  ■  Brewton  weekly  and  a  past  presi- 

Drops  Sunday  Edition  dent  of  the  Association. 

Coos  Bay,  Ore. — ^The  Coos  Bay  Steele  McGrew,  Alabama 
Times  has  returned  to  publication  Courier,  Athens,  is  new  first  vice- 

of  six  days  weekly  with  no  Sun-  president,  and  George  Watson, 

day.  For  a  brief  period  the  Sat-  Shades  Valley  Sun,  Birmingham, 
urVy  edition  was  dropped  and  a  second  vicepresident.  E.  B.  (Jack) 
Sunday  edition  added,  including  Beisner  was  named  field  secretary 

and  treasurer. 
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Waters  Wins 
Shaffer  Award 
For  News  Story 


Fire  Wrecks  Plant 
After  Hot  Story 


__  ^  Omaha,  Neb. — ^The  Jan.  12  is- 

FOr  News  Storv  weekly  Hooper  Senti- 

*  nel  featured  a  story  on  the  town’s 
Albuquerque.  N.  M.  — Carter  j,jg  45  years  ago. 

Waid.  editor  and  co-publisher  of  Publisher  Maurice  Payne  com- 1 
the  Helen  News  -  Bulletin,  was  pieted  the  press  run,  got  the  pa- j 
elected  president  of  the  New  Mex-  pgr  in  the  mail  and  went  to  lunch, 
ico  Press  Association  at  the  an-  when  he  returned,  he  was  faced 
nual  convention  here  Jan.  23-24.  another  fire  story.  The  plant 

He  succeeds  Orville  J.  Priestly,  ablaze. 

Las  Cruces  Sun  News.  jhe  press  dropped  part  way  in- 

Other  officers  elected  are;  to  the  basement. 

Charles  Fischer.  Clovis  News  Publication  will  continue 
Journal,  first  vicepresident,  and  through  a  helping  hand  from  the 
Ed  Guthman,  Springer  Tribune,  Scribner  Rustler. 
second  vicepresident.  Keen  Raf- 
ferty,  head  of  the  department  of  .1  /-•  |> 

journalism  at  the  University  of  Wortil  v/CirOlinCI 
New  Mexico,  was  re  -  appointed  Staffers  Get  Awards 
secretary-manager.  Chapel  Hill,  N.  C.  —  Awards 

Raymond  F.  Waters,  Hobbs  in  the  annual  contest  sponsored 
News-Sun,  received  the  E.  H.  Shaf-  by  the  North  Carolina  Press  As- 
fer  award  for  the  best  news  story  sociation  were  announced  here  last 
of  1952.  The  award  for  the  best  week,  as  follows; 
feature  went  to  Mary  Muses,  Al-  Spot  reporting — First  prize  and 
hiquerque  Journal.  Shaffer  awards.  $50  won  by  Jay  Jenkins,  Raleigh 
of  $100  each,  also  went  to  Mrs.  News  and  Observer:  second  place 
Alice  B.  Morgan,  El  Defensor  and  and  $25  won  by  Woodrow  Price, 
the  Roundup  at  Socorro,  for  the  Raleigh  News  and  Observer;  third 
best  editorial.  place  and  $15  won  by  Robert  H. 

Community  Service  Fowler,  Greensboro  Daily  News; 


More  Linage 
/^for  YOU 


SS%  of  stores  carrying  work  clothes 
say  they  are  expanding  that  depart- 
ment  in  1953. 


best  editorial.  place  and  $15  won  by  Robert  H. 

Community  Service  Fowler,  Greensboro  Daily  News; 

The  Arte.sia  Advocate  received  Fourth  place  and  $10  won  by  Bar- 
a  certificate  of  merit  for  outstand-  ron  Mrlls,  Winston-Salem  Journal. 


ing  community  service.  The  Raton 

Range  and  the  I^s  Cruces  Sun  "1°"  by  Chester  S. 

News  received  honorable  men-  Davis,  Winston-Salem  Journal  and 
(jop,;  Sentinel;  third  place  and  $15,  Wil- 

The  S.  W.  Papert  awards  for  T.  Polk,  Greensboro  Daily  ^ 

the  best  display  ads  went  to  the  News;  fourth  place  and  $10,  James  I 
Portales  Daily  News  and  the  Jal  F.  Rush,  Winston-Salem  Jour- 


Record. 

The  Carlsbad  Current  -  Argus 


Photography — First  prize.  $50. 


was  presented  with  the  A.  E.  Hein-  "'O"  tiy  Jim  Wommack,  Greens- 
sohn  trophy  for  having  the  best  Daily  News;  second  place, , 

typography.  Frank  Jones,  Winston-Salem 

Pictures  published  in  the  Albii-  place,  $15,  Carl  A., 

querque  Journal  took  all  three  Wiegold,  Winston-Salem  Journal, 
awards  in  the  feature  division,  the  fourth  place,  $10,  Cletis  Peacock, 
cameramen  being  Bill  Lasker  and  Greensboro  Daily  News. 


Dickies  dealers  recognize  the  advan¬ 
tages  of  tying- in  with  this  nationally 
advertised  line.  Dealers  pay  100%  of 
such  space  cost. 

We  are  offering  mats  to  dealers  NOW 
to  tie  in  with  Dickies  two-color  half- 
page  in  LIFE  Feb.  23  issue  out  Feb.  19. 


To  Look  TRIM 


George  Kew  studio. 


Editorial — First  prize,  $50.  won 


A  photograph  run  in  the  Hobbs  I’V  Spencer  Murphy,  Salisbury  i 
Daily  News-Sun,  and  taken  by  Favf;  second  place,  $25,  William 
Jim  Rawls.  won  first  in  the  news  Polk.  Greensboro  Daily  News; 
division.  place,  $15.  J.  P.  Huskins, 

During  a  public  panel  discus-  Statesville  Daily  Record;  fourth 
sion.  Dr.  Howard  McMurray.  place,  $10,  Floyd  Henley,  Greens- 
head  of  the  department  of  govern-  Record. 

ment  at  the  University  of  New  "  j 

Mexico,  charged  the  nation's  news-  Mrs.  Gain's  TaX  Case 
papers  were  a  “one-party  press”  T„etice  Dent 

m  coverage  of  the  1952  Presiden-  lO  justice  L>epi. 

tial  campaign.  He  said  news  fa-  Jackson,  Miss.— The  feder^  tax 
vorable  to  Democrats  was  played  troubles  of  Mrs.  Mary  D.  Cain, 
down  and  that  favoring  Republi-  niilitant  editor  of  the  weekly  5Hm- 
cans  was  played  up  I'^'^c  been  placed  in  the 

State  Sen.  Calvin  Horn,  a  Re-  hands  of  the  Department  of  J^- 
publican  member  of  the  panel,  said  Enochs,  director  of  in- 

the  press  was  “very  fair”  to  him  fcrnal  revenue  in  Mississippi,  said, 
in  the  last  election.  He  criticized  Cam  has  refused  to  pay 

newspapers  for  not  “digging  deep-  *42.87,  plus  interest,  in  social  se¬ 
er”  into  many  stories,  but  softened  curity  taxes  on  grounds  it  is  un- 
his  statement  by  saying  that  he  American  and  unconstitutional, 
believed  that  many  reporters  are  " 


''  on  or  off 
the  Job.. 


overworked. 

Dr.  Stuart  Adler,  Albuquerque, 


3-Week  Vacations 

The  American  Newspaper  Guild 


said  he  thought  the  press  “sensa-  reported  this  week  that  179  out  of 
tionalized”  stories  about  medical  202  contracts  now  in  force  pro¬ 
discoveries,  and  he  criticized  pa-  vide  for  three-week  vacations  with 
tent  medicine  advertising.  pay. 

editor  &  PUB  LIS  HER  for  January  31,  1953 


SEE  YOUR  Dickies  dealers  now 


They  have  the  mat  or  can  get  it  from  us  quickly.  If 
you  don’t  know  your  DickioS  dealers,  write  us  today. 

Williamson-Dickie  Mfg.  Company 

509  West  Vickery  —  Fort  Worth  1,  Texas 
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SYNDICATES 


Victor  Lasky  Directs 
Spadea  Text  Features 

By  Erwin  Knoll 


an  opportunity  to  comment  occa¬ 
sionally  on  timely  topics  for  news¬ 
paper  readers. 

As  soon  as  “For  the  Record” 
is  under  way,  Mr.  Lasky  hopes 
to  launch  “a  new  kind  of  off-the- 
record  information  column”  under 

his  own  byline.  He  is  leaving  r' 

.  u  •  f  ycl.  George  McManus  assured  W 

shortly  on  a  brief  trip  to  Europe  > . .  ^  . 


Jiggs'  Creator 
70,  Proves  He's 
Not  Dead  Yet 

Los  Angeles  —  “I’m  not  dead 


Sp\oea  Syndicate.  Inc.,  which 
up  to  now  has  been  primarily 
concerned  with  distributing  Amer¬ 
ican  Designer 
Patterns  and 
other  fashion 
features,  is  enter¬ 
ing  the  editorial 
and  general  fea¬ 
ture  field.  James 
V.  Spadea,  pres¬ 
ident.  announced 
this  week. 

Victor  Lasky, 
author  and  news¬ 
paperman,  has 
been  appointed  Lasky 


ten  by  a  group  of  about  25 
“name”  writers  on  a  rotating 
basis.  Each  contributor  will  do 
one  or  two  columns  a  month.  The 
column  will  be  issued  for  three- 
a-week  release  at  first,  with  in- 


and  Asia  to  line  up  stringers  to 
supply  “inside”  information  for 
the  column.  It  will  be  released  in 
May  or  June. 

Brogan  Tours  World, 

Leaves  Trail  of  Contracts 

Currently  on  view  in  the  New 


crease  to  five  weekly  columns  York  offices  of  King  Features 


contemplated. 

Among  regular  contributors  to 
“For  the  Record”  will  be  James 
Michener.  author  of  “Tales  of  the 
South  Pacific”  and  “Return  to 
Paradise”;  William  L.  White,  edi¬ 
tor  of  the  Emporia  ( Kan. )  Ga¬ 
zette  and  author  of  “They  Were 
Expendable"  and  “Report  on  the 
Russians”;  John  Dalv.  radio  and 


editor-in-chief  of  the  syndicate’s  television  newscaster  and  master 

newly-formed  editorial  division,  of  ceremonies;  Budd  Schul- 

and  will  devise  new  text  features,  berg,  author  of  “The  Disen- 

In  addition,  the  syndicate  will  con-  chanted”  and  “What  Makes  Sam- 

sider  new  cartoon  features,  etc.  my  Run”;  Lawrence  Spivak  of 


Syndicate  is  a  full-color  cartoon 
depicting  John 
A.  Brogan.  Jr., 
foreign  sales  di¬ 
rector  for  KFS. 

I  n  te  rnational 
News  Service 
and  International 
News  Photos,  as 
a  knight  in  full 
armor,  sword  un¬ 
sheathed,  with 
the  slain  dragons 
of  newspaper 
sale.s  resistance 


Brogan 


friends  with  whom  he  observed 
his  70th  birthday  here  Jan.  26. 

But  the  party  tendered  him  b\ 
his  collaborator-arti.st,  Zeke  Zek- 
ley,  was  a  real  surprise,  he  told 
Editor  &  Publisher.  When  the 
creator  of  Jiggs  and  Maggie  en¬ 
tered  the  portals  of  the  home  of 
Mr.  and  Mrs.  Zekley,  he  found 
Mayor  Fletcher  Bowron  as  door¬ 
man,  Sheriff  Eugene  Biscaliiez  a< 
iiuide.  and  flashlight  bulbs  signal¬ 
ing  in  salute. 

After  partaking  of  enough 
corned  beef  and  cabbage  to  regain 
his  equilibrium,  Mr.  McManus 
sought  to  express  his  appreciation 
for  the  festive  party. 

“This  talk  of  mine  reminds  of 
the  fellow  who  tried  to  tell  a 
funny  story  to  his  physician.  The 
doctor  charged  him  for  a  visit." 
Mr.  McManu.s  confessed. 

Three  Jimmies  There 
Three  famous  Jimmies  of  newv 


ferent”  text  features  which  will 
not  duplicate  material  now 
offered  by  the  larger  syndicates. 
The  first  of  these,  a  column  called 
“For  the  Record,”  is  already  in 


Milt  Gross  and  Christy  Walsh. 

The  man  who  went  from  the 
New  York  World  to  the  New 
York  American  in  1910  and  de¬ 
veloped  a  strip  first  known  as 
“Their  Only  Child”  into  a  daih 


Mr.  Lasky,  36,  is  a  former  staff  the  televised  “Meet  the  Press”  lying  prostrate  at  his  feet.  And  the  paper  cartooning  —  Swinnerion. 
writer  for  the  New  York  World-  program;  Harry  Hansen,  editor  of  cartoon  isn’t  kidding;  Mr.  Brogan,  Murphy  and  Hatlo — immediately 

Telepram  and  Sun  and  the  Chi-  “The  World  Almanac”;  Gene  recently  returned  from  a  ten-week  suggested  a  halt  to  speech-makine. 

ciifto  (III.)  Sun,  and  was  a  corres-  Fowler,  veteran  reporter  and  •rip  around  the  world,  apparently  The  gift  presentations  which  fol- 
pondent  with  the  European  edi-  author  of  “Good  Night.  Sweet  '^1^1  more  signed  contracts  than  lowed  included  a  plaque  from  the 

tions  of  Stars  and  Stripes  during  Prince,”  “Timberline”  and  "Beau  Travelers  Cheques  behind.  assembled  guests.  The  signatures 

World  War  II.  He  is  co-author  of  James”;  Ed  Hunter,  author  of  The  trip,  which  started  out  in-  included  those  of  David  Hearsl. 
the  best-selling  book,  “Seeds  of  “Brainwasfling  in  China”;  Eugene  riocently  enough  as  a  visit  to  his  publisher,  Los  Angeles  Herald  and 
Treason,”  and  author  of  “The  l.yons.  former  United  Press  cor-  recently-married  .son  in  Germany,  Express:  Morgan  Howard,  Heare 
Hoaxters."  an  anti-Communist  respondent  in  Moscow  and  author  "'ound  up  by  taking  Mr.  Brogan  to  Consolidated  Corp.;  Warden 
documentarv  film  to  be  released  of  “Assignment  in  Utopia.”  “The  Pakistan,  Hong  Kong  and  Japan.  Woolard,  Los  Angeles  Examiner 
shortly.  Red  Decade”  and  “David  Sar-  He  spent  the  most  time  in  the  lat- 

Mr.  Lasky's  aim,  he  told  E&P,  noff”;  Cleveland  Amory,  author  came  away  with  an  exclu- 

is  to  develop  four  or  five  “dif-  of  “The  Last  Resorts”  and  “The  sive  i  n  t  e  r  v  i  e  w  with  Premier 

Proper  Bostonians”;  Mr.  Lasky.  •  o^'luda.  to  whom  he  talked  about 
and  others.  freedom  of  the  press,  and  with 

The  contributors  will  be  given  great  reside t  for  the  ingenuity  of  -  - ^  -  -  _ 

full  freedom  of  expression.  Mr.  highly  competitive  Japanese  and  Sunday  comic  estimated  to 

Lasky  said,  and  will  choose  their  newspapers.  have  grossed  him  more  than  $12.- 

preparation  and  will  be  issued  for  own  topics.  The  feature’s  aim  is  was  the  |)()(),()0()  is  reticent  in  expounding 

first  release  March  2.  to  give  writers  who  have  no  time  -snbject  of  feature  stories  in  many  theories  today. 

"For  the  Record”  will  be  writ-  to  write  daily  newspaper  columns  newspapers  an^d  newspaner  trade  Mp.  McManus  has  seen  the 

— - — ^ — - - — ■  Dublications.  The  Ahendzeitung  of  comic  strip  emerge  from  a  Sunday 

Munich  described  him  as  a  man  (q  a  daily  feature,  from  a  novelty 

who  “really  has  no  time  to  take  a  to  a  newspaper  must.  He  declineil 

vacation— in  contrast  to  many  who  to  predict  the  next  step  in  the 

only  think  they  have  no  time.”  evolution  which  has  seen  comedy 

The  paper  also  told  its  German  change  to  action  strip,  but  Mr, 

!  readers  that  “he  looks  jii.st  exactly  /ekiey  ventured  an  answer; 
as  one  imagines  a  successful  .^mer-  “|t  seem.s  that  the  cycle  is  aboui 

ican  businessman  should:  tall,  rounded  out  now  and  that  the  gag 

I  well-dres.sed,  with  a  rosy  com-  comedy  strip  is  returning  to  fa- 

'  olexion,  a  friendly  smile  and  an  *1  vor.”  declared  the  man  who  has 
I  Like  Ike’  button.” 

You  and  your  child 

I))  Marcia  Vi'inn ...  a  former  Chicago  Tribune  correspondent.  Lone  Ranger  ’  marks  his 

and  now  the  mother  of  two  small  children.  W  riting  authoritatively  week.  The  newspaper  strip^  drawn  Syndicate  Comic  Magazine 

on  temper  tantrums,  thumb  sucking,  feeding,  everyday  problems  Charles  Flanders  and  written  e'xpamJed  ^C^aTto^^^ 

...she  gives  latest  aids  based  on  pediatrics,  psychology,  and  ,ures  Syndicate,  is  15  years  old.  Powers  Unit  of  the  State  pepart- 
,  .  TT  •  1  *  ♦  *  ment  s  International  Press  Service, 

psychiatry.  Her  twice  a  week  feature,  illustrated  with  Constance 

.  ^  Howard  Senenken,  author  of  the  ♦  ♦  ♦ 

Bannister  photos,  gets  and  holds  readers!  For  proofs  and  "Winning  Contract”  column  for  Congressional  Quarterly  News 

prices,  phone,  wire,  or  write.  Mollie  Slott.  Manager. .  .Associated  Newspapers,  recently  Features  this  week  mailed  its  505- 

led  the  American  team  to  victory  page  1952  Almanac  to  newspapers. 
,  __  in  the  annual  World  Champion-  The  Almanac  summarizes  the  year 

CJtiea^O  ship  Contract  Bridge  Match.  Third  in  Congress  and  includes  bio- 

BulMtnv.  JVfu- Ynrk  championship  in  a  row  for  Mr.  graphical  material  on  new  Sen- 

Trlhuitf  Tnirvr.  t'hifatia  Schenken.  ators. 
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Babies  are  people  .  .  . 

small-scale  models,  yvith  the  preferences  and 
prejudices  of  other  folks.  For  success,  their  parents 
need  patience,  tact,  information,  wisdom,  and  wit 
. . .  get  practical  pointers  in 


assisted  Mr.  McManus  since  1934 

*  *  * 

Phil  Brady,  editor  and  adver¬ 
tising  manager  of  the  United  Fea- 


Syndieate 
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METROPOLITAN  Sunday  Newspapers'  Promotion  Manager  Bill 
Spierer  (left)  receives  the  National  Visual  Presentation  Association's 
award  from  Sidney  Ediund,  NVPA  president,  for  Metro's  sound  film, 
“Metro  Sunday  Comics  Means  Business."  The  plaque  was  presented 
as  part  of  the  association's  first  annual  awards  program  during  a 
meeting  of  the  Sales  Executives  Cluh  of  New  York. 


NAEA  Emphasis 
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tended  for  top  level  selling  to  au¬ 
tomobile  companies.  The  present¬ 
ation  was  hailed  as  one  of  the 
finest  the  Bureau  has  assembled. 

Supplementing  it  is  a  joint  proj¬ 
ect.  sponsored  by  NAEA,  AANR 
and  the  Bureau,  in  the  form  of  a 
presentation  for  newspapers  to 
use  at  the  local  level  with  auto¬ 
mobile  dealers.  The  local  pre¬ 
sentation,  which  has  been  avail¬ 
able  to  newspapers  for  several 
months,  has  not  been  as  widely 
used  as  it  should  be,  according  to 
Clark  H.  Stevens.  Sawyer-Fergu- 
son-Walker  Co.,  representing  the 
Detroit  chapter  of  AANR. 

Mr.  Stevens  hit  hard  at  the  lack 
of  use  of  the  automotive  present¬ 
ation  on  the  part  of  newspapers. 
He  showed  how  dealers  are  ask¬ 
ing  for  radio  and  television,  over¬ 
looking  the  local  newspaper. 
Where  the  presentation  has  been 
used,  he  said,  results  have  been 
most  effective. 

Edward  H.  Burgeson,  director 
of  the  Bureau's  retail  department, 
said  “there's  going  to  be  a  whale 
of  a  lot  more  business  to  be  got¬ 
ten,”  but  he  warned  such  business 
“is  going  to  be  a  whale  of  a  lot 
harder  to  get.” 

“More  people,  more  money, 
more  wants  and  needs  spell  more 
opportunity  to  sell  retail  advertis¬ 
ing  in  1953,”  he  said.  “There  are 
challenges  to  meet  before  these 
potentials  can  be  fully  realized.” 

“Radio,  hurt  badly  by  TV  and 
fighting  for  its  very  existence,  will 
be  slugging  harder  than  ever  for 
retail  advertising  dollars,"  he  said. 

“Television,  too,  is  another 
challenge  to  newspapers’  selling 
efforts  at  the  retail  level."  he  con¬ 
tinued. 

2  Best  Prospects 

He  named  two  types  of  ac¬ 
counts  as  the  best  prospects  for 
newspapers  ( 1 )  non  -  advertisers, 
the  inactive  ones,  the  service  clas¬ 
sifications,  the  little  stores  off  the 
beaten  path;  (2)  regular  accounts 
which  use  newspapers  regularly, 
but  never  take  their  “advertising 
medicine”  in  large  enough  doses 
to  find  out  what  newspaper  adver¬ 
tising  can  really  do  for  them. 

“The  real  problem  and  the  real 
opportunity  for  more  linage  is 
that  of  helping  each  salesman  on 
your  staff  organize  his  time  and 
sales,  sales  arguments  so  as  to 
make  his  efforts  more  productive 
for  himself  and  for  you.”  said 
Mr.  Burgeson. 

N.AEA  members  took  consider¬ 
able  interest  in  a  talk  by  William 
S.  Sadler,  Jr.,  personnel  manage 
ment  counsel,  who  told  them 
what  to  look  for  in  an  advertising 
salesman.  Mr.  Sadler  said  there 
are  two  types  of  successful  sales- 
men:  (1)  aggressive,  resourceful 
individual;  (2)  intelligent  plug- 
ger.  who  gives  careful  attention 
to  little  details.  He  suggested  that 
in  selecting  a  salesman,  the  adver¬ 


tising  manager  determine  the  ap¬ 
plicant’s  selling  interest,  including 
factors  of  personal  drive,  social 
lubrication  and  emotional  control. 

Wilson  Condict.  St.  Louis 
(Mo.)  Glohe-DenuKrut.  chairman 
of  the  NAEA-AAAA  committee, 
said  advertising  agencies  are  se¬ 
rious  about  newspapers  establish¬ 
ing  only  two  rate  change  dates, 
namely  Jan.  1  and  July  I.  He  also 
warned  that  rate  increases  “from 
here  on  out  must  be  thoroughly 
justifiable.”  He  added  that  AAAA 
members  are  anxious  for  further 
standardization  on  the  matter  of 
column  widths,  invoice  forms, 
etc.,  in  the  newspaper  field. 

NAEA,  through  its  committee 
on  schools  and  colleges,  has  pro¬ 
duced  a  new  book,  entitled  “ca¬ 
reers  in  newspaper  advertising.” 
Russell  E.  Scofield.  Lexington 
( Ky. )  Herald  -  Leader,  presented 
the  book  to  the  membership.  He 
urged  that  newspaper  admen  see 
to  it  that  the  book  is  distributed 
to  high  school  and  college  stu¬ 
dents  as  a  means  of  interesting 
them  in  newspaper  advertising  ca¬ 
reers. 

M.  F.  Batterton.  general  man¬ 
ager.  Illinois  Daily  Newspaper 
Markets,  said  that  merchandising 
ideas  will  sell  more  space  than 
circulation  figures  ever  can. 

John  B.  McLaughlin,  advertis¬ 
ing  and  sales  promotion  manager 
of  Kraft  Foods  Co.,  said  newspa¬ 
per  advertising  can  be  of  great 
service  to  the  inexpert  shopper 
who  stands  before  four  kinds  of 
apples  wondering  which  to  select 
for  pie.  In  doing  a  basic  job  of 
selling,  he  said  advertising  “must 
more  than  ever  before  fit  itself 
into  tre  daily  lives  of  people.” 

Mr.  Knott  was  named  president 
to  succeed  Herbert  G.  Wyman, 


Pittsburgh  (Pa.)  Post-Gazette, 
who  presided  at  the  convention. 
Donald  M.  Bernard,  Washington 
( D.  C. )  Post,  was  advanced  to 
first  vicepresident.  Wilson  Con¬ 
dict,  St.  Louis  (Mo.)  Globe- 
Democrat,  was  elected  second 
vicepresident.  Robert  C.  Pace. 
Danville,  111.,  was  re-named  sec¬ 
retary-treasurer. 

New  directors  are  James  J. 
Burnett.  Binghamton  (N.  Y. ) 
Press,  chairman  of  the  NAEA  ex¬ 
hibits  committee;  Grant  Stone, 
Cleveland  (Ohio)  Press;  Wayne 
Henly,  Lubbmk  (Tex.)  Ava¬ 
lanche  Journal;  and  Charles  C. 
Fenn,  London  (Ont.)  Free  Press. 

Monday  evening  NAEA  was 
host  to  more  than  200  Chicago 
advertiser  and  agency  executives 
at  a  reception  and  dinner.  More 
than  1,000  were  in  attendance. 

At  the  Wednesday  breakfast. 
Lou  Heindel  of  Madison  (Wis. ) 
Newspapers  presented  Herb  Wy¬ 
man  with  a  silver  tray  for  the 
membership  in  appreciation  for 
his  work  as  president. 

NAEA  membership  stands  at 
an  all-time  high  of  1,061. 

■ 

Directors  Named 
On  Hamilton  Daily 

Hamilton,  Ohio  —  Floyd  A. 
Brown,  circulation  director  of  the 
Hamilton  Journal-News,  was  re¬ 
cently  elected  to  second  vicepresi¬ 
dent  of  the  Journal  Publishing 
Co.,  headed  by  Mrs.  Homer  Gard, 
widow  of  the  late  publisher,  as 
president  and  publisher. 

Charles  E.  Brown,  advertising 
director,  was  named  a  director 
and  secretary  of  the  board.  New 
members  of  the  board  are  Clin¬ 
ton  L.  Gebhart,  Edwin  B.  Pierce, 
and  Richard  A.  Connelly. 


Shorter  Stories 
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raw  in  verbiage  to  be  printed  in 
our  paper.  Most  papers  don’t 
have  space  for  stories  on  the  mer¬ 
its  of  this  or  that  actress  as  re¬ 
gards  her  bosom  or  lack  of  same. 
Our  readers  are  not  so  infatuated 
with  such  subjects  as  wire  services 
seem  to  think  they  are.” 

“We’re  hungry  for  news  of  the 
Elsenhower  ai^ministration.” 

“Your  telegraphic  tabloids  are 
superb.” 

"The  report  is  heavy  enough. 
Anything  to  lighten  it  is  welcome.” 

“Give  us  more  news  about  TV 
and  radio,  instead  of  so  much  on 
movies.  They're  competitive  but 
news,  too." 

“More  personal  features  on  big- 
name  people.” 

“Give  us  Washington  protection 
on  local  news.” 

"Less  iffy  doctor  stories  about 
things  like  artery  trouble.  If  you 
get  a  story  explaining  why  and 
how  a  mind-body  wrecks  its  arte¬ 
ries  or  any  other  organic  function 
and  how  it  may  repair  them.  I’ll 
go  for  that.” 

“Hollywood  divorces  and  mar¬ 
riages  we  ignore  completely,  as  we 
do  murders  and  such.  We  didn’t 
even  print  the  story  of  the  sex 
change  from  Denmark.” 

“The  housewife  doesn’t  read 
about  career  women.” 

LAST  ADD  .  .  .  newspaper 
editors,  please  note: 

On  the  subject  of  emphasis.  Re¬ 
gional  News  got  a  runaway  vote 
in  the  radio  poll.  More,  more, 
and  more,  cried  482;  while  only  12 
checked  off  "less”  and  84  indi¬ 
cated  they  are  satisfied. 

■ 

Victory  Over  Secrecy 
Weighed  for  Award 

Waukesha,  Wis. — Mrs.  Joseph¬ 
ine  H.  Youmans,  publisher  of  the 
Waukesha  Freeman,  said  this  week 
she  has  been  invited  to  submit  her 
paper’s  record  of  breaking  t  h  e 
secrecy  policy  of  the  sherifTs  office 
for  consideration  in  the  Pulitzer 
, Awards. 

The  Freeman's  crusade  was  in¬ 
strumental  in  building  up  public 
sentiment  to  an  extent  which 
cauved  the  defeat  of  Sheriff  Mar¬ 
tin  Fromm  in  the  primary  elec¬ 
tion. 

■ 

Ordered  to  Bargain 

Washington  —  The  National 
Labor  Relations  Board  has  or¬ 
dered  the  Boston  Herald-Traveler 
Corp.  to  bargain  with  the  Guild 
for  all  employes  in  the  editorial, 
commercial,  advertising,  and 
building  maintenance  departments. 
■ 

314-Page  Edition 

New  Ori  eans  —  The  Jan.  25 
edition  of  the  Times  -  Picayune 
New  Orleans  States,  a  special 
“Deep  South  Progress  Edition,” 
totaled  314  pages. 

bl 
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RADIO  AND  TELEVISION 

Just  Call  Me  Monitor, 
Here*s  Monday  News 


By  Jerry  Walker 

AXNOUNCEMEST:  The  Pen 
and  Pencil  Club  will  hold  a  meet- 
inf;  all  day  Sunday  in  the  cramped 
TV  lounge  at  the  southwest  cor¬ 
ner  of  the  City  Room. 

Once  upon  a  time  in  our  news¬ 
paper  experience  Sunday  was  a 
day  of  comparative  rest  for  every¬ 
one  in  the  News  Room  except  the 
city  editor  and  the  police  reporter. 
Upon  them  fell  the  immutable 
responsibility  of  producing  the 
“lead”  story  for  Page  One  in  Mon¬ 
day  morning’s  paper  by  rounding 
up  all  the  automobile  accidents 
reported  in  a  50-mile  zone  ...  or 
100  miles  when  necessary. 

The  man-in-the-slot  just  count¬ 
ed  on  this  story  as  routine.  He 
already  would  have  in  hand  the 
second  “lead”  which  the  Capitol 
man  had  gotten  out  of  the  way 
on  Saturday,  after  the  Sunday  re¬ 
writes.  Those  were  the  days  when 
a  governor  named  .\1  Smith,  with¬ 
out  benefit  of  a  many-headed  pub¬ 
licity  corps,  had  sized  up  the  pre¬ 
dicament  of  the  Monday  Morning 
newspaper  and  had  set  out  to  cap¬ 
italize  on  it  by  providing  a  “hot” 
story  from  the  state  government 
on  a  day  when  it  had  little  compe¬ 
tition. 

Shades  of  .\lfred  E..'  Some  of 
the  best  stories  out  of  Washington 
are  making  Monday  morning 
headlines  today.  It's  a  new  de¬ 
velopment  of  an  old  trick  and 
television’s  cashing  in.  Radio’s 
doing  it,  too,  but  in  lesser  degree. 

What  Bigwigs  .Are  Saying 

Take  the  New  York  Times  for 
Monday,  Jan.  26,  as  a  case  in 
point.  All  of  five  radio  or  TV 
news  and  interview  shows  present¬ 
ed  on  Sunday  provided  newsy 
quotes.  Reporters  must  have  had 
a  busy  day  monitoring  their  sets. 

What  Senator  Estes  Kefauver 
had  to  say  about  the  nomination 
of  Charles  E.  Wilson  as  Secretary 
of  Defense  came  from  him,  via 
the  CBS  show,  “Man  of  the 
Week.” 

Former  President  Truman’s 
praise  for  General  Eisenhower’s 
trip  to  Korea  originated  in  quotes 
by  Bryson  Rash,  .ABC  White 
House  correspondent,  on  “All  Star 
News.” 

Want  to  know  what  Senator 
Joe  McCarthy  was  saying  about 
fellow  travelers  in  the  new  State 
Department  setup?  You  could 
read  all  about  it  in  quotations 
from  his  remarks  on  NBC’s  “Meet 
the  Press.” 

As  for  the  lifting  of  the  tax 
burden  by  the  Eisenhower  Ad¬ 
ministration,  a  reporter  picked  up 
comment  made  by  Senator  Harry 


F.  Byrd  in  a  taped  Gannett 
News  Service  interview,  “Capital 
Memo.” 

And  then  there  was  Jim  Hag- 
erty’s  explanation  of  proposed  TV 
talks  by  the  President,  as  quoted 
from  the  filmed  CBS  show,  “State 
of  the  Union.” 

It’s  a  case  of  television  and 
radio  keeping  the  reporters  so 
tied  down  to  their  receivers  that 
maybe  they  won’t  be  able  to  make 
the  rounds  and  get  firsthand  stuff. 
The  situation  isn’t  going  to  im¬ 
prove,  editors  might  as  well  know. 

Mutual  has  added  “Answer  for 
Americans,”  a  Sunday  night  radio 
forum  featuring  people  who  are 
closely  identified  with  the  Wash¬ 
ington  scene  today. 

And  it’s  “for  sure”  newspapers 
won’t  be  able  to  overlook  Alben 
Barkley’s  “Meet  the  Veep”  com¬ 
ment  on  NBC-TV  at  the  Sunday 
supper  hour — nicely  timed  (5:30 
EST)  for  Monday’s  copy  deadline. 

Getting  Down  to  Business 

Rack  up  three  more  TV  station 
grants  for  newspaper-affiliated  ap¬ 
plicants:  VHP  6  for  Wichita  Falls 
(Tex.)  Television,  Inc.,  in  which 
a  large  interest  is  owned  by  Times 
Publishing  Company.  Houston 
Harte  and  Eva  Mae  Hanks;  and 
VHP  5  for  Frontier  Broadcasting 
Co.,  a  Cheyenne  (Wyo.)  News- 
paf>ers  enterprise;  and  Ch.  6  for 
Bell  Publishing  Co.,  in  Temple, 
Tex.  *  *  * 

John  A.  Kennedy,  onetime  own¬ 
er  of  the  San  Diego  (Calif.)  Jour¬ 
nal,  has  announced  sale  of  KFMB- 
TV  and  KFMB  (Kennedy  Broad¬ 
casting  Co.)  for  a  total  considera¬ 
tion  of  $3,125,000,  subject  to  FCC 
approval,  to  Jack  Wrather,  Texas 
oil  man,  and  Helen  .Alvarez,  co¬ 
owner  with  Wrather  of  Tulsa’s 
KOTV.  Blackburn-Hamilton  Co. 
was  the  broker. 

*  «  * 

Broadcasting  Yearbook  figures 
that  U.  S.  radio  stations  and  net¬ 
works  sold  $464,439,000  worth  of 
time  in  1952,  an  increase  of  near¬ 
ly  $8,000,000  over  1951.  Local 
volume  was  $229,847,000.  Aver¬ 
age  station  time  sales  were  $194,- 
244. 

]|e  «  jfi 

The  FCC  denied  a  joint  petition 
by  "Srush-Moore  Newspapers,  Inc., 
and  Stark  Broadcasting  Corp., 
both  applicants  for  UHF-TV 
Channel  29  in  Canton,  Ohio,  in 
which  they  sought  to  have  the 
one-year  waiting  period  of  the 
television  rules  waived  and  an¬ 
other  channel  assigned  to  Canton. 
Hearings  are  set  for  Feb.  18  on 
the  pending  applications. 


Fireside  Report 

Harrisburgh,  Pa. — John  Scot- 
zin,  reporter  for  the  Harris¬ 
burg  Evening  News,  covered 
the  Eisenhower  Inauguration 
without  leaving  home  when  his 
doctor  cancelled  the  Washing¬ 
ton  assignment  because  of  a 
throat  ailment. 

Parked  in  front  of  his  TV 
set,  with  paper  and  pencil,  the 
reporter  took  notes  and  wrote 
his  own  unique  Inaugural  story 
from  the  fireside. 

The  FCC  granted  consent  for 
the  Washington  (D.  C.)  Post  Co. 
to  acquire  control  of  radio  stations 
WMBR,  WMBR-FM  and  tele¬ 
vision  station  WMBR-TV,  oper¬ 
ated  by  the  Florida  Broadcasting 
Co.,  Jacksonville,  for  a  considera¬ 
tion  of  $2,470,000. 

«  V  <■ 

Another  FCC  ruling  will  pit 
Hearst  Radio.  Iik.  against  the 
Board  of  Education  in  oral  argu¬ 
ment  Feb.  16  over  a  conflict  in  ap¬ 
plication  for  Channel  10  in  Mil¬ 
waukee,  Wis. 

License  Tax  Ruling 

continued  from  page  12 

sion  in  Grosjean  v.  American 
Press  Co. 

“In  this  case,”  Justice  Griffin 
wrote,  “a  gross  receipt  tax  was 
imposed  upon  advertisements  in 
newspapers  with  a  circulation  of 
more  than  20,000.  The  court  held 
it  was  a  calculated  and  deliberate 
device  in  the  guise  of  a  tax  to 
limit  the  circulation,  and  held  it 
unconstitutional.” 

License  taxes  similar  to  the  one 
in  Corona  have  been  upheld  by 
the  courts  as  not  in  violation  of 
the  constitutional  guarantee  of 
freedom  of  the  press.  Justice  Grif¬ 
fin’s  opinion  continued.  He  re¬ 
cited  the  decision  of  the  Supreme 
Court  of  South  Carolina  in  1888 
which  sustained  the  conviction  of 
a  person  who  was  charged  with 
publishing  a  newspaper  without 
having  first  procured  a  license. 

“We  cannot  see,”  said  the  South 
Carolina  court,  “that  a  tax  on  the 
business  of  publishing  a  newspa¬ 
per  is  any  more  an  abridgment  of 
the  liberty  of  the  press  than  a  tax 
on  the  office,  type,  and  other  ma¬ 
terial  used  in  the  business.” 

Justice  Griffin  continued: 

“In  City  of  Norfolk  v.  Norfolk 
Landmark  Publishing  Co.,  28  S.  E. 
959,  95  Va.  564  (S.  Ct.  of  App., 
Va.  1898),  the  court  had  before 
it  a  municipal  ordinance  imposing 
a  business  license  tax  upon  every 
person  engaged  in  the  publication 
of  a  newspaper.  The  amount  of 
the  tax  was  not  stated.  The  court 
held  the  ordinance  valid,  not  an 
abridgment  of  the  freedom  of  the 
press,  and  said,  at  page  960: 

“  The  guaranties  of  the  consti¬ 
tution  and  bill  of  rights  in  favor 


of  the  freedom  of  the  press,  free¬ 
dom  of  speech,  and  personal  liber¬ 
ty,  were  never  intended  to  restna 
the  right  of  taxation  for  the  sup¬ 
port  of  the  government.  If  these 
guaranties  did  restrict  the  power 
of  taxation,  the  government  would 
soon  be  insolvent,  and  powerless 
to  furnish  the  protection  claimed.’ 

“In  Giragi  v.  Moore,  64  P.  2d 
819  (S.  Ct.  Ariz.),  appeal  dis¬ 
missed  in  57  S.  Ct.  946,  301  U.S. 
670,  plaintiffs  -brought  suit  for 
declaratory  relief  as  to  the  .Ari¬ 
zona  Excise  Revenue  .Act  of 
1935,  and  challenged  the  consti¬ 
tutionality  of  the  act  upon  the 
grounds  here  mentioned.  ,  The 
court  held  that  the  tax  was  a  gen¬ 
eral  sales  tax  law  levying  a  one 
per  cent  tax  upon  the  sales  or 
gross  income  of  practically  every 
business  or  concern  engaged  in 
selling  merchandise  or  services  in 
the  State  of  Arizona,  including 
newspaper  publications.  The  court 
held  the  act  constitutional  and  the 
tax  valid. 

“In  Associated  Press  v.  National 
Labor  Relations  Board,  57  S.  Ct. 
650,  301  U.S.  103  (1937)  the 
court  said,  at  page  656:  ‘The  busi¬ 
ness  of  the  Associated  Press  is  not 
immune  from  regulation  because 
it  is  an  agency  of  the  press.  The 
publisher  of  a  newspaper  has  no 
special  immunity  from  the  appli¬ 
cation  of  general  laws  .  .  .  Like 
others  he  must  pay  equitable  and 
non-discriminatory  taxes.’ 

“In  Tampa  Times  Co.  v.  City  of 
Tampa,  supra,  an  ordinance  im¬ 
posed  an  annual  business  license 
tax  upon  newspapers,  magazines 
and  other  periodicals  or  publica¬ 
tions,  based  upon  gross  receipts, 
with  a  minimum  tax  of  $10  per 
annum  upon  receipts  from  all 
sales  and  advertising,  both  whole¬ 
sale  and  retail.  The  tax  applied 
equally  to  all  lines  of  business. 
There  was  no  claim  that  the  ordi¬ 
nance  was  arbitrary  or  harsh  in 
nature.  There  the  court  held  that 
the  ordinance  was  one  for  revenue: 
that  the  question  was  one  of 
whether  or  not  a  newspaper  was 
immune  from  the  burden  of  taxa¬ 
tion  to  maintain  government;  and 
declared  that  it  had  no  knowledge 
of  any  case  where  a  newspaper 
had  been  held  immune  from  all 
forms  of  taxation. 

“The  court  stated  that  a  tax  in 
any  form  is  a  burden,  yet  that 
alone  does  not  impair  freedom  of 
the  press  any  more  than  an  ad 
valorem  tax  will  destroy  freedom 
of  speech.  On  appeal  to  the  Su¬ 
preme  Court  of  the  United  States, 
the  action  was  dismissed  for  want 
of  a  substantial  Federal  question. 

“We  conclude  that  a  nondis- 
criminatory  tax,  levied  upon  the 
doing  of  business,  for  the  sole  pur¬ 
pose  of  maintaining  the  municipal 
government,  without  whose  munic¬ 
ipal  services  and  protection  the 
press  could  neither  exist  nor  func¬ 
tion,  must  be  sustained  as  being 
within  the  purview  and  necessary 
implications  of  the  Constitution 
and  its  amendments.” 
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News*  Social  Impact 
Told  in  Book  on  Editing 

By  Proi.  Roscoe  EUard 

Graduate  School  oi  Journalism.  Columbia  University.  N.  Y. 


NEWiS  EDlTlNt;  AND  DISPLAY,  by 
f^rlfs  H.  Brown,  New  York:  Har- 
l«r  and  Brothers.  457  pp.  $5. 

OxiE  Reichler  has  done  as 
much  in  editing  the  Yonkers  (N. 
Y.)  Herald  Statesman  as  three 
good  men  could  expect  to  do  in 
prying  news  out  of  city  govern¬ 
ment  and  making  readers  see  it 
as  part  of  their  daily  lives.  The 
other  day  at  Columbia  University 
he  batted  out  a  sizzler  on  “to¬ 
morrow’s  news  writing”  that  took 
a  dozen  graduate  journalism  stu¬ 
dents  clear  over  the  fence  after 
h 

“You  bright  young  men  coming 
into  the  business  ought  to  create 
a  better  way  to  write  leads  and 
organize  stories.”  he  challenged. 

That  did  it.  For  Oxie  knows 
his  business  and  he  has  a  gift  for 
inspiring  others  to  work  at  his 
ideas.  He  implied  that  these 
youngsters  with  an  oyster  of  a 
news  world  to  open  should  stomp 
on  it  and  come  up  with  a  bright 
new  pearl.  For  a  month  I  had 
some  weird  writing  on  my  hands 
—and  a  couple  of  refreshingly 
workable  approaches. 

1  have  an  idea  that  straight¬ 
away  leads  and  logically  decreas¬ 
ing  -  importance  structure  should 
come  fast  and  smoothly  from  a 
reporter’s  typewriter  before  he 
creates  new  patterns.  But  it  does- 
not  hurt  to  say  something  specific 
and  graphic  in  the  first  line  about 
the  most  interesting  feature,  even 
if  it  takes  more  than  12  words. 
As  one  reads  stories  across  the 
country  one  wonders  if  the  trick 
wouldn’t  be  novel  to  more  be¬ 
ginners  than  we  like  to  think. 

Charles  H.  Brown  of  Pennsyl¬ 
vania  State  College  gets  at  it 
neatly  and  workably  in  this  book. 
He  quotes  the  lead  of  an  unimag¬ 
inative  police  reporter  who  turned 
in  this: 

"Arthur  T.  Andrews,  38,  of 
2400  Maple  avenue,  was  fined 
$20  in  police  court  yesterday  for 
failure  to  yield  the  right  of  way. 
His  automobile  was  involved  in  a 
collision  with  a  car  driven  by  Wil¬ 
bur  P.  Roberts,  42,  of  2301  Tenth 
street. 

"Andrews  told  Police  Judge 
Thomas  O’Brien  that  his  car  had 
stalled  at  an  intersection.  Neither 
driver  was  hurt.  Baked  beans 
which  Roberts  was  carrying  to  a 
picnic  .  . 

Here  is  one  way  that  might 
have  been  written  so  readers  who 
didn’t  know  Andrews  would  read 
it: 

"Open  pans  of  baked  beans  for 


a  picnic  convinced  Police  Judge 
Thomas  O’Brien  yesterday  that 
Wilbur  P.  Roberts  had  been  driv¬ 
ing  carefully. 

“  7  had  to,’  Roberts  testified  in 
police  court.  7  was  carrying  five 
pans  of  baked  beans  to  a  picnic.’ 

“Roberts,  42,  of  2301  Tenth 
street,  was  involved  in  a  collision 
with  a  car  driven  by  Arthur  T. 
Andrews,  38,  of  2400  Maple  ave¬ 
nue.  Neither  driver  was  hurt,  but 
baked  beans  were  plastered  over 
the  inside  of  Roberts'  cur. 

“Andrews  was  fined  $20  for 
failure  to  yield  the  right  of  way. 
He  told  Judge  O’Brien  his  car  had 
stalled  at  the  intersection.’’  .... 

There  probably  are  no  rules  for 
writing,  except  accuracy  and  clar¬ 
ity;  only  principles.  Yet  no  ex¬ 
treme  of  a  principle  is  good 
either.  The  old  clothesline  lead 
that  hung  every  major  article  of 
the  wash  on  the  first  sentence 
brought  this  sort  of  lumbering 
ominbus  to  the  lead,  even  in 
“carefully  edited”  metropolitan 
dailies,  quoted  by  Mr.  Brown: 

"The  Mark  Hopkins  Centenary 
at  Williams  College  ended  today 
with  a  colorful  academic  proces¬ 
sion,  the  award  of  nine  honorary 
degrees,  and  an  address  by  Pres¬ 
ident  Tyler  Dennett  in  which  he 
announced  bequests  totalling 
$2,400,000  from  Samuel  Hopkins, 
New  York  cotton  merchant  and 
cousin  of  Mark  Hopkins,  who 
died  in  New  York  City  in  June.’’ 

«  »  * 

Mr.  Brown  suggests  three  ways 
to  avoid  the  cumbersome,  over¬ 
laden  lead.  He  then  cites  the 
other  extreme  of  the  newly  fa¬ 
shionable  12-to  fifteen-word  lead: 

“Mrs.  Emma  Dobbeljak.  a  na¬ 
tive  of  the  United  States,  went  on 
trial  today.” 

“Politics  had  a  different  look 
in  Congress  today.” 

Those  leads  are  short  all  right, 
but  they  don’t  say  anything.  Not 
every  short  sentence  tells  as  much 
as  Robert  J.  Casey’s  graphic  6- 
word  first  sentence  for  the  Chi¬ 
cago  Daily  News  the  day  after 
exploding  gas  mains  killed  Texas 
children:  ‘‘They  buried  a  genera¬ 
tion  here  today.” 

Or  the  Associated  Press's  firit 
sentence  on  Warren  G.  Harding’s 
burial  at  Marion:  “Harding  of 
Ohio  came  home  today.” 

*  *  * 

Yet  periods  are  beautiful 
things  when  they  end  a  statement 
that  says  something.  One  even¬ 
ing  Bob  Crowley  of  the  AP  in 
Washington  looked  at  facts  a  re¬ 
porter  had  telephoned  in  about 


the  celebration  for  General  Jona-  1 
than  M.  Wainright.  Crowley  i 
turned  to  his  typewriter  and 
wrote:  1 

"The  country’s  capital  heaped  | 
a  conqueror’s  honors  today  on  a  I 
gaunt,  gray  general  who  had  lost  j 
a  battle.”  Then  Bob’s  eyes  stared  j 
at  the  blank  paper.  He  ripped  ! 
the  sheet  out,  tossed  it  across  the 
desk  to  Bill  Mobley,  his  assistant, 
and  grinned: 

“I’ve  got  a  start,”  he  said,  “but 
I  can’t  seem  to  get  a  good  ending  I 
on  that  first  sentence.”  Mobley 
looked  at  it.  handed  it  back,  and 
remarked:  “Why  don’t  you  end  it 
with  a  period?” 

Crowley  did.  and  editors  all 
over  the  country  greeted  the  crisp, 
2-line  lead  as  one  of  the  best  in 
many  a  day.  Periods  are  beau¬ 
tiful  things. 

#  ♦  <1 

Mr.  Brown  lists  both  diificul-  ; 
ties  and  advantages  in  handling 
tape  copy  from  teletypesetters.  I 
His  chapter  on  the  handling  of 
press  association  news  on  the 
copydesk  is  particularly  full,  spe¬ 
cific,  and  uptodate.  His  chapter 
on  newspaper  makeup  brings 
tersely  together  the  widely  accep¬ 
ted  principles  of  achieving  pleas¬ 
ing  contrast  with  Roman  and 
Italic  type,  with  faces  of  different 
weight;  reasons  for  and  ways  of 
avoiding  the  wrong  kind  of  tomb¬ 
stoning,  of  bumping  heads,  and 
of  questions  of  lost  readership 
through  jumps. 

“News  Editing  and  Display” 
makes  a  specific,  practical  contri¬ 
bution  to  a  field  in  which  several 
good  books  already  have  been 
produced.  Mr.  Brown  brings  pub¬ 
lished  matter  on  copyediting  and 
design  up  to  date,  and  he  dis¬ 
cusses  reader-interest  and  social 
impact  with  maturity  and  practic¬ 
ality. 

His  own  writing  is  readable,  his 
illustrations  illuminating.  His 
book  is  thoroughly  teachable  for 
university  students  and  it  should 
prove  quickly  usable  and  dis¬ 
tinctly  helpful  to  both  beginning 
writers  for  its  stylistic  hints  and 
to  beginning  rim-men  for  its  con¬ 
crete  knowhow. 

■ 

Philharmonic  Concerts 
Arranged  ior  Pupils 

Providence.  R.  1. — Nearly  9,- 
000  school  children  will  hear  from 
special  concerts  by  the  Rhode  Is¬ 
land  Philharmonic  Orchestra  in  a 
program  sponsored  by  the  Provi¬ 
dence  Journal  Company,  starting 
Friday,  Feb.  13. 

Students  will  be  asked  to  pay 
25  cents  each  to  attend  the  con¬ 
certs.  This  will  pay  for  about  half 
the  cost,  the  other  half  being  sup¬ 
plied  by  the  newspaper. 

■ 

On  G-Doy  Schedule 

Bastrop,  La.  —  The  Bastrop 
Daily  Enterprise  this  week  went 
from  a  five-day  publication  to  six 
days.  The  Enterprise  will  publish 
every  day  except  Sunday. 


It’s  the  Place 
For  YOUR 
MEDIA  STORY 
in  ’53 . . . 

The  1953  “Survey  of  Buying  Pow¬ 
er”  is  heading  for  all-time  highs  in 
advertising  and  circulation  ...  as 
well  as  readership. 

These  gains  reflect  the  current 
temper  of  sales  and  advertising 
executives:  the  buyer’s  market  has 
gone;  they  must  get  back  to  strong 
competitive  selling  this  year. 

They  must  increase  promotion  in 
i  their  regular  markets  .  .  .  and  re- 
i  examine  those  whose  potentials 
mushroomed  in  the  past  decade — 
especially  as  possible  replacements 
for  older  markets  where  sales  of 
big-ticket,  long-life  products  are 
near  the  saturation  point. 

Thfe  means  more  advertising  in 
I  local  media — newspapers. 

For  up-to-date  information  on 
local  markets,  national  advertisers 
and  advertising  agencies  will  turn 
to  the  "Survey’’ — basic  reference 
and  guide  for  every  worthwhile 
organization  from  the  U.  S.  De¬ 
partment  of  Commerce  to  local 
Community  Chests.  And  that  of 
course  includes  companies  account¬ 
ing  for  94%  of  our  national  ad¬ 
vertising  ...  as  well  as  leading 
advertising  agencies. 

The  1953  "Survey  of  Buying  Pow¬ 
er”  will  be  a  dominant  factor  in 
the  allocation  of  more  than  a 
Billion  Dollars  of  national  adver¬ 
tising.  It  will  carry  your  market 
story.  It’s  the  place  for  your  media 
story  during  ’5?  (and  part  of  ’54). 

Closing  date  for  reservations  in  the 
state-county-city  section  is  Febru¬ 
ary  16.  But  why  not  send  your 
reservation  in  now — for  priority 
in  position. 

More  newspapers  advertise  in 
“Sales  Management”  than  in  any 
other  magazine  in  the  sales  and 
advertising  fields. 

SALES 

MANAGEMENT 

3M  Feartk  Avcbm,  New  York,  N.  T. 
333  N.  Mickigaa  Aveaae,  Ckicofo  1,  111. 
15  East  dc  la  Gaerra,  P.  0.  Box  419, 
Saata  Barkara.  Calif. 
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52-CitY  Papers 
Close  '52  with 
1.1  Ad  Gain 

Big  gains  in  automotive  and 
classified  linage  helped  newspapers 
in  the  52-city  report  of  Media 
Records  to  close  out  1952  with 
a  1.1  per  cent  increa.se  in  total 
advertising  over  1951. 

General  linage  was  off  nearly 
5  per  cent  for  the  year.  Classified 
had  a  substantial  6  per  cent  in¬ 
crease  while  Department  Store 
linage  just  about  held  its  own  with 
1951  figures  for  a  99.2  rating. 
.•\utomotive's  34.9  per  cent  boost 
in  December  pulled  that  classifica¬ 
tion  out  of  the  depths  and  gave 
it  a  year's  rating  of  97.7  as  com¬ 
pared  with  1951. 

The  city-by-city  figures  for  De¬ 
cember  follow: 

AKRON,  OHIO 

1953  1952 

Beacon  Journal-e.  2.399.298  2,1.57,146 
{Beacon  Joumal-S.  84.5.833  818,123 

Grand  Total .  3,24.5,131  2,97.5,269 

{  Includes  P.VRALK,  25,39.5  lines. 
ALBANY,  N.  Y. 
Knickert>ocker- 

N'eves-e .  1,295.709  1,186,794 

Times  TTnion-m.  .  .  .  979,142  801,S17 

*Times  T'nion-S.  .  .  .  437,535  511,421 

Grand  Total .  2,712.386  2,500,0.52 

♦Includes  .\MEK1C.\N  WEEKLY, 
28,1.3.5  lines  and  COMIC  WEEKLY, 

29,942  lines. 

ALBUQUERQUE.  N.  M. 

Joumal-m .  1,0.5:1.799  86:1,938 

{toiirnal-S .  ,303,800  23.5,227 

Trilmne-e .  1,C26,331  8:19,169 

C.rand  Total  2,:i83.930  1,938,3.34 

{  Includes  P.VR.\I)E,  2.5.:19.5  lines. 

ANDERSON,  IND. 

Bulletin-e .  99:1,829  868,4.33 

Herald-ni .  .580.278  479,029 

Heralds .  222.18.5  219,762 

Grand  Total .  1,796.292  1,567,224 

ATLANTA,  CA. 

Constitution-m .  1,293.540  1,007,601 

Joumal-e .  1  967.695  1,823,515 

Journal  and 

Constitutions  .  724,973  876,851 

Grand  Total .  3,986,208  3,707,967 

ATLANTIC  CITY.  N.  J. 

Press-ITnion  (see 

Note) .  8:16.798  . 

I’ress-S .  219,223  . 

C.rand  Total .  1,056,021  . 

N'ote:  Press  (in)  sold  in  (stiiihination 
with  Union  (e).  LinaKc  of  one  tslitioii 
Press  (in)  onlv,  is  shown. 

BALTIMORE,  MD. 

*.\niericau-S .  526,299  603..525 

News-Post-e .  1,489,516  1,. 5.57 ,619 

Sun-m .  1,160,639  1,098,056 

Suite .  2,109.345  2,0.54,308 

tSun-S .  I,032,2:i6  1,230,1.58 

Grand  Total .  6,318,035  6,.543,666 

*  Includes  .AMERICAN  WEEKLY, 
28,13.5  lines  and  COMIC  WEEKLY. 

29,942  lines. 

1  Includes  3Tns  WEEK,  43.319  lines. 

BAYONNE.  N.  J. 

■•'inies-e .  .5:17.629  .521,324 

BINGHAMTON,  N.  Y. 

Bress-e .  1.239,246  1,165,008 

Press-S .  246,177  297,856 

Siin-tn .  445,476  4.34,429 

Granil  Total .  1,9:10,899  1,897.293 

BOSTON,  MASS. 

-Ainerican-e .  689,063  703,726 

Record-Ill .  741,219  777,782 

♦.Advertiser-S .  240,052  340,936 

GIoi.e-e .  1,318.006  1,297,985 

Glohe-ni .  !HK),316  991,151 

Glohe-S .  816,7.39  916,1.39 

Herald-in .  1,215,8.56  1,248,995 

tllerald-S .  913,898  1,121.755 

Traveler-e .  1.884,855  1,847,730 

Post-m .  740,293  818,753 

§Post-S .  :104,312  429,423 

Grand  Total .  9.764,609  10,494,375 

*  Includes  AMERICAN  W'EEKLA’, 

28,135  lines  and  COMIC  WEEKLY 

29,942  lines. 

1  Includes  THIS  WEEK,  43.319  lines. 

{  Includes  PARADE.  25  395  lines. 


Newspaper  Linage — 52  Cities 

(Compiled  by  E  &  P  from  Media  Records  measurements) 


1952 

1951 

‘  f  of 

E&P 

Linage 

Linage 

1951 

Index 

Total  Advertising 

Decemlier . 

•219,79.8,035 

21 4,040, 8'29 

102  7 

103.7 

Xovember . 

2.34,S73,.354 

230,083,351 

102. 1 

107.0 

Year  to  Date 

2,.505,393,224 

2,478,403,039 

101  1 

Display 

Deceiiilter ... 

174,235,305 

171,043,044 

101  .9 

101.0 

November. .  . 

182,474,325 

182,303,073 

KKl.l 

100.3 

Year  to  Date 

1,8,87,881,239 

1 .890,449,323 

99.5 

Classified 

December . 

45,5<V2,070 

42,997,785 

KMi.O 

111.2 

Xoveinlter. .  .  . 

52,399,029 

47,779.078 

109.7 

112  7 

Year  to  Date 

017,511,985 

58'2,013.710 

1(H).  1 

Retail 

December . 

138,332,438 

13(>.914,875 

101 .0 

103.4 

November . 

134,980,5.85 

1.35,858, 1-29 

99.4 

108.4 

Year  to  Date  . 

1,399,041, .308 

1,389,029.004 

100  7 

Department  Store 

December . 

52,028,093 

.52,744,042 

98 . 0 

105.7 

November . 

.53,930,127 

.53,.541,12.3 

1(H). 7 

1(«».7 

Year  to  Date.  . 

.533,0<)‘2,808 

538,0.50.399 

99  2 

General 

December . 

24,.5(K),102 

•25,043,940 

97.9. 

95.0 

November . 

34,.359,305 

34,510,077 

99.0 

99.8 

Year  to  Date . 

.349,131,402 

3ti0,f>00,.584 

95.2 

Automotive 

December . 

8,, 840,7.80 

0,558,003 

134.9 

98.3 

November . 

10,734,294 

9,518,703 

112.8 

100 . 5 

Year  to  Date .  . 

107,424,208 

109,990,228 

97.7 

Financial 

Decemlter . 

2„549,985 

2..52.5..500 

101  .0 

113  0 

November . 

2,400,141 

2,410,704 

99  3 

109.3 

Year  to  Date .  . 

32.284,'201 

30.1<)3..507 

107.0 

DULUTH, 

,  MINN. 

1953 

1»S2 

Herald-e  . 

880,188 

828,606 

Xews-Tribune-m  .  . 

575,964 

SSLCO 

News-T  rilnine-S. 

.399,827 

457362 

(trand  Total . 

1,855.979 

1.870,640 

EL  PASO, 

,  TEXAS 

Times-m  . 

1,'2P2,-271 

1.034,601 

5Ttfnes-S . 

517,310 

499,473 

Herald-l*ost-e . 

1,372.381 

1.159,436 

Grand  Total . 

.3,101.96-2 

2.693,51,1 

i  Includes  PARADE,  JS.Hn.’i  lines. 

ERIE, 

PA. 

Times-e  . 

1  .•249.0:i6 

1,172,744 

Timej*-S . 

■260.091 

297,541 

Grand  Total . 

1.. 509. 127 

1.470385 

EVANSVILLE,  IND. 

Courier-m . 

1,451,425 

1.258,893 

Pres.s-e . 

1.482.286 

1,276,965 

Courier  It  Press-S 

5.53,07:1 

502,755 

Grand  Total . 

3,486,781 

3,018,613 

FORT  WAYNE,  IND.  ' 

Journal  (*azette-ni. . 

86:1.287 

922,006 

§ Joumul  Gazette-S 

478,372 

.527,814 

News  Sentinel-e. . .  . 

1,557, .503 

1,485,427 

Grand  lotal . 

2,899.162 

2,935,247 

{  Includes  P.AR.ADE,  25,395  lines. 
FORT  WORTH,  TEXAS 


Star-Telegratn-m.  ..  819,689  741,299 


Star-Telegram-e. . . .  1,601,770  1,411,342 


Star-'!  elegram-S 
Press-e 


.559,.5:i0 

864,460 


642,682 

834,134 


Grand  Total .  .3,84.5,449  3,659,468 

FRESNO,  CALIF. 

Bee-e  .  1,277,144  1,243,347 

Bee-S .  419,491  473,614 


Grand  Total .  1,696,635  1,716,961 

GARY,  IND. 


Post- 1  rilmne-e .  1,531,148  1, .564, 184 

GLENS  FALLS,  N.  Y. 
Post-SUr-(see  Note)  730,515  664.617 

Note:  Post -Star  (m)  sold  in  comhiiu- 
tion  with  Times  (e).  Linage  of  one  edition. 
Post-Star  (m)  only,  is  given. 

GRAND  RAPIDS,  MICH. 

Press-e .  1,944,297  1,810,483 

HARRISBURG.  PA. 

Patriot -ni  .  1.308,113  1,204,742 

{Patriot-News-S  2.55,075  28O..509 


BUFFALO,  N.  Y. 

1953  1952 

Courier  Express-in.  996,914  928,248 

♦Courier  Exfiress-S  903,798  8.56,.346 

News-e .  2,414.898  2,095,374 


Grand  Total .  4.315,610  .3,879,!t68 

♦Includes  AMERICAN  WEEKLY, 

28,135  lines. 


Dispatch-e . 

liispatch-S  . 

Citizen-e . 

Citizen-S . 

Ohio  State  Jonmal-m 
Star-w . 


COLUMBUS,  OHIO 
1953 

1,6.31.845 
810. .586 
764  ,.551 
273.129 
706.4.38 
80,020 


1952 

1,614.9.53 
962,749 
736,847 
397,263 
61 1 ,086 
101,462 


(Vrand  Total .  1,. 56.3,188  1,48,5,241 

Note  :  News  (e)  carries  same  amount  of 
advertising  as  Patriot  (m). 

5  Includes  P.AR.ADE),  25,395  lines. 
HARTFORD,  CONN. 

Counint-m  .  8.59,14.5  7:17,417 

{Courant-S .  622.796  689,343 

Times-e .  1,896.682  1,663,439 


Grand  Total .  3,378,62:1  3,090,209 

{  Includes  PARADE,  25,395  lines. 
HOUSTON,  TEXAS 


CAMDEN,  N.  J. 

Courier-Post-e .  1,124.911  1,06.5,259 


CHARLOTTE,  N.  C. 

News-e .  1 .262 ,962 

Ooserver-m .  j, 380, 1 76 

tt>t)server-S .  .545,329 


Grand  Total .  3,188,467  2,915,414 

t  Includes  THIS  WEEK,  43,319  lines. 

CHICAGO,  ILL. 


Trilmne-m . 

T  rilmne-S . 

tDaily  News-e . 

Herald- Amcrican-c. . 
♦Hcrald-Amcrican-S 

Siin-Titnes-d . 

§.Sun-Times-S . 


Grand  Total .  7,820,.5.59  7,621,711 

♦Includes  AMERICAN  WEEKLA  , 

28.135  lines  and  COMK'  WEEKLY, 

29,942  lines. 

t  Includes  T  HIS  WEEK,  43,319  lines. 

{  Includes  PAR  ADE,  25.;i9.5  line-. 


CINCINNATI,  OHIO 

linquirer-ni .  1,411,:125 

♦tEnquirer-S .  1,128,517 

Post-e .  1,4.5.5,700 

Times-Star-e .  1,420,781 


1,331,474 
1,229,403 
1,. 324 ,729 
1,4.34,703 


Grand  Total .  .5.416.:I2.3  .5,.320,:109 

♦Includes  AMERIC.AN  WEEKLY, 
28,135  lines. 

t  Includes  THIS  WEEK,  43,319  lines. 


CLEVELAND,  OHIO 

Plain  Dealer-m .  1,850,735  1,641,38.3 

♦tPIain  Dealer  s .  .  .  1,262..594  1,3:39,726 

News-e .  840.:141  799,827 

Pres.s-e .  2,2.34,920  2,060,2(M 


(■rami  Total . 

4. 266, .569 

4,424,360 

DALLAS, 

TEXAS 

News-ni . 

1,926..575 

l,80:j,281 

tNews-S . 

616.685 

706..547 

Time's  Herald-c.  .  . 

2.201 .944 

2,120,371 

Tillies  llerald-S  .  .  . 

6:i3.8;{9 

748,489 

Total . 

5,379.043 

5,387,688 

t  Includes  THIS  WEEK,  43,319  lines 

DAYTON,  OHIO 

Joumal-m  . 

1,426, .587 

1..356,988 

News-e . 

l,951,:i39 

1,891,504 

News-S . 

.5.50,5.37 

687,829 

(■rand  Total . 

.3.928,463 

3,936 ,.321 

DENVER 

,  COLO. 

Rocky  Mt.  News-tn. 

1,412,332 

1,162,947 

§Rocky  Mt.  News-S 

297,328 

251 .948 

i*ost*e . 

2,006.0.V) 

1,702,735 

Post-S . 

.598,527 

6.31,371 

( rranfl  Total . 

4,314.2:17 

3,749,001 

{  Includes  P.AR.ADE,  25,395  lines. 

DES  MOINES,  IOWA 

Register-in . 

604,. -{40 

.521, .524 

Tribune-e . 

873,786 

812,885 

tReKi>iter-S . 

445,081 

535,160 

(■rand  Total . 

1,9-23,207 

1,869, .569 

1  Includes  THIS  WEEK,  43,319  lines. 

DETROIT,  MICH. 

F  ree  l*rcss-m . 

1,371,95:1 

1,212,884 

§Free  Vress-S . 

401,186 

421,120 

News-e . 

2,176,802 

1,961.746 

tXews-S . 

848,588 

940,:i62 

Tiines-e  . 

1,303,225 

1,195,220 

*Times-S . 

403,497 

4.58.900 

Chroniele-e . 
Chronicle-S. 

Post-m . 

tPost-S  .  . 
i’ress-e . 


Joumal-n 

Joumal-S 

yews-Sen 

News-Sen 


_,462,216  2,182,804 
932,629  1.059.930 
1,621,012  1,.544.679 
610,196  711,844 

922.6:32  892,940 


Grand  Total .  6,188,590  .5,841,140 

♦Includes  .AMIvRIC.AN  WEEKLY, 
28,1.35  lines. 

t  Includes  THIS  W  liEK,  43,319  lines. 


Grand  Total .  6,.50,5,2.51  6,190.232 

♦Includes  AMERIC.AN  WEEKLY, 
28,135  lines  and  COMIC  WEEKLY, 
29,942  lines. 

t  Includes  THIS  WEEK,  43,319  lines, 

{  Includes  PARADE,  25,395  lines. 


Grand  Total. . . 


tiiand 


Arkansas 

i.Arkaitsa 


Grand  Total .  6,548,684  6,:i92,199 

t  Includes  THIS  WEEK.  43,319  lines. 
INDIANAPCLIS,  IND. 

News-e .  1.7.5.5,.5:3.5  1,677,531 

Star-m .  1.8CO,.567  1,745,005 

tStar-S .  818.755  970,644 

Times-e .  1,276,067  1,225,639 

}Times-S .  4.59.685  629.171 


Graml  Total .  6.1 10,609  6,247,990 

t  Includes  THIS  WEEK.  4.3,319  lines. 

{  Includes  P.AR.ADE,  25.395  lines. 
JACKSON,  MISS. 

Clarion  Le<Iger-m. . .  862,782  . 

Clarion  I.edger-S. . .  272,074  . 

Daily  News-e .  895,994  . 

Daily  News-S .  273,895  . 


('■rand 
{ Inclu 


Inilepent 

Indepem 

Piess-Te 

llndepci 

Press- 


('■ranil 
I  Incl 


N'ewsda 

Newsda 


Grand  ToUl .  2.:104.745  . 

JACKSONVILLE,  FLA. 

Times  Union-m _  1,468.9'28  1,422,995 

tTimes  Union-S. . . .  513,353  554,247 


r.ran( 


Eiamin 

•Exam 

Times- 

tTimes 

Herald 

N'ews-< 

News-t 

Mirror 


(Irar 

♦In< 

27,.396 

29.942 

tin 


Couric 

Coiirii 

Times 


Ora 


Conin 

^PI 

tCom 

.\pi 

Press. 


Gr. 

tli 


Kno 

\e 

N« 

with 

Reco 


Hera 

»Hei 

New 

tNe 


O 


C.rand  Total .  1,982,281  1.977.242 

t  Includes  THIS  WEEK,  43,319  lines. 
JERSEY  CITY,  N.  J. 

♦Jersey  Journal- 

South  End-e .  914,850  840,985 

♦Jersey  Journal — 

North  End-e .  956,143  876,478 


Graml  Total .  1 ,870.99.3  1 ,717,463 

♦  Includes  Part  Run  Advertising. 
JOHNSTOWN.  PA. 
Tribiine-Democrat-d  1, 224.1327  1,143,981 
KANSAS  CITY,  MISSOURI 

Star-e .  1,.588,.5.50  1,464,486 

Star-S .  715,811  1,010,079 

Times-m .  1,543,243  1,438,272 


3,847,604  3,912,837 
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KNOXVILLE,  TENN. 

1953 


Journal-Ill . 

Joumal-S . 

Ntws-Sentinel-e. _ 

News-Sentinet-S. _ 


(••rand  ToUl .  1 ,880,158  1 ,979,954 

LITTLE  ROCK.  ARK. 

\n;aii»as  Oazette-m  1,079,580  1,0-27.5;19 
lArkaa'ias  ('>azette-S  326,882  369,455 

('.rand  Total .  1,406,462  1.396,994 

I  Includes  PARADE,  25,395  lines. 

LONG  BEACH,  CALIF. 


NEW  HAVEN,  CONN 
1952  1953 

616,988  Joumal-Courier-m. .  408,674 

270.751  Register-e .  1,434  .'252 

766.813  Register-S .  478,847 


Grand  Total  2,321,773  2 

NEW  LONDON.  CONN. 
Uay-e .  872,970 


1953  1952 

408,674  391,819  Post-f'.azette-m 

1,434  .•2.52  1,365,402  Press-e . 

478,847  523,214  tPress-S . 

- - -  Siin-Telegraph  (e) 

2,321,773  2,280,435  *Sun-Telegraph-«. 


PITTSBURGH.  PA. 

1953 


SAN  FRANCISCO,  CALIF. 


1953  1952 

1,0.58,325  1,027,518  Chronicle  in 
1,. 547,662  1.. 545,362  tChronicle  S 
.591, .502  702,235  Kxaminer-ni 

981,615  1, (,'01.343  ♦Kxamincr-S  . 

452.959  615,726  Call-Bulletin-e . 


1,541,971  1.417,214 

596,500  691,220 


Independent-m .  1,238,993 

Independent-S .  . 

Prtss-Telegram-e. . .  1,412.819 

ilndependent 

Hres-s-Telegram-S.  471,360 


NEW  ORLEANS,  LA. 

Titnes-l’icayi'ne-m. .  2,255,514 

tTimes-Picayune  It 

SUtes-,S .  768,408 

Item^e .  1,003,253 

♦Item-S .  364,685 

States-e .  1,113,850 


('.ran.l  Total .  3,123.172  2.474.,56.5 

f  Includes  PAR.ADE,  25,395  lines, 

LONG  ISLAND,  N.  Y. 


,412.819  989,00<  Grand  Total .  5,505,710  5,555,448 

‘Includes  AMERIC.AN  WEEKLY, 
471,360  364,255  28,135  lines. 

^  ..irm  t  includes  THIS  WEEK,  43,319  lines. 


872,970  .  Granil  Total .  4,6.32,063  4,892,184 

*  Includes  AMERIC.AN  WEEKLY, 

:ANS,  la.  28,135  lines  and  COMIC  WEEKLY, 

2,255,514  2,160,162  29,942  lines. 

t  Includes  THIS  WEEK,  43,319  lines 
768,408  887,469  PORT!  and  drf 

^’^'6K5  '■■>70673  1,4.52,'297  1,232.'282  S< 

I  1  1  ias  746  ‘OeKoniao.S .  64.5,821  610,745  Gazette-m 

1,113,850  1,100,740  joumal-e .  1.340.201  1.160.315  . 

*an«7,n  4  44«  tJoumal-S .  390.835  426,858 


NEW  YORK,  N.  Y. 

.  1.825,681  1,763,159 


Vews<lay-Su(ToIfc-e. .  1,212,784  *1,040,792  Times-S. l’,5i2’,265  l',804’,435  New  Yorker-e . 

Vwsday-Na-ssau-e. .  1,676,909  1,514,428  Herald-Tribune-m . .  1,109,836  1,010,241  New\orker-.S . 


Grand  Total .  3,829.1.54  3,4.10,'200 

*  Includes  .AMERICAN  WEICKLY, 
26,5.51  lines. 

t  Includes  THIS  WEEK,  44,531  lines. 
POUGHKEEPSIE,  N.  Y. 


EEKLY,  Grand  3'otal .  5,391,201  5,172,773 

EEKLY.  ‘Includes  .AMERICAN  WEEKLY, 
27,396  lines  and  COMIC  WEEKLY, 
t  lines  29,942  lines. 

t  Includes  THLS  WEEK,  44,531  lines. 
1,232,282  SCHENECTADY,  N.  Y. 

610  745  flazette-m .  1,179,258  1.062,268 

1,160,.31.5  Union-Star-e .  1,010,547  992,347 

4^,858  ^  J.ISO.SOS  12,054,615 

3,4.'t0,200  SCRANTON,  PA. 

I'.I'.KLA  ,  Trilmiie-iii .  738,813  709,1'28 

IScrantoniaii-S .  423,645  470,072 

nines.  Tiraes-e .  1,312,907  1,'277,338 


C.rand  Total . 


- - -  tHerald-Tribune-S 

2,889,69.3  2,5.55,220  #News-m . 


LOS  ANGELES,  CALIF 


803..398  1,063,081 
1,779,074  1,917,852 

1,138,697  1,109,721 


Grand  Total .  1,071,841  1,023,184 

PROVIDENCE.  R.  I. 


Grand  Total .  2,475,365  2,456,,5.38 

i  Includes  P.AR.ADE,  25.395  lines. 
SEATTLE,  WASH. 

Post-Intelligencer-m  1,06.3,480  951,739 

‘Post-Intelligencer-S  394,640  434,274 


E«aminer-m . 

•Eiaminer-S . 

Times-iii . 

tTimes-S . 

lloald-Kxpress-e . 
NewsHi . 

News-S  . 

Mirror-e  . 


*1  565  858  1  400  998  Mirror-in .  812,248  722,084  Bulletin-e .  1,701,'201  1  600  502  Times-e .  1,661,006  1,512,0,58 

’spd’Joe  ’s^’O'io  Mirror-S .  3.83,106  377,121  Joumal-iii  .  6.55.36:5  .599,718  Times-S .  51.3,872  577,565 

2.57l’.5>0  •>  •>73’663  Joumal-.American-e.  <M3,(K)9  948,915  tJoumal-S .  623,533  611,130  - - 

1,174,042  i’.216!897  *Joumal-Amcrican-S  304,682  411,162  - - —  .  — . — .  Grand  Total .  3,632,998  :5,477,6;56 


1,201,635  1,096,276 


Post^e . 

Post-S . 

World-Telegram  & 


C.rand  Total .  9,096,196  8,428,825 

‘Includes  AMERICAN  WEEKLV\ 
27,396  lines  and  COMIC  WEEKLY, 
29.942  lines. 

t  Includes  THIS  WEEK,  44,531  lines. 
LOUISVILLE,  KY. 

Courier  Joiirnal-in. .  1,429,417  1,347,724 

l^irier  Joumal-S.. .  791,931  8M,881 


94.51600  8i'5,i28  „  S’?"’* .  *  '21  Hit  . 

9,096,196  8,428,825  Eaftle-S .  240,914  298.244  Ragle  (see  Note) ..  . 


Grand  Total .  2.980,097  2.811,350 

t  Includes  THIS  WEEK.  4.3,319  lines. 
QUINCY,  MASS. 

itriot  Usiger-e _  707,.517  692,047 


.599.718  Times-S .  513,872  577,565 

61Lm  {Jrand  Total .  3,632,998  3,477,6:56 

811  350  ‘Includes  .AMERIC.AN  WEEKLY, 
lines.  26,551  lines  and  COMIC  WEEKLA', 
29,942  lines. 

692,047  SIOUX  CITY,  IOWA 

Joumal-lril)iine-e .  870.497  821,189 


1,670,022  1,485,961 


Grand  Total .  13,507,635  14,289,686 

‘  Includes  ■s.MERICAN  WEEKLY, 
28,135  lines  and  COMIC  WEEKLY, 
29,942  lines. 

t  Includes  THIS  WEEK,  43,319  lines. 
/Includes  SPLIT-RUN,  389,324  lines 
in  (m)  and  180,558  lines  in  (S). 

NIAGARA  FAU  S,  N.  Y. 


138,909  Patriot  Ia.slger-e -  707,.517  692,047  SIOUX  CITY,  IOWA 

READING,  PA.  Joumal-Tril)iine-e  870.497  821,189 

-98,-44  Eagle  (see  Note) ..  .  1.238.120  1.118.467  Joumal-S .  291,(14:5  :5(11.589 

OROfiSA  .  33.3,472  .329,727  - . 


1,. 571. 592  1,448,194 


Grand  Total .  1,161,510  1,125,778 

SOUTHiBEND,  IND. 


.Noim:  Eagle  (e)  sold  in  combination  Triimne-e .  1,499,631  l.:546,S25 

with  Times  (m).  Linage  of  one  edition,  Tribune-S ........ .  ’549,496  558,536 

Eagle  (e)  only,  is  shown.  _ -  ■  — 


Ciiand  Total .  3,891,370  .3,698,556  Gazette-e  1  434*695  1  224  298  fTimes-Dispatch-S 

MEMPHIS,  TENN.  .  ^  „  , 

Commercial  NORFOLK,  VA.  .  .  fl!;.'  ,• 

•Vppeal-m .  2,023,497  1,868,071  Ledger-Dispatch  (e)  1,306,950  1,221,132  T  Includes  THIS 

tComiiiercial  Virginian- Pilot -m. . .  1,709,889  1,564,119  ROA^ 

.Vppeal-S .  697, .547  801,574  j\  irginian-Pilot-S .  .  69:5,971  786,820  Times-n^ . 

Press-Sciniitar-e. . .  '  ‘  ^ 


RICHMOND.  VA. 

NewsLeader-e .  1,.566.792  1,4.51,458 

Times-Dispatch-m..  1,248,74.3  1,068,389 


1,158,3.36  1,017,182 


1,709,889  1,564,119 
69:5,971  786,820 


786,820  Times-m . 
— ■ — —  5Times-S 


Graml  Total .  .3,879,380  3.686,827  {  Include 

t  Includes  THIS  WEEK,  43.319  lines. 

MERIDEN,  CONN. 

KnonI' loumal  (see  Tnl>un«-e 

Note) .  770,082  001.230  §Tribune-S 

N'otk:  Record  (m)  sold  in  coinhination  , 
with  Journal  (e).  Linage  of  one  edition  Grand 
Record  (m)  only,  is  given,  5  Include 

MIAMI,  FLA.  OKI 

Herald-m .  2.656,942  2,.54.3,471  onuhArntn 

•Herald-S .  899,209  979,662  oviahomtn 

News-e .  1,274,042  1,207..399 

tNews-S .  419,156  470,129 


Grand  Total .  3,710,810  3,.571.071  World-News-e 

i  Includes  P.ARADE,  25,395  lines. 


t  Includes  THIS  WEEK,  4.3,319  lines. 

ROANOKE.  VA. 

imes-m .  872,528  738,S 

(imes-S .  3.57,208  .339,2 

orld-News-e .  879,412  745,5 


SD,  VA.  Grand  Total .  2,049,127 

1.. 566.792  1,4.51,458  SPOKANE,  WASH. 

1,248,743  1,068,389  Spokesman- 

696,763  785,269  Review-m .  70:5.783 

-  tSpokesman- 

3.. 512.298  3,.305.116  Review-S .  514,7:52 

KEK.  4.3,319  lines.  Chrpnicle-e .  1,064,414 


OAKLAND,  CALIF. 

.  1.665,124  1,641,838 


Grand  Total .  2,109,148  1,823.707 

}  Includes  P.ARADE,  2.5..39.5  lines. 


639,630  Democrat  & 


ROCHESTER,  N.  Y. 


Grand  Total .  2,210,034  2.281.468  DOTi^^t .  *.•336,27 

{  Includes  PAR.ADE,  37,074  lines.  Chronicle-S. .  647  3‘> 


738,915  Grand  Total .  2,282,929  2,1.55,477 

.339,271  t  Includes  THIS  WEEK,  44,531  lines. 
74.5,’.521  STOCKTON,  CALIF. 

—  Record-e .  1,57.5,461  1,388,143 

1,823,707  SYRACUSE  N.  Y. 

Herald-Joumal-e .  . .  1,823,670  1,771,798 

‘5Herald-.American-S  571,:5!M)  650,213 

Post-Standard-m .  .  .  9.37,177  883, '239 

1,391,861  Post-Standard-S. . .  ,  357,528  461,378 


art  OKLAHOMA  CITY.  OKLA. 

■’S'oal.j  <^klahoman-m .  995,917  !M6.742 

Oklahoman-S .  390,229  4.58,106 

•.lo’Vti  Times-e .  975,5.30  965,087 


Chronicle-S .  647.327  710,976 

tTimes-1  nion-e _  1,685,120  1,560,154 


Gram’  Total .  5.249,.349  5,200,661 

•  Includes  AMERIC.AN  WEICKLY, 
38,125  lines. 

t  Includes  THIS  WEEK,  43319  lines. 
MILWAUKEE.,  WIS. 

Sentinel-m .  9.54,737  906,592 

*SentineI-vS .  3.'59.41.3  411,699 

Joumal-e .  2,999,728  2,850,800 

tJoumal-S .  1.2-26.25.5  1,317.033 


Grand  Total .  2,,361.676  2,369,935  ^ 

rsMAua  MPKD  Union-S 


OMAHA,  NEBR. 

/Worhl -Herald  (see 

Note) .  1,281,106  1,190,821 

World-Herald-S _  577,.392  666,357 


Grand  ToUl .  .3,856,724  3.662.991 

t  Includes  THIS  WEEK.  4.3,319  lines. 
SACRAMENTO.  CALIF. 

Bee-e .  1,822.:542  1,604,077 

Union-m .  .539,746  4.52.290 

Union-S .  236,968  278,098 


710,976  Grand  Total .  .3.689,765  3.766,628 

1,560,154  ♦  Includes  AMERIC.AN  WEEKLY, 

-  28,135  lines. 

3.M2.991  }  Includes  PARADE,  25,395  lines. 

’  TACOMA  WASH. 

•  News-Tribune-e. . . .  1,253,85.5  1,236,217 

1,604,077  News-Tribune-S. .  . ,  404,7.83  442,708 

4.52.290  -  - 


3.'59.41.3  411,699  Grand  Total 1.858,498  1,857.178  ‘fGlolie-Democrat-S 

2,999,728  2,850,800  Notb:  W'orld-Herald  sold  in  combina-  Post-Dispatch-e. . . . 

1,226,25.5  1,317.033  tion  (m)  and  (e).  Linage  of  one  eilition  SPost-liispatch-S. . . 

■ — - -  -  (e)  only,  is  given. 


Grand  Total .  2,,599,0.56  2,.834.465 

ST.  LOUIS,  MO. 

Glotie-Democrat-m .  957,256  1,063,864 


.507,796  567,311 

1,909,110  1,870,314 
861,274  1,016,341 


Grand  Total .  5..520,1.33  5,466,124 

•Includes  AMERICAN  WEEKLY, 


28.135  lines  and  COMIC  WEEKLY,  Star-News-e . 

29^2  linp.  Star-News-S . 

t  Includes  THIS  WEEK.  43,319  lines. 

MINNEAPOl  LS,  MINN.  Grand  Total .  1,119..501 

Tribune-m .  1,'205,931  1,128,626 

Star-e .  2,061,444  1,952,5,39  PAWTUCKET,  R.  I. 

tTribune-S .  717,338  890,614  Times-c . 


PASADENA,  CALIF. 


28,135  lines. 

t  Includes  THIS  WEEK.  4.3,319  lines. 
{  Includes  PAR.ADE,  25.161  lines. 

ST.  PAUL.  MINN. 


Grand  Total .  3,984,71.3  3,971,779 

t  Includes  THIS  WEEK,  4.3,319  lines. 
MODESTO,  CALIF. 

Bee-e .  882,246  827,111 

MONTREAL,  CANADA 

*Star-e .  1,9:58,185  1,773,385 

Gazette-m .  1.150,.575  938,467 

Ul>res.se-e .  2,(160,594  1,574,863 

LaPatrie-e .  180..56()  185,973 

U  Patrie-S .  210,255  233,483 


890,614  Times-c .  1,126,.387  1,047,353  Dispatch-e .  1,598,730  1,.505,092 

,971,779  PEORIA,  ILL.  Grand  ToUl .  3,464,865  3,371,461 

lines.  Joumal-c .  1,372,268  1,210,991  ‘Includes  .AMERICAN  WEEKLY, 


Joumal-c .  1,372,268 

SJoumal  Star-S ....  538,277 

Star-m .  1 ,3.59,692 


.581,779  28,135  lines. 

.  ST.  PETERSBURG,  FLA. 

-  Times-m .  1,570,187  1,4.38,598 


Oratid  Total . 

1,658,608 

1,678,925 

TOLEDO 

1,  OHIO 

Times-m . 

1,107,748 

1,0.57,405 

Blade-c . 

1,827,658 

1,6(14.809 

Blade-8 . 

819,728 

942,851 

Grand  Total . 

3.755,134 

.3,605,065 

TORONTO, 

,  CANADA 

Globe  &  Mail-m. . . . 

1,094,946 

858,095 

‘Telegram-e . 

1,827,3.54 

1,495,283 

2,200,871 

1,860,289 

Star-w . 

56,404 

85,279 

Grand  Total . 

5,179,575 

4,298,946 

♦  Includes  Weekend  Picture 

Magazine, 

44,006  lines. 

TRENTON.  N.  J. 

Evening  Times-e .  .  . 

1,289,088 

1,266,665 

Times  A<lvertiser-S. 

2.57,485 

269,672 

Trentonian-m . 

658,448 

666,480 

Graml  Total . 

2,205.021 

2,202,817 

itar-e .  1,9:58,185  1,773,385  Grand  Total .... .  3,270,237  1,795,770  Times-S .  506,774 

uette-m .  1.150,.575  938,467  The  Journal  (e)  and  Star  (m) 

iPres.se-e  ■>  (160  594  1  574  863  comtunation  January  1st  to  June  Grand  Total .  2,076,961 

iPatrie-e:;;;:;;;  ‘’180;.56()  ’185:973  ’jOth.  1952  Unagc  of  only  one  editiOT,  CAN 'ANTONIO  TFX  AS 

(Patrie-S .  210,>55  233  483  Ex..res.‘tn  *  1 ->85 123 

_ _* _  hffective  July  1st,  195a?,  l)Oth  papers  sold  tixprcs«-m . 

Grandlotal .  5,540,169  4.706.171  ^aratelV-  i^th  Star  (in)  ami  Journal  (e)  .  , 

•Includes  Weekend  Picture  Magazine  "Leasurerl  and  mcluded  m  aimve  figures  ^e-s-e .  1,4TO,614 


1,570,167  1,438,598  TROY,  N.  Y. 

506,774  592.767  Record  (see  Note)  .  1,168,225  1,129,542 

r...  Noth:  Record  (m)  s<d<l  in  combination 

-,0<6,.)61  2,031,36.5  with  Times-Record  (e).  Linage  of  one 

lO  TEXAS  edition.  Record  (ml  only,  is  given. 


MUNCIE,  IND. 

. .  912,288 


_ ’ _ _ ! _  *tBuIletin-S 

Grand  Total .  2,064,451  1,962,047  InQuirer-m 


eflective  with  that  date. 

i  Includes  P.XRADE,  2.5,395  lines. 

PHILADELPHIA,  PA. 

Bulletin  e .  1.987,618  1,943,476 


Expres?-m . 

Express-S . 

News-e . 

Light  -e  . 

♦Light-.S  . 


1,285,123  1,21,3,745  TULSA,  OKLA. 

I’i’i  ill  •  • {:» 

'’573:717  '’M  . 

Grand  Total .  4,2:54,438  3,862,464 


NASHVILLE,  TENN. 

JJanner-e .  1,479,164  1,.357,297 

Tennessean-m .  1,477,495  1,3.56,615 

Tennessean-S .  569,173  670,347 


Inquirer-S.  .  . 

News-e .  .  414,472  499,998  Union-m 

-  -  JUnion-S. 

Grand  Total .  .5,876,032  6,173,289  'Trii>ime-e 

•  Inclmles  .IMERICAN  WEEKLY, 

28,13.5  lines.  Grand  " 

t  Includes  THIS  WEEK,  4.3,319  lines.  }  Include 


409,160  496,938 

1.9.58,6.34  1,9.59,786 
1.106,148  1,->73,()91 
414,472  499,998 


Graiid3otal .  .5,4->4,298  5.464.337 

♦  Inclmles  .AMERICAN  WEEKLY, 
28.13.5  lines  and  COMIC  WEEKLY, 
29,912  lines. 


Grand  Total . . . 


3,525,832  3,:584,259 


SAN  DIEGO,  CALIF. 

.  i,:5:55,i.5i 

.  .591,281 


UTICA.  N.  Y. 

Ooserver  Dispatch-c  843. 97i 
Oliserver  Dispatch-S  ’8! 

Press-m .  ill  (K 


3.972  849.211 

2  ’89  :541.182 

1  00  1. 08:5,203 


riimne-e .  1,806,461  1,. 501, 124 

Grand  1‘oUl . '  3.732,893  3.-231.a34 

S  Includes  PAR.ADE,  2.5,:59  .5  lines. 


Grand  3'otal .  2 

UNION  cn 

Hiulson  Disjiatch-m. 

(Continued  on 


61  2,273,.596 
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■  MONTGOMERY,  ALA.  ^ 

IT-  >>53  1*52  ^ 

December  Linage  AdvertiMrr-n, .  904.162  876.792  Times-*. ... 

,  ,  ^  ft  loumal-e  _  901,952  875.098  Tiraes-S 

continued  from  page  55  .  374.174  392.154 


HAMMOND,  IND. 

I9S3  19S2 

.  1,075.282  1,018,498 

.  353,633  385,361 


Weekly  Editors  Hear 
Warning  on  Libel 

Boston — More  than  100  pub- 


- - -  .A.iverusct-^ .  ■  - : -  Grand  Total  1,428,915  1,403,859  and  their  ciKtIi 

»«H,HaTON^.c.  l=9.«.  aSe'nSd  t e  a„n"uVSinTS 

Times-Herald-d  . .  1,. 591. 406  1.^7.293  standard-T^es-e.. .  967,274  891,954  ”355 ' 1 077  547  •*’«  New  England  Weekly  PrcSS 

•Times-Herald-S.  ..  ,  ^M72  ,  istandard-Times-S  252,228  215.586  ‘^“‘-J°“TiWENCE.‘ MASS.  ’  ’  Association  here  last  week. 

NeWS-C .  /..aaas  OnHAdl  ftOOQlft  .  _ 1  J  t  o  I 


Grand  Total .  1,219,502  1,1 

f  Includes  PARADK,  25,190  lines. 
OIL  CITY,  PA. 


Jd^,£Zo  asio.ooo  I  awpfnCF  mass 

1  107  540  Trilmne-e  (see  Notel  '950,643  ‘  899,919 

l.-v’,*™..  1.1”' -OW  -VoTit-  Trihime  lei  sold  in  comliination 


Note:  Tribune  (e)  sold  in  comliination 
with  Eagle  (m). 

LOWELL,  MASS. 


•Tiraes-Herald-S .  . .  ^5,172  ^.4^  4Standard-Times-S  252,228  215,586  LAWRENCE’,  MASS.  ’  ’  Association  here  last  week. 

PTOt-in .  1^2  459  i;.559.’918  r  rand  Total  1 ‘>19  502  1  107  540  Trilmne-e  Note!  9M,643  899,919  During  a  panel  disCUSsion  Ot 

G,™lToU, .  8,888,93.  9,0»,.9J  .  «■««  Saa-S .  t  » 

a8^S'“‘&  S1E:K¥:  G^dToU, .  .,390,9.3  .,303,...  C.™,d  ToU.,  ^JO^l.  .8.,383  X 

THIS  WEEK,  .3,119  «d».  Hmld-N^i'^^  EMisi.  1,0«!,061  It™  .  .  ’  g0,28l  «|6,lg  he  .aid,  publishsis  aid  SOEietiinr 

§  Includes  P.ARADE,  25,395  lines.  POTTSTOWN,  PA.  Te  efJ^ni  Newrs  '  16^’442  172’l28  Willing  tO  take  3  chance  in  print- 

WATERBURY,  CONN.  Mercury-m  .  i,024,3U)  949,382  «  . — zi —  - ! —  ing  statements.  As  an  example,  ht 

'^“^SlsADENr^i?!  explained,  t^hat  many  papers  say 

.\merican-e .  1,244,320  1,121,907  .\rgus-e .  882,,123  949,1^1  independent^ .  924,522  715,586  “John  Smith  murdered  John  J Ones 

Grand  ToUl .  2^^^  Grand  Total .  1,869.673  2,042.177  mdependent-S  ^70,693  294^  although  the  actual  trial  hasnot 


Derrick-m .  692.346  648,538  Sun-e .  706.293  663,419 

Blizzard-e .  698,647  653,878  Sud-S .  204.225  317,933 

Grand  Total .  1,390,993  1.302,416  Grand  Total .  910.518  981,352 

PASSAIC  N  J.  LYNN,  MASS. 

Herald-News-e .  1,044,317  1,003,061  Item-e  .  ^ .  ^.281  626,123 

POTTSTOWN,  PA,  _  t??:?!! 


ROCK  ISLAND-MOLINE,  ILL. 


Grand  ToUl .  2,443,.102  2,322,155 

WESTCHESTER  COUNTY 
MACY  GROUP,  N.  Y. 
Mamaroneck  Times-e  411,321  358,469 

Mt.  Vernon  Argus-e  742,215  676,588 


New  Rochelle 

Standard-Star-e . . 
Ossining  Citizen- 

Register-e . 

Peekskill  Star-e .... 
Port  Chester  Item-e 
Tarrytown  News-e. . 
Yonkers  Herald 

Statesman-e . 

White  Plains  Re¬ 
porter  Dispatch-e. 


42,215  676,588 

86,028  766,089 


475,046  430,875 


322,155  Grand  Total .  1,869,673  2,042,177  - - -  - i  - -  - 

'  SALISBURY.  N.  C.  Grand  Total  1,195,215  1,010,411  been  Completed.  cu 

Post-e .  619,850  ,580,902  PATERSON,  N.  J.  Howard  Fowler,  Mansfield 

358,469  Post-S .  224,896  245,294  Call-m  .  1,081,085  1,153,465  /\.|acc  1  Vd>w.r  was  elected  DlCsi- 

676,588  -  News-e  .  1,300,929  l.‘286,042  (MaSS. )  .YeH’5.  was  eiccicu  picsi 

Grand  Total .  844,746  826,196  -  -  dent. 

766,089  SAN  JOSE,  CALIF.  Grand  Total  2..182,014  2,439,507  Rpllows  Falls  (Vt.J  Times  ini 

Mercury-m .  1,172,416  1,057,182  SALEM.  ORE.  .  V , 

400,212  News-e .  1,297,646  1,153,082  Capital  Joumal-e  786,691  670,081  Mansfield  (MaSS.)  News  tied  tOf 

417,604  Mercury-News-S.  . .  457,604  485,240  Oregon-State-m  631,027  547,331  first  nlace  in  the  general  excellence 

710,132  -  -  Oregon-State-S .  146,198  160,732  ^  Onr-Uortar  tlM  H  1  Cnuriet 

430  875  Grand  ToUl .  2,927,666  2,695,504  ^  - -  awards.  /Coc/ieitcr  ( N .  H. )  C  Oliriff 

SUPERIOR,  WIS.  Grand  Total  1.. 563,916  1,378,144  waS  SeCOnd. 

634,473  Telegram-c .  639,954  599,550  SHREVEPORT,  LA.  _ 

Tounial-e .  1,170,256  1,030,653 

873,613  TEXAS  QUALITY  NEWSPAPERS,  INC.  Times-m .  1.070,140  978,918  Initiates  4 


430,875  Grand  ToUl .  2,927,666  2,695,504 

SUPERIOR,  WIS. 

634,473  Telegram-c .  639,954  599,550 


Grand  Total  1,195,215  1,010,411  been  COmpleled.  c  ij 

PATERSON,  N.  J.  Howard  Fowler,  Mansfield 


WHEELING,  W.  VA. 

Intelligencer-m .  888,213 

News-Register-e. . .  .  828,750 

News-Register-S. . . .  340,763 


Grand  Total .  2,0.57,726  . 

WICHITA.  KANSAS 

Beacon-e .  1, ‘278,099  1,402,013 

Beacon-S .  42.5,981  605,831 

Eagle-in .  1,339,414  1,309,865 


Grand  ToUl .  4,403,223  4,666,827 

§  Includes  P.VR.VDK,  25,395  lines.  f.r-ind  Tol 

WORCESTER,  MASS.  ^ 

Telegrain-S .  478,581  .523,172  iTprald-e 

lelegrani-m .  862,932  844,404  ' 

Gazettes:  Post-e...  1,144,818  1,027,938  ' 

Grand  Total .  2, 485, .131  2,395,514  Grand  Toi 

YOUNGSTOWN,  OHIO  >jews  Messe 

\  indicator  ^Cews  VIesse 

Telegram-e .  1,425,247  1,310,056 

SVindicator  Grand  To 

lelegram-S .  638,023  687,326 

Grand  ToUl .  2,063,270  1,997,382  . 

§  Includes  PAR-VHE,  25,395  lines.  -sews-o 

Grand  To 

Figures  Supplied  by  Publishers  ^  . 

ABERDEEN.  S.  C.  E^^^  SU 

.\merican-News-e  ..  378,014  310,660  fitandard-li 

American-News-S...  151,676  215,278 

Grand  ToUl .  529,690  525,938  Grand  To 

BATTLE  CREEK.  MICH. 

Enquirer  and  News-e  937,681  985,659  Adver 

Enquirer  and  News-S  281,127  263,616 

Grand  ToUl .  1.218,808  1,249,276  chJ^cle-S 

BIRMINGHAM,  ALA.  HelSd  e 

News-e .  1,844,946  1,744,062  ”^rai"-= 

News-S .  785,726  888,576  Crand  Tc 

Post-Herald-m .  1,206,214  1,145,689 


Reporter-News-m.. . 

744.940 

601,698 

Reporter-News-e.  . . 

6,55,522 

687,736 

Reportcr-N  ews-S . . . 

307,734 

322,014 

Grand  Total . 

1,708,196 

1,701,448 

BIG  SPRING 

Herald-e . 

545,1.12 

482,930 

Herald-S . 

206,154 

211,022 

Grand  Total . 

761,286 

693,952 

CORPUS  CHRISTI 

Caller-m . 

1,. 142, 488 

1,169,672 

Times-e  . 

1,271,928 

1,074,136 

Caller-Times-S . 

350,238 

384,652 

Grand  Total . 

2,964,654 

2,628,360 

DENISON 

Herald -e . 

371,798 

377,482 

Herald-S . 

117,544 

179,774 

Grand  Total . 

489,342 

557.256 

MARSHALL 

News  Messenger-e. . 

432,894 

389,536 

News  Mes.senger-S. . 

176,740 

212,380 

Grand  Total . 

609,634 

601,916 

PARIS 

404,138 

291,004 

News-S . 

1.19,5,56 

178,206 

Grand  Total . 

543,694 

469,210 

SAN  ANGELO 

SUndard-m . 

827,601 

804,720 

Evening  Standard-e. 

826,742 

768,530 

.Standard-!  imes-S.  . 

285,707 

373,156 

WILKES-BARRE,  PA. 


Independent-S 
Grand  Total. 


Paper's  Centennial 


388,35.5  498,491  ^ 

2,6‘;^51  New  York  City  professional 

iRRE,  PA.  chapter  of  Sigma  Delta  Chi  in- 

,  1  ducted  four  new  members  Jan. 

415,151  ’IsMM  22.  They  are:  Paul  R.  Allerup, 
associate  managing  editor  of  In- 
.,644,745  -.683,506  Service;  C.  D. 

Batchelor,  editorial  cartoonist  of 
the  New  York  News;  Bernard  J. 
lebrates  Ridder,  editor-publisher  of  the 

itennial  Journal  of  Commerce;  and  Je- 

„atir.ti  rome  H.  Walker,  managing  editor 


sary  celebration,  is  also  mark-  Labor  GrOUp 

ing  the  centennial  of  its  second  n-  u  i  i 

..lie  Tulsa.  O  k  1  a.  —  Richard  L. 


siranaeu  /\niciu;aii  iuiiy-iuucia,  —  -  evmA  i 

made  its  appearance  100  years  ago  vicechairman  of  the  SNPA 
Feb.  1,  as  a  column  in  the  Eng-  Committee.  Mr.  Spahn  has  cha  p 
lish-language  Panama  Star.  of  personnd  relations  for 

The  Star  combined  with  the  Oklahoma  Cry  Oklahoman  ar^ 
Pnnnm/7  Hfirnld  f  founded  in  Times;  Mr.  Knight  is  K^ne 


ruriurriu  Micruiu  viuuiiuvu  m  /•  »b-  •  /ci-  \ 

April,  1851)  on  May  2,  1854,  ' 

Advertising  Linage  Service  and  the  present  Star  and  Herald  Herald.  ^ 

AUGUSTA,  GA.  Came  into  being.  The  Star  and 

Chronicie-ra .  ItnWf  Herald  traces  its  beginning  to  the  Mich.  Farm  Contest 


283  651  280  416  **^*«*'‘*  o 

Hisr,-  «w  the  Muskkoon,  Mich.  -  The  IW 

News-S...  .  785,726  888,576  Grand  ToUl .  2,188,295  1,867,640  r  Jhritl  n.imie  ^est  Michigan  Farm-tO-Prospcr 

Post-Herald-m .  1.206,214  1,145,689  bLUEFIELD.  w!  VA.  ^5  "  „  Irn  A^er?ean  ehi7e^  who  Contest  has  been  launched  follow- 

GrandToUl .  3,8.16.886  3,778,327  Telegraph-m  (see  ..ani  444  gfio  "  nd  Herald  '"8  ^  “Round-Up”  here  attended 

CANTON  OHIO  Note) .  449,443  444,860  purchased  the  Star  and  Herald  I  *  ,  ^  _ i 

Repository-e .  ’l.640.100  1,587,096  Telegraph-S .  157,72*  211,207  Qj^^pany  1393  a  judicial  ^udiirh  nirti- 

.  588.854  629,062  ^rand  ToUl .  607,167  656.067  sale.  "’''T  1 

Grand  ToUl .  2,228,9,54  2.216.158  Note:  Teie^ph  (m)  sold  in  comhma-  p^j.  hundredth  anniversary,  cipated  in  the 

DAVENPORT,  IOWA  Uon  with  Suirset  News  (el.  FctrHIa  nlannino  a  enecial  COntCSt  IS  promoted  by  the  neWS 

Times-e . .  1,041,126  1,041,210  CHARLESTON,  w.  VA.  La  Fstrclla  IS  planing  a  Special  f  flyg  counties,  co- 

Democrat-m .  677,012  927,808  Gazette-m .  1,150,658  1,098,.108  edition  and  the  Panama  gOVem-  „  \A„tlponn 

. JlilH  I1!;S  ..SSS  has  authorized  a  special  ">= 


Grand  ToUl .  2,228,9,54  2,216.158 

DAVENPORT,  IOWA 

Times-e . 1,041,126  1,041,210 

Democrat-m .  677,012  927,808 

Democrat-S .  335,748  274,722 


Grand  ToUl .  2,053,886  2.243,740  Mail-S .  290,634  309,041  stamp  ISSUC. 

GRAND  FORKS,  N.  D.  -  - 


Herald-meS .  691,052  660,884 

HYANNIS,  MASS. 

Cape  Cod  SUndard- 

Times-e .  380,898  351,680 

LAFAYETTE,  LA. 

.\dvertiser-eS .  792,330  679,518 
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Paris.  Ky.  —  Mrs.  J.  M.  Alver- 


Emile  Jean  Retires 

Thref.  Rivers.  Que.  —  Emile 


band’s  51  per  cent  interest  in  the  tor  of  Le  Nouvelliste  for  almost 
Paris  Daily  Enterprise  under  the  30  years,  retired  on  pension  last 


Alverson.  Mr.  .Alverson  died  on  Fernand  Gagnon,  news  editor, 
Dec.  26,  1952.  takes  over  as  editor. 
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Pitkin  Had  Formula 
For  Writing  Success 


By  Dwight  Bentel 

Tke  odds  were  heavily  against 
there  ever  being  a  journalism  pro¬ 
fessor  like  Walter  B.  Pitkin,  and 
it's  a  practical  certainty  there’ll 
never  be  another. 

Because  they  just  don't  make 
more  than  one  JP  who,  during  the 
74  years,  eleven  and  one-half 
months  of  his  lifetime,  wrote  32 
books,  ran  a  duck  farm  on  Long 
Island  and  a  33,000-acre  Texas 
wheat  ranch;  invested  a  fortune  in 
an  experimental  boat  that  sank 
like  a  stone  in  New  York  harbor; 
and  who,  at  the  time  of  his  death 
this  week,  was  experimenting  with 
trees  that  would  extend  the  timber- 
line  of  California’s  high  mountains 
and  thus  retain  more  of  the  run¬ 
off  from  the  snow  melt. 

Even  for  a  Columbia  University 
professor  of  journalism,  all  that’s 
more  than  a  bit  out  of  the  ordi¬ 
nary. 

When  Mr.  Pitkin  died  early 
Sunday  of  a  heart  attack  at  the 
Palo  Alto  (Calif.)  Community 
Hospital,  he’d  done  all  these 
things,  and  a  lot  of  others.  A 
Michigan  graduate,  he  had  done 
advanced  study  at  the  Sorbonne, 
University  of  Berlin.  University  of 
Munich,  and  the  Hartford  (Conn.) 
Theological  Seminary.  He’d  been 
a  lecturer  in  psychology  at  Colum¬ 
bia  University  (1905-09).  had 
helped  organize  the  Graduate 
School  of  Journalism,  and  been  a 
professor  there  from  1912  to  1943. 

He’d  been  a  member  of  the  edi¬ 
torial  staff.  New  York  Tribune 
(1907-08);  Evening  Post  (1909- 
10);  Parents  Magazine  ( 1927-30); 
American  managing  editor  of  En¬ 
cyclopedia  Britannicu  (1927-28); 
story  supervisor.  Universal  Pic¬ 
tures  (1929);  and  editorial  direc¬ 
tor,  Farm  Journal  (1935-38). 

He  was  the  only  writer  who 
ever  had  three  books  on  the  best¬ 
seller  list  the  same  week.  .  .  .  “Life 
Begins  at  40.”  “More  Power  To 
You,”  and  “Take  It  Easy.” 

Total  effect  of  all  this  success 
on  Walter  Pitkin  was  exactly  nil. 
He  dressed  like  a  middle-western 
farmer  at  a  Grange  meeting, 
needed  a  haircut  most  of  the  time, 
sought  company — anybody’s  com¬ 
pany — with  the  eagerness  of  a  col¬ 
lege  freshman. 

When  he  sat  down  in  front  of  a 
typewriter  he  flicked  off  his  hear¬ 
ing  aid  with  a  quick  wrist  motion, 
withdrew  himself  from  the  world, 
and  rocked  the  machine  back  on 
its  haunches  with  an  attack  that 
literally  spilled  out  copy,  like 
nickels  from  a  slot  machine. 

Could  he  write!  When  he  was 
holed  up  in  his  office  in  the 
Pulitzer  journalism  building  at 


Broadway  and  116th.  it  sounded 
like  two  plug-uglies  were  having  it 
out  with  tommy  guns. 

“Now  to  me,”  he  said,  “a  dead¬ 
line  is  just  a  delight.  I  never  do 
anything  until  two  minutes  before. 

I  can  write  so  fast  that  I  just  have 
to  laugh.  And  sometimes  I  never 
read  the  copy.  Just  put  it  in  the 
mail.” 

He  had  writing  reduced  to  a 
formula:  “Interest  =r  f  (ve)  =  f.” 
Translated,  that  means:  "Human 
interest  is  a  function  of  the  vital 
equilibrium,  which  in  turn  is  a 
function  of  the  interaction  of 
stimulus,  habit,  momentary  con¬ 
ditions.” 

That’s  the  formula  on  which 
Walter  Pitkin  wrote  to  success. 
“Never  mind  what  you're  inter¬ 
ested  in,”  he’d  tell  his  students. 
“Find  out  what  the  readers  are  in¬ 
terested  in.  Don’t  begin  with  a 
conviction  of  the  importance  of 
material,  but  with  the  interest  of 
the  reader.” 

“There’s  no  law  that  says  you 
have  to  make  money  with  your 
writing.”  Pitkin  would  say. 

“Go  for  the  mass  market.”  he’d 
advise  the  students.  “.Aim  at  the 
80  per  cent  in  the  middle  of  the 
distribution  curve.  Ignore  the  rest. 
Hunt  for  the  upsets  in  their  equi¬ 
librium.  Make  old  man  trouble 
your  partner.  It’s  sure  fire.” 

At  the  time  of  his  death.  Pro¬ 
fessor  Pitkin  was  living  in  a  small 
white  frame  cottage  in  the  village 
of  Los  Altos,  in  Santa  Clara  val¬ 
ley’s  oak-studded  foothills.  There 
are  some  fine,  expensive  homes  in 
the  area.  His  wasn't  one  of  them. 
He  was  dressed  in  muddy  brogans, 
overalls,  blut  work  shirt  when  this 
writer  last  visited  him.  His  living 
room  was  littered  with  the  mak¬ 
ings  of  his  latest  book;  and  his 
wife,  the  former  newspaper  wom¬ 
an,  Katharine  Johnson,  graciously 
presided  over  the  debris. 

“What  advice  would  you  give 
to  young  people  breaking  into  the 
writing  business?” 

“You  mean  newspaper?  Or  gen¬ 
eral  writing?  They’re  two  different 
things.  That’s  like  trying  to  advise 
a  fellow  that’s  going  to  break  into 
ground  and  lofty  tumbling,  and 
one  who’s  going  to  become  a 
chiropractor.  There’s  no  close  re¬ 
semblance  between  writing  and 
newspaper  work.  Not  much.  Most 
of  the  good  writers  who  have 
started  out  in  the  newspaper  field 
have  gotten  out  of  it.  Going  way- 
back  you’ll  find  that’s  generally 
true.  While  it  isn’t  fair  to  hold  up 
a  man  like  Walt  Whitman,  still  he 
was  the  perfect  example.  The 
worse  he  was  as  a  journalist,  the 


better  he  was  as  a  writer. 

“Sinclair  Lewis  ...  he  wasn’t 
any  great  shucks  in  New  York 
City  as  a  reporter.  Far  from  it. 
His  interest  was  always  in  writing 
on  his  own.  He  was  always  tak¬ 
ing  notes  and  filing  them,  and 
watching  people  and  writing  about 
them. 

“The  techniques  are  so  different. 

.  .  .  Most  of  the  things  you  write 
in  a  newspaper  are  reporting  facts. 
And  while  it’s  wonderful,  of 
course,  if  you  can  tell  the  facts  in 
such  a  way  as  to  entertain  people, 
still  if  you  have  to  choose  between 
the  facts  and  entertaining,  you  had 
better  stick  to  the  facts.  A  few 
people  can  do  both.  And  every 
New  York  newspaper  editor  is  ly¬ 
ing  in  wait  for  the  young  fellow 
who  is  both  a  good  reporter  and  a 
good  writer.  He’s  one  of  the 
rarest  things  in  the  world.” 

“You  recommend  for  the  jour¬ 
nalism  schools,  then,  that  there  be 
less  emphasis  on  writing,  more 
emphasis  on  getting  news'.’” 

“Much,  much  more.  I  think 
there’s  too  much  emphasis  on 
writing  in  a  good  many  of  the 
schools  because  they  have  been  so 
closely  under  the  shadow  of  the 
English  department. 

“Some  of  the  world’s  best  re¬ 
porters  haven’t  been  able  to  write 
at  all.” 

■ 

Brennan  Cleared 
In  Impersonation 

Washingion — Ray  Brennan,  re¬ 
porter  for  the  Chicago  Sun-Times, 
is  now  completely  clear  of  charges 
that  he  impersonated  a  Federal 
officer  to  get  the  secret  transcript 
of  a  Senate  Committee  hearing. 

Late  last  week.  Federal  District 
Court  Judge  Charles  F.  Laughlin 
dismissed  the  indiement  against 
Mr.  Brennan  when  the  Govern¬ 
ment  conceded  its  case  primarily 
rested  on  the  defendant’s  testimony 
before  a  Senate  Committe.  In 
effect,  the  Judge  held  that  Mr. 
Brennan  could  not  be  prosecuted 
on  evidence  he  had  given  against 
himself. 

The  indiement  arose  after  the 
Sun-Times  printed  an  account  of 
the  executive  session  testimony  be¬ 
fore  the  Kefauver  crime  commit¬ 
tee  of  the  Senate  of  Dan  (Tubbo) 
Gilbert,  at  that  time  Democratic 
nominee  for  sheriff  of  Cook  Coun¬ 
ty,  III.  Two  days  after  publication 
of  the  testimony  before  the  Ke¬ 
fauver  group,  Mr.  Gilbert  was 
defeated  by  a  substantial  major¬ 
ity. 

Commented  .Mr.  Gilbert,  “This 
is  vindication  for  a  great  and 
courageous  newspaper.” 

■ 

Compass  Arbitration 

Claims  of  53  former  employes 
of  the  defunct  New  York  Com¬ 
pass  for  severance,  dismissal  no¬ 
tice  and  accrued  vacation  pay, 
totalling  approximately  $85,000, 
have  been  submitted  to  arbitra¬ 
tion.  The  paper  ceased  publica¬ 
tion  last  Nov.  3. 


Nat  Finney  Returns 
To  Washington  Beat 

Minneapolis  —  Nat  S.  Finney, 
editor  of  the  Minneapolis  Star 
editorial  page  since  September 
1  9  5  0,  has  r  e- 
signed  that  post 
to  become  chief 
of  the  Washing¬ 
ton  bureau  for 
the  Buffalo  ( N . 

Y. )  Evening 
News.  I 

Mr.  Finney 
served  as  man¬ 
ager  of  the  Star 
and  Tribune 
Washington  bu- 
reau  from  1941  Finney 
to  1950.  In  1947,  while  a  Wash¬ 
ington  correspondent,  he  won  the 
Pulitzer  Prize  for  the  year’s  best 
reporting  on  national  affairs,  and 
the  Raymond  Clapper  Memorial 
.Award  for  outstanding  reporting. 

He  first  joined  the  Star  as  a 
reporter  in  1925.  After  holding 
several  sales  and  advertising  posts 
in  Chicago,  New  York  and  New 
Orleans,  he  returned  to  the  Star 
staff  in  1933  and  presently  was 
made  city  editor.  In  1938  he  was 
named  feature  editor,  and  three 
years  later  joined  the  newspaper’s 
Washington  staff. 

■ 

SDX  to  Present 
National  Atvards 

Washington — The  Washington 
Professional  Chapter,  Sigma  Delta 
Chi,  will  hold  the  National  Fel¬ 
lows  Awards  dinner  at  the  Nation¬ 
al  Press  Club  Feb.  4,  for  the 
purpose  of  presenting  awards  voteiJ 
at  the  recent  SDX  national  con¬ 
vention. 

Those  receiving  the  awards  will 
be  James  S.  Pope,  executive  edi¬ 
tor,  Louisville  (Ky.)  Courier-Jour¬ 
nal  and  Times;  James  B.  Reston, 
diplomatic  correspondent,  N  e  w 
York  Times;  Louis  B.  Seltzer,  edi¬ 
tor,  Cleveland  (Ohio)  Press. 

Speakers  listed  are  Turner  Cat- 
ledge,  managing  editor,  and  Lu¬ 
ther  Huston,  writer.  New  York 
Times;  James  A.  Hagerty,  White 
House  press  secretary;  James  War¬ 
ner,  New  York  Herald  Tribune; 
Lyle  Wilson,  United  Press. 

■ 

Norton  Now  Heads 
Birmingham  Boosters 

Birmingham,  Ala. — Edward  L. 
Norton  has  been  named  to  suc¬ 
ceed  Clarence  B.  Hanson,  Jr., 
publisher  of  the  Birmingham 
News,  as  head  of  Birmingham’s 
committee  of  100  business  leaders 
seeking  new  economic  enterprises 
for  the  community. 

Mr.  Norton,  president  of  the 
Coosa  River  Newsprint  Company, 
takes  over  from  the  retiring  chair¬ 
man  direction  of  a  volunteer  group 
which  has  brought  56  new  indus¬ 
tries  to  Birmingham  since  it  was 
organized  in  January,  1950.  Mr. 
Hanson  remains  as  a  member  of 
its  executive  committee. 
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Taylor — Fire  'Power' 


continued  from  page  8 


“Who  knows  but  what  this 
prophesy  of  last  January  may  in 
some  degree  explain  that  many  of 
you  had  less  general  advertising 
linage  in  1952  than  in  1951?  Such 
phophesies  as  these  are  remote 
and  general.  They  are  far  re¬ 
moved  from  the  day  in  and  day 
out  worry  and  work  by  newspaper 
advertising  executives  and  their 
men  locally  in  the  retail  field. 
That's  why.  perhaps,  more  men 
did  not  come  out  of  their  chairs 
fighting  as  Mr.  Salisbury,  the 
apostle,  said  he  thought  they 
might. 

“Now  it  is  a  pretty  natural  thing 
for  us  in  the  .AANR  to  carefully 
have  had  our  sights  trained  upon 
the  advertisers  who  are  not  using 
•our  medium  at  all,  or  not  ade¬ 
quately  —  particularly  if  they  are 
using  competing  media.  And  we 
are  not  going  to  take  our  eyes  off 
that  target.  But  I  can  tell  you 
this:  If  I  have  any  influence  with 
the  membership  of  the  AANR 
during  my  administration,  we  are 
going  to  set  up  another  target  and 
that  target  is  going  to  be  the  firms 
that  are  now  using  the  newspaper 
medium — account,  if  you  please, 
that  are  already  well  sold  on  the 
newspaper  medium — at  the  home 
office. 

“And  what  of  our  prime  objec¬ 
tives  —  the  accounts  using  media 
other  than  newspapers?  We  can 
tell  you  from  long  and  frequent 
experience.  These  accounts  have 
long  been  telling  their  trade  the 
advantages  of  the  magazines  or 
the  broadcasting  or  the  bill-boards 
they’ve  been  using.  We  find  it  a 
real  task  to  persuade  these  people 
— not  just  on  the  newspaper,  but 
on  going  to  their  trade  and  admit¬ 
ting  they’ve  been  wrong  in  their 
plans  and  their  claims  of  the  past 
— that  now  they  realize  newspap¬ 
ers  are  best.  Indeed  in  such  cases 
our  greatest  ingenuity  is  required 
to  give  them  some  suggested  new 
circumstance  or  development  or 
gadget  upon  which  they  may  hang 
an  excuse  for  the  change  —  not 
only  to  the  trade  but  sometimes 
even  to  the  top  management  .  .  . 


BUSrNES.S  MANAGERS  of  Scripps-Howard  Newspapers,  in  attend¬ 
ance  at  the  19th  .Annual  Retail  Conference  of  the  organization,  Jan. 
22-23  at  Chicago:  left  to  right,  front  row,  Charles  .Scripps,  chairman 
of  the  hoard;  W.  C.  Bussing,  Evan.sville  Printing  Corporation;  Earl 
Baker,  San  Francisco  News;  Matt  Meyer,  Washington  Daily  News; 
Mark  Ferree,  general  business  manager;  Myron  Chambers,  Knoxville 
News-Sentinel;  Maurice  Levy,  New  York  office;  H.  B.  Bradley,  Bir¬ 
mingham  Newspapers;  James  Foltz,  on  leave,  and  William  G.  Chand¬ 
ler,  headquarters;  back  row,  George  Carter,  Cleveland  Press;  L,  E. 
Yates,  Fort  Worth  Press;  F.  W.  Giesel,  Cincinnati  Post;  S.  .1.  Dilen- 
schneider,  Columbus  Citizen,  and  R.  L.  Powers,  Houston  Press. 


“There  arc  many  theories  about 
what  should  be  the  balance  of  in¬ 
come  and  expense  in  the  news¬ 
paper  business.  Some  say  that  the 
advertisers  —  retail,  general  and 
classified,  should  pay  the  cost  of 
producing  the  facilities  they  use — 
the  cost  of  producing  and  circu¬ 
lating  the  newspaper  —  and  that 
the  circulation  revenue  should  be¬ 
long  to  the  newspaper  as  profit. 
Others  say  that  the  retail  adver¬ 
tiser  and  the  circulation  revenue 
should  pay  the  cost  of  producing 
the  newspaper,  as  these  two  ele¬ 
ments  represent  the  essential  local 
service  to  the  community  —  that 
the  general  advertising  is  the  extra 
or  plus  that  comes  perhaps  as  a 
sort  of  by-product  of  performing 
the  essential  local  service  and  that, 
therefore,  the  general  advertising 
revenue  should  approximate  the 
profit  of  the  newspaper.  There  are 
other  theories  too. 

“But  may  I  ask  you  to  consider 
this — that  none  of  these  theories 
of  newspaper  cost  accounting  can 
afford  fo  overlook  the  element  of 
general  advertising  revenue  as  es¬ 
sential  in  profit.  There  is  one  pe¬ 
culiar  characteristic  about  news¬ 
paper  men,  I  think  you  will  agree. 
They  never  seem  to  want  to 
charge  more  for  their  retail  ad¬ 
vertising  than  they  find  it  abso¬ 
lutely  necessary  to  ask.  It  is  a 
laudable  peculiarity  —  especially 
laudable  in  the  eyes  of  the  retail 
merchant  who  realizes  it.  But 
nesTertheless,  it  exists  even  in  the 
case  of  hundreds  of  newspapers 
that  do  not  have  important  local 
competition. 

“But  mark  this:  Newspapers 
which  do  not  have  a  considerable 
volume  of  general  advertising 
simply  have  to  charge  a  higher 
rate  for  their  retail  advertising  in 
order  to  show  adequate  profit.” 


Chambers- 


continiied  from  pane  10 


“.Although  the  plan  was  very  ef¬ 
fective.  it  reduced  the  time  the 
salesmen  could  '■pend  in  actual 
sales  work.  How  fortunate  we 
were  to  have  sufficient  funds  in  the 
operating  reserve  to  go  out  and 
hire  a  man  with  just  the  right  ex¬ 
perience  to  take  over  from  the 
salesmen  the  actual  preparation  of 
these  presentations,  leaving  the 
salesmen  more  time  to  devote  to 
actual  sales  work.  It  is  a  simple 
thing,  but  it  illustrates  why  the 
Bureau  is  functioning  as  smoothly 
as  it  is  today. 

“Let’s  see  what  the  Bureau  isn’t 
doing,  and  why. 

More  Local  Help  Needed 

“Most  of  you  advertising  man¬ 
agers  know  already  what  I  am 
about  to  say.  You  are  right!  I  am 
referring  to  the  job  of  selling 

everybody  connected  with  the  sale 
and  distribution  of  branded  mer¬ 
chandise  on  the  importance  of 

newspapers  as  a  medium  for  ad¬ 
vertising  and  exploiting  these  prod¬ 
ucts. 

“Gentlemen,  let’s  face  the  facts. 
This  is  a  job  the  Bureau  is  not 
doing  and  cannot  do — now,  or  at 
any  future  time.  Neither  can  it  be 
done  by  the  newspaper  representa¬ 
tives.  It  is  a  job  for  each  news¬ 
paper  to  do  as  a  part  of  its  con¬ 

tribution  to  the  defense  of  news¬ 
papers’  stake  in  national  advertis¬ 
ing.  Manufacturers’  salesmen  are 
continually  being  indoctrinated 
with  magazine,  radio  and  televi¬ 
sion  propaganda,  while  on  many 
vital  home  fronts  the  newspapers 
are  inactive. 

“Why  should  we  permit  any  ad¬ 
vertiser  or  the  advertising  agency 
to  be  put  on  the  defensive  by  his 
own  sales  organization  because  of 


the  money  they  are  spending  in 
newspapers  when  they  know  that 
newspapers  can  best  do  the  job 
that  is  needed?  Yet  that  is  jua 
what  is  taking  place  today. 

"As  a  result  of  past  urging  by 
the  NAF..A  and  the  newspaper 
representatives,  far  more  is  now 
being  done  along  this  line  than  in 
the  past.  Many  newspapers  are 
going  about  it  systematically.  This 
will  surely  prove  effective.  Let  us 
hope  others  follow  their  example. 

Need  Larger  Stalls 

“When  this  problem  is  being 
discussed  among  advertising  man¬ 
agers.  1  hear  far  too  frequently  the 
comment  that  their  staff  is  too 
busy  for  such  work — that  it  h 
barely  sufficient,  and  often  in¬ 
adequate.  to  do  the  day  to  day 
"must”  jobs,  without  spending 
time  on  potential  business. 

“I  can  sympathize  with  these 
men,  and  regrettably  there  are  far 
too  many  newspapers  today  that 
actually  are  understaffed  in  the 
advertising  department.  More  and 
more  sales  work  is  going  to  have 
to  be  done  by  newspapers  every¬ 
where.  and  there  is  absolutely  no 
substitute  for  manpower  in  the 
advertising  department  of  a  news¬ 
paper. 

“Unless  you  feel  your  staff  is 
entirely  adequate  to  do  the  job  in 
local,  in  classified,  and  particu¬ 
larly  in  national,  which  usually 
suffers  most,  I  urge  as  strongly  as 
I  can  that  you  carefully  analyze 
the  situation  and  submit  recom¬ 
mendations  to  your  publisher  for 
enlarging  the  staff  to  the  point 
where  it  will  enable  you  to  do  the 
job  you  know  should  be  done.” 
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ITU  Signs  in  N.  Y.  C.; 
Pressmen  Negotiate 

The  International  Typographical 
Union,  Local  No.  6.  has  signed  a 
contract  with  the  Publishers’  As¬ 
sociation  of  New  York  City,  after 
members  voted  4,673  to  2,163  in 
favor  of  the  contract. 

Negotiations  are  continuing  with 
the  Pressmen,  who  voted  550  in 
favor  of  arbitration  to  520  in  fa¬ 
vor  of  a  proposed  contract.  The 
publishers  have  signed  contracts 
with  all  other  mechanical  unions. 
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Scm  Jose  Dailies  Name 
Advertising  Manager 

San  Jose,  Calif. — Appointment 


Henry  W.  Gittinger 
Passes  Away  at  91 

Chariton,  la. — ^The  editor  and 


of  Charles  De  Lorenzo  as  adver-  publisher  of  Oklahoma’s  first  daily 
liang  manager  of  the  San  Jose  newspaper,  the  Oklahoma  City 


Times,  died  here  Jan.  27.  He  was 
Henry  W.  Gittinger,  91,  who  be¬ 
gan  his  newspaper  career  with  the 
Russell  Union  in  1888.  He  left 
there  a  year  later  for  the  Okla¬ 
homa  City  position  which  he  held 
until  1892. 

Returning  to  Iowa,  he  became 
publisher  of  the  Marion  County 
News  and  from  1905  until  19.J0 
he  was  editor  and  publisher  of  the 
Chariton  Leader.  He  retired  in 
19.^0. 


Here  ary  and  7/wm,  died  here  Jan.  27.  He  was 

Sews  is  an¬ 

nounced  by 
Joseph  B.  Bid¬ 

der ,  publisher. 

He  succeeds  A. 

R.  Bower,  r  e  - 
signed. 

Mr.  De  Loren¬ 
zo  has  been  re¬ 
tail  advertising 
manager  since 
1945.  His  asso-  19.^0. 

ciation  with  the  De  Lorenzo 
local  dailies  cov-  'a. 

m  30  years  as  he  joined  the  Mer- 
cury  as  a  retail  salesman  while 
still  a  high  school  student.  He 

served  as  classified  advertising  G.  A.  Falzer,  68.  former  sports 

manager  in  1941  and  1942.  editor,  columnist  and  reporter  on 

,  Newark,  N.  J.,  newspapers,  Jan. 

26. 

Speidel  Executives  ♦  * 

Set  '53  Service  Aim  .  Voung  46  former 

MCI  MM  business  manager  of  the  old  Jones- 

CoLORAOO  Springs,  Colo.  Ex-  (Ark.)  Tribune,  Jan.  19. 

ecutives  of  the  Speidel  Newspa-  *  * 

pers,  Inc.,  meeting  in  annual  con-  „ 

ference  here  lasf  week,  set  their  Chari.ottf,  M  Hickey  a  .Veu- 
No.  1  job  for  1953  as  service  to 

the  readers  in  keeping  them  fully  editor  of  the  paper  s  welfare 

informed  of  the  new  government  department  since  1943,  Jan.  28. 


Herbert  F.  Lgers,  77,  former 
editor  of  the  old  Owatonna 
(Minn.)  Journal  -  Chronicle,  Jan. 
24. 

*  *  * 

A.  C.  Miciiener,  60,  former 
Iowa  newspaperman  and  more  re¬ 
cently  an  advertising  executive  in 
Ottumwa,  la.,  Jan.  26. 


(J^bftuarp 


G.  A.  Falzer,  68,  former  sports 
editor,  columnist  and  reporter  on 
Newark,  N.  J.,  newspapers,  Jan. 
26. 

♦  *  * 

Iames  F.  Young,  46,  former 
business  manager  of  the  old  Jones¬ 
boro  (.\rk.)  Tribune,  Jan.  19. 


Albert  Oliver  Herman  Grier, 
85,  dean  of  the  Wilmington  (Del.) 
News-Journal’s  editorial  staff,  Jan. 
23. 

*  4>  * 

Mrs.  Dorothy  E.  Trisik.  for¬ 
merly  of  the  Omaha  (Neb.) 
World-Herald  staff,  Jan.  25.  She 
was  the  wife  of  George  Trisik. 
telegraph  editor  of  the  Evening 
Sun. 

*  !>  « 

George  Zerr,  76.  river  edi¬ 
tor  of  the  Pittsburnh  ( Pa. )  Post- 
Gazette  and  its  predecessor,  the 
Pittshurgh  Post,  for  38  years,  Jan. 


Auolphe  Fitzgerald  Nye,  67, 
one-time  Nashville  (Tenn.)  Daily 
News  staffer,  Jan.  26.  He  was  a 
brother  of  John  H.  Nye,  associ¬ 
ate  editor  of  the  Nashville  Ten- 


WiLLiAM  F.  Cramb,  81,  editor 
and  publisher  of  the  Fairhury 

(Neb.)  Journal  for  56  years,  Jan. 

23. 

*  *  « 

Guy  W.  Traverse,  52,  adver¬ 
tising  manager/  of  the  Eseanaba 
(Mich.)  Daily  Press,  Jan.  19. 

*  ♦  * 

Herbert  Franklin  Faison,  51, 
who  had  been  associated  with  the 
Staunton  (Va. )  News  Leader  for 
23  years,  Jan.  24. 

■ 

Ex-ITU  Chief  Ill 

San  Francisco  —  Claude  M. 
Baker,  past  president,  International 
Typographical  Union,  was  hos¬ 
pitalized  here  last  week.  His  doc¬ 
tors  ordered  complete  rest  until  a 
blood  clot  could  be  dissolved. 


in  Washington. 

Merritt  C.  Speidel  of  Palo  Alto, 


Lovick  P.  Miles,  Sr.,  81,  for- 


Calif.,  president  of  the  group  of 

eight  papers,  conducted  sessions  Commeraa! 

attended  by  the  principal  execu-  “"‘I  ^  Spanish-.American 

lives  at  the  general  administrative  correspondent  for  the  news- 

offices  here.  P^P'-'*’'  'J’  ^  ^ 

Harry  S.  Bunker,  general  man-  i  u 

ager,  said  the  executives  were  mTn' .S'  U" ^ 

"generally  optimistic"  about  busi- 

ness  conditions  this  year  and  all  W/rror,  Jan.  21. 

agreed  they  must  do  something  to  «  *  ♦ 

gain  more  control  over  publishing  James  McGrain,  59,  formerly 
e.xpenses.  on  the  circulation  staffs  of  the 

Chicago  (111.)  American,  the  Chi¬ 
cago  Sun.  the  Wisconsin  News  and 
from  1926  to  1941  home  delivery 
manager  for  the  Milwaukee  (Wis.) 


Xifii-  ^  .1  cago  :iun.  me  Wisconsin  rsews  ana 

William  Uassidy  from  1926  to  I94I  home  delivery 

Dies  in  Belfast  manager  for  the  Milwaukee  (Wis.) 

Belfast — William  Cassidy,  86,  Sentinel,  Jan.  19. 
former  advertisement  manager  of  *  ♦  ♦ 

the  Belfast  Telegraph  in  this  North  William  Henry  Victor  Guin- 
Ireland  city,  died  recently.  Mr.  ness.  60.  former  art  director  of 
Cassidy  had  the  extraordinary  New  York  Mirror  and  one- 

record  of  70  years’  service  when  art  staffer  on  the  old  Phila- 

he  retired  in  1951.  delphia  (Pa.)  Record,  Jan.  26. 

When  Mr.  Cassidy  began  work  •  *  ♦ 

for  the  Telegraph  as  a  boy,  the  Edward  Buckley  C'kkidrich, 


ION 


RATES^-consecutive  insertioni 
3  line  minimum. 

SITUATIONS  WANTED  AUL  OTHER  CLA 

Ingrrtlons  Line  Kate  InHertionu 

1  $.06  1 

2  .60  2 

3  .46  3 

4  smd  over  .40  4  and  over 


ALL  OTHER  CLASSIFICATIONS 
Inaertiona  Line  Rate 

1  $1.00 

2  .96 

3  .90 

4  and  over  .86 

Inquire  for  26  and  62  time  ratea. 
Chanre  Oniers  Accepted. 


4  smd  over  .40  4  and  over  .86 

Situations  Wanted  Ads  payable  Inquire  for  26  and  62  time  ratea. 

In  advance.  Add  16c  for  box  ser-  Chanre  Oniers  Accepted, 
vice. 

.\ild  1 6c  for  Box  Service 

ADVERTISING  AOEN’CIES  charged  at  our  National  Classified  rate 
lees  commission.  Inquire  for  rates.) 

Count  30  unite  per  line  (add  1  line  for  Box  information).  No 
abbreviations.  Replies  m.ailed  dally.  Box  holders'  identities  held  in 
strictest  confidence.  Deadline  Wednesday  at  2  P.M.  (After  last  Mall). 
EDITOR  &  PITBLISHER  reserves  the  right  to  edit  all  copy 

Editor  &  Publisher  Classified  Dept. 
Times  Tower,  New  York  36i  N.  Y«  BRyant  9-3052 


newspaper  printed  a  modest  four  copy  desk  man  on  the  Boston 
pages  on  an  old  flatbed  press.  (Mass.)  Record  -  American  and 
Twenty  years  later,  he  became  ad-  former  reporter  for  the  Boston 
''ertisement  manager.  When  he  Transcript  and  the  New  York 


retired,  he  was  given  a  silver  sal-  Times,  Jan.  22. 
rer  to  mark  what  was  described  ♦  ♦  ♦ 

as  “an  astonishing  record.”  Alva  A.  Swain.  79,  whose  po- 

■  ilitical  column,  “Under  the  Cap- 

PrUt  *1  r*  1  nnn  Dome,”  appeared  in  almost 

AjaitOrialS  Uost  $l.Uli0  lOO  daily  and  weekly  newspapers 
Toronto — A  jury  awarded  $1,-  in  and  around  Colorado,  Jan.  22. 
yfiO  to  ex-Councillor  Victor  Ryan  ♦  ♦  * 

in  his  suit  for  $10,000  damages  Powers  Moulton,  40,  a  copy 
against  the  100-year-old  Trenton  editor  on  the  New  York  Daily 
fOnt.)  Courier-Advocate  for  al-  New’s  and  formerly  on  the  staffs 
reged  libel  in  two  editorials  pub-  of  the  Detroit  (Mich.)  Free  Press, 
lished  during  an  election  campaign  the  New  York  Journal-American, 
in  1951.  The  defense  pleadecl  fair  PM  and  the  New  York  Star.  Jan. 
comment.  25. 

editor  6,  PUBLISHER  for  January  31,  1953 


LEGAL  NOTICE 

I’L'KSL'ANT  to  the  Charter  and  By- 
Laws,  the  Annual  Meeting  of  the 
.Stockholders  of  the  Editor  &  Publisher 
Company,  Inc.,  will  be  held  in  the  of- 
tires  of  the  Company,  Suite  1700  Times 
Tower,  Times  Square,  New  York  36. 

Y.,  at  11:00  A.M.  on  Wednesday, 
Kehruary  18,  19j3,  for  the  transaction 
of  sueh  business  as  may  legally  conic 
before  the  meeting. 

CHAliLKS  T.  STUART 
.lanuary  26.  19.53.  Secretary 

ANNOUNCEMENTS 
_ Newspaper  Brokers 

FOR  better  newspaper  properties. 
Good  selection  dailies,  weeklies. 

ODETT  &  ODETT,  Brokers 
P.  O.  Box  527,  San  Fernando,  Calif. 
PURCHASES,  loans,  sales,  handled 
.liscreetly.  Publishers  Service.  P.  O. 

Box  3132,  Qreenslwro,  N.  C. _ 

■kir  PERSONAL  SERVICE  backed  with 
30  years’  experience  in  the  West.  Ar¬ 
thur  W.  Styp<‘s.  625  Market  St.,  San 
Francisco  o,  California. 

FOR  31  TEARS  —  We  have  dealt  in 
nothing  but  newspapers.  Nationwide. 
Honest  service  to  both  buyer  and 
seller. 

LEN  FEIQHNER  AGENCY 
Box  192  Mt.  Pleasant  Michigan 
MAY  BROTHERS,  Binghamton,  N.  Y. 
Established  1914.  Newspapers  bonght 

and  sold  without  publicity. _ 

CONFIDENTIAL  INFORMATION 
Daily  Newspaper  Properties 
W.  H.  Glover  Co.,  Ventura,  California 


ANNOUNCEMENTS 
_ Newspaper  Brokers _ 

South  West  Newspapers 
Marcus  OritRn,  Broker 

_ Tuenmeari,  New  Mexico _ 

DAILIES  AND  WEEKLIES 
Ray  E.  Mobler  k  Associates 
312  Boston  Bldg.,  Denver  2,  Colorado 

_ Newspaper  Appraiaerg 

BEFXIRE  SELLING  your  newspaper  it 
i.s  well  to  check  on  its  present  market 
value  by  means  of  a  RADAR  AP- 
PKAISAL. 

-Also,  before  buying  a  newspaper  in¬ 
sist  upon  .a  R.YDAR  .\PI'R.\  ISAL. 

Quick,  cheap,  accurate. 

MAY  BROTHERsS 
Binghamton,  New  York 

Appraisals  for  All  Purposes 
Liquidators:  National  Servi^ 

PRINTORAPT  REPRESENTATIVES 
277  Broadway.  New  York  7,  N.  T. 

BEN  SHULMAN  ASSOCIATES 

500  Fifth  Avenue,  New  York  36,  N.  T. 

STANDARD  APPRAISAL  CO. 
Boston  6  Church  Street  Atlanta 

Philadelphia  Chi^go 

Pittsburgh  New  York,  N.Y.  St.  Louia 
~  NEWSPAPER  VALUATIONS 
Tax  and  alt  other  nurpoaes. 

A.  S.  VAN  BENTHUY4JEN 
446  Ocean  Avenue,  Brooklyn,  N.  T. 


ANNOUNCEMENTS 
Publications  for  Sale 


u.>c.  ui  iitrgt-iil,  mu^l  prutiiable  Meek¬ 
ly  newspaper  and  printing  businesses  l 
in  Pacific  Northwest.  Exclusive  field,  | 
growing  rapidly  and  solidly.  Not  a 
boom  community.  Tremendous  oppor¬ 
tunity  for  able,  working  publisher. 
Should  double  in  value  in  few  years. 
Details  will  be  supplied  those  show¬ 
ing  financial  ability  to  handle.  $150,- 
000,  at  least  half  cash,  exclusive  of 
real  estate.  Box  418.  Editor  &  Pub¬ 
lisher. 

COUNTY  SEAT  EXCLUSIVE^ Weekly, 
growing  trading  area  of  60,000.  Ex¬ 
ceptional  plant.  Immediate  action 
buys  this  over  $50,000  annual  gross 
official  legal  paper  for  $10,000  down. 
J.  .4.  Snyder,  Broker,  3570  Frances 
Ave.,  Venice.  California. 

COIjOR.VDO:  dross  around  $9,000. 
M'ell  equiiiped.  Good  ■  ireiilafion.  $3,000 
down  includes  building  with  5-room 
apartment.  .Ia<  k  L.  Stoll  &  .Vssociates, 
4958  Melrose  .Ave.,  Los  .Angeles  29, 

California. _ 

EXCLUSIVE  WEEKLIES  in  10  States, 
from  $4,500  to  $57,500.  Bailey-Kreh- 
biel  Newspai>er  Sera-iee.  Box  88,  Nor- 

ton,  Kansas. _ 

KANSAS  D.AILY 

Growing,  profitable  daily  in  strategic 
county  seat.  Room  for  good  increase. 
Prieoil  at  or  nenr  annual  gross.  Under 
$100,000.  Terms:  30%  down. 

RAY  E.  MOHLER  &  ASSOCI.ATES 
_ 3|o  Boston  Bldg.,  IK'nver  2,  Colo. 


TWO  CALIFORNIA  AVEEKLIES 

Exclusive  weekly  .n  choice  agricul¬ 
tural  area  producing  $20,000,000  in 
farm  products.  Two-machine  shop; 
automotive  jobbers;  low  rent:  $46,000 
on  term.s. 

68-year-old  weekly  in  farm  commu¬ 
nity  with  many  new  homes  to  be  erect¬ 
ed  at  once;  dry,  healthful  climate; 
irrigation  expansion  assured. 

.1.  R.  GABBERT 

3937  Grange,  Riverside,  California 

★★★  WASHINGTON  ST“aTE^  We 
have  two  County  Seat  weeklies  now 
available.  Both  on  Columbia  River. 
One  is  $52,500  with  $12. .500  down,  the 
other  is  $25,000  with  $15,000  cash. 
Both  priced  under  gross.  .V.  W. 
STA'PES.  625  Market  St..  San  Fran¬ 
cisco.  California. 


Publications  Wanted 


DAILY,  by  responsible  gronp  with 
down  payment  of  $25,000  to  $50,000. 
Box  350.  Editor  &  Publisher. 
PUBLISHER  who  recently  sold  news¬ 
paper  now  seeks  weekly  or  small  daily 
in  city  over  ten  tbonsand.  Run-down 
paper  satisfai  tory  if  expansion  feasible 
with  proper  management.  Owner  may 
write  me  in  strictest  confidence.  Box 
529,  Editor  &  Publisher. 


Business  Opportunities 

GET  A  new  slant  on  life.  Be  a  man 
instead  of  a  slave.  You  can  be  your  ^ 
own  boss  on  this  lively,  Connectient  j 
shoreline  weekly.  We've  done  well. 
Now  my  half  interest  is  for  sale,  j 
Write  Box  301.  Editor  &  Publisher.  ; 


NEWSPAPER  SERVICF-S 
_ Printing _ 


NEWSPAPER 
PRINTING  PRESS 
CAPACITY 


AVAILABLE  for  Shopping  News, 
Weeklies,  College  papers.  Trade  or 
Labor  papers.  Circulars,  etc. 


FULL  page  o-r  tabloid  size  in  black 
and  three  colors. 


LOC.ATION:  Midwest 

Your  inquiries  solicited. 


Box  402.  Editor  3c  Publisher 


NEWSPAPER  SERVICES 
_ Promotion _ ! 

WANNA  SELL  MORE  PRINTINGffj 
Locally?  Surrounding  area?  Mail¬ 
order?  Important  facts  I  Pinkie  Asso- 
I  ciatos,  8809  E  West  Pico,  Los  Angeles,  | 
California. 


HERE’S  ilORE  PULL  FOR 
YOUR  REAL  ESTATE  ADS  I 

FROM  Honolulu  to  Eire,  realty 
brokers  and  Classified  personnel 
have  discovered  that  “How  to  Write 
Productive  Real  Estate  .Ads’’  con¬ 
tains  the  keys  to  more  profitable 
real  estate  advertising. 

DUE  TO  continued  demand,  the 
book  is  now  in  its  second  printing. 

It  has  been  selected  as  the  text 
for  the  Philadelphia  Real  Estate 
Board’s  advertising  course. 

LET  THIS  hint-packed  128-page 
book  help  you  give  your  real  estate 
dealers’  ads  greater  pulling  power,  j 
Mail  your  check  for  $2.50  TODAY. 

Cams  &  Realty  Board 
Secretaries  Notel 
Ask  about  bulk 
order  discounts. 

HOWARD  PARISH 

Tested  Want  Ad  Selling  Plans  I 
2900  N.W.  79th  St.  Miami  47,  Fla. 


Press  Engineers 


E.  P.  WALLMAN  k  CO. 
Machinists,  Movers,  Erectors,  ^pairs,  I 
Maintenance,  Erections,  ail  types  of ! 

presses  Coast  to  Coast  i 

Tel.  3-4164  975  N.  Church  Street.  I 

-  I 

NATIONAL  PRINTING  EQUIPMENT 
CO.,  Printing  Machinery,  Dismantled  ! 
—  moved  —  erected.  Ridgewood.  New  i 
Jersey.  RI  6-4252.  I 


MACHINISTS — Dismantling,  moving,  < 
assembling,  entire  newspaper  plants.  ' 
Repairs,  maintensnee,  service  nation-  i 
wide. 

LORENZ  PRINTING 
MACHINE  CO..  Inc. 

3626-31  St..  Long  Island  City  1,  N.  T. 
STillwell  6-0098-0099 

MASON-MOORE-TRACY.  Inc. 
Printing  Press  Engineers 
Machinists  and  Movers 
Web,  Offset,  Flat  Bed  Experts 

We  will  move,  erect  or  repair  presses 
ANYWHERE 

28  East  4th  Street,  New  York  3,  N.  Y.  I 
Phone  SPring  7-1740  : 


LOYAL  S.  DIXON  CO. 
Newspai>er  Press  Erectors 
Dismantling — Moving — Erecting 
— Service  Nation-Wide  — 

★  Trucking  Service  ★ 

White  Freightliner  with  35'  semi-van 
White  Mustang  with  32’  semi-flat  bed 
—  Insurance  Coverage  Complete  — 


11164  Saticoy  St..  Sun  Valley,  Calif. 
POplar  5  0610 


Maintenance.  Service,  Repairs,  Erection 

SAM  S.  PUNTOLILLO 

311  Lincoln  Avenue,  Lyndhurst,  N.  J. 
SPECIALIZING  in  Duplex  and 
Goss  Plat-bed  Webs 


Cline  Systems  Serviced 
ALBERT  L.  PETERSON 
Registered  Professional  Engineer 
References  Furnished 
5723  W.  Superior,  Chicago  44,  Illinois 


NEWSPAPER  SERVICES 
_ Composing  Room _ 

TWO  MODEL  31  LINOTYPES.  One 
S61.981,  with  4  magazines.  4  molds,  4 
fonts  mats;  the  other  557.191,  with  3 
magazines,  3  molds,  3  fonts  mats.  Both 
have  gas  pots,  AC  motors  and  are  in 
A-1  condition.  Save  several  thousand 
dollars  on  one  or  both  of  these  almost 
new  machine.  Write  Inland  Supply 
Co..  729  Baltimore  Ave.,  Kansas  City 
c>,  Missouri. 


MACHINERY  and  SUPPLIES 
Composing  Room _ 

USE  OUR  METAL  SIDES  AND 

Build  Your  Own 
Galley  and  Type  Cabinets 

Send  for  Descriptive  Circular 
L.  Beecher,  1150  Diversey,  Chicago  14 


LINOTYPES  and  Intertypes,  Models 
5,  8,  14.  26.  Intertypes  B — C — CSM, 
thoroughly  rebuilt,  also  many  food 
used  machioes  available  attractively 
priced.  Eight  page  Goss  Comet.  North¬ 
ern  Machine  Works,  323  North  Fourth 
St..  Philadelphia  6,  Pennsylvania. 

FOR  SALE:  12-foot  Hamilton  all-steel 
Make-Up  Table,  with  space  for  292 
13-em  galleys,  98  31  j  galleys — eight 
flat  shelves  and  storage  space  for  leads, 
slugs  and  rule.  -A  wonderful  unit. 
Thomas  W.  Hall  Company,  Inc.,  Stam¬ 
ford,  Conn. 


MODEL  30  LINOTYPE — 4-mold  disk 
for  8-10,  14,  24  and  30  pt..  with  extra 
36  pt.  mold.  Type  to  go  with  machine 
includes  14  Bodoni  with  italic.  24  Bo- 
doni,  24  Bodoni  for  aux.,  36  Bodoni 
for  aux.  Single  keyboard  72-90.  with  3 
extra  half-split  magazines.  Quadder 
.and  Mohr  saw:  Ludwig  feeder.  This 
Linotype  is  an  orphan  in  Intertype- 
equipped  shop  and  must  be  replaced 
for  that  reason.  Price  reduced  $1,000 
for  quick  sale  to  $7,500  f.o.b.  Van¬ 
couver.  The  Columbian,  Vancouver. 
Washington. _ 

TELETYPESETTER  equipment  for 
sale;  operating  unit  for  Linotype  and 
Multiface  Perforator;  both  modern  and 
new  condition.  W.  D.  Brewer.  4138 
53rd  S.  W.,  Seattle  6,  Washington. 


Press  Room 


HOE 

UNIT  PRESS  j 

DOUBLE  High-s;M-eil  Folder  ! 

4-16  PAGE  Balcony  TyiK'  Units 
RUBBER  Rollers,  Ink  Pumps 
SUBSTRUCTURE  with  Roll  Stands 
ONE  Extra  16  page  Unit 
AC  Motor  Drives,  Full  Automatic 
TONY  Autoplate  Machine 

JOHN  GRIFFITHS  CO.,  INC. 

11  W.  42nd  St.  New  York  36.  N.  Y. 


HOE  SINGLE-WIDTH  PRESS 
24-PAGE,  3  deck,  prints  four  colors. 
.AC  drive,  all  stereotype  equipment, 
available  now,  has  Quarter  Folder. 
George  C.  Oxford,  Box  903,  Boise, 
Idaho. _ 


48-PAGE  HOE  FOR  SALE 


MACHINERY  and  SUPPLIES 
Preas  Room 

HOE  PRESS  UNITS 

Located  at  the  Former 

PHILADELPHIA  RECORD 


MACHT' 


DUI 


4  VERTICAL  type  units 
12  BALCONY  type  units 

with  5  double  folders,  AC  mote 
drives,  22  K*  cut-off  and  Wsol 
Junior  Autoplates. 

OAN  DIVIDE  into  Presses  of  3  or « 
units  each. 


TWO  H 
jlete  with 
2  AC  D 
2  EXTF 


CAN  be 
presses. 


THESE  ARE  EXCBOiLENT  STEEL 
CYLINDER,  ROLLER  BEAEnS 
UNITS  AND  HAVE  BEEN  OUT  Of 
SERVICE  SINCE  JANUARY  1*|J 
STILL  ERECTED  AND  HAVE  BEEJ 
WELL  MAINTAINED.  FOR  FUU 
PARTICULAR.S  WRITE  OR  WHI 

BEN  SHULMAN  ASSOCIATE 

500  Fifth  Avenue,  New  York  36.  S.  T. 
Phone  BRyant  9-1132 


16-PAGE  GOSS  STRAIGHTI.IXE- 
32-PAGE  ON  COLLECT  RUN 
4  DECK- — 4  pages  to  the  deck. 

Plates — 1.5"  O.D. — 14J4'  I.D. 
22fii  Page  makeup  length — 22”  lonz— 
plate  surface  23-9/16"  cut-off. 
Power  hoist  for  paper  rolls — rolls  up 


I 


to  36"  diameter. 

.All  rubber  form  rollers — in  excelletl 
condition.  Other  rollers,  composition 
— iin  excellent  condition.  Extra  roller 
cores. 

C-ompensators  for  color  on  three  decks. 
Extra  fountain  for  color. 

Closed  form  roller  sockets. 

Extra  iiijie  rollers  on  front  end  ol 
press.  Blankets  in  iroml  eomlilion. 

Full  automatic  drive  with  button  sis 
tioiis,  pnnel  board,  (Cutler-Hammer' 
50  H.P.  motor  for  driving,  5  H.P 
motor  for  inching,  220  D.C. 

Priced  with  or  without  drive. 

Cutler  Hammer  paper  conveyor  (esci- 
lator)  eomplete  with  delivery  hesl 
folder  head.  2  right  angle  turns.  ss( 
about  30  feet  of  straight  eonvejw 
Chain  drive. 

Built  for  speed  of  24.000  16-page  ps 
pers  per  hour  on  straight  run— V* 
use  it  about  21,000  signatures  per  hou 
running  sjreed. 

Press  is  in  good  rejNiir  in  all  respeca. 
Ink  pump  eomplete  with  hose  snd 
nozzle  for  ink  dnini. 

Complete  with  Goss  hand  box.  wsIk 
cooled  both  sides. 

Hoe  plate  finishing  machine  with  A.C. 
drive.  Could  furnish  3  ton  pot  « 
necessary.  Curved  scorcher.  Cnrvei 
router.  .  . 

Equipment  is  in  good  eondilion  ssd 
used  now  to  put  out  daily  paper,  snd 
eoiiimercial  printing.  Press  is  Mint 
replari'd  with  larger  press.  Availsolf 
about  .April  of  19.53.  Possible  thst 
earlier  deliverv  date  could  be  arranged. 
Box  536.'  FMitor  &  Publisher 
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CONSISTS  of  3  units,  arch  type,  with 
double  high-speed  Folder,  and  A.C. 
Motor  Equipment. 

23-9/16"  Sheet  Cut 

Immediately  available 
Very  Attractive  Price 


THOMAS  W.  HALL  COMPANY.  INC. 
Stamford,  Connecticut 


Used  Presses 

dk  Since  newspapers  constantly  w 
replacing  presses  with  new 
units,  we  usually  have  a  list  of  good 
used  presses  available  or  which  mar 
be  available  soon,  for  newspapers  ot 
all  sizes.  . 

dk  GOSS  engineers  can  adapt  ^ 
equipment  to  your  specific  needs, 
dk  CORRESPONDENCE  invited. 


B 

LAI 

Oxli 


POl 


Used  Presses 

of  every  size  and  description 

12  PAGE  Goss  Monitor  with  Stereo 
24  PAGE  Webendorfer  Rotogravure 
32  PAGE  Goss  Straightline — 23-9/16" 

4  UNIT  Hoe  Vertical  Type — 2234" 

4  UNIT  Scott  2234"  Multi-Unit 
6  UNIT  Hoe  Vertical  Type — 2154* 

12  UNIT  Hoe  Balcony  Type— 2234" 

STEREOTYPE  equipment  for  all  of 
the  above  Presses, 

A  PRESS  for  every  size  or  budget. 
Write  or  wire  your  requirements  for 
complete  specifications. 

BEN  SHULMAN  ASSOCIATES 

500  Fifth  Avenue,  New  York  36.  N.  Y. 
Phone  BRyant  9-1132 


EDITOR  S  P 


THE  GOSS 
PRINTING  PRESS  CO. 

1535  S.  Paulina  St.  Chicago.  B- 


SOOTT  SPEED  KING  PRESS 
24-page  capacity,  with  color  cyliBd*t. 
Available  about  Feb.  1st.  May  lie  sc** 
in  operation.  Price  $12,000  InclndiM 
stereo  equipment.  Statesman  Publii*' 
ing  Co..  Salem,  Oregon. 


LINOTYPE  —  MODEL  9:  4  .m»>» 
magazines,  electric  pot,  good  conditiw. 
$995  our  floor  as  is;  available  no*' 
Larger  machine  installed.  _ 

DOHR  PRINTING  COMPANY 
2715  Fenton  Road.  Flint  7,  MichlgW 

1 — 12"xl8"  KLUGE  automatic 
printing  press — 'Serial  $124476. 
lent  condition,  reduced  to  $2.50*' 
Alexandria  Gazette  Corp.,  Alexsndris. 
Virginia. 

F  B  L  I  S  H  E  R  for  lanuary  31,  1953 
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machinery  and  SUPPLIES 


TWINNED 
DUPLEX  TUBULARS 

TWO  16-page  2  to  1  presses,  com- 
jlite  with  stereo. 

2  AC  Drives 

2  EXTRA  color  fountains. 

AVAILABLE  APRIL 
CAN  be  sold  as  one  or  two  separate 
preises. 

BEN  SHULMAN  ASSOCIATES 

500  Fifth  .Ave.,  New  York  36.  N.  Y. 
Phone:  BRyant  9-1132 

NO  BIG  PROFITS 
These  must  go  at  minimum  prices  to 
sffect  swift  sales: 


MACHINERY  and  SUPPLIES 


Wanted  to  Buy 


HELP  WANTED 


Administrative 


HELP  WANTED 


Classified  Advertising 


|)apers,  Inc.,  Canton  2,  Ohio. 

HELP  WANTED 
_ Administrative 

AN  EDITOR  AND  PUBLISHER 
NEEDS 

ASSISTANT  PUBLISHER 


woman.  Real  opportunity.  Box  424. 
Editor  &  Publisher.  _ _ 

PUBLISHER  WANTED 
WANTED — Young  newspaperman,  ex¬ 
perienced  in  Advertising,  News  and 
Editorial  work;  for  position  as  pub¬ 
lisher  of  small  Daily,  W’est  Coast. 
Write  full  details  in  confidence  to  Box 
354,  Editor  &  Publisher. 

Circulatioo 


/AioiomiNi  rvjDuionciA  assistant 

CIROUIxATION  UANAGEB 

NEWSP.APER  is  one  of  the  country's  .AGE  30-40.  Manage,  train  and  develop 


best  in  100,000  circulation  class.  I  -lalesmen  in  rural  areas.  Need  execn- 

cive  ability.  Considerable  correspond- 
AN  unusual  opportunity  for  a  man  I  ..nee  while  in  home  office.  Good  salary, 
super  duper  qualifications  includ-  Permanent  position  to  man  who  can 
i  leliver.  Responsibilities  cover  several 
I  %tates.  We  furnish  car  and  expenses. 
EXCELLENT  academic  and  edito-  |  Splendid  opportunity  for  man  with 
rial  background  that  proves  he  j  Mrculation  know-how.  Can  wait  thirty 
has  a  good  mind.  i  lays. 

HOARD' S  DAIRYMAN 
TESTED  executive  ability.  Circulation  Department 

I  Fort  Atkinson,  Wisconsin 

PERSONALITY  and  character  | 

that  will  win  confidence  of  staff  _ _ _ .  „„„ 

and  community  in  relatively  short  CITY  CIROLLATION  MANAGER,  op¬ 
time.  portunity  for  young,  experienced  man 


MODEL  8  Linotype,  serial  2  above  w'th  <*“Per  qualifications  includ 

40,000,  5  magazines,  gas  pot,  aC  '"8^ 


motor.  Prico  $2,750. 

KLUGE  UNIT,  12  x  18,  4  years  old.  ' 
$1,800.  1 
DEXTER  Newspaper  Folder.  38x50. 

$150.  I 

OPEN  OP,  (new  series),  8  x  12.  { 
$275. 

REBUILT  B  Kelly  extension  deliv-  i 
cry,  $2,800.  I 

MODEL  H  DUPLEX  press,  serial  2 
above  700.  Complete.  As  is.  Ohio. 
$6,700. 

D.S  series  Elrod — 7  molds.  $1,200. 
22%  em  Ludlow,  10  sticks,  water 
cooled,  electric  pot,  AC,  25  fonts 
of  type,  6  and  12  pt.  molds,  right 
snd'left  cabinets  and  sorts.  $3,200. 

SAM  PUNTOLILLO 

311  Lincoln  Avenue.  Lyndhurst,  N.  J. 

HOE  Qnsrter-PaTC  Folder. 

HOE  Pneumatic  Electric  Steam  Table. 
DUPLEX  Tubular  Metal  Pot. 

CURVED  Plate  routers,  all  sizes. 

AC  MOTOR  Drives,  all  sizes.  I 

GEORGE  C.  OXFORD 
_ Box  903,  Boise,  Idaho _ 

MODERN  HOE  NEWSPAPER  PRESS 
12  Super  Speed  unit.  Capable  produc¬ 
ing  96  pages.  With  4  foldera.  modern 
high  speed  stereotype  equipment. 
IS-S/ie*  cut-off.  Can  also  sell  as  72 
or  48  psge  press.  Dismantled  and 
reedy  for  immediate  shipment.  In¬ 
action  invited.  Broker,  Box  657 
Editor  t  Publisher. _ 

GOSS  COMET  with  lots  of  service  left. 
New  packing,  good  rollers,  8  chases, 
ill  tools,  electrical  equipment,  $5,000. 
.Available  March  15.  Leader,  Ruston, 
Louisiana.  j 

Photo-Engniviiig  Equipment 


EXCELLENT  academic  and  edito¬ 
rial  background  that  proves  he 
has  a  good  mind. 

TESTED  executive  ability. 


commission.  Box  425,  Editor  &  Pub¬ 
lisher. 

_ Display  Advertising _ 

INDIANA  DAILY  near  10,000  circu¬ 
lation  needs  capable  salesman  with 
good  record ;  qualified  to  service 
substantial  accounts,  build  new 
business.  Steady  job,  $75  salary. 
Chance  to  move  up.  Give  full  informa¬ 
tion  in  first  letter.  Confidence  respect- 
ed.  Box  331,  Editor  &  Publisher. 

FARM  SUPPLEMENT 
newspaper  in  south  planning  on 
starting  Farm  Supplement  100,000 
circulation  group  wants  advertising 
salesman  experienced  in  farm  publi¬ 
cation  field  preferably  with  experience 
on  one  of  the  newspapers  now  pro¬ 
ducing  monthly  or  semi-monthly  farm 
publication.  Outstanding  market  in 
fast  growing  southern  state  with  out¬ 
standing  opportunity  in  every  respect. 
Write  fully  about  self,  references,  etc. 
completely  and  in  detail.  Give  s^srJ 
expected.  Box  312,  Editor  &  Pub- 

Usher. _ _ 

100,000  CIRCULATION  southern 
newspaper  a  leader  and  outstanding 


to  advance  to  Assistant  Circulation  !  opening  for  young  or  middle  30'e 
.A  MIND  able  to  grasp  and  ana-  !  Manager.  Liberal  salary,  car  allow- 1  ambitions  display  advertising  man. 
iyw  problems  readily  and  provide  ance.  Excellent  working  and  living !  Layout,  copy,  good  aaleainanihip  ea* 
affirmative  solutions.  I  conditions.  Ideal  location.  Prefer  man  »ential.  Call  on  established  accounts. 

I  now  on  smaller  daily  with  limited  fu-  Permanent  position.  Eleven 


I  now  on  smaller  daily  with  limited  fu-  Permanent  position.  Eleven  man  staff. 
A  FLAIR  for  community  snd  me-  I  ture.  but  with  desire  and  ability  to  modern  aggressive  operation,  morning, 
dia  promotion  combined  with  dis-  |  go  places.  Please  provide  full  dsU  ;  Sunday,  old  well  establis^d  tn  oat- 


standing  southern  city.  Write  fully 
about  self,  references,  etc.  Also  layout 


riplined  aggressiveness.  confidence.  Box  324,  Editor  &  Pub*  standing  southern  city.  Write  fully 

Usher,  _  '  about  self,  references,  etc.  Also  layout 

A  SEbFstarter  with  plenty  of;  w a vTFn— \f&nA»#r  f<vr  copy  samples.  State 

enerev  WANTED— Circulation  Manager  lor,  references  etc.  completely  and 

energy.  4.000  circulation  evening  newspaper.  :  «  Q$a  Editor  &  Pub* 


i  *.000  circulation  evening  newspa^r,:  PJ  detair^Box"  313.'  Editor  &  Pub- 

A  DEVOTION  to  journalism  so!  " ®'ihrfn«DTr^nced”'*A ^e°tmd° sno/^for  ^  lithrr. _ _ _ 

great  that  he  will  never  be  tempt-  '  ^Aburous  voune  man^who  ex^tl  I  THE  LEADER-REPUBLICAN  of  Glov¬ 
ed  to  sell  the  reader  down  the  i  . ‘i®’.'!  L®"./ 1  eravillTNew  York  needs  an  advertis¬ 


ed  to  sell 
river. 


eventually  to  move  on  to  larger  field. 
Box  351,  Editor  k  Publisher. _ 


ersville.  New  York  needs  an  advertis¬ 
ing  salesman  experienced  in  layout  and 
promotion  work.  Pleasant  working  «on- 


OPPORTUNITY  to  acquire  stock  CIROUL.ATION  MANAGER  wanted  for  1  ditions.  Contact  Mr.  Robert  J.  Arnold, 
out  of  earnings  when  he  has  prov-  small  Daily  newspaper  snd  large  terri-  |  Advertising  Director. _ 


cn  himself  to  staff  and  commu-  ,  tory.  Afternoon  delivery  by  bus  and 
nity.  I  private  airplane  covering  territory 


DISPLAY  ADVEaiTISlNG  man  with 


THIS  IS  one  of  the  best  oppor-  ,  other  news  sonree.  United  Press  full 

tiinities  in  the  country  for  a '  wire.  Present  .ABC  circulation  4,278. 

>-oiing  man  who  did  not  pick  a  ]  Should  be  increased  to  six  or  seven 

imblisher  for  his  father.  '  thousand.  EetabHshed  in  1911.  Must 

.  _  be  capable  of  results  without  high 

35  YEARS  OF  AGE  OR  LESS—  pressure  methods.  Details  first  letter 
ESSENTIAL.  with  references.  Telephone  or  wire 

collect  H.  D.  Strunk,  McCook  Daily 
APPLICATIONS  will  be  treated  in  Oaaette.  McCook,  Nebraska. 


private  »»i-pl«ne  covering  territory  gjjperience  in  layout  and  selling.  Write 
from  12  to  24  hours  .«h«-ad  of  any  rfrgt  letter.  The  Daily 

other  news  source.  United  Press  full  vr„,.i,i  Provo  Utah 
wire.  Present  ABC  circulation  4.278.  Herald.  Provo.  Utan. - 


COMPLETE  EQUIPMENT  photo-en-  f,ii,  j,,. 
graving  and  offset  plate  plant,  equip-  Publisher, 
ment  in  use  'til  Jan.  16,  1953.  AVrite 
for  complete  list.  W.  A.  E.,  Box  1110. 


strictest  confidence  until  yon  give 
green  light  to  check  your  references 
which  mast  stand  most  rugged  exam¬ 
ination.  Please  include  adequate  de¬ 
tails  in  first  letter.  Box  400.  Editor 


Stereotypy 

HOF.  MONARCH  MAT  ROLLER 
Late  Model,  AC  motor.  George  C. 
Oxford.  Box  903,  Boise,  Idaho.  _ 


MANAGER 

GENERAL  ADVERTISING 
FOR  METROPOLITAN  DAILY 


CIRCULATION  MANAGER 
Wanted  Immediately 

ON  January  4  we  moved  into  a  new 
modern  plant  with  doubled  press  ca¬ 
pacity  and  speed.  We  need  a  circula¬ 
tion  manager  who  can  fit  into  our 
present  management  team,  every  _mem- 


FARM  PAPER 
SALESMAN 

WE  ARE  looking  for  an  able,  two- 
fisted,  comj^tent  salesman  who  has  a 
wide  experience  in  selling  the  farm 
psper  field. 

FOR  such  man  there  is  an 
excellent  job  with  opportuni¬ 
ties  for  development  and 
good  pay. 

APPLICANTS  should  give  complete 


P()R  sale  —  Hoe  full-page  Router,  man.  preferably  married,  to  head  na- 
pedesfal  type,  with  AC  motor.  Thomas  tional  department.  Must  have  substan- 
W.  Hall  Co..  Inc.,  Stamford,  Conn.  tial.  sound  newspaper  background. 


ONE  of  nation's  leading  newspapers  ' 

located  in  Midw.-*t  wants  a  young  interested,  write  full  details  about 


her  of  which  will  work  with  him  to  background  of  their  work,  experience, 
increase  the  circulation  of  a  bigger,  gnd  present  employment.  Address: 

better,  Tallahassee  Democrat.  Box  416,  Editor  &  Publisher. 


In  Buy 


NEWSPAPER  PRESSES  I 

COMPOSING  ROOM  EQUIPMENT  j 
COMPLETE  PLANTS 

BEN  SHULMAN  ASSOCIATES 

500  Fifth  Avenue,  New  York  36.  N.  Y. 


eoi'.lV  Bonafid.  'T,IUhr.er'D"mac're'!*‘T'alie  j  q-.T  w,/^,Jd*‘3orkini['*condmoB.; 

'a’i  a®,'  Vif.dV.'KJ-.aS  !  ?rolo“dK  sJ,  i.ss  riX”* 


yotirsplf.  Your  application  will  be  kept  |  ^  HAVE  an  opening  for  a  well  sea* 
in  strict  confidence.  ;  advertising  man  to  sell  and 

ADDRESS  communications  to  John  M.  j  ‘a?. 


l>eople  know  of  this  ad.  Replies  confi* 
dential.  Box  508,  Kditor  and  Pub* 


TOP  FLIGHT 
COMPTROLLER 


Covvvqiiondvnfv 


12,000  ABC  daily  evening  paper  ne^ 
Philadelphia.  Times-Journal,  Vineland, 
New  Jersey^ _  _  _ 


-dvu  rinn  Avenue.  >ew  zorx  ao.  .-s.  i.  PUBLISHER  needs  proven  comptrol- 

- ler  who  can  give  maximum  relief  on 

Wanted — ^Margach  Feeder  and  metal  fiscal,  budget,  and  other  administrative 
melting  outfit,  molds,  etc.  Must  be  in  work.  MUS'T  HAVE  PENETRATINfJ 


good  condition.  Cash.  Box  450,  Edi' 
tor  tc  Publisher. _ 

WANTED:  3  paper  conveyors  Cutler 


ANALYTICAL  ABILITY  AND  SENSE 
OP  CO.ST  ACCOUNTING  —  INCLUD¬ 
ING  COMMON  SENSE.  Job  is  espe¬ 
cially  attractive  to  younger  man  block- 


CORRESPONDENT  wanted  in  New  n.i.rv  and 

England  area  to  write  for  alcoholic  onnorfunitv  for  good 

beverage  publication  weekly.  This  is  *\vvite*  full  det^ls  first  letter  to 

a  corking  way  to  pick  up  some  money  ^rfbune-Herald  Casper  Wyo. 

for  an  ambitious,  employed  newspaper-  t^per_jj^une_nerai  .  ^  P  _ 
man.  Write  to  Joseph  G.  Donovan.  ADVERTISING  SALESMAN— wanted 
Beverage  Retailer  Weekly.  1  William  for  alcoholic  beverage  publication  pub- 
St..  Passaic,  New  Jersey.  lished  weekly.  Write  full  particulars 

or  viKit  David  Milch.  1  ^  illiam  St., 
davtified  Advertisino  ,  Passaic.  New  .lersey^ _ 


St..  Passaic,  New  Jersey.  | 

_ Classified  Advertising  i 

SUPERVISOR  ! 

.AMBITIOUS,  energetic  per-on  for  i 


o  paper  cwiiseyura  v^u.ier-  daily  attractive  to  yoonger  man  diock-  - -y 

Hammer  pipe  construction,  give  de-  promotion  or  an  older  man  thriving  Classified  Itepsrtment 

tai U  n.n.i..  n  o-efned  nni..  Td.tin  _ o _ .u _ J  1-  iHg  large  volume.  Daily.  New  Yorl 


IMMEDIATE  OPENING 
DISPIJVY  salesman 


tails.  George  C.  Oxford.  Boise.  Idaho,  eager  to  move  South  and  reside  in 
,  one  of  America's  most  attractive  cities. 


metropolitan  area.  Excellent  starting 


OUTSTANDING  seven  (7)  day  daily 


the  Midwest  ha<  an  opening  for  a 


WANTED:  Good  12  or  16-page  Duplex  Applications  will  be  considered  In  salary  plus  bonus.  Box  517,  Kditor  &  ,„an  who  really  likes  to  sell.  The  pay 

Tubular,  with  or  without  stereo  equip-  itrictest  confidence  bat  ultimately  you  Publjsher: _ _ _  —  —  I  is  above  average.  The  opportiinities  are 

ment.  Delivery  now  or  by  July  1st.  must  provide  references  that  prove  yon  UNUSUAL  OPPORTUNITA’.  Wanted  limited  only  by  your  own  ability.  Lay- 

Box  403,  Editor  A  Publisher. _  „re  solid  gold  in  both  ability  and  in-  assistant  classified  advertising  manag-  i  out  and  copy  writing  ex^nence  essen- 

REMELT  PURNAUE — 3,000  to  4. -500  tegrity.  This  is  one  of  the  country's  er  for  one  of  the  country's  fop  dailies  !  tial.  The  man  employed  will  nave  a 

lb.  capacity.  Big  Chief  or  Kemp.  Give  best  newspapers  in  the  100.000  class,  in  New  A'ork  area  Must  have  good  strong  list  of  retail  yon 

comiilete  details,  age.  condition,  fuel  Full  details,  please,  in  first  letter,  knowledge  of  classified  nrocediire.  ban-  |  are  looking  for  an  y.portiini^,  tnis  s 

used  where  in  ii.e  rievln  H.w.m  1111  Hox  430.  Editor  *  Publisher.  dling  of  nersonnel  and  sales  promo-  ,  it.  Write  Bov  hd.fo.  «  luoiisner. 


lb.  capacity.  Big  Chief  or  Kemp.  Give  best  newspapers  in  f 
complete  details,  age.  condition,  fuel  Full  details,  please, 
used,  where  in  use.  Gavin.  Kimm  1111.  Box  430.  Editor  &  Pi 
Little  Building,  Boston.  Massachusetts,  i 

editor  &  PUBLISHER  for  January  31,  1953 


knowledge  of  classified  nrocediire,  han¬ 
dling  of  personnel  and  sales  promo¬ 
tion.  Box  543.  Editor  A  Publisher. 


HELP  WANTED 


HELP  WANTED 


HELP  WANTED 


SITUATIONS  WANTED 


ADVKKTISIXG  MANAGER— Projrres- 
sive  Pennsylvania  daily,  15-25.000  cir- 
t'ulntion  class,  seeks  top-notch,  expe¬ 
rienced  display  advertising  manager. 
Excellent  opportunity,  solid  future  for 
right  man.  \Vrite  Box  506,  Editor  & 
Publisher,  giving  qualihcations  and 
salary  desired. _ 

IjI\  h\\  IKE  IlyLINOlS  daily  newspa¬ 
per— -not  in  Chicago — has  an  exception¬ 
ally  desirable  position  for  a  topnotch 
advertising  salesman  who  is  looking 
for  a  permam'iit  and  advantageous  fu¬ 
ture.  ?>alary  near  ])lus  annual  ' 

bonus  and  pension  bein'fits.  Oi)portu- 
nities  for  advancement  depend  on  | 
ability  and  initiative.  Modern  plant, 
ideal  working  conditions;  growing, 
biglily  ilesirable  busine.-N>  center.  Do 
not  ap])ly  unless  you  are  a  hustler 
with  outstanding  qualities  of  personal¬ 
ity.  ability  and  know  how.  Must  be 
fully  qualified  in  selling,  layout  and 
copy. writing.  Write  Box  534.  care  of 
Editor  &  Publisher,  giving  full  details 
of  edination.  training,  experience,  ref- 
ermer-i.  family  hackgr(»nnd.  economic 

hr\^{K. _ • _ 

l*l)SlTlO\  open  for  Advertising  Sales¬ 
man  or  woman.  17,00(i  daily,  to  service 
all  tyjM*  accounts.  Car  necessary.  Prefer 
2.>-3.»  age  group,  experienced.  Give 
rt'ft'reuces.  experience,  education,  sal¬ 
ary  requirements  first  letter.  Write 
Star  r  ree  Press,  Ventura.  California. 


REPORTER 

WAXTKl)  for  permanent  po¬ 
sition  on  13.000  afternoon 
daily.  Voiiiik  man  with  some 
experience  desired.  Paid  va- 
eution.  hospitalization  plan, 
itood  workintt  conditions, 
friendly  city. 

Write:  Manager 

PHAROS-TRIBUNE 

Logausport,  Indiana 

State  availal)ility  for  interview. 

KKPOliTEli — -main  run,  regular  staff: 
camera  ability  helpful;  possible  city 


OPERATOR-MACHINIST  —  Claasiflca-  CIROULiATION  MANAGER  —  Offtr, 
tions  —  Linotype  Machinist -operator  on  ^mmission  —  GUAKJLN- 

wanted  for  small  daily  in  northern  TEED  INSULTS  BASIS  1  Cspsblt 
Vermont,  clean  composing  room,  per*  and  qualified.  20  years  compreheniifi 
manent  position  with  paid  holidays  background.  Age  39.  Permanent  eoa- 
and  vacations ;  also  profit  sharing,  nection  Southern  publisher  deiirel 
Apply  in  first  letter.  Box  309,  Editor  Confidential.  Box  308,  Editor  & 

&  Publisher. _  Hsher. _ _ 

YOTTVG  MAV _ Must  know  Lino  and  OIROULATION  MANAGER,  now  en- 

cot^posHion.  ’‘XggreL'ive.  Ill 


some  aa  compoaiuon.  Aggressive  aim  „„  Salarv  Bonu<4  etc  can  be  reaiM 
eager  to  learn  new  printing  techniques  "gje  '47k  mTs^be  same  No  ge^^ 
and  proces^s.  Permanent  position  with  work^must^be  -“'“e- 

advancment.  i"  Fditn'r  &  p!ih  South  or  West  climate  on  paper  undw 

plete  details.  Box  4ol,  Editor  &  Pub  jq  OOO  only.  Box  438,  Editor  &  Put- 
'•sher.  lisW. 


WRITERS’  SERVICES 

_ l.iterary  Agency _ 

WRITERS!  —  TV  MINDED!  You  do 


editor  future.  News-Record,  Neenah  have  to  be  a  television  writer  to 

(Menasha)  Wisconsin.  «■'•••«  for  TW  Du  me. 

;ji.r»ijmo~rWmv  ~i>  i.-  .  m - T - etc.,  will  suffice.  Write:  MEAD  LIT- 

bPOUTS>-CIT\  BEAT  combination  job  kKARY  AGENCY,  419  Fourth  Avc.. 
challenges  young  newsman  with  one  |  York  16  New  York, 

to  two  years’  experience.  No  soft  ' _ _ ' 


CIROUEATION  MANAGER,  wants  to 
make  change.  Over  twenty  years’  ei- 
perience.  Prefer  Pacifle  Coast  or  Mid- 
\\-tji'rFizs;i  TV  \rivnvni  Vn.,  ,1^.  '^est.  Complete  knowledge  ABC.  Little 
W  R1 1  EKe  !  —  T\  MINDED  !  You  do  Merchant  Plan.  5  to  30,000  class.  WiB 
".‘’4  ‘7''  accept  position  as  assistant.  Box  428. 

Hc..‘’wiil  suffice.  Writ’e:"^MEAD  LIT-  ^  ^ ^ 

EKVRY  AGENCY,  419  Fourth  Avc.,  HARD  WORKING,  conscientious. 
New  York  16  New  York.  twenty  years*  experience  in  the  field 


si)ot,  it  offers  varied  experience  on  1 
yuung  stall  that’s  not  hidebound  and  | 
seeks  new  w’ays  to  improve  and  ex¬ 
pand  6,000  daily  in  sportsman's  para¬ 
dise.  Chart  Area  11.  Send  background, 
references  to  Box  540,  Editor  &  Pub- 

Hsher. _ 

SPORTS  EDITOR,  Two  general  news 
reporters,  including  one  to  assist  in  i 


SITUATIONS  W' ANTED 

Administrative _ 

ADVERTISING  &  BUSINESS  MAN¬ 
AGER,  comprehensive  snccessful  news¬ 
paper  career  executive,  especially  well 
equipped  to  handle  competitive  and 
run-down  operations.  Experienced  as 


EXPERIENCED  COPYREADER.  East¬ 
ern  Pennsylvania  daily.  Write  fall  de¬ 
tails  giving  references,  past  experi¬ 
ence,  edncational  background,  age, 
marital  status,  salary  expected.  Sam- 
ples  welcomed.  Box  329,  Editor  & 
Publisher. _ 

REPOR’TER-EDITOR  f^^^  medium- 
sized  daily.  Work  involves  reporting, 
photography  and  eventually  desk 
work.  Circulation  28,300.  Employment 
may  be  night  or  day.  Experience  or 
training  necessary.  Write  for  appoint¬ 
ment: 

THE  PALLADIUM-ITEM 
Richmond,  Indiana. 

V\  E  NEED  several  young  men  as  re- 
porters,  preferably  with  a  smattering 
of  desk  fundamentals.  We  could  use 
one  with  knowledge  of  taking  pictures. 
\V  rite  complete  background,  details.  A 
smashing  opportunity  for  those  with 
hustle.  Box  335,  Editor  &  Publisher. 

EXPERIENCED  REPORTER  for 
morning  newspaper  in  Princeton,  In¬ 
diana.  Give  reference,  age,  experience 
and  salary  expected.  Send  samples. 
Write  V.  E.  Faust,  Clarion-News  and 
Daily  Democrat.  Princeton.  Indiana. 
REPORTER  and  desk  man.  Ought  to 
have  some  experience.  Plenty  of  op¬ 
portunity  for  varied  writing,  photo 
and  ^iting  experience.  Write,  wire 
or  call  A.  R.  Sicuro  or  R.  C.  Dix, 
Evening  Record,  Ravenna.  Ohio. 
(Phone  6439) _ 

REPORTER  for  courthouse  beat.  Pre¬ 
fer  man  who  can  handle  Speed  Graphic 
but  not  absolute  requirement.  Prefer 
man  with  experience  but  will  consider 
an  able  beginner.  R.  S.  Marvin,  Man- 
^ing  Editor,  Beatrice  (Nebraska) 
Daily  Snn. 


YOUNG — newspaper  experienced,  wo¬ 
man,  for  assistant  editing  and  proof¬ 
ing.  Feature  syndicate.  -State  age,  sal- 
i'‘y:,.«?P<’'’ience.  Box  446,  Editor  & 
Pnblisher. _ 

EDITOR  Eastern  Pennsylvania  steel 
company  wants  editor  for  company 
magazine.  College  graduate  with  news¬ 
paper  or  magazine  experience.  Photo¬ 
graphic  experience  helpful.  Opportu¬ 
nity  for  public  relations  work.  Write 
experience,  salary  requirements,  when 
avail^Ie.  Box  5(57,  Editor  &  Publisher. 
KXPEBIENOEI>~Draft  Exempt  deTk 
man  with  knowledge  of  makeup  needed 
at  once.  Psmpa  Daily  News,  Pampa, 
Texas. _ 

PUBLISHER  REQUIRES 

services  of 

EDITOR 
with  knowledge  of 

Sports,  Advertising  -  Business 
Manager,  Competent  secretary. 

Full  details  to: 

BEN  SUOARMAN  LTD. 

600  Bay  Street 

Toronto,  Canada 


sports.  Expanding  15.000  advertising  director  knows  classified 

Editor*  &*Pu'bfishe'r b»f*b°8l,  retail  display  and  specia 


against  competition.  Seeks  challenii- 
ing  opportunity  from  some  Publiilur 
who  is  in  need  of  an  enterprising  Cir 
culation  Manager  experienced  in  ill 
phases.  Available  February  15th.  Bn 
412,  Editor  &  Publisher. _ 

TOP-LEVEL 

CIRCULATION  MANAGER 


WANTED — man  with  imagination,  re-  '  in  public  relations.  Now  in  the  East, 
sourcefulness  and  ability  to  do  crea-  i  Location  unimportant.  Available  im 
live  writing  for  a  better-than-routine  mediately.  Box  409,  Editor  &  Pub 
special  assignment  and  feature  writing  lisher. 


national,  retail  display  and  speciai  — M  IDE  experience  on  major  newt 
page  or  section  promotions.  Excellent  papers.  Wants  responsibility  and  cnsl 
in  public  relations.  Now  in  the  East,  lenge  of  big-league  operation.  Kni^i 


job  on  progessive  daily  newspaper  in 


Location  unimportant.  Available  im-  home  delivery  and  newsstand  distribu- 
mediately.  Box  409,  Editor  &  Pub-  tion  thoroughly.  Works  well  with  man- 
lisher.  agemeut  and  with  unions.  Has  national 

- - -  reputation  for  kn-ow-how,  executire 


medium  sized  town  in  northern  Illi-  manaOFR  available  immediatelv  20  integrity  In  prime  of  life 

nois.  -Salary  in  excess  of  $100  weekly,  Strong  in  ^  contTihute  tireless  effort 

Do  not  apply  unless  you  can  show  you  ®  ”’^nnel  ielWH?>na  ah^n’  “"*1  imagination  to  bring  maximum 

are  more  than  a  beat  leg  man  or  gen- sales.  Box  441.  Editor  *  Pubhah,,. 
eral  assignment  reporter.  _  Write  IJox  a  p„v  - 


erai  assignment  reporter  write,  uox  ^  g  4^8  gjgg,  4  p„b, 

o3;>,  care  of  Eflitor  A  Publisher,  giving  Hsher 

full  details  of  age,  education,  training  *  ^  - 


Cla.ssified  Advertising 


fa^^^feire^t^r^er^*^"  !  .TO^PLAY  new,  ex.eeutive,  31.  seeks  gSi^,^^J*'^6%ei;l’*Vx^erienTe^U,u^^^^^ 

NEWS  EDITOR,  Chart  area  S4.  small  daUy  ®  Wnf  b47Ytock“S^^  Married,  veteran  trsTtl 

daily.  Immediate.  Staff  knows  va-  Hveetl.ini*  Bnt  ani  anywhere.  Box  512,  Editor  &  Pub- 

caneV.  Requires  mature,  experienced  Pnhii.w"*'® 

newsman  who  likes  small  city  life.  Editoj_&_  Fubljs^r^ - -  -  — - 

seeks  permanency.  For  interview  for-  A  42  YEAR.  OLD  newspaperman.  ‘20  _ UorrCSpODuCntS _ 

ward  all  background  details,  salary  re-  years’  experience,  would  like  to  make  _ _ ... 


anywhere.  Box  512,  Editor  &  Pab 


Correspondents 


quirements  to  Box  551,  Editor  &  Pub-  a  change  and  become  associated  with  EXPERIENCED,  working  reports  c« 
lisher.  publisher  needing  “over  all”  admin-  provide  top-grade  coverage  of  (JlMt- 


istrative  assistance,  particularly  adver-  land  area  for  newspaper  or  periodical. 

Phntnorunhrrv  1  tising  and  mechanical  departments.  Box  527,  Editor  &  Publisher. 

II  '  I  Now  i-xecutive  with  Mideast  medium  rM_uJj.11  " 

PHOTOGRAPHER-REPORTER.  Pre-  j  'ja''  .daily-  Write  Box  503,  Editor  &  **»r**y  AOVIIIWt 

fer  young  man  with  daily  or  weekly!  Publisher. _  ADVERTISING  MANAGER  OR  DI- 

experience  pictures,  sports,  some  wire  NEWSPAPER  ACCOUNTANT  avail-  RECTOR,  age  40,  8  years’  succeiahl 
work.  Send  full  information.  Box  442,  ahle  soon.  Highly  experienced,  capable  operation  on  Dailies  and  Weeklies,  ds- 

Editor  &  Publisher. _ _ _ in  “Know-How”  of  entire  operation,  gires  top  spot  where  experience,  hon- 

PHOTOGRAPHER  for  North  Texas  Middle  age.  Write  Box  542,  Editor  k  esty,  ioWiety,  hard  work  and  resoltt 

daily  wanted  immediately.  Box  528.  Publisher. _ _  _  are  amply  rewarded.  Thoroughly 

Editor  &  Publisher. _ _ WIDELY  EXPERIENCED  newspaper  versed  all  phases  of  newspaper  advci- 

PHOTOGRAiPHlER-REIXlHTER.  Pre-  man  wants  position  as  general  man-  tising,  12  years  wbolessle  and  reUil 
fer  young  man  with  daily  or  weekly  ager  or  assistant  to  publisher  on  large  merchandising,  top  salesman.  Loc^tioi 


experience.  Pictures,  sports,  some  wire 
work.  Send  full  information.  The  Daily 
Tribune,  Grand  Haven,  Michigan. 


_  548.  Editor  &  Pblisher. 


Promotton — Public  Relations  YOUNG  MARRIED  MAN  (3i).  _with 

ambition-pins,  now  working  on  East- 
NEWSPAPERMEIN  to  train  as  pub-  etn  daily — Sunday  (80.000-135.000 


semi-weekly  or  daily.  Know  all  depart-  unimportant.  Available  after  30  dsyi’ 
meats.  Employed  now.  but  can  be  notice  to  present  employer.  Writ* 
available  on  reasonable  notice.  Box  PULL  DETAILS  FHtS'r  LETTER  te 
548.  Editor  &  Pblisher.  Box  219,  Editor  &  Publisher. _ 


YOUNG  MARRIED  MAN  (31).  with  ADVERTISING  DIBBOTOR.  succcm- 
ambition-pins,  now  working  on  East-  fol  background  morning  and  eveBint 
ein  daily — Sunday  (80.000-135.000  .  .  .  large  and  small  dailies.  Partieu- 


licity  agents  for  Mills  Bros.  Circus,  circulation ).  desires  responsible  posi-  larly  proficient  competitive  or  for  pre- 
Must  have  car,  typewriter.  Salary  tion  with  future  requiring  drive  and  viously  mismanaged  operations.  Caps- 
$75.  Gasoline  famished.  Fred  W.  Stal-  hard  work.  6  years’  newspaper  experi-  ble  to  handle  classified,  national,  local 
ford,  Jr.,  2900  Edgehill  Rd.,  Cleve-  ence:  circulation  supervisor,  Manager,  plus  all  your  special  promotions.  Fut 

land  Heights.  Ohio. _ _  small  branch  office,  promoted  '50  to  aggressive  and  possess  the  “know- 

PROMOTION  MANAGER  for  daily  Assistant  Manager.  Classified  Adver-  how”  for  immediate  resnUs.  Financial- 
newspaper  and  radio  station.  Give  tising  Department.  Experienced  in  lay-  ly  sound.  Married.  Fine  health.  Habitt 
complete  background.  Man  or  woman,  out,  cojiy.  etc.  Working  for  BjS.  at  excellent.  Available  right  NOW,  Bar 
Box  426,  Editor  &  Publisher.  evening  college.  Best  health,  character.  410,  Editor  &  Publisher.  _ _ 

-50^.''7dTtor  (Tpubmrr.- 


Box  426,  Editor  &  Publisher. _ 

fJOUTHERN  TV  Station  needs  assist¬ 
ant  to  Promotion  Director — -duties  will 
include  copy,  layout,  merchandising 
(art  ability  very  helpful).  Good  oppor¬ 
tunity  in  rapidly  expanding  organiza- 


Artisfct — Cartoonists 


410,  Editor  Sc  Publisher.  _ 

EXPERIENCED  Advertising  Manager 
wants  position  where  earnings  wijj 
be  determined  by  results.  Either  smw 
or  large  paper.  Box  549,  Editor  &  Pub¬ 
lisher.  _ 


tion.  Experience  will  be  important  con-  OARTOONIST-REPORTER — Wants  to  NEWSPAPERMAN  with  promotion^ 

sideration.  .Send  resume,  salary  re-  jo  more  of  former,  less  of  latter,  ideas,  ambition  and  ingenuity.  Excsl- 

quirements.  Box  516,  Editor  &  Pub-  Editorial,  sports,  illustration,  strip,  lent  background  of  advertising  sales 

lisher.  Five  years’  experience,  jonrnaliam  production,  research  and  public  rela- 

^  I  . .  ■  grad,  draft  exempt.  Box  505,  Editor  tions.  Good  manager.  Family  man.  Box 

Mechanical  &  Publisher.  550.  Editor  &  Publisher. 


BELIEVE  we  have  rather  unusual  op¬ 
portunity  for  good  Duplex  Tubular 
Pressman.  Perhaps  some  second  man 
with  a  forlorn  wait  ahead  of  him  might 
be  interested.  Times,  Pekin.  Illinois. 
WANTED  IMMEDIATELY  pressman 
or  assistant  for  16  page  Goss  tubular 
press  in  town  of  10.000.  Daily  press 
run  of  7,000.  Modern  equipment.  44% 
hour  week,  open  shop,  paid  holidays 
and  vacations.  Write  Box  504.  Editor 
Publisher. 


_ Ciroilathwi 

CITY  and  oonntry  aupervisor,  apeeial- 
izing  in  home  delivery.  Age  46,  mar¬ 
ried,  neat,  socialable  and  aggressive. 
Know  promotion — street,  dealer  ealee 
— iTransportation  and  Mail  Room  prob¬ 
lems.  Presently  employed  20  years 
with  one  of  largerst  -es  papers  in  East. 
Go  anywhere  for  advancement.  Warm 
climate  preferred.  Box  443,  Editor  & 
Publisher. 


_ Editorial _ 

REPORTER,  night  work.  New  Tort 
City,  New  Jersey  area.  25,  vet.  car,  1 
years'  exMrience  (At  school  days) 

Box  339,  Editor  8b  Publisher. _ 

REPORTER  now  on  desk  wants  •<► 
return  to  leg-work.  Two  years’  »ll' 
around  experience  -reporting  on  au* 
dinm  sized  daily,  college  gradu^- 
Prefer  East  from  Virginia  north.  B«* 
342,  Editor  ft  Publisher. 
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SITUATIONS  WANTED 
Editorial 


SEEKING  POSITION  copyreader, 
editor,  features;  Midwest-South  daily; 
now  state-farm  editor,  national  prise- 
winning  Illinois  daily;  draft-free  wet, 
28,  BSJ,  two  years  reporter  large 
diily,  one  year  present  position;  know 
mskeup.  Speed  Graphic,  Fairchild;  ref¬ 
erences,  clippings,  photos  available 
now.  Box  349,  Editor  &  Publisher. 


TOP  R.4NKING  BRITISH  EDITOR 
(Age  34)  seeks  industrial  Editorial/ 
Public  Relations  job  in  any  part  of 
0.8.  Wide  editorial  experience,  news¬ 
papers  and  feature  magaxines;  also 
top  level  Public  Relations  experience. 
Box  344,  Editor  &  Publisher. _ 

ARMY  \’ET,  26, likes  to  write  and  wants 
to  work  anywhere  U.S.  or  abroad.  Ex¬ 
perienced  reporter,  single,  own  car. 
Know  Japanese  and  steno;  fast  typist. 
Box  434.  Editor  &  Publisher. _ 

BEST  news-featurc-eyewitness  writer, 
born  into  reporting  editing  trade,  27, 
B.\,  LLll  (Law),  prefer  live  wire,  hard¬ 
working  paper.  Box  433,  Editor  & 
Publi.sher. _ 

(X)MPETENT  teletype  operator  look¬ 
ing  for  full  time  work.  Wire  service, 
romniereial  experience.  Will  travel. 
Box  427.  Editor  &  Publisher. _ 

GE.NERAL  REPORTER,  27.  BA  seeks 
spot  on  Eastern  daily.  Six  months’  ex¬ 
perience  15.000  Southern  daily.  Box 
432.  Editor  k  Publisher. 


P.4ST.  able  copyreader,  39.  single, 
good  health.  16  years  on  dailies.  Col¬ 
lege.  Prefer  South,  Southwest.  Avail¬ 
able  now,  street  or  desk.  Box  429. 
Editor  &  Piiblislier. 


REPORTER  with  one  and  a  half  years 
of  daily  newspaper  experience,  gradu¬ 
ate  of  Hamilton  College  and  single 
wants  general  assignment  job  to  gain 
more  experience. 

Scott  Best,  2653  North  Moreland 
Blvd.,  Cleveland  20.  Ohio. 


CHICAGO  AREA — 5  years’  experience 
newspapers,  radio,  trade;  good  char¬ 
acter,  married,  30;  Apartment  513, 
5815  Sheridan  Road,  Chicago  40,  111. 

DESKMAN,  fast,  accurate,  reliable. 
Has  handled  three  wires.  Makeup  spe¬ 
cialist.  Good  rewrite,  alert  reporter. 
Keen  news  sense.  Family  man,  31,  car, 
M  S..  SDX.  Box  347,  Editor  &  Pub¬ 
lish^ 


CITY  AND  TELEGRAPH  EDITOR 
seeks  change  from  morning  paper  town 
of  30,000  to  afternoon  daily.  Long  ex¬ 
perience  all  news  department.  Ad- 
dress  Box  314,  Editor  &  Publisher. 

experienced  editor  —  I’ll  get 
out  a  good,  interesting  reliable  news¬ 
paper  for  you  with  full  understanding 
of  policy  and  efficient  operation.  Want 
smaller  town.  Box  33S,  Editor  &  Pub- 
lisher. 


NEWSMAN,  31,  A.B.,  wants  responsi¬ 
ble  news  post  on  good  daily.  Best  ref¬ 
erences  and  experience  including  6 
years  as  managing  editor.  Box  481. 
Editor  k  Publisher. _ 

REIOOATING  in  Los  Angeles:  Editor, 
reporter,  rewrite,  2  years  experience: 
trade  paper,  feature,  business  writing, 
production  exiperience.  Vet,  25,  Jonr- 
nalistn  Grad.  Box  413,  Editor  &  Pub- 
hsher. 


•VBLE,  mature  young  newsman,  moder¬ 
ately  experienced  both  desk  and  leg- 
Peeks  position  of  some  respon¬ 
sibility  on  progressive  non-metropoli¬ 
tan  daily.  Formerly  Assistant  to  Edi- 
Telegraph  Editor.  Journalism 
M..V.,  honors.  SDX.  K'T.V.  Specialised 
courts,  local  government.  Professional 
articles  published.  Office  management 
bJPorienee.  Knowledge  photography, 
shorthand.  Mlarried  veteran.  Returned 
from  Europe.  Available  immediately. 
Box  .)46.  Editor  &  I’ubli.sher. 

I  ALL-A1U)UND  newsman.  25.  wants 
position  as  reporter,  rewrite  or  desk 
man.  Columbia  journalism  grad.  Be 
porter,  daily  2  years:  writer-editor 
Weekly  news  service  1  years:  re 
fmrter-writer,  national  picture  maga 
•me.  1  year.  Can  handle  sports  page 
waft-exempt.  Own  ear.  Will  relocate 
Available  now.  Box  501,  Editor  4 
Publisher. 

editor  &  PUBLISHER 


SITUATIONS  WANTED 
Editorial 


.\LL-.\  KOl'.V D  reporter,  woman,  with 
desk  experience,  ten  years  on  large 
and  small  newapajiers,  wants  perma¬ 
nent  job.  Box  510,  Editor  &  Publisher. 

ARMY'  SERVICE  hiiislied  for  former 
editor  recently  released  from  recall 
tour.  Experienced  in  all  phases  of 
daily,  weekly  o|ieration.  Now  seeks 
position  as  managing  editor  of  daily, 
editor-manager  of  potentially  strong 
weekly.  Top  references.  Prefers  spot 
offering  eliallenge.  good  opportunity 
for  future.  Married,  32,  college  grad¬ 
uate.  -Ivailable  immediately.  Will 
go  anywhere.  Kicbnrd  E.  Palmer,  729 
Livingston  .Vveiiiie,  Syracuse  10,  N.  Y'. 
I’lione  76-1244. 

C.YN  V<)1'  Use  Vet,  24.  very  strong 
writing  ability?  Capable  for  features 
plus  reporting.  Ambitious.  .Vrmy, 
.\mateur  exiierietice.  ability  learn  fast 
and  well.  Good  api)earance,  college 
backgroiiuil.  Box  545,  Editor  &  Pub¬ 
lisher^  _  _ 

('OXSll)EK  -ME  if  you  need  rej)orter. 
.till  30,  married,  three  children.  Re¬ 
porting.  cojiyreading,  photography  in¬ 
cluded  in  six-year  exiH-riciice.  Marland 
Hahn  .Ir..  43.5  Keiinet  t't.  N\V,  Canton, 
Dhio. 


COPVKE.VDER  on  Midwest  metropoli¬ 
tan  daily  seeks  return  to  reporting 
work  on  medium-sized  to  large  daily. 
Single,  28,  formerly  reporter,  later  edi¬ 
tor  of  smaller  paper.  Box  524.  Editor 
A  ^ibBsher.  _____  _ 

DESK  .MAN,  news  editor,  qualihed, 
enterprising.  Now  eni|>Iuyed  Carolinas. 
.Medium  mature,  sober,  unmarried,  con¬ 
genial.  Substantial  background.  Prefer 
-Vtlantic  seaboard.  No  small  town.s. 
Box  523,  Editor  &  Publisher. 

EAT,  DRINK,  SLEEP  writing  field. 
Seeks  sports-news-publieity  job.  Offer 
6  years  newspaper — 1  year  radio.  Box 
541.  Editor  &  Publisher.  _ 

EDITOR:  Magazine,  TV,  and  Radio, 
candidate  for  strategic  spot  where 
surefire  editorial  know-how  is  a  must. 

Box  538,  Editor  &  Publisher. _ 

EXPERIENCED  young  newsman,  4 
years  New  Y'ork  City  daily.  Desk,  leg- 
work  in  News,  sports.  Want  big  city 
daily  spot.  Box  537,  Editor  &  Pub¬ 
lisher. 

FILM  REVIEWER,  rei.orter:  2'i 
years  experience  on  National  Daily, 
weekly.  Columbia  U.  graduate,  27, 
single,  veteran.  Prefer  East,  but  will 
travel  for  right  job.  Box  520,  Editor 
&  Publisher. 

HARDHITTING  EDI'TOK.  47,  Long 
experience.  Full  know  how  policy,  op¬ 
eration.  Want  smaller  town.  Top  ref- 
erenccs.  Box  519,  Editor  &  Publisher. 

.I()I  RNALIS.M  GRADU.VTE,  36.  mar¬ 
ried,  with  all  around  newspaper  expe¬ 
rience  seeks  editorship,  desk  job,  pub¬ 
lic  relations  or  special  feature  assign¬ 
ments  in  East  or  Midwest.  Box  539. 
Editor  &  Publisher. _ 

JUST  OUT  OP  ARMY.  23,  single. 
Harvard  grad  (Major  in  History  and 
Literatnre)  desires  position  on  news¬ 
paper  or  magazine  anywhere  in  coun¬ 
try.  Experienced  Army  newspapers. 
Box  518.  Editor  &  Publisher.  _ 

MONEY'  T.YLKjS — My  salary  has  more 
than  doubled  in  20  months  with  me¬ 
dium  daily.  Reporter-deskman.  Experi¬ 
enced  all  beats,  features,  front  page 
makeup,  wire  copy,  handling  large 
staff.  Fast,  accurate,  never  late,  never 
miss  a  day,  don’t  bolt  at  eighth  hoar’s 
work.  Single,  draft-proof,  26,  College 
journalism  honors.  Prefer  Northeast, 
go  anywhere.  Box  509.  Editor  &  Pub¬ 
lisher.  _  _ 


NEWSP.VPERMAN  26  years;  copy- 
reader,  makeup  editor  (150.000) 
sports  editor  (50,000)  iiage  one  lay¬ 
outs;  seeks  day  job  New  England, 
New  York.  A-1  now  except  for  night 
work.  Box  544.  Editor  &  Publisher. 


ONE-MAN  STAFF  for  under  .5.000 
Western  daily.  Vet,  27.  j-grad.  3  years 
on  desk,  beats,  photos.  Handle  news 
de|>artment  with  part-time  help  for 
$i80-$90.  Box  513.  Editor  &  Publisher. 

REPORTER  and/or  DESKMAN.  Be¬ 
fore  draft,  one-man  editorial  staff  on 
live  weekly.  In  Army,  public  informa¬ 
tion  reporter-photographer,  historical 
research  writer.  Phi  Beta  Kappa  in 
journalism,  political  science.  Box  521. 
Editor  &  Publisher. 

ir  January  31,  1953 


SITUATIONS  WANTED 
_  Editorial 


SEASONED  NEW.SP.AI’ERMAN,  43. 
now  state-farm  editor  18,600  Southern 
Ohio  daily.  Sunday.  Three  years  infor¬ 
mation  with  Reclamation  Bureau. 
Si'eks  ojiportunity  anywhere.  Sound 
feature  writer:  mixes  bard  work  with 
common  sense.  Box  511,  Editor  & 
Publisher.  _ 

TOP-FLIGHT  deskman,  reporter,  now 
employed  as  sports  editor  5,000  daily, 
seeks  position  on  larger  paper.  Single, 
26,  Korean  vet.  Minimum  salary  $75. 
Rocky  Mountain  or  West  Coast  pre¬ 
ferred.  Box  51.5,  Editor  &  Publisher. 


TOP  GRADE  EDITOR 

TV-RADlO  COMMENTATOR 

EDITORIAL  WRITER 

PROMOTION  EXPERT 

DYNAMIC  EDITOR  who  has  held 
some  of  the  top  jobs  in  journalism 
wants  executive  post  that  requires 
boundless  energy,  talent,  jicrsonality. 
Vast  experience.  Knows  the  business 
thoroughly.  A-1  record.  Familiar  with 
business  and  public,  national  and  in¬ 
ternational  affairs.  Size  of  city  imma¬ 
terial.  Box  525,  Editor  &  Publisher. 


TOP  WRITER — Columnist  large  east-  ] 
ern  daily.  Seasoned  critic  (music,  dra¬ 
ma).  .\dept  features,  editorials.  Ex¬ 
ceptional  style.  Middle-aged.  A.B.  Set¬ 
tle  with  paper  or  magazine  that  values 
quality.  Box  500.  Editor  &  Publisher. 
W.VNT  E.V.ST  Pennsylvania,  Jersey 
Post,  3  years  general  and  sports  re¬ 
porting.  B.S..  .Single.  27.  Car.  Box 
533.  Editor  &  Publisher.  _ 

WILL  GO  TO  KOREA 
YOUNG  college  grad.  Navy  vet  with 
family,  s»“rious  about  career  in  Jour¬ 
nalism.  will  cover  activities  of  local 
servicemen  in  Korea  or  elsewhere 
for  a  paper  or  group  of  papers.  Ulti¬ 
mate  object — staff  job  on  P.il.  daily. 

Box  514.  Editor  &  J’l^lisher.  _ 

YOUNG  WOMAN  journalist,  college 
graduate,  wants  Southwest  daily.  Two 
years’  experience  reporting.  desk 
work,  photography.  Box  532,  Editor  & 
Publisher. 


_ Photographers _ 

PHOTOGR.YPHER- -6  years  free  lance 
news  photo  exiierience  and  former 
rejiorter  with  top  Boston  daily  seeks 
Eastern  photo  berth  with  future.  Am¬ 
bitious.  25,  vet.  married.  Consider 
anything.  Box  531,  Editor  4  Publisher. 


Promotion— Piihlir  Relations 


SPECIAL  EDITIONS 

HIGH  class  special  edition  man  avail¬ 
able  immediately.  Go  anywhere.  Ten 
pages  or  two  hundred  pages.  A-1  ref¬ 
erences.  Commission  basis  only.  Also 
special  pages,  business  review  pages, 
sig.  pages  etc.  Drop  me  a  line  and  yon 
will  soon  find  I  know  the  score  and 
can  make  us  both  money. 

P.S. — I  realise  yon  have  to  live  in 
your  community  with  yonr  subscribers 
and  advertisers  after  I’m  gone. 

Box  4706,  Editor  4  Publisher 


MINNESOTAN,  28,  single,  draft-ex¬ 
empt,  looking  for  responsible  position 
in  publishing  or  writing — related  field. 
’Three  years  newspaper  and  public  reia- 
tions.  Former  public  relations  direc¬ 
tor.  Experience  in  photography,  radio; 
published  writer.  Own  car,  know  coun¬ 
try,  Top  references.  Would  prefer  work 
in  Esst.  but  can  go  anywhere.  Box 

307,  Editor  tc  Publisher. _ 

NEW  YORK  LAWYER  switches  to 
Public  Relations.  Seeks  paying  posi¬ 
tion;  exceptionally  well-informed;  able 
writer;  Political  campaign  experience. 
Idea  type  with  drive.  Travel  anywhere. 
Box  423.  ^itor  &  PiiMisher. _ 

STlIJj  YOUNG  (39)  Man  richly  ex¬ 
perienced  in  advertising,  journalism 
and  publishing  is  ready  to  leave  duty 
us  recalled  military  public  information 
officer.  .Y  Washington  resident  who 
“doesn't  want  to  go  back  to  Pocatel¬ 
lo.”  Please  answer  fully.  Box  530. 
Editor  A  Publisher. 


SITUATIONS  WANTED 
_ Mechanical _ 

MECHANICAL  SUPERINTENDENT 

NO  superman  or  magician,  n<v 
promise  to  eliminate  mechanical  costs. 

JUST  a  man  with  the  background, 
training  and  ability  who  has  never 
failed  to  improve  and  lower  the  cost 
of  production. 

Have  handled  both  union  and  non¬ 
union,  teletype,  color,  magazine  an® 
regular  newspaper  production. 

NOW  Employed,  good  reason  for 
wanting  change,  go  anywhere.  Box 
310,  Editor  &  Publisher. 


MR.  PUBUrSHER:  ARE  YOU 
HAVING  PRODUCTION 
PROBLEMS? 

TOP-NOTCH  Production  Manager,  46. 
experienced  in  every  phase  of  news* 
paper  production,  seeKS  challenginfc 
opportunity  with  progressive  organiza* 
tion.  Outstanding  record  of  achieve- 
ment.  ,  .  . 

PRESENT  JOB  one  of  toughest  in. 
nation's  capitol.  Union  but  not  afraid 
of  union  loaders*  bark.  Interview 
strictly  confidential,  your  convenience* 
my  expense.  Minimum  starting  salary 
$200  a  week.  W’rite  Box  348.  Editor 
&  Publisher. 


MR.  PUBLISHER — Will  trade  a  life¬ 
time  of  experience,  to  someone  whc» 
needs  a  Production  Manager  or  Press¬ 
room  Superintendent,  in  exchange  for 
a  secure  future  and  a  reasonable  sal¬ 
ary  if  I  deliver  the  results  you  desire. 
Details  in  confidence.  Box  319,  Editor 
&  Publisher.  _ 


ATTENTION  ALL  READERS! 


THIS  AD  WILL  REMAIN 
IN  JUST  THIS  SPOT 
*til  some  publisher  in  Chart  Areas  4.. 
5,  6  or  9  (or  his  representatives)  real¬ 
izes  that  here  is  a  qualified 

PRODUCTION  MANAGER 

that  can  do  a  top-noteh  job  for  hi* 
organization.  Interested  in  permanency 
along  with  a  livable  income.  Compe¬ 
tent,  conscientious  and  likes  the  work. 
It’ll  take  just  ONE  minute  to  writ& 
or  wire  for  full  data  to  Box  440. 
Editor  &  Publisher. 


WELL  KNOYVN  Production  Manager 
in  Middlewest  seeks  connection  with, 
daily  newspaper  that  can  use  a  man 
with  an  excellent  background  and  ex- 
m^rionce.  Fine  record  and  references. 
For  details  and  interview  write  Box 
422,  P:ditor  &  Publisher. 


TUBULAR  PRESSMAN  STKRKOTYP- 
ER.  2">  years*  experience,  age  42,. 
available  now.  F'amily.  Steady.  M. 
Patt<*rson,  12  Gorham,  Canandaigua,^ 
New  Y'ork;  Phone  499-,I. _ _ 


U8B  TO'DB 
Editor  k  PnbUaher 
CHART  AREA 

In  yonr  clMtlflad  4d  copy: 

tl. — ^ICaln*.  Haw  Hampshire. 
Vermont,  Meeaachnsetts, 
Bhode  Island.  ^  ^ 

12.— New  York,  Oonnectlcnt. 
New  Jereey.  Pennsylva¬ 
nia,  MarylMd,  Washing¬ 
ton,  D.  O.,  Delaware. 

IS. — ^W.  VlrpnU,  Virginia, 
North  Carolina. 

14. — Ooorria,  Sonth  Carolina. 

Florida.  . . 

25. — ^BIlsBlealppl,_  Ala^ma, 
Tennessee,  Kentuc^. 

«g, _ Mlchlgen,  Ohio,  Indisna, 

min^. 

<7,— Wisconsin,  Mlnneiota, 
North  Dekota,  Sonth  Da¬ 
kota.  , 

ft.— lows,  Hlesonrl.  Nebraska, 
Kansas. 

29, — ^Arkansas,  Louisiana.  Ok¬ 
lahoma,  Texas. 

•10. — Colorado,  New  Mexico, 
ArlxonsK  Utah. 

211. — Montana,  Wyoming,  Ida¬ 
ho,  Wathli^n,  Oregon. 

tl2. — Callfomla,  Nevada. 


Send  for  Complete  Map  and  Data  on. 
Editor  k  Fnhlfaher’s 
NEW  CHART  AREA  SERVICE 
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Shop  Talk  at  Thirty 


By  Robert  U.  Brown 

Is  THERE  a  small  town  editor 
svho  has  not  been  plagued  at 
some  time  by  the  necessity  of 
making  a  choice  between  printing 
the  bald,  bare  truth  about  some¬ 
thing  and  in  so  doing  shocking 
the  community  and  hurting  a  lot 
of  people,  or  of  being  polite  and 
kind  in  the  news  treatment  of  a 
local  event  without  revealing 
■everything  he  knows — or,  at  least, 
how  he  feels  about  it? 

For  instance,  overlooking  the 
fact  that  a  shotgun  was  present 
at  a  certain  local  wedding,  or 
that  the  dramatic  club's  annual 
presentation  actually  was  a  lousy 
performance,  etc. 

Nothing  affecting  vitally  im¬ 
portant  news — just  the  items  that 
a  home  town  newspaper  is  expec¬ 
ted  to  publish. 

One  editor  recently  let  his  read¬ 
ers  know  about  these  battles  with 
his  conscience  and  how  the  feel¬ 
ings  of  the  community  usually 
won  out  over  the  bald  truth. 


H.  M.  Sutherland,  owner  and 
editor  of  The  Dickensonian  at 
Clintwood  (Dickenson  County) 
Virginia,  wrote  a  column  “In 
Retrospect:” 

“Looking  lazily  back  over  the 
last  40  hectic  years,  we  have 
come  to  the  conclusion  that  there 
are  three  things  in  this  world  in 
which  all  men  are  experts.  These 
are  (a)  coaching  a  high  school 
football  team,  (b)  raising  the 
neighbor’s  children,  and  (c)  edit¬ 
ing  and  operating  a  country  week¬ 
ly  newspaper.” 

Mr.  Sutherland  is  a  graduate  of 
ihe  Pulitzer  School  of  Journalism 
at  Columbia  University,  New 
York,  and  worked  for  some  years 
on  the  copy  desks  of  the  New 
York  Globe  and  New  York  Times 
before  returning  to  his  native 
town  in  the  mid-20s.  Skipping 
what  the  average  citizen  thinks 
about  (a)  and  (b),  here  is  what 
Mr.  Sutherland  wrote  about  the 
last  point: 

“He  is  completely  convinced 
that,  if  he  had  a  newspaper  all 
his  own.  Hell  would  certainly  pop, 
and  the  world  would  be  saved  in 
the  wink  of  an  eye.  In  fact,  if 
all  these  expert  opinions  about 


specter  of  a  few  libel  suits  which 
stifle  that  impulse.  It  would  be 
an  interesting  experiment,  how¬ 
ever,  and  probably  would  attract 
unexpected  attention. 

“In  our  days  when  employed 
on  the  larger  dailies,  we  were  con¬ 
tinually  bombarded  with  slogans 
and  warnings  of  ‘accuracy’  and 
‘truth.’  These  maxims  were  taught 
to  us  in  the  journalistic  schools, 
and  by  and  large  they  are  worthy 
ideals  for  all  journalists  to  follow. 

There  have  been  times  when  we 
have  been  sorely  tempted  to  pub¬ 
lish  the  bald  truth  and  see  what 
happens. 

“We  have  published  lengthy  ac¬ 
counts  of  marriages  filled  with  the 
purity  of  lilies  of  the  valley  and 
ivory  satin,  and  we  deleted  the 
shotgun  that  was  hidden  in  the 
offing.  We  have  helped  to  send 
the  departed  soul  directly  through 
the  portals  of  Heaven  when  we 
entertained  the  gravest  doubts. 

“Despite  the  objurations  to  fol-  Now  Bq^CISSG  Pulp 
low  the  truth  always,  we  have  iv/tmi  |  tji  _  j 

published  words  of  praise  for  the  «  riannea 


are  actually  important  to  many  lo¬ 
cal  people. 

\s  to  points  (a)  and  (b),  Mr. 
Sutherland  displays  further  wis¬ 
dom: 

“The  average  citizen  may  be 
slightly  confused  by  the  principles 
of  atomic  fission,  he  may  not  ex¬ 
actly  understand  the  marital  status 
of  his  favorite  Hollywood  star, 
and  he  may  on  occasion  wonder 
what  has  become  of  Harold  Stas- 
sen,  but  when  it  comes  to  a  cross¬ 
buck  with  a  three-man  interfer¬ 
ence.  and  the  proper  defense 
against  an  end  run  from  a  single¬ 
wing  formation,  he  can  give 
.Monzo  Stagg  cards,  spades  and 
big  casino  and  lick  him  to  a  fare- 
you-well. 

“It  may  be  that  his  own  chil¬ 
dren  heed  not  his  admonitions, 
but  he  has  no  doubts  whatsoever 
about  what  he  would  do  with 
those  little  brats  next  door  if  he 
had  them  under  his  control  for 
just  one  day.  .And  furthermore, 
it  would  be  utterly  foolish  to  at¬ 
tempt  to  reason  with  those  kids. 
What  they  need  is  a  thorough  ap¬ 
plication  of  the  old-time  hickory 
switch  properly  placed.” 


patriotism  and  high  ideals  of  po¬ 
litical  candidates  when  we  knew 
that  they  would  have  little  diffi¬ 
culty  in  walking  under  a  snake’s 
belly  in  a  wagon  track,  even  while 
wearing  a  silk  topper.  We  have 
insulted  the  memories  of  the 
Thespian  and  operatic  greats  by 
our  effusions  about  amateur  per¬ 
formances  which  should  have  re¬ 
funded  the  price  of  admission. 

“And  so  it  seems  to  us  in  think¬ 
ing  back  over  these  things  that 
we  have  not  always  shown  the 
proper  reverence  for  truth  and  ac¬ 
curacy.  and  perhaps  we  could 
have  done  a  better  job  had  we 
listened  to  some  of  the  freely  of¬ 
fered  advice  from  time  to  time. 
But  somehow  we  cannot  help  but 
think  that  by  our  elastic  code  we 
have  made  things  a  little  more 
smooth  here  and  there  for  some¬ 
one  who  otherwise  might  have 
been  hurt. 

“In  conclusion  we  would  like  to 
state  that  we  continue  to  run  our 
newspaper  much  as  we  have  been 
doing  in  the  past  years,  and  that 
we  have  a  wastebasket  that  holds 
one  bushel  daily  into  which  we 
*  .  -  •  . ,  expect  to  continue  to  drop  that 

Jiow  to  operate  a  weekly  newspa-  which  does  not  fit  our  creed.  We 

fo  claim  to  infallibility,  but 
could  be  no  question  but  that  they  we  stand  four-square  behind  any 
bridge  the  gap  that  now  unsigned  article  we  publish.  We 


The  Valentine  Pulp  &  Paper 
Co.  has  been  formed  at  New  Or¬ 
leans  by  the  Valite  Corp.  of  that 
city  and  Brown  &  Root.  Inc.,  of 
Houston.  Texas.  The  new  con¬ 
cern  will  make  newsprint  from 
bagasse,  which  is  sugar  cane 
waste. 

The  new  company’s  parent 
firms  each  own  50%  of  it.  It  has 
applied  for  a  certificate  of  neces¬ 
sity  to  build  a  $2,633,000  mill  at 
Lockport,  La.  The  plant  will  have 
a  capacity  of  17,250  tons  of  pulp 
a  year,  according  to  Will  J.  Gib- 
bens,  Jr.,  president  of  the  Valite 
Corp.,  which  makes  resins  and 
other  products  from  bagasse. 
Brown  &  Root  is  an  engineering 
and  construction  firm. 

Mr.  Gibbens,  who  was  in  New 
York  this  week,  told  E&P  that  his 
firm’s  sugar  mill  will  provide  suf¬ 
ficient  bagasse  for  the  piilp  mill. 
It  is  hoped  that  the  new  plant  will 
be  operating  in  10  months. 


E&P  CALENDAR 

Feb.  5  —  California-Nevada 
Associated  Press,  annual  meet¬ 
ing  St.  Francis  Hotel,  San  Fran¬ 
cisco. 

Feb.  5-6— CNPA  Industrial 
Relations  Bureau,  annual  meet¬ 
ing,  St.  Francis  Hotel  San  Fran¬ 
cisco. 

Feb.  5-7 — ^Texas  Daily  News¬ 
paper  Association.  Winter  meet¬ 
ing,  Waco.  Texas. 

Feb.  5-8 — Canadian  Manag¬ 
ing  Editors’  Conference,  annual 
meeting,  London,  Ont. 

Feb.  7-8  —  Louisiana  Press 
Association  newspaper  admin¬ 
istration  clinic.  Hotel  Frances, 
Monroe.  La. 

Feb.  13-14— Northwest  Daily 
Press  Association,  annual  meet¬ 
ing,  Radisson  Hotel,  Minne¬ 
apolis.  Minn. 

Feb.  13-14— Pacific  North¬ 
west  Newspaper  Association, 
meeting.  Multnomah  Hotel, 
Portland,  Ore. 

Feb.  16-17 — Inland  Daily 
Press  Association,  Winter  meet¬ 
ing,  Drake  Hotel.  Chicago. 

Feb.  20-21  —  Pennsylvania 
Newspaper  Publishers’  Associa¬ 
tion.  Display  Advertising  Con¬ 
ference,  Penn  Harris  Hotel, 
Harrisburgh.  Pa. 

Feb.  20-21 — Oregon  Press 
Conference.  34th  annual,  joint¬ 
ly  by  University  of  Oregon 
&hool  of  Journalism  and  Ore¬ 
gon  Newspaper  Publishers  As¬ 
sociation,  Eugene,  Ore. 

Feb.  21-22— Mississippi  Val¬ 
ley  Classified  Advertising  Man¬ 
agers  Association,  15th  annual 
meeting,  LaSalle  Hotel,  Chicago. 

Feb.  27-28  —  Pennsylvania 
Society  of  Newspaper  Editors 
Seminar,  Nittany  Lion  Inn, 
State  College,  Pa. 

Feb.  28— SNPA  midwinter 
meeting.  Shamrock  Hotel, 
Houston,  Texas. 

Fun  Dinner  $50 

Albany,  N.  Y.  —  Because  of 
the  high  cost  of  red  ink  and 
other  things,  the  price  of  the  tick¬ 
ets  to  the  Legislative  Correspond¬ 
ents’  -Association  gridiron  dinner, 
March  14.  will  be  doubled — from 
$25  to  $50.  The  new  president  of 
the  association  is  William  A.  Mul¬ 
len,  Buffalo  Courier-Express. 


would 

lies  between  Joe  Stalin  and  Joe 
McCarthy. 

“Not  that  we  have  reached  the 
point  where  we  are  refusing  to 
accept  any  of  this  expert  advice! 
On  the  other  hand,  we  welcome 
it  in  the  hope  that  some  time 
•something  of  worth  may  emerge. 
From  time  to  time  we  have  been 
rsorely  tempted  to  follow  some  of 
these  opinions  and  suggestions  but 
lurking  in  the  background  is  the 


thank  you.  one  and  all,  for  your 
advice,  and  we  may  come  around 
one  of  these  days  and  tell  you 
how  to  run  your  business.” 

*  * 

That  bit  of  reminiscence  will 
give  a  kick  to  a  lot  of  editors,  we 
feel  sure.  Most  people  don’t  real¬ 
ize  the  mental  compromises  ed¬ 
itors  make  in  many  such  seem¬ 
ingly  inconsequential  stories  which 
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6  Billion  Dollars?  Yes,  Hiisier.  that's 
u  hill  you  inherit.  It's  the  eost  to  date 
of  government  jiower — federal-gov- 
erninent-in-the-eleetrie-hiisiness — the 
money  put  out  for  electric  power 
plants,  electric  lines  and  all  that  g<M‘s 
with  them. 


Big  Baby/  Eh  ?  You  Itet.  Govern* 
ment  |>ower  has  grown  like  a  giant. 
It's  35  times  lugger  than  it  was  2U 
vears  ago.  In  money,  that's  a  hig 
chunk  of  the  whole  U.  S.  deht.  Just 
paying  interest  on  it  costs  Americans 
over  SI5(t  milli«>n  a  year. 


Who  Gets  Nicked?  Well,  your  par¬ 
ents  tio.  And  everyone  else.  In  the 
taxes  they  pay  on  food,  clothing, 
smokes,  income — even  hahy  |M)wder. 
'I’hat  means  that  every  IwMly's  taxes 
help  pay  the  elcctrh'  hills  of  the  jH'ople 
served  hy  government  |K)wer. 


Is  This  Necessary?  Not  a  hit.  Most 
|H‘ople  get  electric  service  from  an 
inde|)en<lent  electric  light  an<l  |K)wer 
company.  They  pay  for  what  they 
use,  and  at  low  rates — for  electricity 
is  a  real  bargain.  And  no  one  else  has 
lo  pay  part  of  their  hills. 


Why  Can’t  Somebody...?  Do  some¬ 
thing  alM>ut  it?  Every  iMuiy  can.  My 
objecting  to  any  more  unnecessary 
government  power  projects,  and 
helping  Congress  resist  those  who 
want  a  $15  billion  tax-sup|M>rted  fed¬ 
eral  mono|M>ly  of  electricity. 


I’ll  Yell  Bloody  Murder!  Even  lietter 
than  that,  Sumy.  Encourage  your 
family  to  help  get  the  federal  g<)v em¬ 
inent  out  of  all  litisiness  as  much  as 
|M>ssihle,  so  you  won't  grow  up  to 
lie  just  another  helpless  subject  of  a 
soi'ialist  nation. 


America's  Electric  Light  and  Power  Companies* 

*Name$  on  request  from  this  magaairte 
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in  soilproof  heavy  in  durable,  heavy  library 


paper  cover 


style  cloth  binding 


for  city  rooms,  ad  agencies,  researchers,  executives 


Every  editor,  copywriter,  scriptwriter,  researcher  and 
sales  executive — everybody  who  deals  in  facts — needs 
a  new,  up-to-date  World  Almanac!  And  in  this  year 
of  decision,  the  new  World  Almanac  brings  you 
even  tnore  information,  more  accurate  and  concise 
facts  alxtut  a  greater  variety  of  subjects  than  you  can 
find  in  any  other  single-volume  reference  work! 

HERE'S  A  PREVIEW:  Highlight  of  the  new 
World  Almanac  is  a  concise  rejxtrt  on  the  1952  Re¬ 
publican  landslide.  Included  are  tables  of  popular 
votes  tor  each  county  in  each  state,  table  of  jxipular 
vote  by  states  for  all  presidential  candidates,  Electorial 
C'ollege  results,  past  voting  records  of  each  state,  roster 
of  the  new  Senate,  House  of  Representatives,  state 
governors  and  other  offices,  with  charts  of  popular 
votes  by  states.  All  this  plus  rosters  of  past  presidents 
and  vice  presidents  and  cabinet  officers,  a  profile  of 
President  Eisenhower  and  capsule  reports  on  the  1952 
jxjlitical  conventions  and  party  platforms,  all  at  your 
fingertips. 

•  day-hy-day  listing  of  the  highlights  of  1952  cover¬ 
ing  [Hilitics,  foreign  and  domestic  affairs,  decisions  of 
Supreme  ('ourt. 

•  Olympic  (iames  of  1952  listing  winners  and  world 
records  lor  both  the  winter  and  summer  events.  Also 
in  the  big  Sports  Section  are  accounts  of  50  or  more 
major  sports. 

•  The  war  in  Korea,  the  air  raids  and  armistice 

negotiations  are  thoroughly  covered  in  a  group  of 
special  articles.  — 

•  Defense  measures,  both  here  and  abroad,  are  covered 
in  full  .  .  .  home  front  production  of  planes,  ships  and 
armament  .  .  .  the  activities  of  SHAPE  and  NATO 
.  .  .  the  military  and  diplomatic  agreement  with  West 
Oermany.  the  treaties  with  Japan,  .Australia,  New 
Zealand  and  the  Philippine  Republic  .  .  .  foreign  aid 


.  .  .  relations  with  the  Xear  East  anil  Iran  .  .  .  the 
International  Hank  and  the  .Mutual  Security  program. 
.Ml  this  information,  completely  indexed,  is  available 
for  instantaneous  use. 

ALL  THIS,  PLUS  latest  world  wide  [xtpulation  fig¬ 
ures  .  .  .  the  82nd  Congress  .  .  .  \’eterans  .\dministra- 
tion  affairs  .  .  .  latest  income  tax  and  social  security 
statutes  .  .  .  the  .Annual  Labor  Review  of  all  major 
labor-management  disputes  ...  a  complete  report  on 
the  activities  of  the  United  Nations  .  .  .  progress  in 
atomic  research  l>oth  here  and  abroad  .  .  .  progress  in 
aviation,  medicine,  including  the  battle  against  cancer 
and  tuberculosis,  renewed  activity  .against  heart  dis¬ 
eases,  malaria  and  cerebral  palsy  .  .  .  tables  of  weather 
data,  astronomical  reports  .  .  .  .VXD  a  wealth  of  other 
NEW  facts  which  make  the  World  .Atmanac  a  fore¬ 
most  reference  work.  ^ 

Buy  one  copy  for  your  office  and  one  for  your  home. 
The  World  Almanac  also  makes  the  ideal  gift! 
W'hether  you  choose  the  paperhound  or  the  hand¬ 
some  library-bound  edition,  the  new  /953  World 
Almanac  will  be  an  important  addition  to  any 
library.  It  will  be  one  of  your  most-used  books, 
a  handy  time  and  work  saver! 
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I  THE  WORLD  ALMANAC,  DEPT.  EP 
1  125  Barclay  Street,  New  York  15,  N.  Y. 

'  Enclosed  $  for  the  following  1953  World  Almanacs 

I  copies  Paper  Bound  @  $1.10  each 

1  . copies  Cloth  Bound  @  $1.85  each 

'  Above  prices  include  postage  anywhere  in  the  U.  S. 
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